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All Records Broken 


B hs Machi 
BIER ccreecldin December 





1909, which was more than any 
other adding machine company 
sold in the entire year of 1909. 








All previous Burroughs records for one 
month’s sales were beaten by 457 machines. 


In all 15,763 Burroughs Machines were 
sold during the year ending December 31, 
1909. Previous Burroughs records for a 
single year were broken by 1617 machines. 


The sales of this Company for 1909 were 
more than the combined sales of all other 
adding and listing machine companies for 
any three years of adding machine history. 


During 1909 more Burroughs machines 
were sold outside of the United States than 
were sold in the same territory by all other 
adding and listing machine companies 


during the six years from 1903 to 1909 in- 
clusive. 


These records didn’t happen. 


They show that more and more the up- 
to-date business men everywhere in the 
world are waking up to the fact that there 
is not a business of any description where 
figures are handled which is not losing 
money every day it does without a Bur- 
roughs Adding and Listing Machine—los- 
ing enough money in the aggregate to pay 
for a Burroughs many times over. 


These Records Vi mething 
Drop us a card, and we will be glad to 
have our representative call upon you— 
without cost or the slightest obligation on 
your part, and show you how to make 
more money by saving time in your office 


work. 


Burroughs Adding Machine Company 


39 Burroughs Block, 


Detroit, Michigan, U. S. A. 


Representatives in all Principal Cities of the World 


Ros. 1780. %40A 
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IF YOU WANT the TYPEWRITER that 
will GIVE YOU LONGER and BETTER 
SERVICE for EVERY DOLLAR OF 
ITS COST THAN ANY OTHER, GET 
ONE THAT BEARS THIS IMPRINT: 





IT MEANS=— 








To the User: To the Dealer: 
Dollars saved. Dollars earned. 
Serviceability gained. Sales increased. 
Satisfaction assured. Customers satisfied. 


Remanufactured Typewriters differ from new machines by about 
50% in cost, and less than 10% in efficiency; they differ from “re- 
builts’’ by about 50% in efficiency, with no difference in cost. 


Not ‘‘slicked up’”’ in a work shop; remanufactured from start to 
finish in a complete factory. 


THE RAMER IS THE ONLY 
REMANUFACTURED TYPEWRITER 





Wholesale Typewriter Company 


108-110 Duane St. ; , ; : New York City 
London Office: 136-137 Long Acre, W. C. 
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It Has the Power of Getting More Orders 
at Reduced Cost—Any Time—All Times 


This machine has proved its ability to others 
by winning better results from their form letters 
Are you now to have its infallibility and economy proved to 


you—proved that you, too, may grasp and utilize its value 
as a business getter? You must have realized the possibili 


ties of form letters but how many of your cleverest written 
letters have fallen short because their sincerity was smoth 
ered by poor imitation of typewriting? And now you can 


how easily and surely this machine pro 
ribbon-printed, original — personal 
” and get the money. 


learn specifically 
duces those perfect, 
typewritten letters that go ‘‘in 


6 Che 
rintograp 


MULTIPLE TYPEWRITER 


upkeep expense—always ready—th 








Here is a money-saving machine that places in an e Printograph is 


unused corner of your office the convenience—the 
readiness—the efficiency—the beck-and-call service 
of an entire letter-printing plant. Surely—with 
lightning speed—with mechanical precision, entire 
form letter campaigns can be executed in an hour. 
Figure the economy in having one office-boy print 
real typewritten letters—any quantity—any time— 
without printers’ delays. 

Your stenographer can only strike one letter of 
the alphabet at a time no matter how speedily she 
operates. For every one of her As, Bs and Cs the 
Printograph strikes off an entire complete letter— 
working on the same principle and producing a result 
that is identical. This is why they are real type- 
written letters—why the Printograph is best for 
your use. It prints 3,000 letters per hour froma 
ribbon by impact, not impression. 

Mechanically it is perfect and oper- 
ates with ease, silence and smooth 
exactness. Requiring little 
space, with no complicated 
parts to get out of order, 
easy to operate and 
simple to understand 
—with practically no 











1900 to 1940 Gund Ave. 


SEND THIS COUPON 


—here, ready to pick out the surest way for you to win more 
Rae, ss from your expenditure. 
ray. Clip and mail the coupon—now. 


U. S. PRINTOGRAPH CO. 


ideal for the small or large office. 

Uses either hand or small motor power. Can also 
print standard printers’ type, cuts, electros, etc.—for 
one-half what your printer charges you on small jobs. 
The printograph is not an expense—it earns its cost 
over and overeach year. Itisa profitable investment. 


STUDY THIS 


How much do the letters that fail to bring business 
cost you, and why do they fail ? Understand clearly 
—letters from the Printograph are not imitations— 
they are real—they carry your ammunition straight 
and with the right effect. They eliminate a waste of 


from 10 to 35%. 
FREE TRIAL 


Just to show you how invaluable this machine is, 
we want you to have one on free trial. Fill out the 
coupon below and we will make your investigation 
clear onevery point and easy 
—explain how you may try 
out the Printographin your 
office without costing you a | 
cent. An investigation will 
obligate you in no manner, 
so— 


The Printograph has been 
proved successful in hundreds 
of leading businesses. The list 
of its satisfied users includes 
firms in a business similar to 


» Pri oT: “J , > . . 
Let the Printograph show the yours sending out letters like 


yours—but mailing them at 
less cost than you, and mail- 
ing better looking copies, by 
help of the Printograph. 


LA CROSSE, WIS. 
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Ask the man with whom you talk typewriters 
if he has a machine with a Combination 


Column Finder and Paragrapher 





He may tell you that he has not, but he will not tell 
you that a typewriter without it is just as good. 

The Combination Column Finder and Paragrapher is 
a feature so essential to successful typewriter operation that 
it will eventually be incorporated in all typewriters. 

The typewriter offering this feature today is the 





Smith! 


The Smith Premier Typewriter, Model 10, kas four- 
teen exclusive features—all of vital importance in producing 
the best work. 

Let us send you complete descriptions of them. 


THE SMITH PREMIER TYPEWRITER COMPANY, Ine. 


Syracuse, N. Branches everywhere. 
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ARBON-LESS 
“APER { OMPANY 


(Ine. 1909) 


Sole Patentees and Manufacturers 


CARBON-LESS PAPER. 





( PPO ee paper—the marvellous new discovery—is arousing the interest of 


dealers and consumers all over the world. 


To dissatisfied users of carbon paper, our product comes in the way of a boon. 


To those who have long sought such device, its greatest appeal, perhaps, is effected 
by reason of its CLEANLINESS—for CARBON-LESS paper is so clean and 


white that it cannot soil anything with which it comes in contact. 


Taking the place of both carbon and copy sheets, its economical qualities are at 
once discernible, for in one day much valuable time is saved and useless expense 


spared. From one to fifteen copies may be obtained, according to grade of 


CARBON-LESS paper. 
CARBON-LESS paper is not only clean and economical, but PERMANENT. 
It can be used equally well with pen, pencil, stylus, in the typewriter and adding- 


machine without the use of a ribbon. 


Copies made with CARBON-LESS paper cannot be altered without detection, but, 


if desired, erasures can be made nicely with our erasing fluid. 


OFFICE APPLIANCE DEALERS, STATIONERS, 
AND THE TRADE IN GENERAL ARE INVITED 
TO WRITE FOR SAMPLE SHEET AND PRICES 


NO PAPER SOLD DIRECT TO CONSUMERS 


GENERAL OFFICES AND WAREHOUSE 
400-402 W-23" St NEw YorK CITY 


PRESIDENT AND TREASURER, WILLIAM C. BETTS 


VICE-PRES. AND GEN. MGR., GILBERT CLAUDE LUTZ SEC’'Y. AND ASST. TREASURER, J. W. CORDERY 


European Representative: M. Eriebach Nachfoiger, Frankfort-on-the-Main, Germany 
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The Banner 
Remington Year 


Remington Typewriter 


Sales in 1909 were vastly 
greater than in any former 
year in typewriter history 


The Remington Salesman knows why 


The buyer knows why 
Everyone concerned knows why 









New Remington Models 
New Adding Attachment 
Remington Prestige : 
Stability of Remington 
Organization and Policy 
Remington 
Supremacy 


Reinforced by 
New Triumphs 


Remington Typewriter Company 


Incorporated 


New York and Everywhere 














will be held in Madison Square Gar- 
den, New York, from Oct. 22 to Oct. 
29, inc., 1910. 


@ In order to concentrate our efforts 
upon one big show in New York, it 
has been decided to temporarily dis- 
continue the Chicago Show. 


@ This means that the exhibition next 
Fall will be the best, largest and most 
comprehensive display ever put in 
Madison Square Garden. 


@ The scheme of uniform decoration 
will be followed. 


q A plan of ticket distribution that 
insures the attendance of the most 
desirable buyers will be put in effect. 


@ The ‘‘Garden”’ will be elaborately 
decorated. The space will be arranged 
more advantageously. 


@ One big show a year means 
big business for the exhibitor. 


& 
NATIONAL TRADE SHOW CO. 


Rand-MecNally Building 
Chicago 
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THE 
1910 
BUSINESS SHOW 


@ Manufacturers who wish to take 
advantage of the best office appliance 
show ever held should write for dia- 


gram early. 


@ Purchasing agents of large corpora- 
tions will receive special invitation to 


visit the exhibit. 


@ Commercial stationers in every sec- 
tion of the country will have the 
opportunities offered by the big display 
set squarely before them. 


@ Typewriter dealers will be inter- 
ested in the exhibits and the annual 
international speed contest for which 
entries have already been booked. 


@ The twelfth national show will be 
made such an attraction that every 
one connected in any way will find it 


profitable to be there. 
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IN THE BUSY OFFICE 


TIME MEANS MONEY 


UNDERWOOD 


Standard TYPEWRITER 
Saves Both 


“The Machine You Will Eveatuaiiy Buy” 


UNDERWOOD TYPEWRITER CO., Incorporated 
NEW YORK AND EVERYWHERE 
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Think It Over 
Writes and Adds 


Writes anything on loose sheets or in bound 
| books and adds as it writes—adds in one column or 


| in any number of columns up to 32; adds decimal 











moneys; English currency; Physical units; fractions; 
hours and minutes; gallons, quarts and pints; feet 
and inches; tons and cwt., etc. 

Tabulates to any column—manifolds as many 
copies as you need—enters orders, bills, posts to the 
ledger and proves its work as it goes along, does 
statistical work, etc., “makes toil easier” generally 


in any Office. 


Thousands of good business concerns now 
“make toil easter’ with Etlhott-Fisher, 


why not jon the multitude ? 
Full information free for the asking. 


Elliott-Fisher Company 


22 Cedar Street Harrisburg, Pa. 
| 
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A big typewriter business is assured to you, Mr. Dealer, | 
if you handle “American” Rebuilts—you can’t get 
away from it—it’s the line—“Success” 1s built into 








every machine we turn out of our factory. 


You’ll find in every ‘‘Ameri- 
can’’ machine the concrete ex- 
pression of that much abused 
word “Quality.” 


‘‘American Quality’? means 
skilled workmanship, brand 
new materials used in the re- 
building. 


“American Quality’? means 
that extra time spent in cor- 
recting the minor defects which 
the ordinary “typewriter repair- 
man” would neglect. 


When you solicit business for 
“American”’ Rebuilts you have 
behind you the product of a 
high-grade factory—notarepair 





atc furnish 
them 


Acbuilt 
Keady to 
Use 


In the rough 











shop—and you can be as con- 
fident of the worth and quality 
of the goods as if you were 
selling a new machine. 


It makes no difference to you 
whether your customer is prej- 
udiced in favor of any one 
particular make, whether his 
stenographer won’t use any- 
thing but ‘“‘so-and-so’s ma- 
chine” you can sell him any- 
thing he wants. 





How many hours of. useless 
talk and waste of energy this 
saves you—how many more 
sales it enables you to squeeze 
into a day! 


“American” Rebuilts are re-made by that standard of construction— 
quality of materials—perfection of finish—and nicety of ornamentation, 


which distinguishes new 


machines. 


WHOLESALE AND RETAIL 


AMERICAN WRITING MACHINE COMPANY 


345 Broadway, New York, N. Y., U. S. A. 
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7 The 
Standard 
Folding 
Typewriter 


Ina class by ttself 






Including 
Case 














PORTABLE ECONOMICAL 
PRACTICAL VISIBLE 
BI-CHROME 


The following extracts from letters 
received from agents tell their own story: 


“It is the finest little machine that ever 
came out. People take to it like ducks 
to water. Please send along five more 
as soon as you can by express. We shall 
be out of stock by the time they arrive.” 


“We never have been able to secure 
more than one-fourth of what we could 
sell and we are confident that we can do 
a large business in them. Express im- 


mediately ten machines.” 





All communications respecting agencies 
should be addressed to the company. 

















MANUFACTURED BY 


STANDARD TYPEWRITER COMPANY 


GENERAL EUROPEAN REPRESENTATIVE 


G R O T O N, N. Y °9 U. 5. A. A. MUELLER & CO., ZURICH, SWITZERLAND 

















OFFICE APPLIANCES 


13 





GENERAL REBUILT TYPEWRITERS 


colicin in finish and uniform 


in appearance. 


Now sold everywhere—in all 


countries, and 
Every dealer indorses them. 


Ready to sell and splendid profit- 


makers— 


i the Standard—always the 
best, they 


Ruseh like new and work equally 


as well. 


Ready to ship to you when 


needed. 


Each machine is inspected and 


perfect. 


Boain 1910 right; sell ‘‘Gen- 
eral Rebuilts."’ 


CU ecless waste is incurred in ‘‘re- 
pairing, and 

| mperfect machines are produced 
by it, resulting in 


of trade through dissatisfied 


customers. 


The ‘‘General Rebuilt’’ machine 
satisfies everybody. 





1910 is yours for profits 
through “General Rebuilts” 








General Typewriter Exchange 
21 Murray Street 
W. H. Beardsley, Manager. New York, U.S.A 
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“That Address is INSURANCE 


for your letters, circulars and advertising matter.”’ 
IT PROTECTS them from 
Loss in the mail. 
Rough handling given to “apparent” circulars. 
Those Post-office return stamps— 
NO SUCH ADDRESS. 
NO SUCH TOWN IN STATE. 


OUT OF BUSINESS. 
DEAD. 


IT PLACES them in the hands of the right man—the man who signs the checks. 


That address looks exactly lke tvpewriting—it was printed from tvpe bv 
; Y] g VI 


Address ogfaph 


Cc PRINTS FROM TYPE 


their machine all of the essentials which go to mak 
addressing machine. 








@ The first object of the designers of addressing machines was 
speed. All addressing machines now have thi 


@ The next object was quality addresses iddresses that would q So simple and complete is the ADDRESS‘ GRAPH 3 

not appear mechanical and thus cause all matter so addressed to phase that lists of any size or nature can be placed in t ind 

be treated as “one of many.” The ADDRESSOGRAPH alone of an office boy or girl with the assurance that they wil per- 

has accomplished this result—it prints typewritten addresses the fectly maint uined and the addressing executed rapid ind 

same as those used on personal business correspondence accurately 

@ The third, and probably the most important object, was a con @ Today there are more than 30,000 ADDRESSOGRAPHS 

venient method of handling the address plates in such a way that use in 244 distinct lines of business, and yet tl The i 

they could easily be located for reference purpo ind for making been scrat : 

changes and idditions Phe ADDRESs« GRAPH again is the G So flexible is the ADDRESSOGRAPH that it s note 

only machine that successfully accomplished the desired result te eer “er rege Net ey ‘ nis 

it embodies all of the features of a modern Card Index er on o Seems Sane 3 fi 
write and rewrite name notations or address« 


- . , = : tively regular 
@ Fourteen or fifteen years ago the first ADDRESSOGRAPH was 


placed on the market It was crude ie, vet it @ Tust stop and think of , st number of c 
printed addresses twenty times as fast a t typist or pen idual ho should use tl \DDRESSOGRAPH 
man However, the designers were not tisfied ind in the 

subsequent years of their experience found 1d incorporated in @ You should know the ADDRESSOGRAPH 







ADDRESSOGRAPH CO. 903 W. Van Buren St., CHICAGO, ILL. 
ESTOS Ri RE I BEE ee 
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STANDARD TYPEWRITER Co=™ 








EPRESENTS the most remarkable development of a new 
enterprise. Because of its mechanical excellence, it has 
received instant recognition EVERYWHERE. Being built 
and sold upon entirely NEW principles, it has completely altered 
the attitude of the typewriter-buying public. Never before has a 
typewriter received such prompt and wide-spread public 
approval. 


The advance of the Royal Standard Typewriter is the 
marvel of the business world. Its position is now secure, 
undisputed. It is being adopted by ever-increasing thousands of 
high class business houses THE WORLD OVER, because it 
has established a NEW and HIGHER standard of efficiency 


and economy. 


Its simplicity, convenience, light action, fine work and 
durability distinguish it among typewriters as 


THE REAL STANDARD OF TODAY 














ROYAL TYPEWRITER CO. 


ROYAL TYPEWRITER BLDG. 
NEW YORK 


A BRANCH IN EACH PRINCIPAL CITY 
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The Pacific Coast 


Office Appliance 
Show 


The Pacific Coast is the most fertile office appliance field in the United States. 

Its immense progress in the past four yearsin this branch of business is unparalleled. 

Its dealers are always on the alert for the newest and best thingsin office equipment. 

Its millions of users are in a receptive mood for any machine or device which 
contributes the element of economy to their businesses. 


THE FIRST ANNUAL 


Pacific Coast Office Appliance Show 
to be held in The Auditorium, San Francisco, 
April 2nd to 9th, inc. 


offers manufacturers an excellent opportunity to cultivate the Pacific Coast field. 


The Merchants Association, and the Chamber of Commerce of San Francisco, 
are using their influence in every way to promote the exhibition. _ Its suc- 











cess is assured. 
Every manufacturer in the field who is interested in the far Western trade 


should have his lines on display. 
The attendance is sure to tax the capacity of the building. 
Dealers from every section of the coast and representatives of the large con- 


cerns will be there. 
The first opportunity in the history of the trade on the Coast to meet the 


buyer face to face on your own ground to demonstrate your machines. 
Big returns for all are assured. Write for diagram and rates. 


Pacific Coast Business Show Co. 
Foxcroft Bldg., 68 Post Street SAN FRANCISCO, CAL. 
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Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 


paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. We are never 
“out” of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 
Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 








1S 








| 


: 








Indeliba Mfg. Co. 


ROCHESTER,.N.Y. 





ES eer tl 





am 





ae °: 
Stopanois 
Why continue to use a hard, type flat- 


ening, ribbon wearing and erratic paper 
feeding typewriter platen when a 


Pneumatic Platen 


will save you ribbons, repair bills, noise and 


general wear on machines? 


NOISE—At least 75% is produced from the 
impact of the type against a hard and non- 
resilient surface. This has. been reduced to a 
minimum, as the Pneumatic Platen is a hollow 


cylinder. 


WEIGHT—Less weight in the Pneumatic 
Platen, means less labor in the carriage return, 
wear and tear of the spacing mechanism and 
less carriage power to acquire speed. 


RESILIENCY—Means less wear on the type, 
less wear on the type bar bearings and a softer 
key action. All of which means longer life 
to the machine and fewer repair: bills. 


PNEUMATIC PRINCIPLE—Means a per- 
fect and true paper feed at all times, with even 
or uneven thickness of paper. 


Pneumatic Typewriter Platen Co. 


171 Broadway, NEW YORK. 














Is 
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Something You Should Know About 








The Emerson 








Typewriter 


First dismiss from your mind the 
idea that because the “Emerson” is 
sold at $50 it is not what you are 
accustomed to think of as a “stand- 


ard” machine. 


The “Emerson” is sold at fifty dol- 
lars because it has been stripped of 
all waste in the cost of producing and 


marketing. 
Bear this in mind—the cost of 
maintaining a great organization— 


the rental of the buildings for the 
branch offices (most of which do not 
pay)—all enters into the selling price 
of the $100.60 typewriter. The user 


pays for it. 

And the dividend on immense cap- 
italization—that must be provided— 
where else but in the market price of 


the machine? The user pays it. 





And do not forget that the high 
salaries of officials, assistant officials 
and assistants must all be provided by 
the retail price of the machine. The 


user pays for it. 


Don’t let this escape you—that the 
old machine traded in for more than 
it is worth is snugly embraced within 





the euphonious one hundred dollars. 


The user pays for it. 





Strip these superfluities from any 
machine and the “standard price” 
would drop with a loud “kerplunk.” 


But the “Emerson” is net in another 


respect. The modern construction 





eliminates almost 1,000 parts without 
reducing its strength or influencing its 
effectiveness. Count the saving in 
materials, in manufacture and in col- 
lating the parts and you have a fur- 


ther explanation of the selling price. 


Briefly put—the Emerison at $50 
is asking the user to pay only for the 

















machine. It is giving him intrinsic 


value in the purchase price, and— 


Furnishing him a typewriter second 
to none at any price, for the Emerson 
is the equal of any typewriter and 
superior in several respects to many. 


Its touch is the softest, lightest and 
most responsive ever placed on a type- 


writer. 


Its speed reaches the highest possi- 
ble rate with the least effort. 


Its alignment is made perfect, 
whether for one or a dozen copies, 


through the construction of the unique 


typebar. 


Its keyboard is “standard,” with 84 
characters on each machine. 


Its writing is visible—all visible— 


all the time. 


Its two-color ribbon attachment is 


most simple and effective. 


Its typebar is the swiftest, lightest 
and ‘strongest construction yet pro- 
duced. 


It has line-lock, back spacer, tabu- 
lator—its type is easier cleaned than 
that of any other machine. 


Its construction is of the highest 
standard—of the very best materials. 
Strong, light and portable. 


In design the Emerson is both sym- 
metrical and ornate. It wins on sight 
that valuable first impression which 


counts so much for success. 


A Word to Live Dealers 


Write us today for our proposition. 
Let us tell you why the Emerson 
means more to you than the $100.00 





typewriter. 


The Emerson 


Typewriter Company 


CHICAGO 
Works: Woodstock, Ill. 


Sole Dealers for the Eastern Hemisphere, 


A. Mueller & Co., Zurich, Switzerland 
A. Mueller Schaertlin, Mgr. 
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Yawman & Erbe products famous throughout the world. 
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SETTING OUR FRIENDS RIGHT 


HE following extract appeared in the Buro-Bedarf Rundschau of August 15th, edited by Freid- 
— rich von Schack, Berlin Schoneburg, with the evident design to injure OFFICE APPLIANCES 





in Germany: 

“In America a trade paper has taken up quite an independent position with regard to 
foreign office equipment products. An advertising agency recently sent an order for an adver- 
tisement to the “Office Appliances” and received the following reply: ‘You must have noticed that ‘Office 
Appliances’ does not carry advertising from manufacturers outside America, except those whose product 
does not compete with an American-made article. As you have not told us the nature of the advertisement 
you purpose displaying in our magazine, we are not in a position to say whether we can accept it.’ Take off © 
your hat to such patriotism. We hope that, after the above statement, readers of the ‘O. A.’ in Europe 
will know what to do in the future.” 

We have been inclined to attribute our increasing circulation in Germany during the past six months 
to our own promotional campaign. Perhaps Editor Von Schack is partially responsible. 

We are frank enough to say that Friend Von Schack could find twenty-five or more such letters in 
the files of European manufacturers. 

It ill becomes a German citizen and a publisher to complain of the patriotism of a citizen of the 
United States and the loyalty of a publication to the industry it serves. The example of German patriotism 
has inspired mankind, and the loyalty of the German publications has been a factor in the nation’s progress. 
If OFFICE APPLIANCES in its humble way practices the virtue which Germany exemplifies to the 
world, it should receive the commendations of the German editor. 

For the information of the Buro-Bedarf Rundschau, and also for our friends in Germany and in every 
other country of the world, we take this occasion to squarely set forth the policy under which this maga- 
zine is conducted. 

OFFICE APPLIANCES is designed for the dealers and purchasing agents of the world and the 
manufacturers of the United States. 

Every country except Thibet is represented on our subscription list. We are proud of these friends 
with whom we have fellowship. To these enterprising dealers OFFICE APPLIANCES carries the mes- 
sage of American manufacturers. 

“It is patriotic. It is loyal to the industry in the United States, and it will do everything in its power 
that is consistent with its sense of honor to promote the interests of the industry it serves. 

It enters the lists of the office appliance trade for the manufacturers of this country, carrying their 
banners in the tourney of the world’s market places. 

Its publishers expect that the patriotic and loyal publishers of Germany, France, Italy, England and 
elsewhere will stand as firmly for the industry in their respective countries. To such patriotism it does doff 
its chapeau and make obeisance. 

In this friendly rivalry it intends to give good account of itself. 

To dealers in countries outside of the United States, who are not interested in American office appli- 
ances and supplies, OFFICE APPLIANCES has little to offer beyond suggestions and plans for the im- 
provement of: business. But to those who desire to follow the development of the industry in the United 
States—those who handle American machines, devices and supplies—those whose interest it is to have a 
touch with the American marketplace, that they may know just where to secure anything i in the line—those 
who desire to keep informed upon the many new devices and supplies that come into the market, OFFICE 
APPLIANCES has much to offer. ; 

It is practically a universal catalog of American manufacturers of office appliances—a gazeteer—to 
which is coupled the free service of an information bureau. 

This is the mission of OFFICE APPLIANCES to our friends abroad. A large number have attested 
its value to them. Many have been kind enough to aid us in turn by valuable contributions to the publica- 
tion—for which we here acknowledge obligation and express our appreciation. OFFICE APPLIANCES 
does not pretend to represent manufacturing interests of Germany or any other country than the United 
States, although it esteems those who have done so much to make the Imperial Industry of Office Appli- 

ances great in other lands. 

Dealers who would have such information of the lines in other countries as OFFICE APPLI- 
ANCES furnishes for the lines in this country, it respectfully refers to Friend Von Schack and other pub- 

















lishers abroad. 














S A rule, office conveniences are far 


better handled for export. than 
most other articles of American 
origin and manufacture Probably this is 
due to the fact that they are modern in 


every way, and free from the handicap of 


obsolete sales ideas under which many 
older lines of manufacturue are still pro- 
duced and sold. Perhaps, too, the peculiar 


enthusiasm which seems to characterize 
the sales organizations of nearly all meri 
torious devices has something to do with 


this success 

After the bouquet comes the brick 

[he highly modern idea of doing every- 
thing according to system may be easily 
carried too far, and frequently this defect 
is found in the export methods of even the 
most intelligently managed concerns. 

The export field presents such a widely 
varied range of circumstances and possibili- 
that the 


considered as such, and not merely as one 


ties individual case needs to be 
of many 

Another fault is undue haste, which often 
leads the manufacturer into really funny 
predicaments, although they do not look so 
funny to him as to others. 

As the rule, the sale of office equipment 
both at the 


highly salesman 


and abroad, 


interested 


requires, home 
services of a 
The man who attempts to sell a typewriter, 
a business phonograph, a card index, a 
duplicating machine or a calculator, must 
must be 


take a 
interest in pushing it and 


understand all about his device, 


enthusiastic about its value, must 
lively, personal 
in seeing that his older customers are using 
it wisely and satisfactorily. 


This 


by appointing a good agent and protecting 


sort of service can be secured only 


him in his territory, so as.to warrant him 

forth the kind of effort 

spells success in this line. A good agent is 
} 


indeed a pearl of great price, but in select- 


In putting that 


ing jewelry of any sort it is well to remem 


ber that “haste means paste 

Realizing the necessity of giving the 
agency to some one, and aware of the 
length of time required for preliminary 


work, the manufacturer is often tempted to 


accept the first apparently good propos! 


tion he receives, without 
tion of the nature 


behind it 


proper investiga 


and standing of the 


house 
One well known American 
this 


Germany the 


typewriter 


has at very moment an_ exclusive 


agent in manutacturer of a 


rival machine, who is willing to purchass 


a limited number of machines every year 


in order to keep that much American com- 
field. This 


petition out of his does not 


involve any great loss for him, as the new 
machines, in 
salable to 


condition, readily 


trade 


good are 


the second-hand without 








By Hugh Kahler, 
Editor, “ How To Export.” 


any great sacrifice. \ reference eve! to a 
commercial directory on the part of the 
American manufacturer would have dis- 


closed the “agent’s” business and prevented 


the loss of an excellent territory for sev 
eral years. 
Another good machine gave its exclusive 


Mexican agency to a patent-medicine con 


cern which knew nothing whatever about 
typewriters, and simply wished to secure 
cheaply a few machines for use in its own 


trade. By getting the agency, it bought at 
bottom prices and actually added a certain 
prestige to its own advertising matter 
through the reflected honesty of the manu- 
facturer. It purchased the required num- 
ber of machines the second year, but never 
sold them, the 


lost three priceless years before he woke 


any of and manufacturer 
up to find his reputation in Mexico perma- 
nently damaged by its association with that 
of an unquestioned fakir 

Another case of jumping at an initial 
order, at the expense of future profits arose 
last year in Europe, when a retail house in 
an unimportant city in France actually se- 
cured the exclusive agency of an excellent 
cash and package carrier system for the 
entire country, on the strength of ordering 
own establishment. It 


equipment for its 


also managed to secure a good advertising 


appropriation from the manufacturer, and 
the way in which this was used is worthy 
of a pedestal. The advertising all began 
with the name of the agent in large, heavy 
type, with a sub-title setting forth his real 
business. The body of the ad allowed that 


he was always up-to-date, and that in addi- 


tion to carrying the very best and widest 
stock of such and such goods, his place 
was equipped with all modern improve 
ments, among the latest of which might be 


the Blankety-Blank carrier sys 


which he 


mentioned 


tem. to invited special attention, 


having been appointed exclusive agent for 
all of for it (And th 
Blank people stood the gaff for all of 


Instances of this danger can be multiplied 


France Blankety 


this 
but these should suffice to show the danger 
of jumping in the dark. 

Houses 
Trade. 


How Successful Handle Export 


successful office appliances 


I he 
manufacturers in the export field are those 
work 


most 


who handle their foreign sales with 


the 
they employ at home, adapting and temper- 


same vigor and perseverance which 


ing their efforts to the special requirements 
of each country 


The cautious selection of suitable agents, 


careful instruction of their salesmen in the 


nce and sale of the device, study of the 


local customer’s needs, and honest effort 
to increase the value of the apy tus to 
him, liberal terms, prompt adjust t of 
complaints, with the maintena1 pair 
faciliti every important age! e all 
points which mean orders on a p ent 
ind satisfactory basis, and no g am 
paign can afford to overlook th 
One of the older typewrite panies 
cherishes a letter from a South American 
concer! dated in the early eignt ind 
running about as follows 
We are returning to you 
steamer five of your writing 
chine We must resign 
agency, as the apparatus 
entirely unsatistactory to 
trade We had understood 
your prospectus that this machi 
could replace printing press¢ 
our order was sent you w 
view to disposing of the ma 
imi the local printing |! 
We are advised, however, that the 
device is entirely impractical 
printing purposes, and we 
no other outlet here for it 
Of course nowadays there is mighty lit 
tle chance for such a misunderstanding, 
but it quite frequently occurs that the 
agent has absolutely no clear conceptien of 
what he is trying to sell, and his success, if 


he really is successful, is pure accident, and 


by no means as big as it ought t 

Successful export sale of office | inces 
nearly always includes the creati that 
esprit du corps among the foreign sales- 
men, which characterizes the hor gan 
ization. A very significant line in the last 
issue of “Office Appliance s” stat that the 
Mexican branch of the Oliver Ty vriter 
Company outdistanced all the iles 
divisions of that most aggress Q i 
tion during the last six montl 5 
winning trophy for which al hes 
were competing. This is the kind ules 
system that wins in the export tr ind 
properly handled, it is surprising sy to 
arouse the enthusiasm of the f 11 
this direction 


Difficulties in Sale of Loose Leaf Systems 


Abroad. 

Certa devices encounter a great deal 
of negative opposition, becaus nditions 
in some foreign fields differ radically from 
those under which the devices ere cre 
ated. Loose-leaf ledgers are a case in point 
In a number of countries where govern 
mental inspection of books is provided by 
law, loose-leaf ledgers are prohibited, and 
effort in that direction is of course pra 
tically wasted. A- careful study of such a 
field would avoid the misdirection of other- 


wise intelligent work, and enable the manu- 


facturer to operate along a different line 





which might produce a certain degree of 


success 


\ friend of mine was once sent to Mex 
ico with a wide line of loose-leaf devices 
His firm refused to believe that there was 


not a market for such a ledger there. and 


sent him out against his will to “lay the 
foundation,” at least 

Of course it was absolutely impossible to 
sell loose-leaf equipment for ledger pur 
poses, and after finding out how things 


disgusted salesman was about to 


stood, the 
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urred 


eturn empty-handed, when it oc 


that there might be an opening in 
other directions. By consistent plugging, 
he interested several important houses 
the use of his device for keeping records 
other than those inspected by the govern 


with this wedge 


ment, and opening secured 


excellent agent who has since built up 


a goodly business along these lines 
Effort of two-fold 
for it half 


this sort has a effect, 


not only produces that market, 


which is proverbially better than none, but 


by impressing influential citizens with the 


3 Offices Appliances in the Netherlands 
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obvious convenience of the system in cer- 
tain directions, it opens the way for the 
eventual removal of governmental restric- 
tions, 

Note.—The foregoing article is one of 
Mr. Kahler will write for 
Office Appliances. His well known stand- 
ing and ability, and the wide information, 
sincerity and acuteness shown in his writ- 


several which 


ings, assure our readers of a series of rare 


value and interest.—Ed. 











N A previous contribution J dwelt quite 


extensively on the conditions of the 
office appliance trades in Holland, and 
regard to the 


the various lines, little of import 


with firms themselves which 


represent 


ance can be added Business conditions 


were as whole favorable during the past 
twelve months, and the larger firms report 


satisfacte ry trade 


a very 

In order fully to appreciate the import- 
ance of Holland as a field or market for 
office appliances, it should be remembered 


that the Asiatic colonies, depending upopr 
Holland as a f 


the articles are first 


source of 


supplies, even if 
imported from other 


countries, contain a about 


population of 


thirty millions, practically an empire, with a 
large amount of export and import trade 
and erous substantial business con 
cerns, which require and take advantage 


the improvements the market affords. In 


deed a considerable portion of the office ap 
pliances sold in Holland are finding their 
way to the far eastern colonies, which par 
tially accounts for the large and substan- 
tial enterprises t found in our line at 
Amsterd The Hague, Roterdam, and in 
that thriving little northern metropolis, 
comparatively unknown to the _ outside 
world, Groningen 

Of American typewriters, the Reming 
ton, Smith-Premie: Underwood, Olivet 
Secor, Monarch, Barlock and Yost are al! 
being sold in increasing quantities. Th 
Royal has recently been taken up by 
Blick1 & Sartorius, probably the largest 
wholesale stationery firm in the Queendom. 
The German typewriters, especially the Ad 
ler, Ideal, Stower and Torpedo are also ex 
tensively sold in Holland, the leading one 


among these being the Ideal machine, rep 


resented by the enterprising firm of Benier 


& Co., Amsterdam, which sustains branch 
offices at The Hague, Rotterdam and other 
points 

One the oldest and also largest office 


dealers in Rotterdam is W. S 
doing both a wholesale and re- 
The Ruys Handels Vereenig- 
Rotterdam, but 


appliance 
Bendictus, 
tail business. 
has its head offices in 
a large establishment in Amsterdam 


ing 
keeps 
also, and does not confine itself to the rep 


in Holland and Belgium, by 
Henry Goldman, Berlin. 


Conditions 


resentation of the Hammond, but takes up 


all classes of office devices. copying ma 
chines, duplicating apparatus, etc 
The Trade in Belgium. 

Closely connected with Holland througl 


influences and 
the little 
the 


historical association, artistic 


interests is Belgium, 


business 
which, on account of recent 


but 


Kingdom 


death of its eccentric € xceptional y 


king, has received considerable at 


While Holland is 


mercial country, Belgium possesses a great 


shre wd 


largely a com- 


tention 

development, and in some sec- 

the “black 

of England, with its army of smokestacks 
d 


industrial 
tions reminds one of country” 
probably the densest population ort any 
| uropt an 

The 


trated in 


country 
business interests are largely concen- 
Antwerp, 


American St 


Brussels and which 


might be compared with our 


Paul and Minneapolis, heing only a short 
hour’s ride distant from each other, both 
cities being of metropolitan appearance, 
with broad avenues and fine public edifices 
Here, of course, the comparison ends 


Though larger in population than the 


\merican Twin Cities they cannot com 


mence to with them in business 


compare 
though 


1 


Antwerp is practically a seaport town with 


enterprise nd importance, even 


considerable trade 


What 


country, which gives to the 


export 


is lacking are two things, the back 


American cities 


their basis of development, and also the 
people themselves, who are here partly of 
Flemish, partly of French origin, and d 
not equal their American cousins in entet 
prise and push 

The office appliance trades are concen- 
trated in a few hands. The Yost Typé¢ 
writer Company is represented both 


Longini, 


Antwerp H. E 
Brussels, represents the Blickensderfer, and 


Brussels and 
Mignot, Brussels, various American 
but 
for office 


Sinave 
also other machines not 
intended Altman & Co., 


Brussels, represent the Monarch typewriter 


office devices, 


use 


successfully and support also a branch at 


Antwerp. J. Deheneff, Brussels, makes a 





specialty of smaller office devices, but is 
very progressive. Charles Herincx, 62 
Place de Meir, Antwerp, is unquestionably 
the largest and most enterprising office ap- 
pliance dealer in that city. The other cities 
of Belgium are of minor importance in our 
line, but are regularly visited by the firms 
located at Brussels or Antwerp. One large 
office appliance dealer may be found in 
Liege. 

In spite of the greater industrial develop- 
ment of Belgium, and the fact that it about 
equals Holland in population, it cannot be 
considered as large a market for office de- 
vices at its neighbor, probably on account 
of the fact that the “back country,” which 
for Holland is found in her Asiatic colo- 
nies, is practically missing, the Congo Free 
State being at the present time in a state 
of civilization where some interest is com- 
mencing to be felt for clothing and trink- 
comparatively little appreciation 
may be found for typewriters, calculating 
machines and duplicating apparatus. But 
the home country is certainly as highly 
developed as any on the European conti- 
nent, and the two largest cities, with their 
broad thoroughfares, large squares, fine 
monuments, beautiful public buildings and 
extensive retail establishments make an 
exceptionally favorable impression, which 
has earned for Brussels the name of “Little 
Paris,” which it fully deserves. And in 
spite of its comparatively northern location, 
the climate is mild in the extreme, the gulf 
stream which washes the western shores of 
Europe tempering its atmosphere. 

Large preparations are now being made 
for the World’s Fair, which will open in 
\pril, and which is likely to attract a still 
larger number of Americans than usual on 
their regular European tours, Belgium be- 
ing somewhat out of the way of the 
through lines touching London, Paris and 
Switzerland on the one hand, and the Ger- 
man seaport cities and Berlin, Dresden and 
Vienna on the other. Only as a side tour 
from the Rhine can it be conveniently 
reached, Cologne being probably best lo- 
cated as a basis of operations, if the Neth- 
erlands and Belgium are to be included in 
the itinerary. 


ets, but 
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London, January 22, 1910 
LTHOUGH there 


and opposite views here with regard 


are two distinct 


to the value of business exhibitions 


there can be no denying the impetus given 


to the distribution of labor-saving and busi 
ness expediting office appliances as a result 


of the late exhibition held at Olympia. It is 


clear that of all the trade exhibitions held 
in that huge building the Business Exhibi 
tion comes at least second on the list, the 


he Mo- 


first place of course being held by 


tor Exhibition. To be second to the aut 


mobile show is a tribute in itself 


Certainly there is no lack of force at work 


here to impress the English businessmat 
with the wisdom of being up to date. Many 
daily papers feature a weekly column on 


office equipment and whilst perhaps the 1m 


mediate reason behind this may be found 


in the advertisements of office appliances 


that are ranged down the sides of the arti- 


cle, at the same time they are 


methods 


deniably g work 


propagating new ideas 
+ 
l 


on new Even the lordly “Times 
finds space in its commercial supplement to 


print articles on duplicators, etc. One such 


f 


article by an American correspondent d 


with ten different duplicating machines, of 
which only about 3 or 4 are known in Eng 


land. This is an indication either f our 


own backwardness in accepting new devices 


or in the backwardness of the American 
manutacturer in putting them on the Eng 
lish market. It may of course be that the 


home consumption is so great that there are 


none of these strange duplicators left for 
the “tight little island.” 

In the outfitting of business offices it has 
now been perceived that the spirit of th 


must prevail as much as in the plan 
No matter how much 


wedded 


day 
ning of the business 
a British business man is 
littered desk, the bound 


file and slip-shod methods of yesteryear, he 


' , 111 
ledger, the ill-kept 


is driven to realize that a new era of office 
outfitting has dawned. Art and utility hav: 


joined hands for his benefit. System has 
lent its valuable aid and the modern busi 
ness office resembles a high-class watch or 


an effective automobile; everything works 
with exactitude and higher speeds and bet 
ter results can be obtained with less fri 
mechanical appliances which are 


American 


tion | he 


due more than anything else to 


enterprise and inventive science are 

at his command, and if he does not take 
advantage of them, he must rapidly drif 
into the ranks of the “also 1 


John Bull Buys Good Office Furniture. 


In the furnishing and fitting of inks 
administrat ve and commer ial { ec 
strong r ms and libraries. a big bus S 


Daily Papers Propagate New Office Appli- 
ance Ideas—Elliot Fisher Billing Ma- 
chine for Russia and Roumania—Office 
Appliances in Russia and the Influence 
of the Germans—First Railway Typists 
in England—New American Firm Break- 
ing Ground. 


Exclusive Correspondence to “Office 


Appliances.” 


but more might easily be done. One of the 
best known companies in this business is 
the Shannon. Some idea of its extent is 
shown by the fact that up to now this firn 
has issued altogether 700 catalogues. Hig! 

class work is featured such as board-rooms 


suites in Spanish mahogany, covered 


upholstered in morocco leather and com 


10-ft. by 5 ft. table, 8 small chairs 


prising a 


ind 2 arm chairs, the price of this being 
$525 (Of course there are cheapet lines in 


heaper wood, but nothing below $200 
High grade roll top desks are also fea 
tured with this rotary end and low roll at 


$250, whilst high class work of this kind is 


esteemed, its special extension is limited 


not so much on the score of but 


because of the difficulty of keeping the 


expense, 
pol- 


ish 


up to its pristine beauty whilst in use 


These goods again work down to cheap 


top desks which can in the end be 
as $16. Of the 


mak roll 


got as low course Shannon 


make every other variety of office 


furniture and fitting and amongst their bet 


ter goods they stock a tremendous vertical 
filing cabinet 
with the Shannon is Libraco. 


fifteen 


Competing 
Chis 
back 


card indexing cabinet. 


business began about years 


eap rorm ot 


manufacturing a cheaj 


by 
At first tremendous 


difficulty was discovered in selling ev 


owing to the ingrained conservatism of th 


British. As I have before pointed out, this 


1 


has been gradually broken down and the 


Libraco people, like several others, do a 
large trade in all office appli They 


claim to have a special patent in book-cases 


whereby the shelves can be moved 


up or down at will even when 


is full of heavy goods 


find, that 


They find as all 


lar concerns ak is the most 


simi 
popular wood for. office use. Libraco has 
ust fitted up the recently opened Anglo 
American bank. It finds trade good here 
ind even exports goods to America 


The Standard Desk Company Herki 
mer, N. Y., U. S. A., also does good 


and must have British 


busi 


ness here, 


plante d in 


fices a considerable proportion of its total 


utput of half a million desks. Its propa- 


gandist literature here is particularly ef 
fe ve in a quiet, straightforward, argumen 
tative way. Desks for this country ar 


made in the ] 


ndon factory Its “quar 


tered ik goods art specially mat! 

in expensive oOfhce equipment I many 
buyer now looks for the beautit I lullary 
iys und as a result the pr tting 


if the oak grown in Ameri 


Viaduct, in wl t roug! 


[In Holborn 


the motor and cys tr ugg 
vith office fittings particularly for pul 
ittention is the Globe-Wernicke Company 
which, although it has been fr tly mis 
taken here for a German Company, is 
American origin, although all t mployes 
re English.* It featur ( 
SKS ( imoneg ré e! > .; 
fittings have bee t ( 
ty and Westminster Bank an t 
Ins ince Company © t 1 
be 1 that English desks a1 r dea 
than the American-made des l as t 
Englishman in business does t usu 
illow patriotic feelings 
tio1 expense, there seems S gg 
field his class of American goods 
¢ E] ot Fisher billing 1! bus 
ness over here reports e 1 y g 
progress both in England and a er Eu 
rope. In fact, business is not only good 
but improving. S. J. Longder genera 
manager for the company, in 1rop¢ ft 
London on January 12th for Europeat 
tour which will include Roumania and Rus 
sia, where he hopes to introd t KI 


billing machin 


Russia As a Field for Office Appliances 


Whatever may be said of the p1 nt state 
supplies for offices in Russ 
im to be the birth-p 
1 est inventors 1 
nachine, though it is probab lat 
nd is replaced by mo pp 
s. For example, thet Is 
mudi, which is being extens rtis 
in t Russian press as “t t perf 
sting calculating ma 1 
tiser, I. J. Yantchevsky, « 
doing business in that cour isl 
gy | representatives in 
S there The chief MNCce 12 N 
ky, St. Petersburg 
[he typewriter is extens 
Russ those who corres] 
untry know very well by 
ma} portion of the letters t 
typ tten, and of course in R 
rs The Underwood and ot 
iachines are advertised ther the Ger 
machine called the A 
in important pla 
The Germans are ende ring t ure 
irge portion of Russian fit 
ings 1 there is a Germar tructe 
factory not far from St. P 
ty town of Yurieff. 7 
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ie has started in a firm, clear-cut manner, 


natura is the Germans dominate the wu railway carriage rest 
dustries of the Baltic provinces. typist is merely provided with a cou i breaking territory right and left. Within a 
A Typist on English Railway ‘rains. mall tables and two chairs. At the few days of the opening of the European 
Something of a sensation has been caused ble the operator has het the headquarters $850 of orders were booked 
here by the announcement that from Febru nd is for the usé the di tor, wl ’ ind executed, and within a few weeks a 
iry Ist the Northwestern Railway Company range his papers, notes large number of accounts were opened. To 
will 1 the way in making the experimet niet might be tl ght that ! further encourage the British sales a dis- 
of pt ling accommodation for a won re seve! suitab pe ¢ rv tinct policy is being adhered to from the 
typist their « ss train between Bit nnection with railway w Chet start. Everything required for the British 
mingham and Lond Should this appoint vever, no branch in which they have s market is being manufactured in Great 
m S $s s not at all unlik red footing. I1 ! t-of-t] Britain. It makes the selling proposition 
h ines y follow the examy | ne may fi fe easier, it gives to the native consumer a 
whicl ter all, America gave years ag n the station, but they a1 ew that foreign idea, garbed in a native dress; it 
The typist wil py a specially reser eption thus made only pt th is also paving the way, when everything 
he train starting from Birming ;letchley some years as ised by the firm on this side will, as is the 
ham at 8:20 a. 1 ry day except Satu ring, women were appointed to s policy in America—be made under their 
lay, reaching London at 10:35 a. m. Bus s, but the experiment did not succes own roof. 
Ss may distate letters to her, either _ , — 
dir t r taken in shorthar American Firm Opens Store “To an American it sounds humorous 
typed during tl y, and presented at t foore’s Modern Metl R that anyone should think the Globe-Wer- 
station at five k in the aftern \ ently of nicke Company a German concern. It is an 
venty-five minutes before the train returt how-rooms, offices | / American pioneer in the art of office fur- 
ngham, for signature. An additio1 Saint Bride street, Ludgate | niture manufacture. It is so well known on 
the lad vho may very well d. Henceforth tl cons te this side of the water that its habitat—Cin- 
alled ecretar\ 1 be to unde European headquart [r. Chad cinnati—is almost synonymous with the 
lespatch of telegrams for a small fe: k H. Moore is in s nd ’ name of the company itself. 


A Problem in Repairing. 


A Little Elementary Mechanics Applied to 


D you ever stop and consider why oo Then we have the opposite condition, 
s that typewriter needs to Repairing a Typewriter. where the operator expends, say nine 
adjusted separately and differently ounces, in striking the keys. 
for different operators? Now suppose t By O. V. Schauer The repairman is told just the same as 
a properly adjusted machine requires he was before that the machine is stiff and 
twelve ounces of pressure, or rather a f those experiences jolt y somev hard to operate. But a case of this kind 
twelv ince blow to depress the key and Did you ever pick up a 1 hine ve is easily adjusted by decreasing the ten- 
print the character on the paper. thinking that there was a machine t sions. It is another case of equalizing the 
rl machine given to an operator nd found that there was not? That ted forces, i. e., the force necessary to operate 
who, when she strikes a key expend you In fa ey y upset jy the machine is brought to a point where it 
force of sixteet inces lidn’t it: uses all the force expended by the operator 
TI perator complains that the m The Application in running the machine. 
runs stiff and hard Nour comeiiiat tad aebre teks obi How to Distinguish the Two Cases. 
oad rman ic lad in e ic told 1 
Posh , h a a ‘Was “A ig! t ee en ee ee. ee ee ee ee These two cases can often be distin- 
the tensions. 1 told thet the incl s Sixteen OUNCES. Lhe mit sh guished by the work turned out by the ma- 
is wot than it s before, and 1s stiff | Haglan , ; chine. 
thas iat hes nereases the te: In the first case the work will have a gen- 
inal » i sinciien: diubinw Kaien Che excess power vw t ' eral heavy appearance, with the punctuation 
a that it takes a harder blow sed was enough t her hnget ' marks driven deep into the platen. In the 
the 9 ' stroke th unneces ree.  S r second case the work is of an uncertain 
rl perator tt the machine and nnge y ti he appearance, with faint impressions every 
that it is much hter. The repairmar just as you d ; here and there 
creases the tension a little more and is tol: that last step and there was no ste} ' This theory has passed the theory stage. 
that is it all right; that it runs much light ee a : tn . [t has proven to be a fact from experience, 
er st suits resistance the tensior ind has been worked on for several years. 
Sometimes the pairman laughs a t oP — eee [It is one of the interesting problems 
to hit | | nks that the per he repairmat I nei which a repairman has to contend with, 
loes t know what she wants. H« tensio1 t the 1 and it goes to show, that when a repair- 
made tl machit heavier and she s I ssary to operate t chi ‘ man adjusts a machine, he must governed 
that it s much « r to operate, and he for xpended by t I . by circumstances and by the operator. 
gh ~ i 
vhen you think \ S ae ae al 
‘ vended by the operator : en us Note—The pressures and forces spoken 
Did y ever rike at something perating the machine. H« s by of in this article are higher than will be 
tan Did er go up a s ge the two forces dot vay wit found in actual practice. I have given high- 
- i k and take a last pressures for special reasons, that the 
, ed the top, and fir might say as estab difference might be more readily appre- 
was ere Fither : nA thar fnece halance ciated 





























More About Office Appliances inJapan. 


T MAY be doubted if any phase of the 

economic history of the world in the 

nineteenth century represents a series 
of more interesting problems than the rise 
of industry and commerce in Japan. Among 
the industrial changes of the last forty 
years chief in importance and interest is the 
marvelous growth of manufacture by ma 
chinery in all industries. The changes 
which took place during the “Industrial 
Revolution” were primarily changes in the 
technical processes of manufacture. In or 
der to accommodate these new processes, 
many changes have been rendered neces 
sary in the organization of factors of pro 
duction. As a result of industrial develop 
ment, the proportion of capital has been in 
creased in all undertakings. 

With the development of industry, the 
organization of commercial houses, banks, 
etc., is entirely changed Many modifica 
tions have taken place in the old methods 
of distributing the products of manufactur 
ers. The growth in size, capital and equip 
ment, has necessitated a somewhat diffe 
ent system to handle increasing production 
and importation. In the same manner the 
organization of banks is being continually 
modified, in order to meet the increasing 
demands of the people, for otherwise they 
can not render effective services to the pub 
lic. The progress in all undertakings has, 


however, been uniform in regard both to 
magnitude and description. Under such 
tendency, manufacturers and dealers hav 
naturally been forced to adopt the most im 
proved equipment for the management 

their offices. It is clearly observed that our 
people are not satisfied with the present 
methods, and are looking continually for 
better and better methods, seeking to re 
place old systems with modern labor and 


time-saving machi which can be adopt 
ed in the offices without any alteration of 
parts. 


In taking due consideration of this gen 
eral tendency in the market, let’ us go a 
step further and analyze actual conditions 
Experience has proved that the commodi 
ties which have been introduced into the 
market, and which are adaptable to Japan 
ese conditions without any modification, 
have been successful without exception 
About ten years ago when the typewriter 
was placed on the market, most people re 
garded such an instrument as of no use, for 
we Japanese are not an English-speaking 
people. But at the present time almost 
every business house with interests abroad 
Almost every kind 


is using the typewriter. 
of typewriting machine is selling in this 


Leading Japanese Merchant Gives Able and 
Well Considered Discussion of Con- 
ditions in Japan. 

By Kingoro Ezawa, Prop’r, Tenshodo, 
Tokio, Japan. 
market, and we can see the demand for 

machines increasing from year to year 

Good Field for Numbering Machines. 

In the past few years several kinds of 
numbering and dating machines have been 
introduced here. The value of automatic 
machines is very well recognized, and such 
devices are continually substituted for the 
rubber stamps which have been used for 
years. Our experience indicates that cer 
tain modifications are necessary for dating 
machines to make them practical here, such 
as month and year indices in Japanese char 
acters. If such machines should be placed 
on the market as are used in America, we 
can not extend the trade any further than 
to a limited class in this country The 
manufacturers should consider the actual 
condition of the market, and supply us with 
goods which are of the right kind for the 
requirements of the Japanese people. If this 
is done the demand for the machines can be 
increased to a considerable amount 

The Adding Machine in Japan. 

In Tokio very few adding machines are 
to be found in the leading banks. Up to 
the present, the adding machine is not much 
noticed by the public, as our people are 
quite contented with the adding and cal- 
culating instrument which we call Soroban, 
which has been used for years, and renders 
very effective services to accounting dé 
partments of business concerns At the 
same time the price of Soroban is cheap, 
and is not to be compared with that of add 
ing machines of American make. The ques- 
tion of prices is a very important problem 
for American manufacturers, because if we 
can place their goods in the market within 
a certain price limit, we can induce the peo- 
ple to use the adding machine, for, in com- 
paring the effectiveness of the adding ma- 
chine with that of the Soroban, it should 
be possible, other things being more nearly 
equal, to obtain good results for the adding 
machine. 3ut as long as the adding ma- 
chine is placed on our market at the pres- 
ent price, we can not see much prospect 
for the development of the business. 
American Fountain Pens in the Japanese 

Market. 

During the past few years the demand 
for fountain pens in Japan has increased at 
a considerable rate, and the American made 


goods control this business. We see very 
few of the German made fountain pens 
and these are not regarded as being as good 
as the American pen. We also have a very 
cheap pen of domestic production, but it is 
considered imperfect in every’ respect 
in comparison with American makes. In 
our market the American fountain pens are 
regarded as the best both for complete- 
ness and durability, and there is an in- 
creasing demand for them all over the 
country. In the future it will be advisable 
for manufacturers and dealers to co-operate 
and the result should be a very large turn 


over ot roods. 
Office Furniture in Japan. 


In almost every office are to be found 
the comfortable office chairs, roll top desks, 
filing cabinets, sectional book cases, card 
boxes, etc., but almost all of them are made 
in Japan, only a very few of American 
make being found in the offices In the 
past few years the manufacturing of office 
furniture in Japan has considerably in 
creased supply the increasing demand 
in the market; but we can not find that 
imports of such lines from America have 
increased. The people in Japan thoroughly 
well recognize the superiority of American 
furniture, but in price it can not compete 
with domestic goods, as the custom duttes, 
freight and charges are so considerable. We 
can not see much prospect for the develop 
ment of business with American furniture 


manutacturers 
No Opportunity for Addressing Machines. 


Addressing machines for the English 
language are not necessary for any office in 
Japan. A few years ago our Tenshodo tried 
to introduce such machines into the market, 
but they did not meet with the approval of 
customers. In Japan no office sends out 
hundreds of letters at once to England or 
America, and handwriting or typewriting is 
sufficient for communication with custom- 
ers abroad If addressing machines were 
modified so as to use Japanese characters, 
making them as effective as those used in 
America, the machines would then be suit- 
able for large offices here. 

As to the accessories, American goods 
completely control the Japanese market, 
and are highly favored by the people. It 
is the general opinion here that all lines of 
American made goods are more acceptable 
than the goods which are made in Europe. 
Any article which can be adopted without 
the modification of parts has a good pros- 
pect of success in this country. 








In the foregoing paragraphs we have 


made a general survey of the demand in 
market, and 


appliances and office ma- 


the Japanes« of future require 


otnce 


ments tor 


chinery. In such an important period what 


should be idvisable method for Ameri 


can manutacturers employ to increas¢ 


the interest of the people of Japan in 


ods? S far as we have 


JQ 


American 


learned by past experience, a permanent ex 


hibition American goods in Tokio, and 
the other important cities in the country 
should be the best method to follow But 
it may not be possibl individual con 
cerns oO! ssociation of manufacturers 
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t ype 1 sample room, as that would be 
very costly undertaking, and good results 
might not be obtained The best method 
to attain success in the business w be 
orm proper connections, establish agencies 
1 secure representatives in Japan Che 
gents and representatives in the market 
must be well known establishments whos« 
ne ns in the market are both numer 
s tensive Under the management 
S ot y, continuous effort will be 
de to de elop the business in tl prope 
vay, and in a certain period of time good 
S ts \ b ybtained 
The exhibition department f such an 





Hf Norwegian mercantile class is 
known to be very conservative, 
therefore it has been very difficult 
to induce people to alter their manner of 
conducting their offices Ten or fifteen 
years ago was a curiosity to finda type 
writer in an office, not to mention calculat 
ing machines and other time and labor 
saving devices. The machines first repre 
sented here were the Hammond, Bar Lock 
and Remington, but they all had a very 
modest beginning 
All the best known typewriters now are 


represented and most ot the representatives 


Besides 


have shop and exhibition rooms. 

typewriters, these businesses deal in cal- 
culafing machines, manifolding apparatus, 
copying machines, et Many different 


makes are represented and new ones are 


coming 
The typewriter agencies enjoy the largest 
le of a kinds of 


special supplies for 


Salt 


typewriters as well as typewriter paper, 


whilst the great stationers control the mar 
ket in loose leaf 
that kind 


Many of the 


goods, fountain pens and 
othce requisites 


representatives of typewriter 


companies also deal in office furniture, but 
we also have special dealers in this line who 
sé furniture from Norwegian and Swed- 
ish fac s, made according to the Amer 
ican system, as the real American furniture 
Ss ti expe SIVE 

\s to terms we find the American “pay- 
ment against documents” rather _ strict. 
Here in Norway we are accustomed to long 
credits and machines which are paid for 
before sight often are on trial a month at 


the customer’s a month before any decision 


is made, so that while we must pay on 
sight, we must sell upon long time. 
The Germans, who make easier condi 


tions, now have a good market here in cal 
machines, manifolding 
kinds, etc. But 


American 


culating apparatus, 


supplies of all people al 


ways prefer the typewriters to 
German manufacture. 
American Firms Should Send Salesmen. 


If American firms would send represen 


those of 


tatives here to study Norwegian affairs, they 


Interesting Review of the Trade in Norway 
As to Growth and Present Condition. 


By M. Nissen Lie, Christiania, Norway. 


would find it of advantage. It would do no 


harm if he spoke Narwegian, but it is not 


necessary, as almost every gentleman here 


understands English 


Few nations travel as much as the Scan- 


dinavians. It behooves a finished business 














M. NISSEN LIE. 


man in Norway to have lived some time in 


foreign countries such as England, Get 
many and France, to learn the customs and 
languages of these different countries. 


The Norwegian commercial class is a cul 


tivated body of people and is very much 


interested in what happens in foreign coun 
tries 

As far as I know all the typewriter com- 
panies except one have their general agents 
with its good 


in Christiania. The capital, 


27 
established with the view of dis- 
laying the samples of manufacturers, 

ould be a more economical and effective 
means of exploitation in Japan than a sam- 
ple room organized by an association. This 
would afford a practicable and compara- 
tively inexpensive plan for American manu- 
facturers to meet the buyers in this coun- 
try. The proposition is very simple and 
effective, as the attention of buyers would 
be brought to the points to which American 
manufacturers desire to call attention. The 
expenses of this undertaking should be 
shared by those who join in it according 
of their exhibits. 


igency, 


extent 


to the 


ee EOD » 





has of course the best chances 
As a rule all general agents 
have their different towns, 
but we are always’in want of capable agents 
and especially of repairers. 

\merican manufacturers ought to  pro- 
cure particulars about their representatives. 
Chey ought to know not only of the agent’s 
capability and means, but also if he is of 
high standing in the community. In Chris- 
tiania, a town with only 350,000 inhabitants, 

is of importance to know that an agent 
is a man of standing and good character. It 
is better to have a representative of high 
standing in the place and to depend. upon 
his fairness and best efforts alone than to 
have one who will consent to accept con- 
such as are often made, viz: To 
guarantee to sell a fixed quantity of ma- 


situation, 
for business. 
sub-agents in 


ditions 
chines a year. 

Foreign people, unacquainted with the 
Scandinavian countries, often take Norway, 
Sweden and Denmark to be one country. 
On the contrary, these countries are quite 
different, with different laws of trade, cus- 
toms, tariffs, etc. 

Note.—The author of the following arti- 
cle, M. Nissen Lie, is one of the foremost 
appliance merchants in the Scandi- 
navian peninsula. He is a man of liberal 
education and has traveled quite extensive- 
y. In his youth he attended the Christiania 
Handelsgynenasium, the foremost commer- 
cial school in Norway, and later on lived 
for several years in England, France and 
Germany. In 1895 he established himself 
as an importing and exporting commercial 
agent in Christiania, and in 1906 undertook 
the agency for the Hammond Typewriter 
Company of New York. The next year he 
was obliged to enlarge his premises and 
now has one of the finest typewriter stores 
in Norway with display windows looking 
out upon one of the busiest streets of Chris- 
tiania. 

In January, 1909, Mr. Nissen Lie under- 
took the sales agencies for the Royal Type- 
writer Company and the Sun Typewriter 
Company of New York. He retains his 
Hammond agency. 


omce 
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ARK ET conditions in 





are different from those of any 
other European country. Imagine 
a country of about a third of the size of 
the State of New York with a population 
of a little over three and one-half million 


divide d 


inhabitants, who by themselves are 
in three distinctly different races speaking 
thre languages, German, French and 


Italian, all of which are officially recognized 


and acknowledged by the Constitution and 
by the Government 

You will realize how intricate and singu 
lar in method this fact alone renders bus! 
ness in Switzerland, for instance, in the 


way of advertising Whatever advertising 


matter is issued in America and whether 
same is sent to New Orleans or San Frat 
cisco, it wil at once be understood, and 
which is more, it will be read Not so 
in my country. Business men in Lausanne 
or Geneva (cities within a radius of not 
more than three or four hours’ ride on the 
railroad from Zurich, the Swiss metropolis) 
will hardly take the time to translate a 


circular or pamphlet that a merchant in the 


German speaking part of Switzerland may 
send him They, of course, are right in 
doing so, for why should they lose thei 
time for any translation at all, as long as 
it is the “other fellow” who endeavors to 
do business I know of many firms in 
America which have built up their entire 
trade by using what you call the still-hunt 
letter systen Now just imagine what is 
means to employ stenographers, who, to 
do this kind of work, must be thoroughly 
familiar with three or four languages! 

Swiss people have always been progres 
sive [he small republic in the Alps has 
more in common with the United States 
as to what concerns its Constitution, its 
democratic traditions and ideas of personal 
libertv. than almost any other country of 
the Old World 

Ingeniou American devices have there 
Tore ilwavs strongly appealed to Swis 
folks, so that even today Switzerland’ 
strongest neighbor, Germany, is fighting 
i hard fight t ntroduce her products, and 
iltthough German competition is here more 
strongly It tl é r before, I daresay 
t may perhaps never ual its superior 

I l you l d most every ty] 
vriter represent t] ountry Ad 
t cl py macl Ss du it 
An fh ture t 


Typewriter Business Shows Big Gains 


[The development of the typewriter 
t é try st i phe I 
everywhere l Ov twenty year g 
at the - x rst typewrit ‘ 
| t] try R 











Resume cf the Past Year in the Swiss Re- 
public, and Brief Discussion of Pe- 
culiar Conditions. 


By Anton Waltisbuhl, Zurich. 
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could 


ton machine model there were 


really very few people who compre 


hend that the machine was or could ever 
be of any practical value 

Many years later, at a time when its 
usefulness was generally recognized and 


daily demonstrated by the more progres 


sive business world, large concerns refused 
to the 
modern and up-to-date business equipment 


[ re 


receive salesmen who recommended 


some ten ago, 


day, 


member one 


ANTON WALTISBUHL, ZURICH. 


[ called on the general manager of a large 


shipping concern located in the Western 
French-speaking part of Switzerland Che 
staff of this concern amounted to about a 
hundred employes, but there w not one 
ing vriting machine in use and thet 
ce furniture consiste the cheapest 
material obtainabl« The manage ques 
ion would absolutely not liste t ny 
e! [ pointed out to how he 
ind could render hi I zation 

or efficient and more ip-t cate ind 
osed our interview with th ollowing 


word Sir, as long as | am in any way 
onnected with this company, there will 
ever be any of your devilish American 
tuft troduced here.” To-day this same 


city t 


dex lar 


mers 





1S using over 


a 
err 


] 
a 


dding machines, b 
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ed 


to above 


with the firm. In th 


e director of a well cap 
d he could not afford th 
should miss the chara 


handwritir 


] 
aay 


writers 


the 


S1Z 


Europe 


g when they receivé 


there are probably 
sold in Switzerland wi 


L¢ 


+} 


is indeed 


of the republic, than in 


im) ¢ 


‘ountry, to 


that ever 


typewriter business can be carr! 


profitable scale. 
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adding machine is m«e 
lifficulties similar to th 
twenty five years ago n 
and as a rule, people are 


y 


to what its usefulnes 
ar< \nd_ still its pa 
ier. Take the manager o 
nd he will undoubtedly | 
argument that an addi 
inder circumstances repl 
nd save so and so man 
cs at such and such a 
eople are generally near 
of economy as Fret: 
extraordinary results by 
ess In a general way 
saving time does not 
y to Swiss business met 
buv an office device t 
more accurate work 


»-dat 
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in 


e offices 


phonograph as it is 
ted State Ss, but they 
tly a machine which is 
America, the calculat 
ulating machine is m 
ind technical bur 
houses 1s adopted 
t such as. calculat 
manufactured or 1s 
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What Salesmanship Is. 


\LESMANSHIP has been variously 
defined, but for our 
best the d 


definition 
that salesmanship is impressing the 


purpose tonight 


which says 
worth 
mind of a possible 


knowledg« 


goods one is sell 


of an arti upon the 
° 
( thorough 


ustomer through a 


ot and Col dence in the 
lefinition presupposes 


id that the prospec 


ing Of course, this ¢ 


a proper 11 troduction at 


tomer is willing to consider the 
This vantag« 


salesman’ proposition 


ground may be gain through tact, cour 
tesy, resourcefulness, personality, or by 
the aid of a good advertising department, 
but if this point the salesman fails 


lack of a 


to impress his 


through lack of knowledge or 
demonstration 
that he is 


is able to 


systematic 
with the 
value and that he 


prospect fact offering 
something of 
lies and how it may 


table 


miss the 


tell wherein this value 


be turned to the prof account of the 


not only sale, but 


doubly hard to secur: 


buyer, he will 
most likely make it 
a second attention, 


The sell 
be sold by some one who has made a suc 


salesman must first himself or 


cess in his line. It is also necessary for 


him to keep up his enthusiasm by constant 


y renewing his belief in the goods he is 
trying to sell [I on knew a good spe 
cialty salesman, wh whenever he begat 
to feel discouraged by lack of sales, would 
make it a point to call upon one or two 


of his best usérs and induce them to talk to 


advantages of the machine 


salesman began to 


him about the 


he sold them, until the 


feel genuinely sorry for the poor fellows 
who had not bought because they could not 
realize th ilue of his goods 

If your line of goods has merits, you 


don’t want salesman who is not convinced 
of that fact and when hi 


to the point 


has been educated 


where he thoroughly believes 


that if conditions were reversed and he 
were in the place of the prospective cus 
tomer he ould not hesitate to place the 
wrder, then he is ready to educate his cus 
tomer in and he will do it by straight 
forwat nvincing arguments which are 
convincing because the salesman believes 
absolutely every word he is speaking. 


Don’t Take Too Much for Granted! 

The principal difficulty with the salesman 
who has been thoroughly educated to the 
value of his goods is that in his enthusiasm 
take things for granted because 
are so self-evident that he for- 
them. It is 


he is apt t 


to him they 


gets or neglects to mention 


impossible for a prospective customer to 


follow the salesman rapidly across streams 


Address Delivered on Jan. 10, 1910, Before 
the Adcraft Club of Detroit, by A. J. 
Lauver, Ass’t Gen. Mgr., Bur- 
roughs Adding Machine 


Company. 
and chasms, unless the salesman is careful 
to prepare the necessary bridges. In illus 


tration of this point, I have heard it said 


1 | 


that one of the officers of a large life insur 
ance company failed to secure an order for 
1 $100,000.00 policy which was secured 
ater by a salesman. The man who took the 


policy told the salesman that the reason hi 


did not sign for the first representative was 


because he talked about “tontine policies 


and 


which the 
The second 


used other technical terms 


prospect did not understand 


had 


prospect 


salesman been careful to use language 


which his could understand and 


by making himself understood had securé 
the order 

The National Cash Register Company 
have their largest offices fitted with mode 
tores and when demonstrating t pros 


pect who has never used a cash registe1 


ie prospective customer is asked to ste 


vehind the 
the part of a customer in his store, 


counter and the salesman plays 


buying 


‘les with which the prospect is familia 


vaying for them with real money which the 


ect rings up on the cash register, mak 


t 
I 
+ 
t 


ng the change from the cash drawer, et¢ 


do this might be told 1 a tew 


iow to 


words, but the customer would not realiz 


so fully the simplicity of the transactio1 


would he. be so favorably impressed 


The point is, the simpler you can make 
your demonstration, the more effective 
will be 

\ salesman’s education must include 
systematic demonstration. Whatever you 
may have to describe, let your best sales 


make his best demonstration and have 
taken 
Let this be reproduced and revised until all 


man 
his words down by a stenographer 
points have been brought out in 
Then 


learning 


the vood 


logical and consecutive order insist 


if need be upon the poor salesman 


his demonstration, either verbatim or s¢ 


that each point will come up in its porper 


turn and not be overlooked under any cir 
cumstances. It may be argued that the ef 
a salesman quoting the words of an 


will be t« 


fect of 
other in making a demonstratio1 
take away his individuality and make a par 


has proven that 


him, but [ 
tru If the 


learned so that the 


rot of experience 


this is not demonstration is 

thoroughly words come 

without effort, the able te 
a 


iole attention to his customer 


salesman will be 











and to the effect of his words which will 
be uttered so naturally that it will be im- 
possible for the stranger to say that they 
were not original, 

These copied words should of course be 
confined to the demonstration of the goods. 
[ do not want to be understood as recom- 
mending any set form of approach or meth- 
od of closing the sale, although much con- 
cerning these points may be learned in a 
school taught by a man of experience. One 
successful teacher of salesmen considered it 
advisable to instruct his pupils in regard to 
their personal appearance and actions upon 
entering a customer’s place of business, ad- 
vising the student never to enter a store 
smoking a cigar or chewing a toothpick, 
nor to lean on the showcase or sample dis- 
play goods, but to look and act at all times 
as though he were a busy man and that his 
time was worth as much as that of the man 
to whom he expected to sell. 

School the New Men. 

If you have any doubts as to the advisa- 
bility of schooling new salesmen in the 
things which have been proven good by 
men of successful experience in the same 
ine, these doubts will be quickly displaced 
by listening to a mock demonstration by 
the top men to an imaginary customer. If 
you who are familiar with the ‘objections 
which have to be met in selling your goods, 
will play the part of the prospective cus- 
tomer and bring out these objections, you 
will have a good chance to be surprised at 
the result. You will probably wonder how 
the new man is able to get any orders at 
ill and why the older man is not able to 
make more satisfactory replies to some of 
your objections. You will see opportunities 
for increasing the value of each by educa- 
tion. A good demonstration will not get 
in order, but it is a necessary part of the 
performance. Before asking the judge or 
jury to give a verdict to his client, a good 
lawyer will sum up the evidence and give a 
number of reasons why the decision should 
be in his favor. A salesman must be able 
to sum up the points brought out in his 
demonstration and clearly prove the wis- 
dom of following his advice. 

The ideal school of instruction to sales- 
men should include the five elements to 
success which I heard made by Mr. Chal- 
mers, of the Chalmers-Detroit Motor Com- 
pany, and formerly of the National Cash 
Register Company, in his talk to this club 
at a luncheon in the Tuller some time ago. 
These points are, health, honesty, ability, 
industry, and a knowledge of the business. 











New Typewriter Adding Machine. 


ANY of our readers may have no 


ticed that on January 11th of this 

year was granted a patent cover 
ing a new typewriter adding machine. Th: 
description of this patent is one of th 
most comprehensive ever sent out from 
the patent office and embodies so many 
new features that it will undoubtedly at 
tract the attention of the typewriter and 
adding machine people of the entire coun 
try. The machine in question is said to 
be entirely original in its conception and 


1 he 
work of 


new typewriter 


John r 


simple in its working 


adding machine is the 





MACHINE WITHOUT TYPEWRITER. 


Howiesoy of 711 Home Life building, New 
York, who is one of the first inventors of 
typewriter adding machines. The experi 


Mr in adding 


mechanisms led him to improve on his pre- 
from the 


ence acquired by Howleson 


and judging 
patent that has been granted and from ob 
the the 


succeeded In 


vious inventions, 


servations of working of machine 


it would appear that he has 
presenting to the public a mechanism that 
will meet the requirements of 
banks but that 


will be of general utility to all 


not only 


and counting houses, on 


classes of 
trade. 

The 
sists of a 
depth, 
the 
chine 


con 


Calculating Machine 
three 


Howieson 
inches in 
than 


base of about 


larger in dimensions 


the 


slightly 
bottom of regular ma 
The 
inclosed in this base, in the front of which 
dials of 
There is no joining of connections between 
the itself the 


chine, typewriter 


typewriter 


entire adding mechanism is 


are two sets of nine figures each 


typewriter and adding ma 


the 
on top and guided into position 


being placed 


On 


simply 
each 
two upright columns joined 
the 


side there ar« 


with a cross-bar or which is placed 


selectors for the dials Fastened to th 


typewriter carriage is a graduated rail car 


rying the selector trips, each trip having 
three pawls The pawl in the center on 
being pressed down enables the selector 


trip to be moved along the rail to any point 


on the scale which is graduated to corr 
spond identically with the graduating scal: 
on the typewriter. The pawl on the right 


on being depressed when it comes into the 


column, picks up the selector, automatically 


connects the typewriter and the adding ma 


Experienced Inventor Develops New and 
Highly Interesting Combination 


Machine. 
chine, and throws into operation the right 
hand set of dials. When past the column 
it disconnects the dials The left hand 


pawl does the same work in the left hand 
therefore, 


set of dials It is readily seen, 

that these two sets of pawls permit add 
ing in one or both dials at the same time 
or adding in one set of dials and subtract 


ing in the other or adding or subtracting 
in both, 

\ feature 
that by 


permitted to 


this 
the 


numeral 


worthy of mention just at 


point is raising these pawls 


operator is use the 
keys either the 
without the adding 


Other Interesting Features of Machine. 


for upper or lower case 


altering mechanism 


This machine can be used to add or sub- 
tract dollars and cents or regular figures 
without any change or shifting of ievers 


and the operator is enabled to know exact 


ly where to begin his column of figures 


from indicators that show on the selector- 
bar. Then by a very simply mechanism he 
can read his total in dollars and cents or 


in regular figures 

\n important feature of the Howieson 
machine is that it 
alter the touch of the operator 


work of the adding mechanism is done by 


does not in any way 


The extra 


the use of a spring motor. This motive 
power is arranged to permit the operator 
to print about three hundred figures 





HOWIESON CALCULATING MACHINE, SIDE 
VIEW. 


number of have been 


When this 
used a bell 
bell of the ordinary typewriter 


higures 
indicator 
After the 
rings about twenty figures can be used. 
locks itself against fur 


rings similar to the 


bell 
The machine then 
ther use until the operator pulls the lever 
and restores the power which automatically 


locks the lever, ensuring regular power 
The most inviting feature, possibly, of 
this new machine is that it may be used 


make of 


necessitating 


in conjunction with any standard 


typewriting machine without 
any particular change in the typewriter it 
self and the the 


touch of the operator on the numeral keys 


without in least altering 


when 
\nother feature is that it permits correc- 


in operation 


tions to be made immediately by the op- 
era here the wrong figut | been 
struck This is done by simply ersing 
a lever and again striking the s igure 
that has been wrongly printed the op- 
erator [his restores the original amount. 
It is not possible for the operator to put 
down the wrong total, as to do s il not 
clear the machine. This prevents the pos 
sibility of error 

While the machine 1s always ready for 
adding, it in no wise affects the us: f the 





HOWIESON CALCULATOR ATTACHED TO 
UNDERWOOD TYPEWRITER 


whicl in be 


yed for correspondence whenever de 


typewriting machine itself, 
empl 
sired 


Another 


is that it 


special feature of the machir 


permits adding across the p 


as well as down the page simultaneously 
The beauty of this is evidenced h it 
is remembered that the length of carriage 
in no wise affects the ability of the adding 
mechanism and as many selector trips as 
desired can be placed on the rail 

The machine is fully protected by pat- 
ents One most unusual fact 1 nnec 
tion with the application was tl it of 
449 claims applied for 441 wer illowed 
The remaining 8 are embodied the 
application which is now before the patent 
authorities 

The work of the hand mad: del as 
seen by our representative was very ne 
Every care has been taken to prevent et 
rors and the machine 1s fool-pr« 

\ company has been incorporat: with 
offices at 256 Broadway, New Y orl and 
machines are in course of « iction 
which, without doubt, will d ready 
sale 

Don’t always look at your stock m be 
hind the counter Step on the other side 
every once in a while and get spec 
tive purchaser's viewpoint. Thi k may 
be great—but it should prove beneficial 

Don't tell another man how t his 
own business. Suggestions ar ivS ac- 


ceptable but let it go at that 
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TYPEWRITING CLASS, 
BOMBAY OFFIGE. 


* 





Mr. W. H. Saxon-Davies of the Remington organization in India and views of some of the Remington offices. These pictures were sent 
with Mr. Saxon-Davies’ article published last month, but failed to reach us in time to be included in that issue. The picture entitled 
“Remington Typewriter Class in Bombay” shows but a portion of that interesting and intelligent body of students. The picture of 
the Calcutta staff shows A. P. Stockwell, Remington general manager for India, seated next to the gentleman holding the company’s mascot, 
“Jacko”; next to Mr. Stockwell is G. S. N. Reynolds, the company’s popular foreign repre sentative, to whose statesmanlike efforts In pru- 


dent expansion is due much of the rapid growth of the Remington business in the East. 








Earning While Learning. 


Extracts From an Address by Arthur C. 
Minten, Manager Draughton’s Practical 
Business College, Atlanta, Ga., Delivered 
Before the Convention of the National 
Shorthand Teachers’ Federation at Louis- 
ville, Ky., Dec. 30, 1909. 


OR several years before | became 
manager of a business college, I was 
advertising 


engaged in preparing 


copy and placing the same. Occasionally 
I employed stenographers direct from a 
business college, so I can appreciate the 
complaints that these business men make 

Suppose that we consider some of these 
charges that are preferred by those who 
do not seem to appreciate our work. The 
three important ones have reference to a 
lack 


part of these near-stenographers, but the 


f accuracy, neatness and speed on the 


trouble does not stop here The * other 
charges in the indictment are-that there is 
a general deficiency in spelling, punctua 
tion, sentence-making, indentation, spac- 
ing, paragraphing, correct reading of the 
notes, familiarity with business nomencla 
ture, and correct English; to say nothing of 


finger prints, erasures, blurred 


naughty 
carbons, and lack of proper training in fold 
ing a business letter correctly, addressing 
an envelope properly, hand-stamping a sig 
nature neatly, filling in a form letter so that 
it will look like the real thing, filing letters 
under any of the four ordinary systems, 
transferring, card index systems, handling 
in-coming and out-going mail, the proper 
care of a typewriter, etc. 

About six months ago I became practi- 
cally proprietor of the business college un- 
der my management, and I decided to 
eliminate as far as possible the objections 
mentioned above. 

But how? Discharge my teachers and 
get an all-star aggregation? Throw out my 
equipment and install a dress-parade ma- 
hogany veneered outfit with which to im 
press visitors and prospectives? Discard 
our courses of study and adopt some new 
fangled, pre-digested, capsuled, clarion 
heralded wonder-worker? Not at all, I as 
sure you. I simply set about to build on 
the excellent foundation which [ found 
There is nothing peculiar about the matter. 
and nothing that cannot be done in any 1m- 
portant business center. 

I saw that to get the best results—and 
that is naturally our object—it would be 
necessary to inject into the daily work of 
the students some real red-blood actual 
business practice, and an “earn while you 
learn” model office department appealed to 
me as the most feasible plan. Let me say 
here, however, that I consider the small 
amount of one or two dollars a day earned 
by the students working in this department 
as the least consideration, the real result 
being accuracy, neatness and speed, because 
our students know that until they have 
fairly well secured these essentials they 
cannot come into this department. In addi 


tion to the good that comes from actual 


business practice, there 1s developed that 


reserve force and self-confidence which aid 
so much in the success of the student 

You know that when a student gets her 
first real assignment, and is embarrassed 
by a number of questions which she is 
forced to answer in the negative, she is at 
such a disadvantage that she cannot do jus- 
tice to what she thought she knew, and 
probably fails so completely that she be- 
comes entirely discouraged; but when she 
has had sufficient experience in actual busi- 
ness practice, has earned real money at it, 
and has passed the stage-fright period, you 
can feel pretty sure that she will give a 
good account of herself at the first oppor- 
tunity, and ultimately attain the success 


that is justly her heritage. 
Plan Proving Its Practical Worth. 


To return to our equipment, I should 
state we already had cabinet letter files, a 
card index system, transfer cases, a rotary 
neostyle, etc., but the students were not 
given any instructions in the use of these 
appliances. In order to bring this depart- 
ment up to a better standard, I added a 
Burroughs adding and listing machine 
multigraph, and addressograph You will 
readily see that this department is still in 
the formative period, and that before it is 
really and truly a model office department 
considerable equipment will be needed 

As soon as a few of the students had be 
come familiar with the use of our new 
equipment so that they could do public 
work, I had distributed in the office build- 
ings and better grade business houses of 
Atlanta, a neat multigraph card showing 
our rates for multigraphing letters, ad- 
dressing envelopes, folding circulars, steno- 
graphic work, etc. Immediately we began 
to receive orders from the business men, 
and this line of work has grown steadily 
At present, quite a number of the leading 
business concerns of Atlanta send us all of 
their work in these lines. Some of our stu- 
dents even pay practically their entire ex 
pense for board for the last six weeks to 
two months of their course from money 
earned in this department 

Che manager of this department is par- 
ticularly careful to see that every piece of 
work is turned out in the very best condi- 
tion so that it becomes an excellent adver- 
tisement for our college. The students de- 
velop a degree of accuracy, neatness and 
speed that is really remarkable compared 


with the results previous to the establish- 


ment of this department 
Naturally, the students who are working 


1 


her students 


t 


in this department tell the o 
what a fine experience it is for 


also how much money they are making in 


it, so that those who are in the lower 
classes put forth every effort to attain the 
requisite essentials for working in this de- 


partment 

Another feature to consider is that we 
have many calls for multigraph operators, 
and also those who are familiar with a mul 
tigraph and can also do stenographic work 
1 natur- 


or operate an adding machine, an 
ally the pay is better than it would be if the 
student could not use either of these ma- 


val . 
willing 


The business men are al 


chines 
to pay more for our students than they are 
for students from competing schools be- 
cause they know that they have this extra 
drill in actual office work 


In this department, students are trained 


in public stenographic work, adding ma 
chine practice, multigraphing, manifolding, 
addressograph work, addressing envelopes 
on the machine and by long hand thou 


sand lots, filling in form letters, folding 
business letters and advertising matter, 
hand-stamping signatures, handling in-com- 
ing and out-going mail, letter filing in the 
various systems, transferring, card index 
systems, reading near-illegible handwriting 


follow-up systems, and practically every 
other modern office requirement 


Still another advantage from this depart 
ment are the items of economy and set 
vice [ have electros from the various 
cards which we use in our regular office 


records and data, and these are run on the 
multigraph at a saving of about seventy-five 
per cent on what the cost would be for 


printing them. It also enables us to send 
out thousands of follow-up and special let 
ters that would cost us quite a sum withir 


a year, if we did not have this department 


When you 
more concerns that are national advertisers 


and evel 


consider that Atlanta has 
than any other city in the South, 
St. Louis, with about four times the popu 
lation of Atlanta, and that our postal 
receipts as shown by the official postal re 
ports are greater than even Louisville o1 
New Orleans, you will readily see what ar 
opportunity we have for public work in our 
new department 

It is very probable that on account of the 
opportunity to earn while learning, we se 
cure students who might never take a busi 
ness course; we can keep them there long 
enough to become well rounded out in their 
course, and the work they do for the pub 
lic often opens the way to an excellent posi 


tion for them. 








Famous in [heir Line. 


MONG the have achieved 
a leadi 2 


men who 
place in office appliances 
deserv 


the 


manufacture none are more 
than the 


rbe Manufacturing Company 


admiration founders of 


ing ol! 
Yawman & FE 
of Rochester, N. Y 


product is 


W hose 


known the world ove Che portraits of 
these two gentlemen adorn the frontispiece 
in this issue of Office Appliances 

Philip H. Yawman was born in Roches 
ter some sixty-odd years ago. He secured 
a good ommon-school education and 
when this was finished he found an open- 
ing where his natural bent toward me- 
chanics began its development It was a 
little machine shop that manufactured saw- 
filing machines, the force consisting of 
the proprietor and Mr. Yawman. It was 
soon found that Mr. Yawman_ could 
straighten and sharpen saws by hand bet- 


ter than it was being done by the machine 


came to Roches- 
make, by hand, 
When 


found that the 


Later on Mr. Yawmaz 


‘ 
engaged to 


ter and was 


three sewing machines they were 


finished it was patents of 


some leading makes had been infringed 
upon, and manufacture of that par- 
ticular kind machine stopped right there. 
Seventeet years later Mr. Yawman 
learned that two of them could not be 
traced, but that the third was still in the 
possession of the lady who originally pur- 


chased it; that it was giving just as good 


satisfaction as the day it was made; and 


that she would not part with it for any 


machine 


Mr 


other make 


Following this, Yawman worked in 


a small machine shop, making models and 
patterns. This was in the days when one 
seeking a patent was obliged to submit the 


full size or a miniature 


This model-making required work- 


article in either 
mode] 
very highest type, and Mr. 


the important 


manship of the 
Yawman did all of 
work that the shop secured. 


most 
After this he worked for a concern man- 
ufacturing stationary engines, 
in that day considered of a very high type. 
He effected which 
the 


which were 


several improvements 


increased value of the engines. 


this he engaged himself to a 


N. Y., concern who made tur- 


Following 


Mt. Morris, 


bine water wheels. While here he reduced 
the manufacturing cost of the turbine 
wheels from 7c to 3%c per Ib., and, in 
addition, created a number of improve- 
ments. His connection with this concern 
became somewhat unsatisfactory because 
he was not allowed to effect further im- 
provements, and he left to go with Sar- 


Greenleaf Co., a Rochester concern 
Readers, perhaps, have 
death of Mr. Sar- 


head of this concern, who invent- 


gent & 
who made locks 
seen recent notices of the 
gent, the 
ed the { 


almost 


rst time-lock and which is now used 
Mr. Yawman 
time-lock that 


banks 
first 


universally by 


worked on the very 


Philip Yawman and Gustave Erbe, Two 
Rochester Men Who Have Made 
Office Furniture History. 
vas ever put together, and it 1s still in uss 


Illinois town. 


Mr. 


bank in an 
this 


in a 


Following Yawman went with 


Bausch & Lomb, the largest optical instru 
ment and supply concern in the world, now 
employing some 2,000 hands He was 
their expert machinist, looking after their 
machinery, designing and making large 
number of improvements. In these days 
power was unknown, and all the lathes, 
etc., were run by foot-power 

It so happened that Mr. Erbe was the 


foreman of the Microscopic Department oi 


this large and he was continually 


o1 the 


concern, 
lookout for improved manufactur 


ing methods. Being in daily touch with 


the work, many ideas suggested themselves 
to him, and he formed the habit of taking 
Mr. 


result 


Yawman for development, 
that 


improvement in the 


them to 


with the there was rapid and 


substantial machinery 


of the Bausch & Lomb Co. It was hers 
that the two men conceived the idea of 
going into business for themselves, and 


after careful consideration they formulated 

definite plans and put them into effect. 
On May 1, 1880, the firm of Yawman & 

Erbe little room on 


began business in a 


Exchange street, in a building that is still 


standing. The development of the business 
from then up to the present day is well 
known to the entire trade 
Biography of Mr. Erbe. 
Gustave Erbe was born in New York 
City some fifty-odd years ago, and, after 


getting a common-school education, en 


himself as a machinist’s 


gaged apprentice, 
first working on optical and surveying in 
struments. All the ma¢hinery was run by 
foot-power, and a workman was given all 


the castings for such a delicate instrument 
as a sextant and was required to make out 
of them a complete and perfect instrument. 
Mr Erbe 
for unusual 
work 
the thoroughness and exactness with which 


very soon gained a reputation 


ability as a machinist, his 


being particularly characterized by 


it was done. 


,ecoming dissatisfied with conditions in 
one shop where he worked for eight years, 
the distinction of being the 
had with that 


longer than from six months to a year, he 


having only 


man who remained roreman 


finally resigned and went with a larger 


concern, who employed some thirty-three 


men, making, by hand, surveying instru- 
ments 

Shortly after this a panic struck the busi 
ness world, and although Mr. Erbe was 
the last man taken on and was a very 
young man, he, with the foreman and a 
relative of the proprietor, were all that 
remained of the entire force, the others 
having been laid off one at a time, and 


reason for which Mr. Erbe 
retained, even under such unusual 
conditions, was the quality of his work. 


the principal 


Was 


\ few years after this he came to Roch- 
ester, engaging himself with the Bausch & 
Lomb Co., where he began as a maker of 

croscopes, etc, : 

Messrs. Yawman and Erbe Well Matched. 


here never was a better matched com- 
bination of dispositions, intelligence, abil- 


ty, general policies, etc. There is a wide 


difference in their personal dispositions, 
Mr. Yawman being more or less of a re- 
tiring nature, while Mr. Erbe is of that 


type that bristles with energy. 

heir policy from the very beginning up 
to the present hour is to make an article 
the very best they know how or can find 
ut 

With regard to the esteem with which 
the two men are held by their employes: 

The majority of the men in the factory 
could secure elsewhere the same price for 
their labor that Y. & E. pay, yet they 
have been with the Y. & E. Co. for ten, 
fifteen, twenty and twenty-five years. In 
the opinion of the writer, this is one of 
the best recommendations that can be ad- 
vanced in favor of “Y and E,” for if the 
treatment of the workmen had been any- 
thing but right, they certainly would have 
gone elsewhere, and without any financial 
loss. 

Mr. Yawman is the “court of last resort” 
so far as the mechanics of the institution 
are concerned. Many of their workmen get 
ideas and develop them as far as they can, 
then the idea goes to the foreman in their 
department, thence to the superintendent 
of the factory, and finally to Mr. Yawman, 
and when it has been subjected to all this 
criticism it is apt to be very nearly right 
when it is finally put on the market as a 
fiuished “Y and E” product. That now is 
Mr. Yawman’s work, and at any time you 
should go through the factory, you would 
see, stopping here and there, a man of 
good size, with white hair, black jacket and 
black cap, discussing with the workmen 
this or that job or article they were hand- 

he is Philip H. Yawman, president of 
company. 


ling 
the 

Mr. Erbe is a man who, more than any- 
thing else, stands for action. 

He is treasurer and general manager of 
the company and interests himself in the 
detail of the business to the extent that 
anyone, from an errand boy to the heads 
of departments, and even those still higher 
up, can go to him with suggestions for de- 
veloping and improving the business and 
be received with all courtesy and interest. 

Although he is a thorough mechanic, 
still, because of a natural bent toward ex- 
ecutive ability, he directs the general man- 
agement of the company’s affairs, 








Where Stenographers Fail. 


Some years ago a Boston stenographer 
reported a speech containing the Biblical 
quotation, “It is easier for a camel to go 
through the eye of a needle than for a 
rich man to enter the kingdom of God.” 
In typewriting this the word “rich” was 
spelled “rish.” When it went to the news- 
paper that printed it the intelligent com- 
positor there assumed that I had been 
inadvertently dropped before the mis- 
spelled word and accordingly changed it 
to read “Irishman.” This was on the 
printer. 

A reporter whose knowledge of Scrip 
ture must also have been limited, when 
reading his notes, came to the passage, 
“Better is a dinner of herbs where love is, 
than a stalled ox and hate therewith.” He 
transcribed it “stolid” ox. The medal, how- 
ever, must be awarded the young man who 
turned “He was riding on top of a bus 
in one of the London streets” into “bust”! 

However skilled in taking 
shorthand writer may be, it is necessary 
that he have at least a smattering of the 
subject reported, else he is liable to make 
absurd blunders in writing out his notes. 
Mistakes arising from a similarity of short- 
hand outlines are frequent, as making “ox- 
tail soup” out of “castile soap,” but more 
likely do mistakes occur because of a dis- 
regard of sense, or possibly owing to an 
entire absence of sense in the reporter 


down, the 


By William Hickox. 


Instances are innumerable of fool blunders 
made in transcription by stenographers ig- 
norant of the subject-matter—stenogra- 
phers who could, perhaps, correctly write 
the words as they sounded, but who lacked 
their own to draw upon, 
according to sound 
without regard to sense. Thus “In the dis- 
trict there is a market improvement,” for 
“In the abstract there is a marked im- 


gumption of 


and so. translated 


provement,” and “overheard charges” for 
over-head charges.” 

Though he may require a deep knowl- 
edge of little apart from his profession, 
the stenographer should have a superficial 
knowledge of many things, so as to under- 
stand in a general way what he is writing 
Especially should he be a student 
should know that 
Boyne nor 


about. 
of sign-boards. He 
Bowen is not spelled Bone, 
Bowne, and that to write Mr. Foote with- 
out adding an e at the end of his name 
would likely give mortal offense. Indeed, 
spelling of proper 
names is a prolific source of trouble. A 
New York publishing house recently lost 
a fifteen-dollar-order from a rich but crusty 


carelessness in the 


old gentleman who wrote to the firm: 
“Yesterday you treated me with the great- 
est politeness. I thought for a while that 
you had found in me a long lost brother. 


Today, Sir, you do not know 
My name, Sir, is Johnston, not Johnson. 


I supposed 


my name. 


There is a t in my name, Sir. 
everybody knew that.” 

The dictator is often at fault. His enun- 
ciation may be indistinct, his style ramb- 
ling and incoherent. Perhaps he has fallen 
into a careless style of dictating from hav- 
ing a stenographer able to edit his twaddle. 
If such a dictator gets hold of such a 
should keep him at all 
cost, for the amanuensis who is able to re- 


stenographer he 


construct into proper English a rambling, 
confused and altogether bad dictation is 
a rare bird, and is in demand at a high 
price. Yet when all is said, the dictator, 
careless and even illiterate though he may 
be, has a right to expect his stenographer, 
(if he pay for a real one,) to exercise 
some intelligence in transcription, though 
he cannot properly edit his stuff 

He has on him the hall mark of a fool 


who tries to excuse an obvious blunder 
in transcription by saying “It is what was 
dictated.” 

Note—The editor cannot forbear to re- 
late another amusing stenographic error. 


Once, while dictating a market report he 
used the expression, “The trade is optimis- 
tic,” etc., and was sorely puzzled a half 
hour later when the stenographer brought 
him the transcription of her notes and he 


read, “The trade is up to mischief 


New Word Counter for Typewriters. 


HE following is a description of the 
mechanism, mode of operation and 
word 


purpose of the electrical 


meter: The machine consists of a counter 
operated by solenoids or other form of 
electrical magnet; a suitable contact, such 
as is illustrated herewith, adapted to dif 
ferent makes of typewriters, is placed un- 
der the space key; at the conclusion of a 
word the movement of the space key closes 
the contact and the current thereby estab 
lished causes the electro-magnet to reg 
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Herbert I. Watts of Winchester, Ind., In- 
vents Machine to Count Words. 


ister one count. A suitable switch operated 
from the outside of the meter box enables 
the operator to connect or disconnect the 
counter at will. 

The object of the inventor has been to 
overcome the heavy working of the ma- 
chine, which has been the principal defect 
of mechanical counters heretofore made. 
Mr. Watts claims that all mechanical coun- 
ters have heretofore required an operating 
force of from four to eight ounces, and 
this, taken in conjunction with the fact 
that the average space key requires a work- 
ing force of from six to twelve ounces, fur- 
nishes a reason for the employment of 
electrical energy as a means of operating 
this counter. Less than one-quarter ounce 
is sufficient to operate the Watts Electric 
Word Meter, and it is said to have been 
demonstrated by actual experiment with 
expert operators who were unaware that 
the meter was attached to their machine 
that the contact makes no difference in the 
operation of typewriters. 

The inventor has devised suitable con- 


tacts for all makes of typewriters, a few 
of which are illustrated herewith, all of 
which are protected by patents in this and 
foreign countries. 

The source of electrical energy is dry 
batteries, a test of which indicates that a 


pair will be sufficient to operate the coun- 


ter for more than twelve months, as the 


“pull” on the batteries is very slight and 
of short duration. 

The word meter as completed for the 
market consists of a neat metal case two 


inches wide by four inches long, attractive- 
ly finished and manufactured by the Watts 
Word Meter Company of Winchester, In- 


diana, under patents granted the inventor 
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Automatic Roll Holder for Typewriters. 


ATENT Office reports indicate that 
P the inventive genius of the American 
in the typewriter field is still fertile. 

One of the latest interesting inventions for 
typewriters is that of 

Seddon of the Smith Premier 
This patent was is- 


an attachment to 
Harry I 
Typewriter Company 
sued on the 11th of last January, and was 
assigned to the Smith Premier Typewriter 
Company of Syracuse. 


In the words of the patentee: “My in- 


Syracuse Inventor Develops Interesting 
Device for Convenience in Duplicate 
Billing. 





shown in the 
present fold 
ed work sheet, the chute being included be- 
tween the folds of the work sheet 
“Another object is 
with a roll holder, an 
cutting-blade 
sever the paper from the roller.” 
The herewith 


upon. The device is 


instance in connection with a 


written 


to provide in com- 


bination improved 
construction of adapted to 


indi- 


drawings shown 


line 


is fed around with the platen and is un- 
rolled from the roll holder and drawn 
downward through the chute or guideway. 

Che device is, among other uses, adapted 
used in connection with folded bill 
the kind often used in commer- 
cial billing. Each of the bill sheets is first 
brought into co-operation with the chute, 
one of the parts of the sheet passing in 
front of the chute and over the carbon 
paper and the other part passing behind 
the chute, the fold of the bill sheet engag- 


to be 


sheets of 








vention relates more especially to paper 
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supply and paper feeding devices for type- 

writing machines 
“One object of the 

material-carrying 


invention is to pro- 


vide a device 


which operates automatically to rewind the 


rotary 


material unwound during printing opera- 
tions 

“Another object is to 
proved chute or guide-way, and one which 
properly 


mounted platen in any of 


provide an im- 


co-operates with a_ pivotally 
the positions to 
which said platen may be 

“Another object is to arrange and oper- 
ate said chute so that it may be employed 
with a roll holder carrying a roll of mate- 


rial such as carbon paper to guide the ma- 


swung. 


terial from the roll to the platen, which 
material passes through said chute, and 
also to guide a work sheet or paper to be 


cate in what manner the inventor has ac- 
complished the objects set forth. 
Some Details of the Invention. 
In carrying out his invention Mr. Seddon 
detachable frame or 


has arranged a sup- 


carriage of the typewriter, at 
frame a 


hinged 


port on the 


the upper end of which casing 1s 


pivotally mounted having a cover 
which is detachably journaled a rotary ma- 
terial-carrying device or roll-holder carry 
ing a roll of carbon paper. A guideway ex- 
from the and is 
connected at its end with 
The carbon paper 
roll holder 


tends downward casing 


pivotally lower 
the frame of the platen. 
from the 


is guided downward 


the guideway and its free end 
between the platen and the 


paper feed roller, so that when the platen 


through 


passes usual 


is turned for line spacing the carbon paper 


ing with one of the side edges of the chute, 
which thus serves as a guide. 

As the folded bill sheet is fed around 
with the platen in the usual manner, the 
carbon paper will be fed around at the 
same time between the parts of the bill 
sheet, one part of the bill receiving im- 
pressions from the ribbon and the other 
part from the carbon paper. When the 
writing on the bill sheet is finished the lat- 
ter is fed forward out of the machine and 
is held by the operator while the usual feed 
roll release is actuated. 

In connection with the rotary material 
carrying device or roll holder the inven- 
tor has provided an automatic return for 
the carbon paper which is operated so as to 
rewind on the roll holder an amount equal 
to that unwound during the printing oper- 
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ations. The actuation of the feed roll re- 
lease brings the automatic returning device 
for the carbon paper into operation, so that 
the carbon paper which has been used in 
the writing of the folded bill sheet will be 
drawn back through the machine until the 
carbon has returned to the position from 


which it started when the feeding of the 
bill sheet in line space direction was be- 
The 

NEW counting machine has been 
invented by R. W. and C. B. Varde 

man of Marshall, Mo., designed for 

the purpose of automatically registering 
the work done on the typewriter. It is 


also adapted for use upon other appliances 
where an automatic counter is needed. Its 
main distinctive feature is that it may be 
instantly reset to zero at any time by the 
simple pressure of a button and a few turns 
of the resetting knob: 

The counter is an 
long. The cylindrical part is just 
around as a dime, with a still smaller shoul- 
top that houses the turn- 

The counter is operated 


inch and a quarter 


as large 


der resting on 
back mechanism 
from the space bar 
small wire arm grasps the space bar, which, 


of the typewriter. A 
when depressed, carries the movement to 


a center on right end of case. This arm is 


adjustable to meet the deep or shallow 
movement. of the different space bars by 
lengthening or shortening the arm, and is 


held in place with a thumb-screw at cen- 


ter. From this center movement is trans- 
mitted through a horizontal bar to an 
right rod that works up and down in uni- 


On the lower end 


up- 


son with the space bar 


of this upright rod is a ratchet, in engage- 


ment with a ratchet wheel, that transmits 
the movement through the main actuating 
shaft to the first index ring in the right 
end of the counter 

The counter is fastened to the base of 


the machine with two thumb-screw clamps 
that hold a dovetailed or slotted base piece 
rigidly the the 
The counter is allowed to slide up or down 
in this slotted or dovetailed base piece, so 
as to meet the height of the different bases 
When the proper 
obtained to the 
on which it is to be 


against base of machine. 


of the various machines 


position is meet require 


ments of the machine 


used, it is tightened and held in position 
by two screws that pull the slotted or 
dovetailed base piece together 

The counter is simply and readily reset 
to zero at any time by pressing the button 
shown on top and in the center of the 
housing, and turning the thumb-screw at 
the right end, always towards the type 
writer. When all the index rings show a 
registration of zero through the window 
of the counter they stop, and continued 
turning of the thumb-screw will not affect 


OFFICE APPLIANCES 


gun. Thereafter other bill sheets may be 
written and the carbon automatically re- 
turned in the same way until its printing 
the ex- 


forward and 


surface is exhausted, whereupon 
hausted may be fed 
detached by means of a cutting blade pro- 
a fresh por- 


portion 


vided for the purpose, so that 
tion of the carbon may be employed for 
writing a plurality of succeeding bill sheets. 





applied 
writer, but 
but may 


drawing show the invent 
to the No.4 Smith Premier typs 
it is not confined to that machin 
be adapted to other makes as we 


Vardeman Logometer. 


An Interesting and Useful Device for Word 
Counting Adapted to Typewriters 
and Other Machinery. 


the reading. In other words, it goes to 
zero and stops. 
The manufacturers state that although 


the space bar of the typewriter operates 


the counter, its manufacture and mechan- 
ism. have been figured out so accurately 


and it is so perfectly adjusted that no extra 


THE VARDEMAN LOGOMETER. 


weight is felt on the space bar when the 
counter is in use. 
It is nickel plated throughout and very 


attractive in 
Uses of the Logometer. 

all of them, the 

official 

court 


appearance 
states, perhaps 
provide that all 
official 
various 


In many 
laws copies of 
le gal and 
shall be 


p< r 


records, 
work of 
at a 


words 


papers, 
kinds 


many 


paid for 
hundred 
the pay- 


officers 


rate of so cents 
No provision is 
ment of the the 
whose duty it is to perform work of this 
kind, except 
The time having ago 
this work was done on the typewriter, there 


made for 
fees of various 
hundred words 


when all 


the rate per 


long come 








[he patent specifications are quite vi 
uminous, the inventor including only 
the technical description of his patent, but 
in addition making thirty-eight claims cov 
ering all of its various features uses 
has been a long-felt want for a machine 
to count this work automatically as it is 
written, without an extra stroke on the 
space bar and no extra weight on the ma 
chine, so that when the work lone, a 
definite and correct amount can be properly 
charged for the work. 


Che Logometer should also a useful 


place in business colleges where operators 


are taught to strive for speed on the type 
writer, as it will accurately register the 
words as they are written and save the 
time and trouble of counting them after- 
wards to determine how many have been 
written 

Public stenographers, when using the 
Logometer, have a definite and correct 
statement of the amount of work done, 
and their work, being largely the same 


kind and class as other public officials, will 


find a prompt and satisfactory method of 
determining the amount to be charged for 
a given piece of work 

In large business establishments, if pre- 
ferred, this counter can be attached to the 
universal bar of any typewriter and will 
accurately register each stroke made upon 
the typewriter. Through this device the 
work can be equalized among lifferent 
stenographers and salaries based on the 
amount of work shown by the nter to 
have been performed, 

[This automatic counter is jually 
well adapted to any and all kinds of ma- 
chinery where it is desirable count the 
pieces, or amount of stuff turned out of 
the machine, such as printing presses, all 
kinds of copying machines, addressographs, 
envelope stampers and sealers, and all 
tther kinds of machinery 

It now being manufacture by the 
Vardeman Meter Company Marshall, 
Mo., of which J. J. McCoy is president, R 
W. Vardeman, general manager, and C. B. 
Vardeman, secretary and treasurer. This 
company own the United States 1 foreign 
patents that have been issu this de- 
vice 

Whi sizing up the other don’t 
neglect to turn the same critical inspection 
upon yourself 

While the other fellow is doing the talk 
ing is the time for you to do the thinking 
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New Attachment For The Writerpress 


= © DISPENSE with the typewriter 
work of inserting personal names 

and addresses on form letters is the 
purpose of the new attachment which has 
recently been devised for the Writerpress. 
This new attachment is now made a part 
of the regular equipment of the Writerpress 
where desired at a nominal extra charge 
In addition to the uses just mentioned the 
new attachment may be employed to ad 





THE METAL NAME-PLATE. 


dress envelopes, cards, wrappers, folders or 
any other matter going to a mailing list. 

The Writerpress equipped with the new 
attachment is suitable for a variety of uses, 
and the necessity of matching typewriter 
type and ribbons is obviated by its use, en 
abling one to get out form letters so closely 
resembling actual typewritten work as to 
puzzle even an experienced operator. 

The new invention consists of the follow 
ing parts and attachments: 

The metal name plate, which duplicates 
the names on the mailing list, consists of a 


NAME-PLATE TRAY. 





metal strip 1-9 of an inch thick, 3 1-10 
inches or 31 pica typewriter spaces long, 
and 5-6 of an inch or 5 pica typewriter lines 
wide. This plate will contain five lines of 
pica 30 spaces long, or 5 lines of elite type 
faces 36 inches long. It weighs one ounce 
On the face of this plate metal type faces 
are raised, either in pica or elite to match 
that used in the body of the letter. This 
type has a hair-line face, something, it is 
said, never before accomplished in an ad 
dressing plate. 

The trays for holding the name plates 
are made of metal and each tray will hold 





TRAY-BRACKET. 


155 name plates standing on edge. The 
trays may be labeled and filed away on 


racks or in cases like card index drawers 


The tray bracket is so made as to be in 
stantly attachable to the framework of the 
Writerpress, and is designed to support the 
name plate tray and name plates while in 
use. The foot of the bracket rests upon and 
fits over one edge of the wood base and the 


Well Known Company Invents Method 
Conveniently to Fill in Names and 


Addresses in Form Letters. 


lips of the bracket catch under the lower 


edge of the base of the machine. No screws 
are necessary 

The name plate separator, which separ 
ates the used from the unused name plates, 
is a round piece of metal tapering to a 
point at either end. It rolls along in the 
tray as the plates are successively taken out 
from in front of it, printed and put back 
behind it. The plates are thus always kept 
in the same order and there never need be 
any difficulty in determining what plates 
have been printed and whut have not. 

The name plate base is a metal block an 
inch wide by 32 pica spaces long and just 
the right height to make the name plates 
type high when they are laid upon it. This 





METHOD OF USING ATTACHMENT. 


block is set in the form at the required 
position for the name and address, the op 
posite end from the raised pin which e1 
gages with and holds the name plate in 
position lining up with the first type in 
the lines, the space from the ends to the 
sides of the chase being filled out with 
quads or furniture. The pin in the top at 
the end of the block forms the end guide 
for the name plate when it is placed in 
printing position 

High spaces are provided, the same body 


as others but as high as the type shoulder, 


to be used when double spacing is required 
between the name plate base and the first 
type line, forming the side guide for the 
name plate when placed in printing posi- 
tion. When single spacing is required, the 
first line of type is used as the side guide 
and some of these high spaces are placed 
after the words “Gentlemen” or “Dear Sir” 
if they are in the type form; if they are not, 
the high spaces are placed before the end 
of the first line if it is indented. No guide 


NAME-PLATE SEPARATOR. 


is needed for the outside of the name plate. 

The ribbon lifter consists of two parts, 
one of which is stationary and the other 
free. This ribbon lifter is necessary to pre- 
vent the soiling of fingers in lifting the 
ribbon to remove a printed name plate and 
to insert a fresh plate in its stead. With a 
very little practice this operation can be 
accomplished with speed and accuracy, it 
being possible, it is said, for an operator 
to print 500 letters per hour by the use 





NAME-PLATE BASE. 


of these plates and attachments, each with 
a different name and address. 

The stationary part of the ribbon lifter is 
instantly fastened to the chase stop by 
means of the spring clamp on the upper 
side of the attachment. The free part of 
the ribbon lifter fits loosely in the station- 
ary part and holds the roll of ribbon. By 
means of this the ribbon is picked up so 
that the name plate can be changed, and 
then quickly dropped into place without 
soiling the hand which then places the 
sheet into position to print. 


The Operation. 


From the foregoing description of the 
various attachments their operation is rath- 


HIGH SPACE. 


er obvious. A tray containing name-plates 
is placed in position on the tray bracket. 
The name-plates sucessively laid on the 
name-plate base, as indicated, and the let- 
ters printed by pushing the carriage over 
the type form just as in making letters 
without the names and addresses. When 
the letters are printed the envelopes are 
then addressed from the same plates. As 
the plates are always kept in the same order 
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the envelopes come from the machine in the 
same order as the letters 

All names and addresses must be brought 
within the limits of the name plate, viz., 30 
spaces pica or 36 spaces elite. A name plat: 


will contain two or three lines doubl 


spaced and up to five lines single spaced 
The 
“Dear 


name plate if the 


salutation, such as “Gentlemet 


Sir,” etc., may be included upon 


address is not too long 





STATIONARY PART OF RIBBON LIFTER 
perniit it. The salutation may be include: 
in the letters in which it is set up, but this 
makes it necessary to have a uniform sa 


tation throughout, which would be inapp: 
bore the 


priate if the name plates names 


OFFICE APPLIANCES 


and addresses of firms and individuals. Ii 
the salutation is included upon the name 
plates, then their use is necessarily limited 


to the filling in of form letters, for it would 


be ridiculous to put an address and a salu- 


tation upon an envelope or wrapper 

For the foregoing reasons the company 
recommends that the salutation be omitted 
both from the letters and the name plates, 


since it 1s now the custom of a good many 


hrms, to save time, to omit it anyhow, re 
garding it as a heritage from politer, but 
ess hurried age. But obviously, where the 
name plates are to be used only for the 
filling in of form letters, the appropriate 
salutation may be included if the length of 
the address permits, and where the letters 
ire all to companies or to individuals, the 
salutation may be omitted from the nam« 


plates and placed on the etters as they are 


Set in type It would be practical, perhaps, 


ie user to divide his name 


plates int 





companies and individuals, printing the 


requisite number of letters for each list 
with their appropriate salutations Chis 
would obviate all difficulties and would re 
lease the name plates for addressing the 
envel pes 
The Writerpress Company has stalle 

a name plate plant and is ready to f rders 
for name plates from lists and specifications 





FREE PART OF RIBBON 


LIFTER 


submitted. The company will be 

O1\ 11] information as to terms . 
to anyone interested who will wi to the 
company at the Writerpress Building, 200 
Terrace, Buffalo, N. ¥ 


The Branch Manager—What Makes For His Success 


CTTENTION, Managers! 
Volumes of 
and 


\re you on 
to your job? sermon- 
ettes, fatherly 
mental ditties have been written about, dic- 
tated to the 
salesman, the migratory hunter of big game 
but in the free 
panaceas, failure antidotes and order tonics 
the man behind the girls behind the type- 
writers—the office manager—has managed 
to keep out of the limelight of criticism 
and thrive unheralded on absent treatment 


advice deport- 


and forced upon commercial 


success 


distribution of 


perhaps while enjoying a mushroom 
growth to success, or perchance a century 
plant prospect ever blooming. An analysis 
of this important though not 
undiscovered functionary, who 
or break a profitable sales agency, is about 


due for presentation—hence this impromptu 


altogether 


can make 


after-dinner dissertation. 

Efficiently to manage others, the success 
ful executive must evidently first learn the 
difficult art of managing himself. (Wheth 
er espoused to a suffragette or not!) A 
speaking acquaintance with the Ego fam- 
Self-control and Self 
ambition and de 


ily—Self-confidence, 
reliance—stimulates his 
velops his executive ability. 


To achieve big results he must neces- 


sarily have confidence in his company and 
a bumper crop of 


his organization to ratse 


A Bit of Nonsense and Some Thought Food 
for a Few. 
By H. J. Kleefeld, Philadelphia Office 
Royal Typewriter Company. 


enthusiasm and optimism—the outward 
visible signs of ‘profound faith that he is 
in the right business with the right people. 

In the selection and handling of em- 
ployes or in his treatment of possible pur- 
chasers, he should be a student of human 
nature and a tactful diplomat. (A theat- 
rical definition of a diplomat—not our idea 
of one—is a man who steals your hat and 
overcoat and explains so nicely how it hap- 
pened that you give him your watch and 
For further information on diplo- 
with Dr. Cook, care 


chain.) 
macy communicate 
North Pole, U. S. A. 
In choosing his 
the manager must have used judgment in 
selecting his that he is 
born with a strong personality and cheer- 


personal qualifications 


parents to insure 
ful disposition. 

\fter passing the youthfnl age when he 
decides to turn the of being 
president of the United States, he will then 
start in at the 
the 
exhibiting 


down job 


be eminently qualified to 


bottom, learn detail of business 


or department 


every 
specialty and if 
am- 


symptoms of the hustle and 


necessary 





bition, will have acquired the proper men 


] ? 


tal balance and qualifications for later man 
agership and a higher “muck-a-muckship’ 
later on 

He will have a knowledge of duties and 
details that insure a sympathetic under 


standing in advising or reprimanding em 
ployes. 

He will be 
and fearlessness to deal with the problems 
that likewise proper ap- 
preciation of merit—verbally, financially or 
both. ‘A little encouragement and 
then is relished by the best of men.” Like 
the chain that is as weakest 
member, his organization must be selected 
for efficiency, necessitating a proper 
division of duties and mutual co-operation 
He should be on friendly but not too inti- 
subordinates, main- 


able with frankness, fairness 


arise and show a 
now 


strong as its 


sub- 


mate terms with his 


taining the dignity and respect of his of- 


fice by respecting himself and the rights 


of all employes, not by domineering, bully 
ing, conceited affectation or negative dis 


cipline By his own energy, enthusiasm 


and confidence he can inspire his organiza 
tion, if of the right personnel, to follow the 
leader and by force of example stimulate 


latent ambition to greater efforts and 


achievements 
excused 


The audience is now 





The Observing Employe in Business 


HEN we speak of educated people 
we generally reference to 
those who have that knowledge ac 


have 


quired through teachers and books while 
attending schools. Self-educated people ac- 
quire that kind of an education through 


studying books and printed matter of all 


themselves, following in particular 


sorts 
topics of special interest to each individual 
mind. In this age of Chautauquas and mail 
courses one can choose a kind of education, 
or profession, or trade best suited to one’s 
natural inclinations. To 


temperament and 


follow something for which one has a spe 
cial liking and a natural talent always 
means: greater success in time than when 
one forces himself, or is forced by others, 
to seek some specified education or pro 
fession or trade The unwilling mind 


makes very slow progress. Too many par 


ents, especially in foreign countries, decide 
on a career for the child before he has ar 
rived at an age to choose for himself. It 
means practically forcing an 
something for which the child has no nat- 


inclination, and so it is like 


issue for 


ural liking or 


punishment to the child 
Many men are influenced in the choosing 


of a career through the success of some 


friend in some special line. Some seek easy 


and clean work. Some accept the first 
position that comes along through dire 
necessity to earn some money, and remain 


line of work a lifetime, being always 
to make a for various rea- 
many perhaps well founded. And as 
they drift along for years and years never 
satisfied and making slow prog 
workers, de 


in that 
afraid ( hange 


sons 


perfectly 
ress. If ambitious and hard 
veloping their minds and taking advantage 
of opportunities, degree of 
attained, sometimes unusual success 
easier and more pleasant 
and work, if a natural in 
and talent had 
best suited to the individual! If 


women the world over could fol- 


some success 
will be 
much 


the life 


But how 
would be 
clination found ifs way to 
the work 
men and 
low their natural talents, the achievements 
would be centuries ahead of 
As it is, we do some 
must do it,—drift along 
We frequently 
special men got 
into their proper niche from the beginning, 
or because at some period of their career 
had the nerve to break away and get into 
niche, even if at a great tem 


of mankind 
what they are now. 
thing because we 
and do the 


notice 


best we can. 


because 


successes 


the natural 


porary sacrifice. But it paid handsomely 
in the end to have made the wise decision 
One great drawback for the average em 
ploye is lack of nerve Being afraid is a 


hindrance 


great 


Best Education Not Book Learning. 


In assuming that education is book 
knowledge, we overlook the education that 
comes rough observation The infant 
earns tl igh observation of other chil 


dren and grown-ups about him. Observa 


Article 10, By U. G. Case. 


tion to the infant, and to the child as the 
years go by, is the greatest teacher. Dut 
ing the school period the education comes 
books, 
ents may be responsible for, and observa 
The child robbed of 
still learns much as the come 


through teachers, plus what par 


tion. who is school 


years and 
go, through observation of what others say 
and this creates 


Manhood 


reached, and whether schools are 


and do, some degree of 
womanhood are 
attended 


and the 


education. and 


or not, intuition does its work 


knowledge through 
and improves the 
mind 


and 


absorbing 


process of 
observation’ continues, 


mind steadily as the develops 
more is observed. 
We come across people in the daily rou 


tine of life who are apparently fairly well 
educated, and others considerably so, who 
have had little or 


have read very little or nothing at all, and 


may no schooling, may 


yet may be making a splendid living. We 
have known of men who attained great suc 
and yet were illiterate, 


cesses in business, 


practically so, from an educational point 


Men 


who could write no more than their names 


or 

of view. have made great fortunes 
uneducated 
men have attained their knowledge through 
Habits, cus 


toms and polish, are also by no means al 


These classes of supposedly 


the process of observation 


ways, or all, due to education, but in the 


main may be credited to observation of 
what others do in the things that are pleas 
ing to the eye and the mind, and pleasing 
to those who set the proper pace, as soci 
best 
level of what is best. 

All children are 
are all men and women, though they 


ety and recognized culture set the 


great imitators, and so 
may 
In more than one respect are 


but children of a 


not admit it 


men and women larger 


It is very easy to detect any one 
One can notice this 


growth. 
who is very observing. 
immediately and very decidedly in traveling 
men who travel over the same road and 
visit the same cities. One goes about his 
business and sees only the business he is 
interested in. The other is just as great a 


business success, but in addition has a 
fund of knowledge of the places he visits 
that is startling. It is due to an observing 
eye, and interest in anything that will add 
to his knowledge In the long run one 
finds the 


cess, the 


observant man the greater suc- 


more interesting and agreeable 


companion, and personally the happier and 
more friends, 


contented He makes 


is better liked by his house, and he 


more 
receives 


more opportunities for advancement 


Two men may walk a block, one see 
few things—and the other dozens of 
things—some things that not nme in 
hundred would see The one drifts along 


while the other growing mentally 
the time through his power of observati 
Some men seem blind to everything. and 


they are. In the world’s 
general observation must be 
credited with a high percentage as contri- 
buting to what makes the whole volume of 
success. If we would enumerate what ob- 
servation has done through all the ages, 
and the things that can only be learned 
observing how others do it, it 
would make a set of books very much 
larger than Dr. Eliot’s five foot shelf! 


Business Men All “From Missouri.” 

In business the “show me” principle is 
being exercised every minute of the day. 
We are always showing others and they 
observe how we do, and they then do like- 
wise themselves. If observation were 
eliminated, it is safe to say there would 
be chaos and final ruin in a great many 
institutions, and perhaps in all. We must 
be observing with eyes and ears. We all 
observe every day and owe much to obser- 
vation, but we seldom think of our benefits 
and necessities as coming through it. 


we know what 


progress, 


through 


Watch the rapid progress of any office 
employe and you will find his power of ob- 
sorption through observation is very 
marked. He observes all the time and lets 
nothing slip by his vision that will benefit 
him at the time or at some future time. 
He is constantly adding to his knowledge— 
his business education. Observation gives 
the employe latent ability he can use some 
time. Other employes wonder why he 
knows so much, why he always has an an- 
swer to a question about some department 
or individual, why he can fill other posi- 
in a pinch, why he gets’ other posi- 
tions and can fill them well immediately, 
when they seem to know only what affects 
them in their own position; and then won- 
der why they do not get along so well. 
It means they only do what they are direct- 
ed to do or shown how to do, and are 
not observing anything beyond a _ small 
space around themselves. They are not ob- 
servers, not improving themselves, and yet, 
usually, are the greatest kickers for more 
salary. The observing office boy learns 
rapidly, and if he does his work well he 
soon becomes too good for the place, in the 
sense that he is worth more in some other 
capacity. He is transferred, advanced, to 
a step higher, and there again he has his 
eyes wide open, is encouraged to observe 
and absorb in a greater degree through his 
first promotion, and so becomes more and 
more valuable. 

Recognize observation at its true worth, 
seek it and develop it, and profit by it, be- 
come a crank on it, and the reward is sure 
to come. Remember education rules the 
world; that knowledge is power; that much 
education can be obtained through observa- 
tion at no expense, and that observation of 
individuals collectively has much to do 
with the destiny of nations. If it means so 
much in a large sense what must it mean 


tions 


) you in a business office! 
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T IS cause for felicitation that the readers of OrFIcE APPLIANCEs take tl 
The uniformly high character and 
r shown 
than in the extraordinarily interesting matter so frequently contributed by them 
The January number, as we all know, was one of uncommon interest 

and value to the entire trade, and both value and interest arose 


est they do in the pages of this magazine 
clean-cut mentality of the subscribers to this magazine is nowhere bett 


to its pages 


OUR FIELD. ; ; 
: from the many enlightening articles contributed by the sub- 
A LIVE ONE Se any oe iken oe 
scribers of Orrice APPLIANCES throughout the world he 
present number is not far behind the January issue in extent and diversity of 


interest 
Few other publications can boast of a field so vigorous, so full of progre 
ness and energy and so alive to the needs of the present as that which this magazine 
has the honor of covering. Seldom or never before have we seen a trade publication 
or a publication of any kind whose subscribers virtually made the magazine. But 
for some time past it has been the pleasant duty of the editor of this publication to 
act more as a conductor and director of energy than as a creator of it. Contribu 
tions have come in so liberally and have been of such a high class that the magazine 
has seemed to grow of its own force. No member of the staff of this magazine 
takes for himself the credit of this growth, for it is obviously due to those sub- 
scribers who, reading the magazine, have decided that is a suitable vehicle through 
which to express the ideas they have gleaned as a result of their experience in the 
business world. To be sure, we have industriously sought such contributions, yet 
many, nevertheless, have come entirely unsolicited 
' This spirit on the part of members of the office appliances trade throughout 
the world is the vital spark which will prevent the industry from deteriorating 
No man, we venture to say, has ever taken up the business of office appliances, 
keeping in touch with new developments in the field, adapting’ new machines, 
new inventions to his trade, who did not eventually come to love the work. It is 
one perpetually new and ever changing. No day comes that does not show some 
new development, demand some new effort to keep abreast of the procession. To 
be the organ of such a wide-awake trade, to enjoy the confidence and esteem and 
cooperation of a body of men so brilliant as those who compose the personnel of 
the office appliances business throughout the world, is in itself a reward and a 


liberal education. We give thanks. 


NNUAL BANQUETS among the stationers of several of the large cities hav 
come and gone, and while these affairs have been uniformly successful and 
highly interesting to the members of the trade, there 1s one suggestion we 

would like to make—a suggestion that we believe will be of value and will add to 


rather than detract from the interest and usefulness of these pleasant o 


7 ofte , seems TO 1S -CcoO { eS who arrange the 

A BANQUET RRs te wertyp baton draenei speeche Ss tor much 
ere interest—that is to say, they seem to argue that if three or 
four good speeches are good, eight or nine must be better. This attitude is rather 
unfair to the speakers and not quite fair to the listeners. When the average man 
has eaten through eight or ten courses and gets to coffee and cigars it is usually 
about the time when if at home he would begin to stretch himself and think of 
going to bed. The toastmaster with his gavel and his wit wakes things up a bit 
and then he is followed by the speakers. By the time the fourth man has said his 
say the diners want to go home, and it takes an extraordinary man indeed to fol 
low in the wake of half a dozen speakers and hold anything like a satisfactory 
degree of interest. What we would suggest is that there be no more than four 
let some one speech be devoted to a good trade topic and let the rest 
Then will 


casions 


speeches 
be general, so as to give good speakers rein to their wit and humor. 
everyone go home at a reasonable hour and awake refreshed the next day 

ONTHLY bank statements for the month ending January 351 are encourag 
The outlook in all lines of business seems to be healthy and demand 


ing. 
The high prices of necessities 


for commodities is active and vigorous 

and the consequent high cost of living came in for a good deal of discussion and 

GOOD resulted in the more careful expenditure of money generally 

OUTLOOK FOR among large numbers of people. This was reflected in the tone 

BUSINESS of the big markets which respond to such tendencies like a 

barometer to atmospheric conditions. But prevailing high prices are not regarded 
as a cause for alarm, but rather the contrary in most quarters. 
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IMPORTANT ANNOUNCEMENT 


ITH this number of Orrice APPLIANCEs is merged the National Stationer, acquired by purchase. 
Subscriptions to that publication will be filled to the et if the term of each order with OFFICE 


APPLIANCES. To these new friends we extend the hand of fellowshi} We want you to feel at home 


us. Our whole corporal’s scuard is at vour command Our Information Bureau its at your service. If 
1 don’t see what you want in the magazine, ask for it. If you have any criticism of the publication, fire 
awa) The kindly criticism of other friends has aided our progress. We make mistakes—sometimes get in 


rong but. bless vou. so does ever’ body els« Our older friends know that our heart is in the right place. 
So we welcome you into the fold, under our banner. You are a member of our fraternity—the Order of 
Office Appliances—and we are for you—hook, bob and sinker 
@ No publication in the stationery section of the field ever attained such prestige 1n so short a time as The 
National Stationer. It was created by a group of New York men known as live wires in the trade. Every 
man jack of them is a success in his business These men thought they saw room for a live publication in 
the stationery section of the great office appliance field. They took a little publication that was started in 
nother branch of the trade and made it into the National Stationer. It was typographically beautiful and 

1 


full of good things. It reflected the personality of the stockholders in its snap and ginger. But the 

vners came to realize that a trade publication can only reach the full measure of usefulness by serving the 
] Held 
ylé neiad 


@ They saw what Orrice Appliances has stoutly maintained for several years—that the stationery busi- 
ness has passed out of its colonial limitations. It is now a part of the United States of Office Equipment, 
it one in interest with the typewriter—the adding machine—the addressing machine—the office safe—furni- 
ture, etc., et almost the Texas of the great union of interests 

@ So it was decided to dispose of the property 

@ When the publication was started two or three years ago, its representatives complimented OFFICE 
APPLIANCES frequently by saying that it was intended to make a publication ‘‘like OrricE APPLIANCES.” 
We liked that frankness. That’s fair and honest competition. When it was decided to offer it for sale, this 
magazine was again approved by its owners being told that it was desired that the subscribers and adver- 
tisers in ‘‘the Stationer”’ be given the fullest measure of value through its merger with OrriceE APPLIANCES. 
@ The success of OrriceE APPLIANCEs is due to the fact that it is made for the field in its entirety. Itisa 
concrete expression of the great changes brought about by the evolution and development of the system 
of modern office equipment. 

@ The community of interest of the manufacturers of every kind of office equipment, whether it be a type- 
writer, safe, sheet of paper, pencil, clip, ink, or what not, is the logical result of the present-day method of 
listributing the product. The same dealer handles all lines, and the various machines, devices and supplies 
f whatever nature find their way into use through the same purchasing. OrricE APPLIANCEs is made for 


ill of these 
@ The publication is for the typewriter dealer and manufacturers and salesmen, and is for the commercial 
stationer who is the office appliance dealer—and for every other man and woman who has to do with office 


. 1 P | . » 
uipment of any kind—whether manufacturer, dealer or salesman 


@ Asa matter of fact, the typewriter is the silent partner of the stationery stock—the co-worker with the 


oduct of every manufacturer whose goods are used in the office Reduce the sale of typewriters 50 per 
nt and the sales of office cabinets will decline 25 per cent. The vertical file and every other correspondence 
ling system is for nothing else than handling the product of the machine. The increasing use af the type- 


riter means a corresponding increase in the sales of the pencil manufacturers. The manufacturers of cor- 
re spondent e paper, envelopes, ribbons, carbons, note books, « lips fasteners, etc., etc., trace their increasing 
business to the typewriter 
@ The typewriter and the loose leaf systems walk hand in hand in many branches of business. There 
ractically no part of the stationer’s stock which does not move in response to the activity in the type- 
iter market 
@ But the ‘‘stationer’”’ also sells adding machines, addressing machines, duplicating machines, copying 
chines, in fact every appliance and every piece of furniture for office equipment from the little clip to the 
reat sate 
@ About ten years ago the late George H. Patterson, founder of this publication, observed that the manu- 
facturers and dealers in machines, devices, furniture and supplies of every kind used in the modern office, 
ilthough by the nature of and conditions surrounding the business constituting a great fraternity, had not 
lassed themselves together in one industry. He conceived the idea that it might be accomplished through 
publication made to serve the entire field. After three years of travel in the United States and Continental 


Europe, during which he made a most thorough study of every branch of the field, he started a little publi- 


1 
} 
I 


cation—OrricE APPLIANCES in the embryo. The development of the magazine is the realization of its 
founder's vision. The manufacturers and dealers in typewriters, addressing machines, lead pencils, safes, 


= 


1 


‘fice furniture, pens, ink, carbon paper, adding machines, loose leaf systems, and the one hundred and one 
ther articles which go to make up the equipment of the modern office—in one fold and under one banner. 
, thanks to good friends in every branch of the business who have co-operated with us, by giving freely 


] 
i 

of their plans and methods for the benefit of their fellows in the trade—who have furnished suggestions, 
1 


Orrice APPLIANCES is carrying the banner 
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944,858. 944,177. 945,043. 


No. 945,829. Typewriting machine, patented Jan. 11, 1910, by August Friedrich Wilhelm Julius von Wedel of Hamburg, Ger 
many.—No. 944,451. Numbering machine, patented Dec. 28, 1909, by Erik A. Lundvall and William Olson of Brooklyn, N. Y 
assignors to William C. Roberts of Brooklyn, N. Y.—No. 945,982. Envelope moistener, patented Jan. 11, 1910, by John F. Pom 
phrey of Brooklyn, N. Y.—No. 945,252. Filing cabinet, patented Jan. 4, 1910, by George S. Upshaw of Kansas City, Mo—No 
945,043. Fountain pen, patented Jan. 4, 1910, by Ernest Earle Morlan of Garden City, Mo—No. 944,858. Ink well, patented Dec 
28, 1909, by Frank Guttendorf of Pittsburgh, Pa.—No. 944,177. Pen feeder, patented Dec. 21, 1909, by Frank M. Con: rf 


New Haven, Conn 








137 ( nbine Ruler and Blotter 
la \V. Guillott, Buff N. ¥ 

937.59 ypewrite Julian M. Harris, 
Jey S Johannes Transvaal 

937.747. Penholder. Joseph Altman, Spo 

937,815 H Frankli G 
} | \ | 

937,873. Penholder. Charles F. Se 

lacoma, Was! 

937,923. Car Record Augustus J 
Camp, Birmbingham, Ala 

938,025. Combined Book Mark, Line 
Guide and Pencil Holder Mary E. Smoot, 
Washington, D. C 

938,057 sinder for Loose Sheet Books. 
Edgar Jay, London, England 

938,059. Keyboard Lock for Typewrit- 


ers. Wellington P. Kidder, Boston, Mass., 
assignor to Parker Machine Company, Buf- 
falo, N. Y., a corporation of New York 

938,119. Typewriter Machine. Alexan 
ler T. B n, Syracuse, N. Y 


Machine. Andrew 
Conn., assignor to 


938.178 [ypewriting 


W. Steiger, 


Union Typewriter Company, Jersey City 


Bi idgeport, 


N. J.. a corporation of New Jersey. 
938,214. Account Register. Carl Clundt 

and John Reidt, San Francisco, Cal. 
938,222. Computing Device. Joseph S. 

Dinklespiel, San Francisco, Cal 


Jackson W. Fos 


assignor of one-half 


938,310. Shipping Tag 
ter, J icksonville, Fla., 


to Alexander Sabel, Jacksonville, Fla. 


938.330. Penholder. Willie T. Nelson, 
Greenbush, Minn 

938.350 [ypewriting Machine. Frank 
J. Tanner and Iwan E. Jones, Scranton, 
Pa.. assignors to International Text Book 


Company, Scranton, Pa., a corporation of 


Pennsylvania 
for Book Leaves 


938,350. Reinforcement 


Frank H. Crump, Los Angeles, Cal. 

938,410. Time Stamp. Jacob J. Busen- 
benz, Chicago, III 

938,439. Typewriting Machine. Jerome 


Conn 


B. Secor, Darby, 


938,454. Typewriting Machine. Lyman 


D. Broughton, Hartford, Conn., assignor to 
Underwood Typewriter Company, New 


York, N. Y., a corporation of New Jersey 
939,949—-Safety Envelop. Richard Hasel, 
New York, N. Y., assignor of one-third to 
Gustav Bonneck and one-third to Herman 
Hotz, N York, N. Y 
939,537—Stamp Affixer Einar W. Niel- 


sen, Hoboken, N. J 
939,579—Type-Writing Machine. Clio B. 
Yaw, Arlington, N. J., assignor to Reming- 


ton Typewriter Company, Ilion, N. Y., a 
Corporati m of New York 
939,583—Type-Writer Machine. Edwin E. 
sarney, Syracuse, N. Y., assignor to The 
Monarch Typewriter Company, Syracuse, 
N. Y., a Corporation New York. 


939,587—Type-Writing Machine. Alexan 
der T. Brown, Syracuse, N. Y 
939.640 Type-Writer Carriage Stop 


Patents. 


Copies of any one of these patents can 
be obtained by sending fifteen cents in 
stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C.., 
by mentioning Office Appliances. 


Marshail B. Sargent J 
I Sssigno te Em«e Ll yj 
‘ Company, ¢ rea I] ( p 
Ma 
Q 764 D 17 Bool 
Ch Thomas E. Vicl 
HH Wrightsville, Ga 
939,876—Envelop Lymar R Swett, 
Boston, Mass 
939,265—Type-Writer Attachment Ada 
C. Kendrick, Williamsburg, Kans 
939, 45¢ Fountain Pen Henry J. Upton, 


assignor to Davidson 


Mass.. a Cor 


Mass., 
Company, 
Massachusetts 


Somerville, 
Rubber Boston, 


poration of 


939,513—Hand Stamp \lexander 
Joslin, Chicago, III 

940,613—Pencil Sharpening Device. Rei: 
hart W. Pittman, New York, N. Y 

940,705—Extensible Post for Loose Leaf 
Binders Jennings S. McComb, Dobbs 
Ferry, N. Y 


940,706—Loose Leaf Binder Je nnings S. 
McComb, Dobbs Ferry, he 
940,707—Support for Loose-Leaf Binders 
Jennings S. McComb, Dobbs Ferry, N. Y 
940.708- Locking Mechanism 
for Adding Machines. Charles N. McFar 
assignor to The Adder 
Cor- 


Keyboard 


land, Kingston, Pa., 
Machine 
poration of Pennsylvania 

940,744—Device for 


Company, Kingston, Pa., a 


Teaching Penman 


ship. Sidney R. Smith, Gainesville, Tex. 
940,758—Adding Machine. Charles Wales, 
Cleveland, Ohio 
940,765—Type-Writing Machine. Herbert 


R. White, Lowell, Mass., 
Wyckoff, Seamans & Benedict, Ilion, N. Y., 
a Corporation of New York 


assignor to 


940,766—Lock for Numeral Wheels for 
A dding-Machine Nelson White, Detroit, 
Mich., assignor to The Adder Machine 


Company, Kingston, Pa., a Corporation of 
Pennsylvania, 

940,797—Pencil. William A. 
York, N. Y., assignor of one-half to Asher 
Kleinman, New York, N.Y. 

940,814—Ribbon Feeding and Reversing 
Mechanism for Adding Machines. Henry 
Kingston, Pa., assignor to The 
Company, 


Fraser, New 


Kuntzler, 
Adder Machine 
a Corporation of Pennsylvania. 

940,822—Pencil Holder. William E. 
Philo, Stockton, Cal. 


Kingston, Pa., 


940,909—Self Filling Fountain Pen. Jo 
seph A. Vogelmann, Brooklyn, N. Y 
940,974— Envelope Charley B Kilby, 
Crumpler, N. C 

941.025—Cabinet for Bill Files Joseph 
Miller, Cleveland, Ohio 

941 026 Key Wheel Type-Writer Jo 
seph W. Miller. Sr.. Harrisburg, Pa 
941,084—Loose Leaf Book. Louis | 


\larsh, San Francisco, Cal., assignor to 

uis E. Marsh Company, San Francisco, 
Cal., a Corporation of California. 
941,120—Type-Writing Machine. Oscar 
Woodward, Montclair, N. J., assignor to 
Remington Typewriter Company, Ilion, N. 
Y.. a Corporation of New York. 
941,122—Type-Writing Machine. Clio B. 
Yaw, New York, N. Y., assignor to Wyck- 
ff Seamans & Benedict, Ilion, N. Y., a 
Corporation of New York, 


941,130 Ribbon Feed Mechanism. 
Charles M. Crook, Chicago, III. 

941,142—Binder. Alfred C. Hafely, New 
York, N. Y. 

941,166—Type-Writing Machine. John C. 


McLaughlin, Jersey City, N. J., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a Corporation of New Jersey. 

941,168—Bookcase. Louis Nelson, Rock- 
ford, Ill. 

041,198—Binder for Loose Leaves. 
von Hertzberg, Chicago, III. 

941,240—Penholder Attachment. James J. 
Fitzgerald, Pittsburg, Pa. 

941,288—Safety Envelop. Peter A. Thor- 

Iron River, Mich., assignor of one-third 

to Patrick O’Brien, Iron River, Mich., and 
one-sixth to Edward W. Hopkins, Common- 
wealth, Wis. 

941,294—Adjusting Appliance for Type- 
Writing Machines, Carey S. Alverson, San 
Diego, Cal. 

941,308—Inkstand. 
Brooklyn, N. Y. 

941,328—Envelop. 
BRiC, “IN, 8; 

941,350—Envelop. 
Templeton, Pa. 

941,392—Envelop. 
New York, N. Y. 

941,403—Composite Pen. Joseph F. Betz- 
ler, Akron, Ohio. 

941,466—Reservoir Pen. William W. 
Sanford, Newark, N. J., assignor to Sanford 
& Bennett Company, New York, N. Y., a 
Corporation of New York. 

941,481—Binder. George P. Wigginton, 
Kalamazoo, Mich., assignor to Kalamazoo 
Loose Leaf Binder Company, Kalamazoo, 
Mich. 

941,482—Binder. George P. Wigginton, 
and Frank W. Hodges, Kalamazoo, Mich., 
assignors to Kalamazoo Loose Leaf Bind- 
er Company, Kalamazoo, Mich. 

941,518—Combined Pencil Holder and 
Sharpener. Conrad H. Haase, New Or- 
leans, La., assignor of one-fourth to Wil- 
liam H. Wood, Dallas, Texas. 

941,525. Envelop. Ralph Landerberger, 
Chicago, III. 

941,554—Automatic Ink Ribbon Revers- 
ing Mechanism. Russell E. Benner, De- 
troit, Mich., assignor to Burroughs Adding 
Machine Company, Detroit, Mich., a Cor- 
poration of Michigan. 

941.559—Bill Holder. 
Brooklyn, N. Y 


Max 


Hans R. Christians, 


Johan Mazalin, Pas- 
Friend M. Leisure, 


Lewis-C. Van Riper, 


Ivan H. P. Colleen, 





























WINNING MANAGERS. 


1, A. L. Claflin, Cleveland. 2, H. W. Knopp, Providence. 3, E. E. Kirkpatrick, Des Moines. 5, F. U. Rosebery, Baltimore 
6, M. E. Roberts, Louisville.7, W. C. Hubbard, Minneapolis. 8, W. A. Denvir, indianapolis. M.Campbell, Los Angeles. 





BURROUGHS MEN BANQUET. 


The Chicago organization of the Bur- 


roughs Adding Machine Company was ten 
dered a banquet at the Chicago Automobile 
Club by the Chicago manager, Joseph If 
Gillen, on the evening of Saturday, Jan. 8, 
1910. The banquet was in celebration of 


the “first century run” of the Chicago force 
made within a month—to be exact, 117 sales 
in 26 days. This record was one which in 
the judgment of the Chicago sales manager 
demanded recognition, hence the banquet. 

\fter an excellent and appetizing menu 
had been disposed of, the toastmaster took 
the gavel and introduced the various speak- 
ers, all of whom were selected from among 
the membership of the Chicago force. C 
V. Raiser responded to the toast, “The 
Banker.” As selling adding machines to 


banks is Mr. Raiser’s specialty, he acquitted 
himself to the satisfaction of everyone. C. 
H. Reynolds paid a tribute to “The Farm- 
er.” Just because Mr. Reynolds covers the 
northern part of the state and makes the 
towns around Rockford and vicinity, his 
colleagues call him the farmer. Since farm- 
ers are not supposed to be fastidious in 
their dress and as Mr. Reynolds is fas- 


tidious, always neat and well tailored, this 
furnished another reason for calling him 
a farmet G. Griffith, who, it is_ said, 
could take the chief clerk’s desk in any 


railroad in Chicago and go right on with 
the work, responded to the toast, “The 
Railroads.” Mr. Griffith is an experienced 
railroad man, having spent many years in 
railroad work before taking up the adding 
machine proposition, in which he is making 


a startling success as a railroad salesman 
J. B. DeBeltrand told about “The Opti 
mist,” and was asked to do so because per 


petual optimism is one of his most evident 
characteristics. On the other hand, J. G 
Finney, while he always makes good at 
selling adding machines, is not infrequently 
possessed by the idea that the country is 
going to the demnition bow-wows, so he 
told about “The Pessimist.” Since John 
Compton is stocky in build and covers the 
stockyards district in the interests of the 
Burroughs Adding Machine Company, he 
responded appropriately to the toast, “The 
Stock(y) Man.” “The Perfect Lady” was 
the toast assigned to W. A. Weatherwax 
He stuck to his subject and did credit to 
the judgment of the toastmaster. As much 
can be said of C. R. Whitcomb, who re- 
sponded to the toast, “The Perfect Gentle- 
man.” L. W. Langford, the newest member 
of the selling force of the Burroughs Chi- 
cago organization, responded to the toast, 
“The Beginner,” while C. M. Barnes, the in- 
side man, who receives all the complaints 
and adjusts all the misunderstandings that 
don’t have to go to Mr. Gillen himself, told 
of the woes of “The Trouble Man.” The 
toast, “Our Company,” was fittingly re- 
sponded to by J. F. Gillen himself. 

Thus concluded one of the pleasantest 
evenings in the history of the Burroughs 
Organization in Chicago 
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He locks good speak with pride 
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lo RE of buying from 








well-known large 





houses and to con- 
ceal the fact when 
we do not. 

@ Applying this 
principle the up-to 
date dealer takes 
pride in buying our 
celebrated line of 








Typewriter Ribbons and Carbons 


@ We give the highest value possible. Our proposition 





is gilt edge, bearing sure returns in good profits while: 






cheap goods are 
always uncertain, 


hence speculative. 








Buy of the Bona- 


fide manufacturer 





only. 











@ We suit every 
purpose, we fill 
every reqiruement, 
we have the goods 


fx 
Competitor 


and we deliver them | Re el 





SEND FOR OUR NEW TRADE 1910 CATALOG AND AD. MATTER 


MITTAG & VOLGER, Inc. *t2"thetrads” 


PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N, J., U.S. A. 


BRAN€HES: NEW YORK, N. Y,, 280 BROADWAY 

CHICAGO, ILL , 200 MONROE ST. 

LONDON, 7 AND 8 DYERS BLDG., HOLBORN, E. C. 
AGENCIES: ALL OVER THE WORLD. 




















Business College Product in Many Countries. 


One of the largest schools in London is 
Clark’s Business College. This 
graduates probably between 3,000 and 3,500 
students annually. The majority of these 
students join to learn shorthand and type- 
writing and take a year’s course. Another 
of the old established and best business 
schools in London is Cusack’s. 
in common with the other leading 
pupils the wis 


sche »¢ »] 


These 
schools, 
schools, endeavor to show 
dom of taking a full business course which 
should consume two, three or four years, 
I believe are quite successful in dis- 
couraging a shorter term. In the provinces 
schools are the different 
Skerry’s Business College and 


These 


and 


the larger 
branches of 
Smart’s Business College. 
though run under these names, are, I un- 


sche it Is, 


derstand, owned by different people—and 
there are many other good schools. Out 
side of the private schools, shorthand and 


typewriting are taught in the Evening Con- 
tinuation Classes of the Government 
Schools and which are 
ported by private subscriptions and some- 
receive Government grants, accord- 
ing to the results obtained from the ex- 
aminations. But the teaching in the even- 
ing schools is more or less perfunctory on 
account of the short hours; and the classes 
are large so that the teacher is unable to 
give special attention to individual pupils. 

Then there is in London a_ business 
school which is somewhat unique—The 
City of London College. This is the prop- 
of the Corporation of London, the 
London Chamber of Commerce, and the 
London City Council. It is not conducted 
with any idea of profit but with the sole 
intention of improving the business educa- 
tion of the rising generation. It might 
really be considered a State-aided school. 
Every office device of proven ability is to 
be found there. Indeed, it has a museum 
for the exhibition of such appliances. The 
College is made use of by the Government 
teachers who are to be sent to the Colo- 
nies to fill appointments in the schools. 

The Society of Arts and the 
Chamber of Commerce hold examinations 
each year throughout the whole country on 
various business subjects and the certificate 
issued at these examinations forms the 
standard by which students are judged to 
be proficient. 

The largest proportion of graduates for 
business subjects, come from the big pri- 
vate colleges, and these with the City of 
London College have a monopoly of the 
better educated class of students. Con- 
trary to the custom in the United States, 
and probably because of the comparatively 
small number of commercial colleges in 
Great Britain, most of the typewriter com- 
panies have been obliged to maintain their 
greater or 
shorthand 


by schools sup- 


times 


erty 


London 


schools to a less 


tuition in 


own private 


degree, and the best 


typewriting in the Provinces is un 


and 


By William Allen Dyer. 


Continued from the January Issue of Office 
Appliances, 


. 


doubtedly given in them. This, however, 
is confined to the Provincial towns, and the 
general principle has been followed not to 
continue such schools when good repre- 
sentation in a reputable business college in 
any town could be secured and the tuition 
was Satisfactory. 
Germany. 

educational methods are on the 
educational methods on 
the continent of Europe. Indeed, if the 
leading commercial nations do not directly 
pattern after German methods they follow 
along peculiarly similar lines, and this is so 
education in a commercial 
schools are for the 


German 


whole typical of 


especially of 
way. Their business 
most part official schools supported by the 
Government or given grants either by the 
Government or the municipalities. There 
are also a large number of private schools 
or colleges; it is said there are in the neigh- 
borhood of five hundred, of which perhaps 
one hundred and fifty are organized into 


a federation called the Union of German 
Commercial Teachers. The subjects 
treated in these schools are in general 


those taught in our business schools except 
that they add languages, especially French 
and English. The best schools teach these 
subjects in closed courses which begin and 
end at certain times. Some have 
a six months’ and some even a three 
months’ course, but this latter is disappear- 
ing since it is not favored by the Govern- 
ment which exercises a supervision over all 
American bookkeeping is taught 
practical work 


schools 


schools. 
and lessons are given in 
much as in this country. In typewriting 
the ten-finger method is taught but the 
length of training is insufficient, and the 
pupils being called to actual work before 
they are well-trained in this method lapse 
back more frequently than not to the two 
and four finger method. The reason for 
this lies in the short course 
probable fact that the operator 
learned the method on the American plan 
of writing by touch and not by sight.. The 
shortness of the course is induced too prob- 
ably by the small amount schools seem to 
be able to get for teaching, the charge 
being in some cases fifteen or twenty marks 
for 150 hours’ lessons, $3.75 to $5.00. Nor 
induce a_ requisite 
short 


and in the 
has not 


does the small pay 
amount of care in teaching or the 
course the proper respect on the part of 
the student for the system. 


France. 
In France, as in Germany, commercial 
schools are divided into two classes, gov- 
ernment and _ private. Relatively little 


progress has been made in teaching com- 
mercial subjects and this is so because, un- 


like Germany, which is a gre trading 
nation and consequently fosters education 
along commercial lines, Fran leans 
rather toward the arts and sciences and 
education along polite and general lines 
It is a nation of small shopkeepers, and 
while there are perhaps a half dozen large 
department stores in Paris, some of the 
most famous in the world, it is the excep 
tion rather than the rule to find large 
stores in the city of Paris. On the con 
trary, the shops are small, the proprietor 
selling his goods while his wife acts as 


cashier, and the family resides either in a 


room back of the shop or up above it 
This is the reason why several of the Amer 
ican appliances, like the cash register, have 
not made greater headway. There has not 
heretofore been sufficient resp: shown 
those who follow a business car espe- 
cially has this been so toward women. As 
a result, the work of such typists and sten 


ographers as graduate from the schools in 
France is comparatively inefficient. It has 
been said that there are many government 
schools where there are a hundred or more 
pupils taking the typewriting course with 
only four or five machines on which to 
practice, the pupils being allowed but half 
an hour at a time and on certain days in 
the week. 
Switzerland. 


Commercial education in Switzerland. as 
in Germany, has attained a high standard. 
Indeed there is much to this 
lovely country. Of the Government schools 
Switzerland three Commer- 
cial High one each at 
St. Gall, and Jurich. The 
Government 


admire in 
there exist in 
Schools, Fribourg, 
ordinary, or in- 
termediate, schools, number 
rising thirty, two-thirds of 
boys and the rest for girls. 
tered in twenty-two cities and grade with 
receiv 


which are for 


These are scat 


our grammar schools, stenography 
ing some attention and typewriting being 
treated rather casually. 

In addition to the official 
Schools, there exists in Switzerland what 
is known as the Society, the 
object of which is to educate young people 
to become merchants during their appren- 
ticeship, during which time attendance on 
the classes is obligatory. The 
ciety of Merchants has 76 branches 


Government 


Commercial 


Sw Iss So 


includ 


ing two in France, one at Lyons, and one 
at Marseilles, and ene at Milan, Italy. The 
Society conducts its teaching on the same 
lines as the commercial schools. I[n addi 
tion there are a number of private commer 
cial schools throughout Switzerland, but 
pupils from all these schools seeking a po 
sition—as is more or less true in the United 
States—while they have a good fair gen 
eral education, gain efficiency only with ex 
perience in practical work. The grade of 
teaching is improving and modern methods 
and office machinery are being more and 


more ad ypted. 
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These People Use The 
SIMPLEX SEALER 


Montgomery Ward & Company 

Pennsylvania Railroad Company 

U. 8. Government Depts., Washington (5) 

City of New York (6) 

General Electric Company 

Curtis Publishing Company 

Hapgoods, Incorporated 

Bell Telephone Companies of Chicago, New 
York, St. Louis and Denver 

Weatern Electric Company 

Cluett, Peabody & Company 

R. G. Dun & Company 

Merganthaler Linotype Company 

Success Magazine 

Bank of Montreal 

Parker Pen Company 

The Royal Tailors 

David C. Cook Publishing Company 

National Bank of Commerce 

South Bend Watch Company 

Colgate & Company 

Phelps Publishing Company 

Hartford Fire Insurance Company 

F. W. Woolworth & Company 

Spiegel, May, Stern & Company 

international Textbook Company 

Cosmopolitan Magszine 

New York Edison Company 

Butterick Publishing Company 

Baldwin Locomotive Works 

John Wanamaker 

Travelers Insurance Company 

Chattanooga Brewing Company 

Joseph Adler & Sons 

Southern Machinery 

The Prest-O-Lite Company 

Marshall-Wells Hardware Company 

Tilinois Seed Company 

Henry Bosch & Company 

National Life Insurance Company 

System Company 

Albert Dickinson Seed Company 

Cleveland Trust Company 

Southern Pacific Railroad Company 

California Fig Syrup Company 

National Republican and Democratic 
Committees 

Union Pacific Railroad Company 

Ridgway & Company 

American Letter Company 

J. W. Kidd Company 


and several hundred more 


Your Customers Will Use 
It Soon 


Per Hour 


SIMPLEX ELECTRIC 
on special tubing stand 


6,000 Envelopes 


Sealed and Stacked 


neatly and securely. One operator prepares the 
mail in less time and in better condition than six 
can do by old methods 


Stop and Think 


what a risk yourun when you entrust the sealing 
of your valuable mail to thoughtless boys and giris 
Can you afford to let your customers, who depend 
upon you for up-to-date advice about office equip- 
ment, to remain in ignorance of the speed, accur- 
acy, neatness and security of this wonderful 


Reg. U.S. pat. Of. machine? 































Hand-Power 
Machine 









Hand or E 


lectric 







We are pleesirg new pe witn these 
machines every diy and we want to add 
you to the list. If you have anything over 
two hundred letters a day you can atiord 
to have one of our machines, and you , 
don’t have to pay a cent for it until you 
are convinced by a trial in your own mail- 


1 


ing room that it is all we claim it to be. 


SIMPLEX MFG. CO. 


90 West Street 315 Dearborn Street 


NEW YORK CHICAGO sition. 


One operation does the whole work 






This is the only Automatic Envelope Sealer. 




















OUR TO MAKE THE BEST TYPE- 
WRITER RIBBONS and CARBON 


AMBITION | parers in THE WORLD 


Not once — nor twice — but every time and all the time. 


Our Customers tell us we are doing that very thing— 
right now. Why not prove it for yourself? 


Write our nearest Branch House for prices and samples. 





IF YOU ARE NOT BUYING 
RIBBONS AND CARBONS 
FROM US WE ARE BOTH 


LOSING MONEY. 


Prompt Service is our hobby. 
Try us with your next order and see. 





THE AULT & WIBORG COMPANY 


NEW YORK, Cor. Pearl and Elm Sts 


CHICAGO, 383 Dearborn St. 
ST. LOUIS, 322 No. Third St. 
BUFFALO, 145-147 Ellicott St 


Factory: CINCINNATI, OHIO 


CITY OF MEXICO, Primera Oalle de Lopez, Nos. 16-20 
BUENOS AIRES, 8. A., 1059 Calle Mejico 

PARIS, FRANCE, 82 Quai de Jammapes 

LONDON, E. C., ENGLAND, 4-5 St. Johns Square 


PHILADELPHIA, 1217 Cherry St. 
MINNEAPOLIS, 729 Fourth St., South 
SAN FRANCISCO, 545-547 Mission St. 
TORONTO, CANADA, 19-23 Charlotte St. 
HAVANA, CUBA, Calle Lamparilla 50 























Around New York 





E HAVE had frequent occasion to 

allude to the vast strides made by 

the rebuilt typewriter trade in the 
past few years. To such an extent has the 
rebuilt typewriter 
that it is found 
town of the United States. 
that the thousands of new 
out annually by the huge typewriter fac 
tories, every one of which, in the main, may 


become an _ institution 


now in practically every 
It would seem 


machines turned 


be said to be sold before it leaves the 
factory, would more than equal the de 
mand, but this is far from the case. 


* 7 * 


It is no doubt a fact that the rebuilt type- 


writer in many cases is the advance agent 
There are thousands 
afford 
to pay the price for a new typewriter but 
under the 
Many of 
machines to tide them over to that period 


What 


as the second-hand typewriter is 


for the new machine 
of firms and individuals who cannot 


who are necessity of using ma 


chines. these buy second-hand 
when they can afford a perfect one 
is known 
not to be confused in any way with the re 


built or remanufactured machine. The re 
built machine is the typewriter built over 
In many cases it may be a machine that 
has had but little use or is traded in in 
some way or sold for some reason of other 
by the user. A machine of this sort is 


taken by the rebuilding company, torn down 
and put back ‘to as near as possible its con 


dition when new Any defective parts are 
thrown out and new ones substituted. 
The rebuilt machine is a factor in the 


manutacturers 


The 


and dealers are men who are prominently 


typewriter business. 
identified with the trade and in many cases 


do an immense volume of business 

While the second-hand typewriter busi- 
ness is not of the same standard as the re 
built, they are sold in large quantities un 


der varying prices. It is almost impossible 


to calculate the huge number of both sec 
ond-hand and rebuilt typewriters in use 
throughout the country. They are doing 
a great amount of work and many of them 
will be ultimately supplanted by a new 


machine 
* * 7 


F. Lyman Brown, now of the Consoli 
dated Typewriter Company, 245 Broadway, 
New York, is said to be the first 
make typewriter a 


mercial Brown is the 


man to 
second-hand com 


proposition. Mr. 


the 


brother of D. L. Scott Brown, the well 
known author of Scott-Brown Shortland. 
The latter had a school and publishing 


business in New York and in 1880 invited 
his brother to come to New York and as- 
At this time the Remington and 
the two known 
The 


sist him. 


the Caligraph were best 


typewriting machines on the market. 


idea that some use could be made of the 
second-hand typewriters occurred to F. Ly 
man Brown some twelve months later. 


He commenced dealing in them, and for this 
purpose opened an office at 737 Broadway. 
He worked in harmony with the then ex 
isting typewriter companies, and sold new 
as second-hand ones. 


machines as well 


* oN * 

He met with considerable success, but in 
order to swell his income he taught short 
the time. About 1884 he 
to 32 Liberty street, 
carried on the same business. In 


hand at same 


moved downtown 
where he 


1887 he opened up at 245 Broadway. He 


now gave up the school and devoted all 
his time to buying and selling second-hand 
typewriters. He has been on this block 


ever: since, and his office today is at the 
same number on Broadway 
* * Kk 
\nother gentleman associated with the 
early days of typewriterdom is Nessel L 
Eldert, recently appointed manager of the 
Rotex Manufacturing Company of 309 


Broadway, New York. ‘Way back in Sep 
tember, 1880, Mr. Eldert joined the staff of 
the Remington Typewriter Company, then 
known as E. Remington, & Sons, 
Clarence W. Seamans as the leading spirit 
In 1882, although a very young man, Mr. 


with 


selected to office at 


in Washington. He 


Eldert 
the 
chose a location wisely, for the office re 
\fter 


was open an 


national capital 
mained in that one place until 1906 
being in Washington about three years Mr 
Eldert entered matrimony. 
In 1884 he branched out in business for him 
agent for the Tucker Na- 
Document File. This how 
ever, did not prove so advantageous as he 
1885 he 


the bonds of 


self as eastern 
tional venture, 
and in 

force 


thought it might, again 
joined the 
terested in 


the industry. 


Remington and was in- 


the mechanical department of 


* * * 


In 1891 Mr. Eldert went to Helena, Mont.. 


and pushed the Remington in the north 
west territory. In 1893 he 


and again tried to tempt fortune by going 


returned east 


into business for himself. This time he 
lost all by fire, but with renewed energy 
and determination to prosper in spite of 


all, he again entered the typewriter field 
In 1897 he was sent to South Africa, where 


he opened offices until the beginning of 
the Boer war. He then returned to New 
York and in 1891 joined the staff of the 


Underwood Typewriter Company, opening 
their Baltimore office. In 1892 he sailed for 
sritish East India, making his headquar- 
ters in Calcutta. From this city he made 
many interesting trips to adjoining states. 
It was while he was in South Africa that 


he met William Stableford, the president 
of the Rotex Manufacturing Company, and 
though they represented opposing interests, 
they became very good friends 


a * « 


New 
management of the 


York he 
Welling 


On Mr. 


assumed 


Eldert’s return to 
the 
ton Typewriter Company’s New York office, 
but on the formation of the American Rotex 
the 
friend, Mr 


solicitation of his 


Stableford, 


and on 
African 


Company 
quondam 


he consented to accept the managership of 


the Rotex machine in this country His 
experience will stand him in good stead 
and we feel confident that a great future 


> 


awaits the exploitation of the R« 
Eldert 


active, and his years 


tex cCOpy 


is still 


ing machine in America Mr 


young and exper 
ence sit lightly on him 


EVIDENCE IN REBUTTAL; EX- 


HIBIT “A.” 
The venerable guild of jokesmiths call 
Philadelphia slow, and all the while she 


is forging to the front. 

D. E 
the Elliott-Fisher 
wards the office clock one day last 


Ruggles, Philadelphia manager for 
Company, glancing to 
month 


and reaching for his hat to respond to the 


dinner call, saw the minute hand within 
one interval of eleven 

Then he heard of a prospect in Wilming 
ton, thirty miles away. 

\lso he remembered an important en 
gagement in the office at two o'clock 

At eleven o’clock he was at the station 
The train was late. It did not start until 
11:20 o’clock. At 12 he was in Wilming- 
ton A few minutes afterwards he met 
the prospect and took the order. He had 
time to catch the 12:22 train back, but 
lingered to talk and boarded the 12:34 


train. 


He kept the two o’clock appointment 


Note.—There is no record of any lunch 
in the above. A Chicago man says he 
should have employed the interval from 


12:22 to 12:34 with his friend before the 
Hope he did Can't 
fuel Ed 


sandwich counter. 


run an engine without 


The “Course in Isaac Pitman Shorthand” 
and Charles E. Smith’s “Practical Course in 
Touch Typewriting” have been added to the 
list of text books authorized to be used in 
the schools of Missouri. The recent adop- 
tion of the Isaac Pitman system by Colum- 
bia University and its readoption by the 
New York Board of Education for an- 
other period of five years is evidence of the 
excellence of this system of shorthand. 
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The Machine with the Typewriter-Extras Inbuilt—to Save 
You the Cost of Attachments 










To insert a fresh ribbon just lay the ribbon-end on the 
spool shank, revolve the spool with the fingertip—that 
does it. No tools, clips, pins or soiledhands about it. 






A perfect writing machine 
that includes a Condensed 
Billing Machine, a Complete 
Tabulator, Back Spacer, 
Ribbon Color Changes, a 
Card Writing Device—you 
get them all inbuilt in one 
complete typewriter at the 
regular one-typewriter- 
price in the New Model 


L. C. Smith & Bros. Typewriter 


ALL THE WRITING ALWAYS IN SIGHT 


No extra mechanical help needed to make your writing machine do its 
extra work. Every modern feature, every necessary device to make 
it do all the necessary work is built-in, not tacked-on, in the new model 
L. C. SMITH & BROS. TYPEWRITER. And, when you add to these most 
important advantages the frictionless, wear-saving, ball-bearing prin- 
ciples, and other clever inbuilt devices for doing all kinds of special 
work, do you wonder that system-wise buyers are turning en-masse to the 
machine with the typewriter extras inbuilt to save them the cost of attachments? 
Write for the book. It’s free. You'll read it when you get it. 


L. C. SMITH & BROS. TYPEWRITER CO., (Branches in all Large Cities) SYRACUSE, N. Y., U.S. A. 


Head Office for Europe, Asia and Africa: - 19 Queen Victoria Street, London, E. C. 





Are You After 1-10 OF YOUR GIRL’S TIME IS WASTED AND 
British Trade ? YOU PAY THE BILL, MR. BUSINESSMAN 


Wasted when she stops typewriting to haul the typewriter carriage to position 
for a new line. Paid for skilled service, she wastes the time in common labor. 





If so, advertise in the ‘‘ Stationer 
& Printer’”—the paper read 
by the good class Re- 
tailer and Whole- 


With 10 operators, time wasted equals one girl’s full time; with 100, 10 girls’ 
fulltime. Pretty expensive when you pay reasonable wages. 


We make a simple, inexpensive device that instantly returns the ordinary type- 


saler. 1 
. ‘ writer carriage, and also moves the big book and billing machines on the ase 
Specimen Copy and ney on Receipt in any direction, by merely touching a key. Large corporations are adopting it. 
laces ; Write us, naming make of machine. We'll either have your manufacturer get 
STATIONER & PRINTER busy or you'll hear from us direct. 
* 
1600 Fleet Street The Main Return Company 


LONDON, ENG. 8913 Lorain Avenue Cleveland, Ohio, U. S. A. 
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SROUFE WINS DIAMOND PIN. 
W. F. Sroufe, manager of the Washing- 


| ton office of the 





Typewriter Com 
deal of 


Royal 


' pany, is displaying with a great 


TYPEWRITER DEALERS 


pride the magnificent diamond pin, know 

Everywhere are interested—in low PRICES and STOCK. We Lead in Both. J | ** ‘O° Urcsdents Bin, which was offered 
| DY reside! lian Ayan to ie mat 

office making the best showing 


ager of the 


WE CARRY AN IMMENSE STOCK OF 


REBUILT 


or 
‘In the Rough’ 


“VISIBLE” 
WRITERS 


or otherwise. 





We will mail promptly TO ANY DEALER 


OUR SPECIAL WHOLESALE LIST 


Including L. C. Smiths, Olivers, Underwoods, Remingtons, Smith Premiers, etc. 


Our large Stock enables us to make PROMPT SHIPMENT. 
Get in Touch With Us. PRICES and SERVICE right. 


TYPEWRITER EMPORIUM 


(Largest Independent Dealers in the World) 


‘maar 1892 92-94 LAKE STREET, CHICAGO. 





W. F. SROUFE. 























during 1909. The pin is set with fifty-ty 
| diamonds, and bears on its face the figures 
= | 65 in monogram form, also the name of the 
P company On the reverse is an inscription 
VS. | stating the nature and purpose of the gift 
This is said to be one of the most ind 
some and elaborate prizes of this kind ever 
NOTHER chapter on this subject +4y 
No doubt it has come to your at- 
tention more than once how little it 
takes to make a carbon copy unreada- 
ble. Copies on the ROTEX are beyond 
all peradventure true copies of the orig- 
inal and are practically indestructible as long as a shred of the paper lasts, as, once taken, 
the copy becomes a part of the fabric 
The ROTEX revolutionizes copying. The problem of keeping exact legal copies of all 
documents is solved by the use of the ROTEX Carbon copies can not b ee depen lable, 
ROTEX « opies are 
THE ROTEX PRODUCES PERFECT COPIES FROM | THE ROTEX COPIES ARE ABSOLUTELY IN- 
ORDINARY RIBBONS. DELIBLE. 
THE ROTEX PRODUCES PERFECT COPIES FROM THE ROTEX IS FOOL-PROOF. 
ORDINARY INK. R 
THE ROTEX PRODUCES PERFECT COPIES ON nee Rte i PRO eee ee enons PRESIDENT’S PIN TROPHY 
ANY COPYING PAPER. ON ANY PAPER AT ANY TIME offered by i typewriter company, al Vir 
THE ROTEX USES ONLY ORDINARY PURE IN ANY PLACE “ ’ Seal rr if ceetodl ; 
PLAIN WATER. . Srout ne for congratulati 
THE ROTEX PRODUCES PERFECT RESULTS IN THE ROTEX PAPER CAN BE STORED FOREVER extreme good fortune, 
ANY CLIMATE. AND STILL BE GOOD. According to the terms of the contest, 
: : the pin was awarded temporarily each 
Everyone needs a Rotex. We want dealers to help us handle our trade. Territories are now being allotted. ole tn tee: Ghee Foe = Mie eae 
Art Catalogue and full particulars postiree on application to month to the highest ofmce tor the month 
the pin to go permanently at the close of 
THE ROTEX MANUFACTURING CO., 309 Broadway, New York | s': 2s" s the manager of the of 
ning it the most times 1e contest was 
or THE ROTEX MANUFACTURING CO., Ltd., Albert Works, Stratford, London E. based on the usual quota plan, and th 
| Washington office succeeded i1 iblish 
i ~ 





ing the high percentage mark four times 
during the year, once under the manage- 
ment of R. M. Jones, now the St. Louis 
manager, and_ thre times under Mr 
Sroufe’s management. 

Cincinnati and Buffalo gave Washington 
a close rub, and sometimes the differenc« 
in percentage was represented by but a few 
points he contest closed January 3lst, 
and it is understood that a new contest 
vill be started immediately, although 
definite announcement to that effect has 
ot vet | 1c 


BUSINESS SHOW FOR SAN FRAN- 
CISCO. 
L. F. Benton, formerly sales manager for 


the Comptograph Company at Chicago, has 


been in San Francisco for the last week 
vorking among the local specialty dealers 
in the interest of a business show which it 


is proposed to hold here in the near future 


It seems practically assured that the show 
will be held, in spite of the discouragement 
which has met similar efforts in the past, 
as the Auditorium has been secured for 


the week from April 2 to April 9, and it is 
reported that quite a number of the spe 
cialty men here have made provisional ar 
rangements to take space in the show. 

Many of the specialty men and business 
men interested in office improvements, are 
very enthusiastic over the project, and from 
all indications it will be by far the great- 
est event of the kind ever held on the 
Coast. It should prove a great stimulus to 
all kinds of office supply business throughout 
the Coast territory, and if as great a num- 
ber of articles are displayed as now ap- 
pears likely, people will be attracted from 
all the neighboring States and the Hawaiian 
Islands 

So far there is a tendency on the part of 
some of the local people to hold off in hope 
of securing eastern support, but consider 
ing the importance of the show, and the 
fact that it is the first of its kind to be held 
here, such assistance should not be lack- 
ing 

It is expected that space will be taken by 
a number of manufacturers not formerly 
represented on the Coast, as a favorable op 
portunity will be offered for the introduc- 
tion of their lines. 

Mr. Benton expects to make a trip east 
shortly with the object of stimulating inter 
est on the part of the manufacturers. 


ADDRESSOGRAPH MANAGER RE- 
COVERING. 

F. W. Thompson, manager of the St 

Louis office of the Addressograph Company 


was recently indisposed 


and confined to 
his home with a slight nervous attack. He 
is now convalescent, we are happy to state, 
and back in harness again 


Some merchants fail to advertise because 
they do not need it. They refuse to insure 
their stock because the building is not on 


hire 
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ENSDERFER 
Typewriters 





Visible 
Writing 


Light 
Action 


Interchange- 
able Type 


Back- 
Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 
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With your first order & 


for a stack of St. Johns Office 

Tables we furnish, free, a set 
of extra legs, stubs,—to help 
you save display space. It 
takes but a moment to loosen 
bolts in each corner and 
deliver any size the customer orders, 


St. Johns “Workative Tables” are your field. 


They are sturdy, business-like patterns, made 
under most advantageous conditions. in the 
largest table factory in America, of the best 
Michigan timber, mostly sawn within gunshot 
of the factory, in Cadillac’s gigantic lumber 
mills. 


No. 46, Quartered Oak 
Price $22.00 









30° x 72” 










with full height legs. 






These tables are just naturally better values il — ‘ 
than are possible in smaller plants — or 
better than St. Johns could make if their i 
popularity warranted only small quantities (Sy ' 
at each cutting. ) : 

The catalog is valuable to an office supply company 

che ae SR 1S Cane ence sewer (s Danae ae No. 20, Golden Oak 






yu fully pt. t tables 


ST. JOHNS TABLE CO., Cadillac, Mich. 





$2.25 to $3.25 






St. Johns Free Space 
a Saving Display 
aad Arrangement 
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REMINGTON’S EXPORT MANAGER 
TAKES INTERESTING TRIP. 


George H. Richards, the manager of the 
export department of the Remington Type 
has recéntly returned 
trip through 


He visited Brazil, Uruguay, Ar 


writer Company, 


from an 
America 


gentine and Chile, in order to make a care 


extensive South 


ful study of the local conditions and specia 
requirements of each section. Mr. Richards 


is very enthusiastic over the bright outlook 


for the selling of a large number of the 
new models 10 and 11 of the Remington 
typewriter 

The red seal of the Remington Typs 
writer Company stands as a mark of type 


writer excellence the world over, and as a 


result of this latest trip of Mr. Richards, the 


future South American business of the 
Remington is bound to greatly exceed any 
thing done in previous years in that part 


of the globe 

Buenos Aires is the principal typewriter 
center of South Its 
can be easily realized, in this respect, when 
it is remembered that in the year 1908 the 


America importance: 


Argentine imported more ‘typewriters than 
either New 
have been opened by the Remington repr« 
sentatives for Aires in Calle Can 
gallo, between Florida and San Martin, th: 
the 


Australasia or India quarters 


Buenos 


heart of the business section of 


This new store is the most up-to-dat: 


very 
city 
typewriter establishment in the city, and 1s 
in fact the only one that is exclusively for 
The this es 


Remington 


typewriter interests name of 


tablishment is the Typewriter 
\gency 

\ new 
pointed in Rio de Janeiro, Charles H. Pratt, 


stocked 


Remington dealer has been ap 


whose completely store is located 


on one of the most curious and picturesqu 
streets of the world, the Rua do Ouvidor 
This street takes its name from the fact 
that in the old days the judges used to 


hold court on it in order to settle the com 


plaints of the people. This street ts so 
small a passage that no carriage is ever 
allowed to enter it, but the number of 


pedestrians that pass by the store averages 
hour. Mr. Pratt has 
Sao Paulo, that 


over six thousand an 
opened another office in 
wonderful city which is in the heart of th 
coffee district of the world, and as he is a 
will undoubt 


both 


veteran man he 


make a 


typewriter 
edly great sales record at 
of these 

In Bahia, which is a city of about 175,000, 
and is the city in 
Messrs. Eduardo Co 
been appointed the new representatives of 
the Remington Typewriter Company 

A new firm of aggressive men, H. Oswald 
Coates & Co., Calle 25 de Mayo, Monte 
video, are the Remington representatives in 
Mr 


the 


stores. 


largest Brazil, 


Fernandes & 


second 
hav 


that city, and Coates, who is consid 
ered as one of finest salesmen in all 


Uruguay, personally superintends the busi 


His firm also have opened a branch 


ness. 
in Asuncion, Paraguay, and already quite 
a number of Remingtons have been sold 


from this branch 
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The Remington typewriter in Chile is in 


the hands of Wessel, Duval & Co., with 
headquarters in Valparaiso. This firm has 
vast interests all over Chile with branches 


in all the main cities. Their typewriter de- 
partment is right up to the minute and the 
way they are selling new models 10 and 11 
of the Remington typewriter shows how 
well they are equipped to handle the type- 
writer end of their business. 

Mr 
in Chile, returned to the Argentine across 


the thence back 


Richards, after spending some time 
> I g 


Cordilleras, and home. 


INTERESTING PICTURE. 


likeness of 


The accompanying cut is a 


Gradwell, assistant general man- 


the Oliver Typewriter 


Ricord 


ager of Company, 

















RICORD GRADWELL IN '93. 
is he looked about 1893. In looking over 
some old documents we came across a 
small print of this picture which was made 
about that year. The cut shown herewith 
is an enlargement from that print 


WESTERN MONARCH SALESMEN 
HOLD CONVENTION. 


L. B. Wyckoff, 


the Monarch Typewriter Company, 49 East 


Chicago manager of 


Randolph street, Chicago, entertained his 
entire sales organization at a big conven 
tion and banquet at the Boston Oyster 
House on Saturday, January 15, 1910 
During the day, the convention was held 
in the office of the Monarch Typewriter 
Company, and every salesman, including all 
of the out of town dealers under the Chi- 
cago office, gave a talk on selling, adver 
tising, approaching a customer, selling sup 
plies, competition, and all of the other 


points of general interest which would aid 
in selling typewriters 
Manager Wyckoff closed the convention 


with an address on the development of the 
Monarch visible typewriter in five years’ 
time. He also explained how it is made 
and what material is used, etc. This was 


demonstration of 
W yckoff’s 


This was thor- 


followed by an excellent 
the Monarch typewriter by Mr 
assistant, H. M. McKenzie 


oughly enjoyed by the entire sales force 








and will aid the younger salesmen greatly 


At six o’clock the salesmen gathered at 
the Boston Oyster House, where was 
spread an excellent feast. The first thing 
that the salesmen discovered was the menu 
card, which was a work of art, gotten up 


entirely and secretly by the manag Mr 


Wyckoff. It was the regular order blank 
filled out with its three duplicate copies 
and had the names of the salesmen worked 
in the menu. The first copy was an idea of 
the manager’s in which he depicted the 
shortcomings of each fellow in a “roast” 
manner. The next sheet contained each 
man’s quota for Ninetenn Ten. The last 
sheet held the list of salesmen and toasts 
which each was to answer to. The whole 
affair was pleasing 

In the “roasts” and toasts giver the 
speakers the manager’s name _ stood out 
prominently, as he is the backbone the 
organization and had it not been him 
the Chicago organization would not have 
made the record it has; neither wou the 
banquet have been given. Mr. Rittenberg 
of “Cheese” fame was the court “Jester 

This convention was the first, but the 
manager promised one each year the 
same record is made. He showed how it 


could be done, and that is by “Worl 


The out of town salesmen present were 
Carow, Burlington, Iowa; Smith, Peoria; 
Armstrong, South Bend, Ind.; Chapmar 


Davenport; Aldrich of Sterling, II] 


UNDERWOOD MEETING AT NASH- 


VILLE. 

\n enthusiastic meeting of the employes 
of the Nashville branch of the Un l 
Typewriter Company was held on Decem 
ber 24th, which day marked the end their 
first six months of work together th 


newest branch of the Underwood Company 


It was with no little satisfaction that th 
work of “the first half-year at Nashville” 
was reviewed and from the tone of the sev 
eral speakers at this meeting, the pros 
pects for advancement of the Nashville 
branch in the Underwood organization ar 


indeed, of the brightest. 
Manager Phelan 
dining-room 


was presented with a 


very handsome dome by 
fellow employes. 


BENNETT TYPEWRITER COMPANY 
STOCKHOLDERS MEET. 
At a meeting of the stockholders, held in 


the offices of the company in New York on 


January 21, the following directors were 
elected 

Max H. Behr, sales manager; Hon. J. D 
Cameron, ex.-U. ,S. senator of Pennsy] 
vania; Wm. L. Dench, secretary; J. H. Dan 
by, Wilmington, Del.; G. B. Schley, Moore 
& Schley, bankers, New York; G. F. Watt, 
general manager; Wm. H. Wolverton, 


president New York Transfer Company 
follows 
Schley, 


Officers were elected as 
G. F. Watt, president; G. B 
president; Max H. Behr, vice-president; W 


L. Dench, secretary; W. M. Cartmell, 


vice 


treas 


urer. 
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Do you recall the first 
Ginger Talk you ever heard 


A voice at the head of the stairs sounding something like this— 








“Get up there! Yesterday was Monday, to-day’s Tuesday, to-morrow’s 
Wednesday. Half the week gone and nothing done yet.”’ 


Mr. Rebuilt Typewriter Dealer 
You have my text for this month’s Ginger Talk. January is gone, February is here 
soon March will be upon us. ‘The first thing you know the whole three big, busy Spring 
months will have slipped by and you haven't even started after your share of the profits. 


@ Procrastination is the thief of more than time —it robs you of Opportunity.” 

@ Every minute counts from now on if you are going to take advantage of the opportunities 
presented to you. 

@ The greatest year in all typewriter history has come, started propitiously. The “live ones’ 
of the trade are going to make a big success. Be one of them. 


@ Don’t complain of “conditions.” Get busy at once. 


STOCK GRADY-REBUILTS 


@ And “conditions” will be all in your favor. 


@ We have the machines and can put you in the way to make big money in 1910. Our 
dealers all over the country are getting good results. 


@ Don’t confuse “Gracy with any other line. There are several features of 
machines which stamp them as distinctive put them in a class by themselves. 
Send in the order to-day. It means as much to you as it does to us. 





EFBUILT "AS GOOD AS EVER®* £ ut 
WRITER. a 


COMPANY // President 
; 4p Presid 


New No. 312-328 North May Street, CHICAGO, ILL. 


European Headquarters “ Grady-Rebuilt” Typewriter Co., 12 Crane Court, Fleet Street, London, E. C. 
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THE INCOMPARABLE 








THIS LIST WITH 


THE DALTON 4 
‘ DID IT ba Addi M hi SUB TOT 
Time 7 Seconds : 0 Ing ac ine In 7% S 
é ) 4 ; 76 50 
7 65 7 
550 | / ee N 34 50 
4 50 ( 4 “o& 150 00 
13 50 (() | 65 00 
1 50 lA 
15 56 
185 75 24 50 
4 50 125 60 
5S 50 225 75 
150 OO 7 50 
250 0O 132 50 
35 00 9 75 
350 00 
’ Try this on your Machine 


Try this on your Machine 


is the only practical 


THE DALTON itachine for 
MULTIPLICATION 





We challenge the world to produce AN 
I? < TABLE that is equivalent to the 
I N for finding the interest on any sum 
of money for a given time. 


Example No. 2. Figure the interest on 
$123.45 for four months and three days at 4%. 


Example No. 1 
Multiply 314563 by 1324 123 45 
0 123 45 
3145 63 123 45 
3145 63 1254 50 
3145 63 1234 50 
3145 63 12345 00 
31456 30 ‘ 
31456 30 HE DALTON is more firmly intrench- 
314563 00 ing itself every day in the hearts of 
314563 00 the financial and commercial world. Our 151 84 
314563 00 most enthusiastic endorsers are our first 1518 40 
3145630 00 purchasers and we have sold the largest oleeee 1 


4164814 12 
purchaser. 


Above product on THE DALTON in five 


seconds 


TRY THIS ON YOUR MACHINE 


Section of tax-book showing crossfooting 


corporations and most discriminating buy- 
ers in the world. We haven't a dissatisfied 


L.¢ 


S4LTON 
TRY THIS ON YOUR MACHINE 


on the DALTON. 


STATE TAX COUNTY TAX ROAD TAX SCHOOL TAX TOTAL TAX 
12 47 13 41 21 350 7 66 L 84 
Bankers’ daily balance showing sheet crossfooting and subtraction. 
OLD BAL. DEPOSITS CHECKS NEW BAL. 
John H. Smith 2544 14 766 356 E 897 60 221: ' 
THE DALTON Srttert sh) me een eee §~THE DALTON bets i ponchos eaten sere eo 
It is in a class by itself. It performs all the work of any forming automatically this function which has heretofore devolved upon the 


machine ever invented 

of the old style eighty-one key machines with greater speed and ease and in addi- 

tion thereto does many things that they cannot do. 

THE DALTO is a modern mechanical marvel that adds, subtracts, 
multiplies, tabulates, figures interest and performs 

many other mathematical calculations with such facility, speed and accuracy as to 

make it indispensable in any office where figures are dealt with. 


ADDING TYPEWRITER COMPANY 


operator. 

The instantaneous success of the DALTON is due in part to its speed, visible 
printing, small key board, simplicity, ease of operation, etc., etc. A DALTON in 
your office is capable of demonstrating its superiority over old style eigh*y-one key 
machines, and winning for itself a permanent home. 

Write for further information. 


FACTORY AND MAIN OFFICE 


POPLAR BLUFF, MISSOURI 


THE ROYAL ABROAD. 


Foreign Trade Growing Rapidly Under a 
Vigorous and Liberal Policy. 


VERLOOKING busy Broadway, on 
the second floor of the magnificent 
twelve-story Royal typewriter build 
ing, and adjoining the vice-president’s of- 
fice, is the office of H. B. Miller, export 
manager of the Royal Typewriter Com- 
pany. A quiet and unassuming man is Mr 
Miller, yet keenly alive to the possibilities 
and opportunities of his department. He it 
is who shapes the policies and directs the 
details of the work that is rapidly placing 
the Royal typewriter in a secure position in 
the markets of the world 
Mr. Miller has ideas of his own regarding 
the proper conduct of the export business 
of any concern, and one of his first rules of 
conduct is best expressed by the old adage, 
“Silence is golden.” Indeed, so little has he 
to say, either by word of mouth or through 
the news columns of the trade journals, that 
the typewriter fraternity in general has lit- 
tle idea of the widespread and rapid ad- 
vance of the Royal typewriter in foreign 
lands. In fact, in some quarters the im- 
pression prevails that the Royal Type- 
writer Company has no foreign business 
and is making no effort in that ‘line. The 
stupendous error in such an impression 
would speedily become apparent if the 
doubters could have a glimpse at Mr. 
Miller’s monthly tabulation of export or- 
ders 


When it comes to foreign dealerships, 


Mr. Miller is a firm believer‘in quality as 
against numbers He figures that one 
strong, reliable, permanent dealer, who will 
pay his bills promptly and get to work and 
stick to it, is better than a number of the 


kind that need constant prodding and fre- 
quent visits by the traveling representative, 
at great expense to the company. The Roy- 
al Typewriter Company is not signing con 
tracts with any and every applicant. Only 
those concerns that can show clear rec- 
ords, and on whom the commercial 
agencies report favorably as to standing, 
capital or backing, and who are logically 
able to handle a typewriter dealership with 
intelligence, can secure the Royal represen 
tation. Such concerns as are able to meet 
Mr. Millers’ requirements are assured of a 
liberal contract and loyal support by th 
company. This support consists of advice, 
assistance and co-operation freely and 
cheerfully given at all times. 

Mr. Miller has two able lieutenants in 
the field, whose business it is to render the 
Royal dealers every practical assistance in 
the power of the company. A. P. Brooks, 
who is well known for his long and success 
ful connection with leading typewriter 
companies, is the European representative 
He makes his headquarters at London, but 
spends much of his time on the Continent, 
in close touch with the European dealers. 
In South America, W. C. Waddell gives 
his entire time to the furtherance of the 
interests of the Royal dealers. Mr. Wad- 
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dell has frequently returned from his south 
ern territory, and is now touring Canada, 
which is also under the jurisdiction of the 
export department. Both Mr. Brooks and 
Mr. Waddell were selected for their respec 
tive positions because of their well known 
aptitude for the work, and it is safe to say 
that no typewriter company is represented 
abroad by men who are more thoroughly 
alive to their opportunities and with a 
wider knowledge of conditions in the type 
writer industry than the two gentlemen just 
mentioned 

\ high official of the Royal Typewriter 
Company, in a recent interview, stated 
“That anyone should think we are neglect 
ing the foreign market for our machine 


seems to me rather amusing, to Say the 


least. Human nature is much the same ev- 


erywhere; and since the Royal has been 


H. B. MILLER. 


accepted so enthusiastically by the Ameri 
can people, it would seem but natural that 
the people of other lands should find it 
attractive. You may safely wager that the 
Royal Typewriter Company is not asleep 
so far as the foreign market is concerned, 
and I guess no proof is required of our 


activity in the domestic field.” 


PHILADELPHIA WINS ELLIOTT- 
FISHER SALES FLAG. 

The Elliott-Fisher sales pennant flies 
over the handsome new offices in the 
Denckla building, northwest corner of 
Eleventh and Market streets, Philadelphia 
That represents the victory won during 
the last six months of 1909 With the 
first month of 1910 incomplete, the Phila 
delphia office under D. E. Ruggles has se 
cured the distinction of landing the order 
for the most elaborate and expensive outfit 


the factory has yet been called on to con 
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struct—a wonderful mechanism built to 
meet the special demands of a great busi- 
ness enterprise in another city. 

The old offices were on the second floor 
of the building at the northeast corner_ of 
Eleventh and Market streets, the removal 
upward and onward suggests’ like progress 
in business-getting. The new quarters 
were secured while the Denckla building 
was in process of construction. They were 
arranged therefore to suit the particular 
Elliott-Fisher needs. As one enters, the 
row of salesmen’s desks stretches from 
doorway to far corner. The manager’s 
desk overlooks all. The machines for dem- 
onstrating are between. With no evidence 
of crowding, the room is compact, restful, 
inviting. It is well lighted on both the 
Market and the Eleventh street sides, both 
fronts being broken by bays whose central 
feature is the Elliott-Fisher monogram. 
The legend running around the series of 
windows tells the story of diversified activi- 
ties within—book typewriters, bank sys- 
tems, billing machines, adding typewriter, 
commercial systems. 

The office is more than a mechanical 
salesroom—it is an institution, a system- 
devising classroom where earnest study is 
given to individual needs. 

During the month Manager Ruggles ran 
up to the Scranton office to visit the resi- 
dent manager, G. E. Bratten, for consulta- 
tion. M. A. Seely of the supply depart- 
ment, Harrisburg main office, called dur- 
ing the month and G. F. Watt, general 
manager, spent some time in Philadelphia 
en route home from New York. G. A. 
Richmond of the city sales force paid a 
flying visit to Atlantic City and brought 
back good results. 





MONARCH MANAGERS OBSERVE 
ANNIVERSARY. 


Celebrating the fifth anniversary of the 
organization of the Monarch Typewriter 
Company in Syracuse, N. Y., a convention 
of thirty-five sales managers from all parts 
of the world was brought to a close at the 
office of the company in North Franklin 
street on January 7. 

Some of the cities represented at the 
convention by sales managers were To- 
ronto, Montreal, New Orleans, Omaha, St. 
Louis, Minneapolis, Boston and London, 
England. It was the first gathering of the 
kind ever held by the company and reports 
on trade conditions were encouraging. 

Such questions as sales and _ business 
management problems were discussed dur- 
ing the convention and a number of prac- 
tical demonstrations on new models were 
given. Various departments of the works 
were visited and a general idea of the con- 
struction and manufacture of the machine 
obtained. 

The sessions were brought to a close with 
a dinner at the Yates, at which President 
S. W. Crandall acted as master of cere- 
monies. Each of the branch managers re- 
sponded to toasts, as well as J. W. Earle 
and J. F. Miller, who were guests of the 
company at the dinner. 
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There is a reason for it, when 7,500 
No. 2 Victor Typewriters 


are ordered by one concern, after a careful investigation of all 


the various machines in the market. 


The International Correspondence Schools of Scranton, 
Pa., didn’t make this selection hurriedly—they were months 


doing it—tests of all machines were made. 


The Victor won the order by its superior construction; its 
durability under heavy work; its adaptability to all classes of 
work; its improved devices and its ease of operation. 


The combination of all these excelling, practical features 


is what did it. 


Catalogue and booklet free. 
Some good territory still open. 


Victor Typewriter Company 
812-814 Greenwich St., New York. 


MORTON'S 
ODORLESS 
TYPEWRITER OIL 


The world’s best lubricant for Typewriters, 

Adding Machines and all delicate machinery, 

Chemically pure, gumless and colorless. 
Write to-day for free sample and prices. 


MORTON MFG. CO. 


Leuisville, Ky., 
U.S.A. 
e Export orders giv- 
en careful atten- 
tion. 


PLLA 

















NOISELESS AUTOMATICS 


Give the typewriter, 

Better Sound, 

Better Touch, 

Better Action, 

Better Appearance, 

Better Wear, 

Better Control, 
And they never wear out. Every typewriter 
cabinet should be fitted with this excellent 
system of attaching and detaching the ma- 
chine. Thoroughly automatic. Cushions are 
invisible, sanitary, permanent The only 
scientific setting for the typewriter in cab- 
inet use 

Send for illustrated booklet 


Typewriter Economy Co. 
Tribune Building. - NEW YORK 








MR. LEWIS’ SPEECHES 


| sing manager 
ré ons \ ng \iac | ( ) 
st. Eln Lewis, g 
Ss i ite 
K¢ bet ( b | 
met r | 
i | icti 
} tv it his 
1 y x \ 
Wit Ss SS I 
le il ia Is\ 
\ \ ( 1) where h S 
( tive | é 
tore hundred and sixty 
eading business men of thie 
On January 6 he addressed tl 
Ad. ( b on “Is There a Sci 
the \ \dvertising ind 
g enthusiasm an ng 
hundred and seventy-five 
At t ecent Advertising Aft ( 
vention in Buffalo he was o1 
ers 
Between now and the early 
Lewis has a number of import cing 
dates. On March 3 he wil ddress the 
ot the National ne - lan 


Chicago division 


agers Association on the subje: C1 

smanship,” and will sp¢ 

before the Des M es Ad 
March 7. On M 


\labama 


tive Sal¢ 
same subject 
Men's Club on 
to address the Bankers \ss i 
tion he subject, “Sanctification by Sect 
cy, which promises in its title 


stir things up a bit 


Because of ill health, Mr. Li 
obliged to cancel a number yu 
now that he 1s regaining his fori rey 


and vigor, business organizations 


ous portions of the country 
favored by some of his stirrit 
talks 


OPENS NEW OFFICES. 


On Saturday, January Ist, 


| apolis branch of the Smith Pret Type 
writer Company opened its nev hices at 
633-639 Pythian building to the p In 
vitations had been sent out 

| ers and friends to the receptior I vas 
held from one o'clock noon 
the evening. The hall outside « t ( 
vators was decorated with fet 
and inside the office were basket fl. 
ers and many palms and fert t 
hidden among the latter i t oca 
tion rendered selections whi 
enthusiast cally received Cart 
gi\ y to the ladies who 
souvenir pencils, calendars 


tributed More than a _ thou 


called during the afternoon a1 ing 
and | expressed the greatest 
for the business-like and attract rrange 
ment of the office 

Manager Jarrett is to be c tulated 
on the advantageous office locatior | the 


success of the opening receptior 





i 





INTERESTING ’FRISCO STORE. 


One of the most unique office and store- 


specialty stores in the country, is the 
ground-floor sales 
Cash Register Company, at 365 
street, San 
temporary building, ere 


Market street immediately after the earth- 


Market 
Francisco On. vacating the 


ed by them on 


quake and fire, 
on the main street in the high-rent district, 
it was imperative that they confine them- 


selves to a small store 


department of the Union | 


of your business, if you are interested in in- 
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It doesn’t matter what the size or character 


creasing your own efficiency and that of 


being desirous of remaining | 


», and still properly | 


display the large number of different sizes | 


of Nationals and other registers which they | 


carry. 

The necessities of the situation evolved 
a store te! 
gallery, and, by an ingenious arrangement 








WINDOW OF UNION CASH REGISTER CO. 


1 


of shelving, in three ti 
brackets, it 
display to the passer-by about seventy reg- 
isters. In fact, the whole store is a show 
window d every register 
street, as the plate-glass front ex- 


almost to the sidewalk. 


from the 
tends down 
The interior is finished in light wood, 
with beamed ceiling, the walls being pan 
eled on a deep red background. 
The Union 


Union register, but since the absorption of 


people formerly handled th« 


that factory, have built up an extensive bus 
Nationals and also sell 
Hugh Chal- 


iness in re-built 
Michigans, 
of Detroit 


manufactured by 
mers 


ALFRED ZOCH, NOT “MR. ALFRED.” 

In an article on the subject of the new 
Underwood branch at Nashville, appear- 
ing in the January issue of Office Applli- 
ances, an error occurred in the statement 
that “Mr. Alfred” was in charge of the re- 
pair department at that place. We are glad 
e correction to the effect that Alfred 
ho was transferred from the New 
York repair 


this work at 


department, is in charge of 


Nashville 


rs supported by | 


feet by twenty-five feet, with 


/your office for 








was possible to advantageously | 


every member of your office staff, besides 
at least cutting in two the cost per letter of 
your correspondence, there is a place in 


6fe Edison Business Phonograph 


freer 
shit 























It stands right at your elbow. You open your mail and dictate your 
replies into it, with the same clear crispness and brevity as if the 


_men to whom your letters are addressed were sitting right there in 








_ your office, and you were talking to them. 


can be seen | 


You don’t wait for a 
stenographer to be at liberty — you don’t hold up anyone else's 
work while your dictation is going on. 

If you are a rapid dictator, you can dictate to the Edison Business 
Phonograph faster than any stenographer can take your letters in 


shorthand. 


Let the Edison dealer in your city 
demonstrate just what the Edison Busi- 
ness Phonograph will do for you on 
your own work in your own office. Or 
if there isn’t an Edison dealer near you, 
write for full information to 


EDISON BUSINESS PHONOGRAPH COMPANY 
205 Lakeside Avenue, Orange, N. J. 








wre 
TRADE MARK 


Q Ediwon. 


THE EDISON UNIVERSAL MOTOR RUNS ON ANY ELECTRIC LIGHT CURRENT 
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Increase 
your 
No. 783 sales 


ny AAT Stow & Davis office tables will help you. They are built on strong, 
*/ dignified lines that appeal to all business men, and in more styles 
f? than any other line made. There are patterns for all grades of 
offices, from the finest hand-carved mahogany for banks and directors’ 
rooms, to the every-day work tables for the average business man 
Put a few patterns on your floor—our catalog, which we are glad 
to send, and our quick delivery service, will sell many others 









. 
va 


For workmanship, construction, correct design, and all-round Grand 
Rapids Quality, Stow & Davis office tables excel our years <« 
experience have proven it to others Let prove it to you 


STOW & DAVIS FURNITURE COMPANY 
Dept. O Grand Rapids, Mich. 











Vertical Letter Tivishe 
Filing Cabinets 


at a few cabine 
rtment 


ten ts give you 


a complete assor I 
CABINET with closed end CABINET with 
ypen ends 


PROFIT for you 


We can suit you with our 
line in Price. Quality and 
Periection 

Write for Catalog and Prices 


Cable Address : FEIGE, Saginaw 


FEIGE DESK CO. 


handling them 





Vertical Letter 
Filing Cabinet 
No. 115 


No. 601 Sanitary Desk 








825 Genesee St., Saginaw, Mich., U.S.A. 








There Are Many 


Reasons 


Why dealers in office equipment 
should get acquainted with our 
line of office and typewriter 
chairs and our methods of mark- 
eting them. 


We cannot begin to enumerate 
these reasons here but want to tell 
you that we have made 


"Quality' Chairs 


for many, many years and sold them, 
thousands of them, to dealers who 
cater to high class trade. Every 
chair has made good. Need we 
say more ? 

We have prepared a catalog telling 
something about our Quality Chairs, 
with illustrations of some of them. 
Will gladly send it to any dealer 
on request. 





If You Can Sell Office Chairs That Meet a Demand for BEST: Write Us 


OUR TERMS ARE RIGHT AND WE TREAT OUR DEALERS RIGHT 
C. A. COOK CO., Manufacturers, 16-28 Oshorne St., Cambridge, Mass. 














REMINGTON’S NEW QUARTERS IN 
BRISBANE. 


In the city of Brisbane, in Queensland, 
on one of the main thoroughfares, stands 
the new building of Messrs. Stott & Hoare, 
the progressive representatives istra 
ha of the Remington typewriter 

During the past year the Remingt bus 
iness in Australia has increased mien- 
dously, and this increase in the ern 
province of Queensland has been so great 
that larger quarters in the ‘capita ty of 
Brisbane have been rendered imperative 











The new building shown in our photograph, 
which was recently purchased by Messrs 
Stott & Hoare, is located in th ery heart 
of the city 

The excellence of the interior arrange 
ments of the Remington building Bris 
bane are in keeping with the imposing chat 
acter of the exterior. On the ground floor 
are the general offices and salesroon _} the 
upper floors are used by the typewriting 
school, which is a flourishing institutio 
This school is considered one t] best 
of its kind in Brisbane, and lent 
is greater than all of the othe mmercial 
schools in Brisbane combined 

In considering the size of tl 1arters 
it should be remembered that Brisbane is 
not one of the larger cities in Australia, its 
population being given in the last sus as 
less than 100,000. Nevertheless, thanks 
to the energetic efforts of Mr. Gree: rep 
resentative of the Remingto1 rit 
Brisbane, and his able corps of salesmet1 
the Remington business in Br 11 ind 
throughout Queensland has reached propor 
tions which not only justify, but essi 
tate these imposing quarters 

There’s a deal of satisfactio: n the 
knowledge that you have do1 best, 
no matter how small that best ctual 
ly loom up 

Some advice upon how to do business 1s 
no good until tested; more is no good after 


ward 





A SYSTEM FOR HANDLING TRANSIT 
ITEMS. 


New Booklet Published By Burroughs 
Adding Machine Company Should 
Be Read By Every Banker. 
new booklet entitled, “A System 
Handling the 
Adding Machine Company of De- 


In their 


For Transit Items,” Bur 
roughs 
fully described and illustrated a 


method of handling 


troit have 
practical, efficient 


transit items in a modern bank. 


This new booklet has for its introduc- 
tion a most interesting address, entitled, 
“The Numerical System In the Transit 
Department.” This address was delivered 
by C. R. McKay, manager Transit Depart 
ment, First National Bank, Chicago, before 
the Clearing-House Section of the Ameri 
can Bankers’ Association, in convention at 
Chicago, September 13 to 18, 1909 





\ System for Handling 
Transit Items — 








as the First National Bank « 


Inasmuch 


considerable 
and since Mr 


Chicago uses a 


Burroughs Transit machines, 


McKay has been manager of the Transit | 


Department for a number of years, what he 


number of | 


has to say is of considerable interest and 
value to those searching for authoritative 
information about transit systems. 

The latter portion of the booklet is de 
voted to a detailed description of the SYS 
tem with illustrations of the forms used by | 
representative banks, so that after reading 
Mr. McKay’s address and the description 
of the system, any banker will have a very | 
comprehensive idea of the complete plan. | 

The system itself involves the number- 
ing of banks and depositors having transit 
items, so that out of town checks passed 


through a bank for collection can be identi 
hed by 
upon whom drawn, drawee, etc. 

This booklet is decidedly interesting and 


numbers instead of names of banks 


full of useful suggestions for the bankers 
We are pleased to illustrate it herewith and 
to say that the Burroughs people will glad- 


ly mail a copy of it to any banker who 


requests it on his letterhead. 
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Chicago 


The Edison Mimeograph newton 


The genius of Thomas A. Edison—the wizard of Menlo Park 
—made him the most famous and greatest electrician and in- 
ventor of the world in any age. His is a name to conjure with. 
Any invention asthe result of his brains bears the ‘‘ Hall-mark” 
of popular approval, as being original, being perfect, and a 
great benefit to succeeding generations. Edison realizing the 
great business necessity for a great improvement in then exist- 
ing duplicating machines, set his brain to work and soon evolved 
a process that was exceedingly simple in operation, cheap in 
maintenance, and that produced a quality of work that was not 
an imitation of handwriting but an actual reproduction. Any- 
thing handwritten or drawn by pencil or pen could be so repro- 
duced, in colors if desired. Work could be done, and can now, 
equal to original lithograghy—a work of art. Astypewriting came 
into popular approval, the same process was applied to reproduc- 
ing actual typewriting. The process and machine were termed 


The Edison Mimeograph nw ¥ 


New York 


The name, through the success of the machines, will be handed down to 
posterity in encyclopedias and works of universal reference as the origin of a 
new process of reduplicating, as the advent of a new era in the conduct of 
business, and as the most successful and most universally popular stencil process 
of reduplicating extant. Over 300,000 users, distributed over the entire globe, 
have made it the universally recognized ‘‘Standard.”” ‘The manufacturers, 
ever keeping up with general business progress and requirements, now offer a 
model for 1910, applying the same process that makes it a “top-notcher’’ and 


far superior to anything in the past or present. The exclusive manufacturers are 


A. B. DICK COMPANY, newt. 


Here is illustrated our very 
latest product with improve- 
ments that place it in a 
class by itself. It has an 
Automatic Self-inker — the 
greatest advancement ever 
made since duplicating ma- 
chines were first invented. 


Ask for “76 Catalog”’ 


The New 
Number 76 
Rotary Mimeograph 
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ADCRAFT CLUB MEET. Adding Machine Company, whose head the Burroughs Adding Machine Cor 


The Aderaft Club of Detroit held its quarters are in London spoke on “Training Schools and Class 
January monthly meeting on the evening of Mr. Gooch has had long experience in Salesmet He discussed at som ¢ 
January 11th at the Hotel Pontchartrai: selling in the United States and has been training school idea. and explain 
About 170 were present. The subject of the abroad about a year He discussed in an vantages as they had been realized 
evening as originally laid out was to bi nteresting way the differences betwee Burroughs Adding Machine Compa 
“Competition.” But because of the unavoid American and European selling tactics as The salesman is really the pre 
able absence of some of the expected speak he had observed them. Business is a uni the world’s commerce, and _ this 
ers, it was necessary to vary the progran versal language The same fundamentals Mr. Forster said, should create m 
slightly hold good in all countries. The business of sideratio1 t the hands of peopl 

The toastmaster of the evening was | salesmanship has the same object in all whom salesmen call than is usua 
St. Elmo Lewis, advertising manager of the countries; emphasized differences betweet ed them 
Burroughs Adding Machine Company of \merican selling tactics and those used in Phe peecher was W. W. | 
Detroit In his characteristic, genial w iy ingland are exaggerated sales n g San Francis« 

Mr. Lewis introduced each of the speaker David A. Brown of the People’s Ice Com Burroughs Adding Machine Compa 

and expressed the satisfaction of the club pany in Detroit, discussed “Competitior Cooley discussed “Enthusiasm Am 

at seeing so many of the members of the from the Retailers’ Standpoint \mong Salesmet He explained how th 
Detroit Board of Commerce present at the other things, Mr. Brown said it is as sales manager can be of direct he p t 
meeting rhe first speaker of the evening essary in business to know where the men by going over their calls and st1 

was . J. Lauver, assistant general manager rocks are not, as to know where they are ening we points He said that team 
ot the Burroughs Adding Machine Con Mr. Brown emphasized the need of honest worked h and that friendliness at g 
pany. Mr. Lauver is an old National Cash ilesmanship in facing competitio1 He  salesmet the same organizatio 
Register man, and spoke interestingly o1 xplained that it is a law of psychology that great factor in success. In develop 

the subject, “Can A Salesman Be Taught the tongue and face cannot lie at the same thusiasm, Mr. Cooley explained t 

The text of Mr. Lauver’s address appears time; the facial expression will always giv: vital that the salesman go back to tl 
elsewhere in this issue iway the li [In summarizing, Mr. Brow mentals of | business in order t 

The next speaker was ( Va said competition may be fairly and squarely stand h goods are made an 
Wormer, advertising managér of the R. H met if the retailer made S Way: it is well f tl 
Fyte & Co., retaii shoe dealers of Detroit ] Knows his business man to know the history of h 

Mr. Van Wormer discussed “Meeting 2. Analyzes competitio1 its prestige in the world of bus 
Competition by Floor Salesmanship in the 3. Helps the consumer With these big cardinal facts 
Retail Store.” Among other things, he sai +t. Sells good goods in his mind, the salesman can’t help f 
that the only way his company could secur 5. Is prepared to meet emergencies after his prospects with more enth 
good salesmen these days is to make then f Is truthful and as result, procure more busine 
They prefer to take men untutored in their /. If he advertises otherwis 
line, and train them in their own way S. If he is fair with competitors and the President Reed of the Advertising Af 
Mr. Van Wormer was followed by C. W public tion, incl ng the Buffalo, Clevelar ] 
Gooch, European manager for Burroughs C. A. Forster, general sales manager for Detroit clubs, was present at th 











Providence, R. |., Force of the Underwood. Manager Knopp in the Center. Providence won third prize in the recent Underwood contest, and 
Manager Knopp distributed the prize money among the members of his force 








and announced the program of the Affiia 
tion meeting b Buffalo, Jan 
22nd W G Rose, f Cleveland, who 
handled the publicity for th big manu 
facturers’ she in Cle land last summer, 
\ pres hamorous talk, inter 
ested and ised g The next 
mi t} ly og W ield Feb Sth: the 
ul discussed that evening 1s 
‘Et In Hand Manufacturers’ 
Prod ugh I Retailer.” The 
pea | to address this 
mie Yu eir respective subjects fol 
le 

J. A. Pfeifer, formerly advertising mat 
ager of Partridge-Blackwell Company, No 
905 Majest Bldg., Detroit, Mich Subject 
“Why the Manufacturer Sometimes Falls 
Down.” 

W. J. McDonough, Root Newspaper As 

lati f New York City, No. 191 Mar 
ket str Chicag Marketing Goods 


Through Retailers.” 


Humphrey O'Sullivan, O'Sullivan Rubb 
Heel Company, Lowell, Mass., “Marketing 
i Specialty Through Dealer.” 

fruman A, DeWoose, director of pub 
licity of Shredded Wheat Company, Nia- 


gara Falls, N. Y., probably talk on advertis 


ing and marketing Shredded Wheat. 


J. H. Sawyer, advertising manager Brown 
Shoe Company, St. Louis, Mo. (Stereopti- 
con. ) “Marketing Specialty Lines of 
Shoes.” 


COOK’S “QUALITY CHAIRS.” 
Most offices 


spend a large portion of 


While 


men and women necessarily 
their time in office 
all the 


chairs, the 


chairs they do not expect 


clining 





comfort has deal to do with the 


a great 


state of mind of the occupant and tends in 


output of 
a busi- 


a large measure to inffuence the 
work of the busy stenographer. If 
chair does not confer the 
lolls back to talk to some 


oruff, 


ness man’s acme 


of ease as he 


caller, he is apt to be uncommuni 


cative and unreasonable 


The experience in making office chairs 


that C. A ok Company of 16-28 Osborn 
street, Camb ridg re, Mass., have enjoyed for 
many years past, has enabled them to pro 


duce a line of typewriter 


with their many patented adjustable fea 
tures, which they can safely guarantee to 
be not only free from defects of any kind, 


but to git satisfaction to the most critical 
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A Complete Office Equipment 


For Doing All 


Things Needful in 


Building Your Business 





I. The Gammeter 


Multigraph Typewriter 


For writing your personal form letters in a manner that defies 


the expert to tell 
standard typewriter. 


them 


from the letter written on a 


And do it for $3.50 to $5.00 per thousand, all filled 


in with names, addresses and salutations complete, in- 


cluding addressing of envelopes 


as compared with a 


cost of $30.00 to $50.00 per thousand in the ordinary way. 


Il. The Gammeter Multigraph Printer 


with Printers’ Ink Attachment to print 


all your office 


stationery; store, shop and office forms; as well as your 
folders, booklets, pamphlets, mailing cards, hangers, calen- 
dars, blotters, envelope stuffers, and many other unique 
and compelling forms of Direct Mailing Literature. 


The work will be better than you will get from the average 
job printer and as good as can be done by the high 


grade printer. 


The cost will be from 25‘ 


to 75% less than the printer 


will charge you and you can get it when you want it. 


ITI. 


The Universal Folding Machine 


For folding statements, letters, folders, booklets, pamphlets 
and all other kinds of printed matter. 


The cost will range from three to five cents per thousand 
as compared with the printers’, binders’ or your own cost, 


for hand folding, of ten 


to fifty cents. 





THE AMERICAN MULTIGRAPH SALES CoO. 


Canadian Branch 
129 Bay St. 
Toronto, Ont. 


SIXTY BRANCHES IN 


1804 CASE AVENUE Branch 
CLEVELAND, OHIO Lindon Rag 


THE UNITED STATES 


| 











and office chairs, 





For 





$ Spectral S1:es Made to Order 








Adding Machines 
Time Recorders 


Stock Tickers, etc. 
Drug Rolls 

Galley Proof Rolls 
Ribbon Paper 
Keyboard paper for the: Memntype 


Police Registers 


| eo 


Colonial Company, Mechanic Falls, Me. 


























Mittag & Volger Hold Convention 


ONVENTIONS of 
thing now-a-days. 


salesmen are the 


Whoever 


it began a practice whose usefulness 


started 


is now practically conceded by every firm 


doing a nation-wide business. Such con 
ventions are a part of the spirit of good 
will and co-operation which animate men 


whose interests center in the success of the 


same company. They create and foster an 


esprit du crops while giving to each mar 


the benefit of the experience of his fellows 
At these 
settled which may have puzzled individuals 


conventions many questions are 
may be 
the 


trying to 


considerably, but on discussion it 
that 
that 


someone else has precisely 


the 


found 
solution 
find 


questioner was 


11 


& Volger, the well 


manufacturers 


Mittag 


and 


Last 
known 
held a 
men. So 


year 
ribbon carbon 
convention of their principal sales 
successful was this meeting and 
so gratifying were its results that the com 
pany decided to hold another meeting this 
Accordingly 


held at 


year of a similar character 


second annual convention was 


the 


Big Ribbon and Carbon Firm Entertains 


Its Sales Force at the Park 
Ridge Factory. 
the Hotel Knickerbocker in New York 
Jan. 13 and its successful results have in- 


the determination 


convention 


spired the company to 


hold a 


two days devoted to 


hereatter to each year 


| he 


cussions 


business dis 
very keenly enjoyed by ev 
the 


were 


eryone present, and interchange of 


ideas was as useful as it was interesting 


The salesmen came prepared with much in 
formation respecting conditions throughout 
the road, 


the and their doings on 


showing the keen interest they all feel in 


country 


the welfare of the organization 


It 1s the policy of the company to en 


courage the interchange of ideas among 
salesmen and to encourage team work 
wherever possible, promoting a spirit that 
shall produce equal efforts on the part ot 


everyone, for it 1s “the long pull and the 


strong pull and the pull all together” which 


brings a concern to the top of the 


success 


Phe conve 


ntion was concluded by a bar 


quet held in suites C and D on the banquet 
floor of the Hotel Knickerbocker. The 
plate shown on this page is a reproduction 


of a flashlight photograph taken during the 
viewed with interest 


Mittag & V 


banquet and will be 


by the many friends of iIger 


throughout the country 


MAKES IMPORTANT PURCHASE. 


Announcement has just been received 
that W. J. Robertson has purchased the 
stock and good will of W. G. Vanwinkel in 
the National Typewriter Company, Ltd., 
who control the Ontario agencies the 
Smith Premier typewriter, the Ellams 


duplicator and the King’s Parchment line of 
typewriter papers 

Friends of Mr 
\ppliances in wishing him the greatest pos 


sible degre of 


Robertson jou 


success 


\re your insurance policies g l, and 
are they in such a condition that sses 
ld be promptly adjusted 





Ls ieee “= 


“yo 


. 


| 


‘ 


1910 CONVENTION OF MITTAGG & VOLGER, 


At head of table, F. O. Mittag; on right, Paul B. Divver, H. S. Stark, T. G. Forbes, ; 
A. Allen, A. H. Barkerding, George E. Duncan, G. E. Dyson, J. S, Mittag and W. H. Peasiee. 


Mittag and G. F. Yancey; on left, B. 











INC., 





PARK RIDGE, N. J. 


M. Mundell, F. O. Mittag, Jr., W. G. 
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A System of Interchangeable Interior Units comprising every modern 
filing device—A Series of Outside Cabinets having open spaces to receive 


the Units. 








The various filing devices are arranged in units 
of standard dimensions, made interchangeable so 
that any desired combination can be produced. 

The outside cabinets are made in four widths— 
15 inch, 18 inch, 21 inch and 28 inch; and four heights 
—full size, with four openings, 52 inches; three-quar- 
ter size with three openings, 40 inches; one-half size 
with two openings, 27 inches and one-quarter size with 
one opening, 134 inches. High and Low Leg Bases 
are provided for all sizes. 

This construction enables you to select and ar- 
range a cabinet to suit your own requirements—with 
all others your requirements must be modified or 
changed to suit the cabinet. 

The beautiful wood, fine finish, superior trimmings 
and uniformity of appearance make the Macey Inter- 
Inter cabinets the most attractive as well as the most 
practical office equipment ever devised. 

Catalogue No. X-4209 on request. Trade dis- 
counts to reliable dealers. 


Mie Nace Co 


GRAND RAPIDS, MICHIGAN 


§ . 2 
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| DICTAPHONE CO. NO LONGER IN 
BUSINESS. 
The Dictaphone Company 
The located at 280 Broadway, New \ 
e for some years had the sale an 
ment of the business in talking or 
machine manufactured by the 
Graphophone Company. J \M 
who for I years previous t 
1 I n \ 
mn | was th 
“ - al 1 Dictapl ( 
o - | the 
aie : vee 
= : taphone Company and to p 
- . bia Phonograph Company te 
keting of t Dictaphone in the 
» run it as they did before as 
thet business 
The rrangement with the Dict 
Company and Mr. Binder termi 


February 1, and the business has 


transferre to the Tribune building 





: hs | placed in charge of Frank Dorian, former 
us a e i er | European general manager of the Columbia 
pl Mr Doria has 


Company 


Phonogr 








than the Best 


@ The Ross Cabinets are a complete system of filing units — per- 
fect examples of cabinet making—with this big patented, novelty 


feature added 


Ross Steel Ball Bearings 


@ By means of the Ross Patent, the drawer is suspended in its 
niche so precisely that it seems to roll in and out as if it actually 











touched no part of the cabinet at all. 


@ Any dealer can make a success of this line — but we want the 
best dealer in each town. Do you belong to that class? Then, 


write today for further particulars. 


ROSS MFG. COMPANY, mreiican 























FRANK DORIAN. 


been associated with the Columbia Pho 














graph Company for the past 20 years He ; 

- was largely instrumental in originating thi 

The Taft-Peirce G We develop and manufacture name Dictograph for the commercial ma : 
. high grede mechanical specialties chine, and was one of its asian - 

Manufacturing on the contract basis. For several years past Mr. Doria ‘ 

been in Europe pvshing the Dict 











@ We have the largest establish- 
ment in the world in our line, con- 


A there, so he is in « very way eminently la 
ified to discharge the duties requit of 


Company 











ducted solely on the contract basis. him in a highly satisfactory manne1 
Woonsocket, @ We can handle any sized contract. ( ontract Krank Dorian started business early in ‘ 
, li n his nintl ar he ommen: to J 
R. I. g Our proposition is particularly re : nth year he com f 
a wage earner by selling newspap: 







attractive to new enterprises. 


. be Wav I 
Figure Means the streets of Washington—after school 3 
b oper ale yllhacapamgadimmais. hours In another two years the youngster i 

uilding a plant of your own. e thought < , ons = ee mers 
7 oug oo Superfiluous, and s “i a 
fee eee | ee ee 














big stores, but though he won promotion 


quickly enough, his ambition carried him 


along. It seems to be an axiom that young 


men who are going to be successful seldom 


settle down until they have knocked about 
a bit and gained a good general knowledge. 
He left the store and went with a distin- 
guished lawyer, with whom he spent five 
years. Here he put in some good work 
and study, and established a record as be- 
ing the youngest man ever appointed to 
administer oaths. He had in fact only 


reached the age of seventeen when he was 


appointed a commissioner of the United 
States court of claims. For seven years 
thereafter the young commissioner helped 
to write America’s commercial history. He 
used to take testimony direct on a type- 
writer. When he entered the office he 
found an object which interested him above 


all else—an old disused model of an early 


Remington. With all his zeal he devoted 
his spare time to oiling, mending and ex- 
perimenting with this machine. The law- 
yer returned one day unexpectedly, caught 
the youngster typewriting and on hearing 
his story promptly promoted him for his 
initiative and bought him a new typewriter. 
The lad became an expert typist, began to 
travel with his employers, sailed often with 
them on Sir Thomas Lipton’s rival, the 
“America,” and saw a good deal of the 
world, 

When he left the lawyer's office he was 
a man worth a good salary. He entered a 
patent agent’s office and while there in 
1889 he first saw the Graphophone. Six 
months after the organization of the Co- 


lumbia Phonograph Company he joined the 
staff. His appreciated, for 
in three months he a local man- 
man- 
were the 


In 1896 his 


services were 


was made 


ager and became salesman, traveler, 


ager and organizer, for these 


early days of the phonograph 


energy and activity received further com- 
mendation, for he was appointed general 
manager in New York, and a year later he 


left America to introduce the Graphophone 
in Europe. Paris in 1897, Berlin two years 


later and London in 1900 were opened up 


as branch offices by Mr. Dorian. Success 
attended all his efforts, and he controlled 
not only the British and European busi- 
ness, but also the Australian. It was 
while he was in England that Mr. Dorian 
in conjunction with a friend evolved the 
name “Dictaphone” for the commercial dic- 
tation machine of the Columbia Phono 
graph Company. 

Mr. Dorian has now returned to New 
York to take over the management of the 
Dictaphone, for which his past career so 
eminently fits him. That he will make a 


success of it goes without saying, 

The 
just executed 
for the 
San 


Columbia Phonograph Company has 
for 110 Dictographs 

Railroad Company 
the 
to be 


an order 

Southern Pacific 
rush 
that 
» he- 


of Francisco, and from 


d it is plain 
for dictati 


orders re seen 


phon: 


ing used more 


eClvVe 
yvraphs 


ym purposes ar¢ 


than ever 


of 
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Guaranteed Against Repairs 
For Years. Why? 





A five--year guarantee is something solid. 
It's something that requires honest excel- 


lence of construction—the best materials 
in every part of an adding machine. The 
proof of the Wales superior 


and workmanship 
Wales guarantee 
reliability of the 


WALcES Visible 


guarantee on Wales without 
This Wales guarantee not 


is definite 








We couldn’t give a five-year a 


knowing that it would stand 
only insures you against repair bills, 


up. 





but it also assures you of a durable 
well-built adding machine. 
An examination of the 


Wales 


comparison of 


mechanism, a 


its construction, 





Over 
Thirty 


part by 


will make plain 


part, 
















to you why we Differ- 
can give a five- ent 

year guarantee Sie sui 
on the Wales Requirements 









while makers of 
adding 
vartments. 


some -machines pay dividends from their repair 


dep 


THE ADDER “MACHINE CO. 


Wilkes-Barre, Pa. 















f4 a Gi Whe rota 
ees 
eA | DUPLICATING ENVELOPES 
; ‘ad = Supply the needs of those who wish to keep in one 
j pane eee 
f E io oe ates ee place all original data, and the summarized account 
y . i ti aE TEE | of any business transaction. 
OZ, = i. These envelopes are made in various sizes and when so 
> prem oe desired are ruled in ledger form. Each envelope is provided 
ae with an inner partition and carbon which duplicates the 

















eo a entries made on face of the pose Ban 
Can be adapted to many needs of manufacturers and retailers. 


h: ? } SAMPLE ON REQUEST 


Sit CONNARD-HOCKING CO. 
a) 152 E. Lake St. Chicago, Il. 
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ind pair department; F. R. Coffin, billins 


ALL STAR BURROUGHS SALESMEN. tion exchange between the salesmen an 


Early in January there were assembled at the company, it is no wonder that the But partment; A. G. McGlathery, sales mat 
the offices of the Burroughs Adding Ma roughs people are continually breaking pre ager, and course, Mr. McClellan hi 
chine Company in Detroit, 45 Burroughs vious sales records. self 
salesmen, star salesmen every man of them Now, Mr. Coffin can produce melody as 

facilely as orders and Baker Br 


These men gathered for a week of in 


at the opening of PHILADELPHIA FORCE OF UNDER- been on the stage and could 1 


struction and conference 





the new year, at the invitation of the com WOOD DINES. Mr. Buse proved himself a most 

pany, in recognition of the fact that every Geo. D. McClellan, Philadelphia manager ible fourth member of the quartette, with 
man exceeded his quota during the last for the Underwood. gave a dinner last Mr. Gardner as accompanist And ry 
three months of 1909, by more than 35 pet month to his force in recognition of an One made speeches and Unde ( 


thusiasm ran high 


cent. Some of the men actually doubled and exceptionally good sales record 
tripled their quota In the beautiful rooms of the Philadel 
At the dinner tendered to the salesmen yhia Athletic Club the prize winners and > 71 
by the company on Thursday, January 12 Pe friends feasted sia IN and then ELLIOTT-FISHER COMPANY ELECTS 
it was decided to organize an “All Star some; also the native talent in the sales a 
club; this club to consist only of men w force was presented and there was an eve! Stock! Gers of the es ott-Fisher Com 
averaged 135 per cent of quota or better ing of jollity which long will be memor pany met in the New York offices of th 
for a period of three months, periods sp able aan . January 20 and elected the 
cified: by the company being those begin From out of town came J. F. Allard. dis following directors for the ensuing year 
ning with January, April, July and October trict agent. New York: Baten G. Baker. W. D. B. Alexander, Max H. Behr, J. D 
J. B. De Beltrand of the Chicago offic: Albany: Thomas F. Baker. just a little Cameron, J. William Clarke, J. H. Danby, 
was chosen first president of this club, by over 2] years old, the youngest Underwood W. | Dench, P. T. Dodge, M. J. Mand 
virtue of his pulling the highest per cent of manager, from Rochester: J. L. Power, haum, G. B. Schley, G. F. Watt and W. H 
quota during the first five months of 1909 Trenton, and H. B. Thatcher, Wilmington Wolverton 
A loving-cup was presented to Mr. Di The Philadelphia force consisted of H. W Immediately after the meeting of th 
Beltrand by the company and this cup is to Buse, John F. Woodside, A. G. Dixon, stockholders the newly elected directors 
become the property of each succeeding Richard Mengert, E. G. Hess, J. Gardner, met and elected the following officers 
president of the club, and will be the per P. L. Church, H. W. Husted, G. Fengler, J. D. Cameron, president; G. G. Schley, 
sonal property of tne man winning it thre: O. J. Tanner, H. Meyers, Stephen Gates vice-president; G. F. Watt, general man 
times. of the supply department; William Mack ager; W. L. Dench, secretary; W. M. Cart 
With such an esprit du corps as was man of the duplicator department; William  mell, treasurer. Executive committee, G. B 
ifested at this gathering of Burroughs Henning, foreman of the repair shop; A Schley, W. H. Wolverton, Max H. Behr, 


re- W. | Dench, G. F. Watt. 


sclesmen and with the splendid co-opera Wood, assistant foreman; J Roseman. 























SENIOR 1910 CLASS, BURROUGHS ALL-STAR SALES AGGREGATION. 


Reading from left to right (back row)—E. J. Baird, New York; P. A. Clark, New York; F. M. Wright, Rochester; A. L. Whitelaw, 
Montreal; G. S. Bereny, Cleveland; C. P. Staubach, New York; B. Deland, Cleveland; G. W. Wilson, Seattle; L. S. Sanborn, 
Grand Rapids; A. L. Dickie, Altoona; W. T. Treadway, St. Louis; F, J. Petersen, Omaha; F. M. Fichten, Milwaukee; C. H. 
Reynolds, Chicago; E. . Choiniere, Winnipeg; L. W. Langford, Chicago. 





Reading from left to right (middle row)—A. M. Pearson, Portland; J. W. Adams, Atlanta; C. V. Raiser, Chicago; Frank B. Jones, 
Louisville: R. D. Kimball, New York; Frank W. Warren, Detroit; W. H. Sutton, Montreal; E. W. Hartman, Dallas; oO. E Le 
Voy, New York; H. F. Brownell, Fargo; G. E. Soli, Milwaukee; M. E. Beckley, Fargo; F. E. Richardson, Buffalo. 


Sexton, Jr., New York; D. J. Helion, New York; J. B. Hall, Boston; F. H. Dodge, As- 
Pittsburg; B. C. Eagon, Cedar Rapids; R. C. Allen, Cedar Rapids; V. J. Dupies, Des 


Reading from left to right (front row)—N. G. 
B. DeBeltrand, Chicago. Absent from picture, Mr. C. E. 


sistant Sales Manager, Factory; R. L. Burd, 
Moines; W. A. Weatherwax, Chicago; N. V. Fatin, uffalo; J. 
Flory, Detroit. 
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AN INTRODUCTION. 
The accompanying cut is a likeness of 
L. R. Maxon, who has just been added to 


Office 


the staff of Appliances and will as- 





L. R. MAXON. 


sist Frank E. Tupper, manager of the New 
York office of this publication 

Mr. Maxon will co-operate with Mr. Tup- 
per and will call on the trade in New York 
City. He tf a 
sonality, reliable 


gentleman of pleasing per- 
arid straightforward, and 
we commend him to the kind consideration 


1 


of our friends in the metropolis 





Imperial Popular Sections 


IN BUYING THE 


‘“{mperial 


@ 99 
Line 
You Get—The Greatest Value. 
The Largest Profit to the Dealer 
-The Most Filing Capacity 
—The Lowest Price 


The Good Quality 
Guarantee of Prompt Shipments 


Ask Us to PROVE These Statements 


veal MethodsCe 
mperial Mme! 2s 





Ask for Our New 1910 Catalogue and fi 


Dealers’ Proposition. We manufacture HUNTER BUILDING © ~ = oF Orrick Ea 
over 150 different kinds of Filing Cabi- 256 EAST MADISON STREET 
nets and Devices. CHICAGO 











KNOPP ADDRESSES GRADUATES. address on the duties of the stenographer 


The Magnus Shorthand School of Provi was made by Senator William M. P. Bow- 
dence, R. I, held its graduation exercises en, who at the conclusion of his address, 
on Thursday evening, Jan. 13 H. W. presented the school’s silver medal for pro- 


Knopp, manager of the Providence office of ficiency in shorthand and typewriting in the 


the Underwood Typewriter Company, ad day school to Miss Ella Bessie May and 
dressed the students on what will be ex the bronze medal for excellence in the 
pected of them by the business world. An evening school to Miss Winnifred Sailant. 











TO THE TRADE 








Let us give you a few good reasons 

why you should order office chairs 

made by a firm that specializes in 
this product. 

They're good reasons—they’re good 

both will make you 

money. 


chairs—and 








ASK FOR 1910 CATALOG 


It shows the best that can 
be made in office chairs 








The B. L. Marble Chair Co. 
Bedford, Ohio, U. S. A. 


























O Years 


of constant prosperous advancement 
can mean only Right Goods and Right 
Methods. 


THE POPULAR 


U. S. 
BRAND 


TYPEWRITER 
RIBBONS, 
CARBON PAPERS, 
ETC. 


always represent 
TOP NOTCH QUALITY. 

















Our Sales are Increasing. Are Yours? 
Let us help you by furnishing 


Your Own Special Lithographed Boxes 
(No Extra Charge) 
Write for our proposition. 





Typewriter Ribbons on Regulation Spools 
UNDERWOOD SOLID HUB 


id ae aa ulation) 
SMITH-PREMIER VISIBLE (Regulation) 


REMINGTON VISIBLE (Regulation) 
Automatic Reverse Attachments. 


Bi-Chromes and Tri-Chromes 
In all Combinations for 


Adding Machines, Time Clock, Metal 
Dater, Multigraph, Writerpress, Printo- 
graph, Multi-Copy and all machines 
requiring inked ribbons. 


RAKE 
New Process Carbon Papers 


of class 
in all weights and grades put up under 


Our Brand or Your Brand 


Dealers and Agents Wanted Everywhere 
WRITE TODAY 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U.S. A. 
able Address, MUSTR. 
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(By Special Correspondence.) 


Albany, N. Y. 

Among recent additions to the selling force of 
the Remington Typewriter Company at Albany 
is G. R. LeBart, formerly of Scranton, Pa. Mr. 
LeBart’s wide knowledge of the milling and ad- 
ding machine field places him in a splendid po- 
sition to reap a harvest from the Remington- 
Wahl machine in his new territory. 

. 7 


Charles L. Carter, formerly southern sales 
agent for the Sheboygan Chair Company, has 
recently been added to the sales force of the 
Remington Typewriter Company at Atlanta, Ga. 
Mr. Carter will be district manager of the 
Northwest Georgia territory with headquarters 
at Rome, Ga. Mr. Carter reports business good 
and Remington prospects very bright. 

* * 7 


Amsterdam, Holland. 

The firm of Blikman & Sartorious, of Amster- 
dam, Holland, has been in business continuously 
for 270 years, having been established in the 
year 1639. Even in Europe, where history is 
recorded in centuries, this is a marvelous record 
of uninterrupted business existence. The firm 
handles a general line of office supplies, and 
controls the Royal typewriter dealership for 
Holland. 

Atlanta, Ga. 

Ned D. Wood, one of the Monarch’s pioneer 
men, died in Atlanta, Ga., on Christmas day 
of typhoid fever. Early last spring he had tak- 
en charge of the repair department of Foote & 
Davies, general agents for the Monarch in At- 
lanta, as he was advised to go South on ac- 
count of failing health. He was buried at Gro- 
ton, N. Y., Dec. 30th, and is survived by his 
widow and his parents. 

H. M. Burch, formerly district manager of the 
Remington Typewriter Company at Albany, Ga., 
has recently been transferred to a city territory 
in Atlanta, taking the east side of the city. 
Mr. Burch has already entered upon the duties 
of his new territory and reports business good. 

Austin, Tex. 

The Typewriter Sales Company is the Royal 
dealer in Austin, Tex. W. S. Hart, the man- 
ager, is one of the best known typewriter men 
in Southwest Texas, and is rapidly building up 
an extensive and profitable business. 

Baltimore, Md. 

J. Carroll Clark, has returned to the Reming- 
ton Typewriter Company. He left a short time 
ago to enter the advertising business, and after 
trying selling space he greatly prefers selling 
the new Models 10 and 11 of the Remington 
typewriter. Mr. Clark’s friends in the Reming- 
ton local office were glad to welcome him back. 


W. E. Phillips, manager Elliott-Fisher Com- 
pany’s office here was painfully wounded in the 
chin with a high power air rifle Sunday, Jan. 
16th. It’s the old story of ‘‘I didn’t know it 
was loaded’ in the hands of the friend who 
unintentionally sent Mr. Phillips to the hos- 
pital where the surgeon searched for about two 
hours before the bullet was found. 

Boston, Mass. 

Mr. Murphy, who has been foreman of the 
Remington repair department for the past few 
months, has been transferred to the Providence 
office. He is succeeded by Chas. Tesko, who is 
one of the oldest men in the Boston office, and 
is receiving the congratulations for a well mer- 
ited promotion. 

: . : 

The Oliver force of salesmen recently paid 
several visits to a local theater, where an Oliver 
was used on the stage, and gave the machine 
much applause every time it did its ‘‘turn.’”’. One 
of their number proved to be a good dancer 
when the soubrette called for volunteers, al- 
though the blonde showed him no partiality. 
Anyhow they had a good time. 


“Gil” Fox, who was transferred to Springfield 
last summer by the Underwood Company, has 
returned to the Boston fold of Underwood re- 
pairers. 

a * > 

Mr. Amann of the Monarch office states that 
the sales of the Monarch in this section are 
steadily increasing and that it is hard to keep 
a supply of machines on hand. This is es- 
pecially true of the billing machines. 


BE. M. Graves of the traveling force of the 
Remington Typewriter Company’s office in Bos- 
ton has for some time been covering the state 
of Vermont, but was recently transferred to 
the Southern New Hampshire territory in order 
that he might spend more time at his home, 
which is in Lawrence, Mass. 

° o 7 

The growth of the Remington machine busi- 
ness is naturally followed by a similar increase 
in the number of Remington salesmen One of 
the latest reports of increases in the Remington 


sales force comes to us from Boston They 
have added W. E. Harrington to their city sales 
force and are expecting great things of him. 

* > * 


The Boston office of the Remington Type- 
writer Company last year made a turnover 41 
per cent in excess of the biggest business eve! 
done in any previous year in the history of the 
Remington Typewriter Company. When it is 
remembered that Boston has always been a 
strong Remington territory, it will be realized 
how the Remington boys in Boston are burning 
up the track. 

‘ > > * 

J. H. Foster, who has been connected with 
the Worcester, Mass., sub-office of the Reming- 
ton Typewriter Company for some time, has 
been promoted to the position of traveling rep- 
resentative for the Remington through the 
northern section of New Hampshire, unde: 
Boston office. 

7. * > 

We hear this month that Frank D. Cox, who 
has been assisting W. F. Phillips of the Spring- 
field sub-office of the Remington Typewriter 
Company in the sale of the new Remington 
models, has been transferred to the state of 
Vermont, and will hereafter report direct to 
the Boston office of the company. This is a 
merited promotion, and all of Mr. Cox's many 
friends will join in wishing him the best of 
success in his new field, 

a . 


The local office of the Remington Typewriter 
Company did an immense school business last 
month. One of the transactions over which the 
Remington boys are especially proud is a good- 
sized order for new Remingtons from the Low- 
ell Commercial School of Lowell, Mass 

. . . 


The Boston office of the Remington Type 
writer Company recently enjoyed a visit of sev- 
eral days from H. N. Mathews, who is connected 
with the New York supply department of the 





OFFICE OF OLIVER TYPEWRITER CoO., 
BIRMINGHAM, ALA. 


Mathews found the Remington 
won- 


company Mr 

boys out in dress parade celebrating the 

derful business turned in during 1909 
Baltimore, Md. 

The Baltimore office of the Underwood Type- 
writer Company will, beginning with February 
Ist, be in charge of Mr. Linquist, who has been 
the star salesman in that branch He succeds 
Frank Rosebery, who has been transferred to 
Pittsburg 

« * * 

H. A. Hess, a salesman of several years’ ex- 
perience, has been added to the selling force of 
the Baltimore branch of the Underwood Type- 
writer Company. 

> > t 

James Cronin, former repairman of the Pitts- 
burg branch of the Underwood Typewriter 
Company, has joined the repair force of the 
Baltimore office of the same company 

Buffalo, N. Y. 

As is always the case, the banquet of the 
Buffalo Sales Organization of the Olive held 
at the Lafayette Hotel on the evening of Jan. 
15th, proved an unqualified success Enthusi- 
asm was rampant. Without exception each 
speaker excelled his best previous record as an 
orator and the evident sincerity of purpose by 


which they were actuated was very, very evi- 
dent. Every man expressed himself as having 
thoroughly enjoyed himself and has returned 
to his territory brimful of Oliver enthusiasm 
determined to make an Oliver record in 1910 
which will make previous records appear small 
indeed 
. > * 

Cc. J. Mapes is handling a count: ritory 
for the Oliver. We are confident e will pro- 
duce real Oliver results. 

> = > 

R. W. Hilliker is handling a city t tory for 
the Oliver. He is a new acquisition to the city 
force, and from all indications will make good 

« * * 

George Foertsch of the repair department of 
the Underwood Typewriter Compar s joined 
the benedicts He was married on J vy 12th 
it lonia Mich 
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TYPEWRITER NEWS—Continued. zation in December. Manager McGuffin states 














































































that the cal office has now completed its cycle 
Charlotte, N. C. of months and commences a new one with good 
Frank F. Jones, the Remington Typewriter prospects 
Company's representative here, is doubling his a. 
present office building, and when the work is Manager Hightower at the Remingto office 
completed the ground floor space will be 100 reports t new y¢ s business opening very 
feet long, wit full front plate glass display well. This is an echo of the reports given by 
$ windows Che building is centrally located in ill the ocal manage! ) ‘ it I y 
L the best business block in the t on the main . , - \ 
l street, and near the main public square These R. S. Tracy is come ack from the nnua } 
4 changes ire ibsolutely necessar\ owing to the conve! Ol I { mpal held I Cl 
great vo rie ~ business that Mr Jones is cago, with glowing reports of Oli r ent siasm d 
doing in the sales of the new Models 10 and 11 displayed thers Fie s of meeting M Kil iz TOU UDDLUOU, 
) ~ th Remington typewriter When the build- é now the manag f the Seattle office, who r eee CEO oe 
‘ ing is finished t ffices will be among the most f cours id mu¢ to say of tl splendid 
3 attrac Sales rool! n the city. prosperlt il I it sectiol 
- Chiname, Hil. . 
B In a ! spiendid general business Manage Edward ot Ame ! Writing 
P é oca fl the Re ngton ‘Typewriter Mie ne Compal states it x ran 
Compal previous re rds last month is } ig a winne ! ei comp rhe , 
in the sales of t Mode! | Remingtons with large remittance eve sent mn b 1 brane 
) Wah Ack g Subtracting Attachments. iffice vas sent fri this t i? D } 
orgie 7 ting and aoitie weachine ie  Ganeral Manames Caswell anu a Geen Ae Only Manufacturers 
cing d gress in the Chicago fiel making sa il tour of inspectior . 
4 ma ss in tl field. oo “a : In the World 
f The Chicago office of tl Blickensderfer Type ( E. Hoffmeist« ormerly wit! a. 
D write Compal! Live just received an order Smit & Bros Typewrit Compan s now ° : 
a for 75 aluminul ichines No models for the wit the American Writ Machine Company Making a Specialty of 
V traveling salesmen of the Swift Meat Company. of this city 
: Ww. B ‘eleliie he M /_ T at, 
Geo \ Be ! Ludit« xv the Monarch ’eriodically there appears a report in the 
Typewrite Companys is now it the Chicago dail papers just about the time of the open ypewriter 
r office auditing the books of it office. ing of the state legislature that the employ- e 
t 7. = ee ment agencies conducted by the typewriter | 
e s. W Crandall president of the Monarch companies will be closed. down on account of ) 
. Typewrite Company) visited the Chiéago office their paying no license. Howevel there is , 
- recently. nothing in this, as the typewriter companies 
~~ * 8 conduct these agencies gratuitously. 
m <5 Goldblatt of the Chicago office of the Ss 3S | 
- Monarch Typewriter Company won the gold H. A. Foothorap, superintendent Elliott-Fisher 
- watch offered by the company to the salesman Company's factories, Harrisburg, Pa., was here 
d who made the best percentage on his quota on business the latter part of January 
e of machine sales for four months. Mr. Gold- Cleveland, Ohio. 
blatt also won a gold signet ring offered by Miss Kettel. in charge of the Remington 
the company io the salesman making the best Typewriter Company’s employment department 
percentage on his quota of supply sales at the Cleveland office, reports a gain of over 
-. eee 100 per cent in the number of positions filled 
George R. Forsyth, bookkeeper of the Chi- during 1909 over those of 1908 
cago ottice of the Monarch Typewriter Company, : 
recently met with an accident While on a visit R. B. Buswell, manager Elliott-Fisher Com- 
to Goshen, Indiana, he slipped on the ice and pany’s sales office at this point, was taken ill 
fractured several of his ribs Mr. Forsyth has with typhoid fever the early part of January, 
now recovered and is back in the harness, but the latest reports are that M1 suswell has 0 S 
. - passed the critical point and is on the way to UR SPECIALTIES 
The Chicago office of the Monarch Type- recovery 
writer Company held a ess a in Columbus, Miss. **Solid-hub’’ Under- 
Chicago, Saturday, January 15th, followec ya T. I Sharp. . as bec appo , ravel- 
at Mi: the evening oa the rewges | Mg ace fen Phen a a” the pemmaiicn  erbenmban wood Spools (Pat. 
ouse. Many interesting ideas were oflere y Cc ¢ Pn oe " water ar ro ississ : 
the different salesmen, and every one was site headmmanes ot Colmeben. , the past Decorated or Plain 
ently <a The menu om ae of records of Mr. Sharp as a salesman there is go- | Boxes—square, flat, 
Saies orders containing persona reterence ing ‘ oT) ‘ la oer > rs " 
the salesmen and giving them their quota for mg to be 6 oH oe oon” very anorty round or oblong styles. 
the year. These sales orders were bound in "he Inderwoc Penowriter Co {pany ave ‘ WN 
pretty covers, the references on the inside just scan Py pM ew ny at Dallas, Sane Decorated o Plain i, | 
caused considerable merriment. Mr. Chabot will be in charge. Spools—all sizes. NN iN 
Cincinnati, O. Des Moines, la \ Le | 
" . ‘ ; > . | 
C. W. Knox, Jr.. formerly manager of the Another man who has recently been added to | Special Ribbon Spools 
local office of the L. C. Smith & Bros. Type- the sales force of the Remington ‘Typewriter | for all machi 
writer Company, has been transferred to the Company in Des Moines is F. T. Shackleford, vet —_ 
Washington office. Mr. Knox has been three who has been assigned to the Davenport, Iowa, 
n territory. While this is Mr. Shackleford’s first WE CARRY IN 
i- experience in the typewriter business, he has | 
already made a splendid start, and every indi- STOCK FOR 
: cation points to his continued success IMMEDIATE —— . 
y Remington typewriter expansion is evident in f —. 
n this territory as it is everywhere, not only in 
is steadily increasing business, but also in fre- | 
C quent additions to the selling force. One of | = . 
, ne Bi additions to the Deatuaten type- | - Underwood ~ ag a 4 
writer sales force in the Des Moines territory | 2 ps: various styles. : 
t- is B. C. Hovenburg, who will work the terri- | m rel ‘ 
of tory centering at Wratestee. Iowa, where his &y Lithographed Boxes— 
_ headquarters will be established. Mr. Hoven- 7 Be stock designs. 
burg has had considerable experience in the | " 
typewriter business is very enthusiastic over | Lacquered Boxes and 
3 the new Remington models, and will undoubted- ° 
or ly make a success. Spools —all sizes. 
ie * + 7 A 
H. P. Sutton has been appointed manager of ff 
the Underwood Typewriter Company's office j If you are interested in 
1e here in the place of BE. BE. Kirkpatrick, who has either spools or boxes, it 
id been transferred to Milwaukee. Mr. Sutton \ will pay you to write us 
n. distinguished himself as a salesman at Kansas N for samples and prices. 
i- City, hence the promotion. 
+h c. W. KNOX, JR. Harrisburg. Pa. 
in G. F. Watt, general manager of the Elliott eS 
ry , Fisher Company, recently went on a tour of » “5 iRe ; 
‘ef years at the helm of the local organization and inspection of some of the company’s offices i is : Beye 
ig iS Succeeded by F. A. Ramsey, who comes from throughout the country. On his trip he visited 4 By ee eee WAL, 
»d the Chicago office tichmond, Va.; Charleston, 8S. C.: Atlanta, Ga.; + ale REPLACE (7 FREE 
n, FA} od te ' 4 - New Orleans, La.; Memphis, Tenn.; St. Louis. Sener’ OF CmARO 
10 r. A. Ramsey, who is the new manager of the Mo.: and Chicago, Il. i 2 Te as 
ll L. C. Smith & Bros, Typewriter Company, was . Joplin, Mo. ae RTED METAL 7 + 
here oo A eleven years ago when he The Joplin Typewriter Supply Co. have re- fey DECORATED ME AL MF 
as with the Re >to Co any. * j aantnad « area . A ine ta ‘ a. u 
7] eae"hir, Ramecy wan "with the Underwood organised, Sn are, now, handling rebullt, mg. Mow 2XCLUS1V R160 5 
‘J Company at Philadelphia, where he was man- Ritchey, who has represented the L. C. Smith | 3 196-198 Degraw St., BROOKLYN. ¥ 
ager, and his last connection was_with the Bros. Company in this field for the past year NEW YORK, U.S.A 
present company in their Chicago office. has resigned his position with that company 
or on eae» and acquired a half interest in the new _ concern 
ty . B. Powers, one of the city salesmen for together with H. M. Williams. In addition to 
d. the Smith-Premie1 Typewriter Company, has their rebuilt business they now control the 
gone out of the business, having taken a posi- Royal agency for southwest Missouri, and with 
of tion in the Chamber of Commercs these two live wires pushing the Royal they 
od _ age will get their share of the new business 
h The Royal Typewriter Company rounded out - 


the old ys by a banquet to the local organi- F. T. Hixson of the Smith Premier Comp 
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the work fron 
greatest dispatch 


any 


Write for ‘The Heart of the Typewriter’’ Book 


AMES & FILSTEAD 


332 Dearborn Street, CHICAGO 
108-110 Duane Street, NEW YORK 
1649 Champa Street, Denver 


We will recover your platens by 
factory standard in every partic- 
ular—save you something on the 
price—and start them back to you 
the day we receive them. 
saving in time alone will pay you 
to use AMFIL platens. 


Typewriter branch managers and dealers throughout the country are 
using AMFIL platens because it pays them to do so 


The 


We can make it pay you 


WE WORK FOR THE TRADE 
EXCLUSIVELY 


Our three factories enable us to hand!e 
section 


lle 


with the 








If you don’t know, why not find out 
that the 


DUBELLE 


electric equipment 
for typewriting machines is 
“The greatest time and labor-saving 
device applied to typewriters since 
their invention.” 


Stenographers could, 
Operators should, 
Employers would have 
the attachment if they realized 
what it would do. 
It has no equal—a live wire 
for agents and dealers. 
Write to-day for descriptive 
circular to the sole manufac- 
turers. 








DuBelle Company 
Williamsport, Pa. U.S. A. 


























Check the Articles that You Use 
and drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial. 

Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dun or Brad- 
streets Book 


Special Machines 


“As Convenient as Your Favorite Pen’’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 
graphic Register Machines and Small Card 
Index Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this ‘‘ad”’ and send 
ittome? That's all I want, but I want 
you to de it now. HENDRICKS. 


Adjustable Table Co. *.""""""""" 
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is a two-edged proposition. Not 
best typewriter repair man in this ty, I 
is a good salesman as well and made a spe 
cialty of selling new No. 10 Smith Premiers 
during the holidays for gifts. 

> * * 


only being the 


iVCall 


O. J. Thacker of the Remington company has 
just returned from Kansas City, where ! had 
the pleasure of meeting the general manager 
of his company, Francis E. Van Buskirk 

Kansas City, Mo. 

M. K. Deale, special representative of the 
Remington Typewriter Company, took a trip 
through the south and southwest recent and 
stopped at Kansas City. He says that Kansas 
is especially prosperous and the demand for 
the new Models No. 10 and 11 is rapidly in 
creasing 

> > . 

The Kansas City office of the Remington 
Typewriter Company report that they have 
promoted L. H. Cameron, who has had charge 
of their employment department for some time 
past, to the position of salesman, and given 
him charge of a suburban territory. Mr. Camer 
on’s large experience in the typewriter business 
and his knowledge of the stenographers in the 
Kansas City territory will stand him in good 
stead in his new position. 

. . . 

G. Cc. L. Swartz is back selling Remington 
typewriters in his old stamping ground, having 
charge of the Salina district, with headquarters 
at Salina Mr. Swartz prefers selling the new 
models out of his home town in the green fields 
of Western Kansas to “pounding the pave 
ments’’ in the city. 

. o > 

H. D. Topping, formerly connected with the 
Hundley Dry Goods Company of St. Joe, Mo., 
in an important position, has accepted a posi- 
tion as salesman with the Kansas City office 
of the Remington Typewriter Company Mr. 
Topping is an exceptionally bright young man 
of wide experience and will without question 
make an excellent success in the Parsons ter- 


ritory, to which he has been assigned 
> > >. 


W. T. Mills, who formerly covered the Salina 
territory for the Remington Typewriter Com- 
pany, is now in charge of a new and important 
territory in Central Kansas, with headquarters 
at Manhattan, where he is doing most excellent 
work 

. = . 

T. S. Handley, who has done such excellent 
work for the Remington Typewriter Company 
in the Bottoms territory, has been transferred 
to the up-town district, and has been succeeded 
in the Bottoms by his brother, O. R. Handley, 
who met with such excellent success in the Par- 
sons territory. 

Lahore, British Indla. 

A. P. Stockweil, the general manager of Brit 
ish India for the Remington Typewriter Com- 
pany, has steadily increased the number of of- 
fices for his company, and has on the first of 
this year opened two new sub-offices, one at 
Lahore and the other at Simla Lahore the 
leading city of the Punjab, and Simla is the 
summer residence of the Viceroy, and on this 
account is sometimes called the summer capital 


India. 
London, England. 
A contract has been entered into for the 
representation of the Royal standard typewriter 
in India by a concern which for many years has 


of British 


successfully handled one of the best known 
makes of typewriters. The Visible Writing 
Machine Company, Ltd., of London, controls the 
India territory, and it was through this concern 
that the new contract was negotiated 


Los Angeles, Cal. 


D. J. Lynch, South Pacific Coast manager for 
the Royal Typewriter Company, reports a rec- 
ord-breaking business since the first f the 
year Mr. Lynch has surrounded himself with 
a high grade staff of salesmen, and is pushing 
the Royal to the front in every corner of his 
territory The Los Angeles sub-office, managed 
by James D. Hoey, has a staff of five salesmen, 
and other salesmen are stationed at all the 
leading cities of California Mr. Hoey of Los 
Angeles states that the main office at Frisco 
had better look to its laurels this year, for Los 
Angeles is ‘‘up and coming.” 

* > * 

Ralph Brown and his Typewriter Emporium 
have removed to 248 S. Broadway, the busiest 
part of the city. and is carrying an extensive 


line of Fex and Sun typewriters 
> . > 


J. B. Hawkins, formerly with the Arthur C 


Wilson Company, is now located with the Baker- 
Hoey Typewriter Company, where he has charge 
of the inspection department 
. * > 

Leo Alexander, senior member of the firm of 
lL. & M. Alexander & Co., San Frat Los 
Angeles, Portland. Seattle, Spokane ete was 
a Los Angeles visitor for the month of Decem- 
ber Mr. Alexander reports business flourishing 


the coast 
. + . 


all along 


H. E. Baker, president of the Baker-Hoey 
Typewriter Company, has just organized a 
company for the purpose of establishing a num- 
ber of cotton gins in the Imperial Valley region 
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TYPEWRITER NEWS—Continued. 


to care for the cotton that is being produced 
there in large quantities. Imperial Valley pro- 
duces the best cotton in the world. 

. * > 


L. A. Hitchcock, formerly with the Typewriter 
Guarantee Company, is now foreman of the 
shops for the Baker-Hoey Typewriter Company, 
who employ six repairmen. 

. . 


Ww. Cc. Joy, formerly with the Remington 
Typewriter Company, is now selling for the 
Royal Typewriter Company and is making good. 

> > > 


F. A. Bushee, proprietor of the Fresno Type- 
writer Exchange, Fresno Cloak & Suit House 
and secretary and treasurer Colinga Oil Com- 
pany, was a Los Angeles visitor the first part of 
January. 

> * > 

James D. Hoey, manager of the Royal Type- 
writer Company was a San Francisco visitor 
during the holiday season and expects to take 
another trip to New York within the next sixty 
days to visit the Royal and incidentally Office 
Appliances en route. 

aa * + 

Frank K. Harvey, the old reliable and original 
typewriter scout who came to this country with 
Columbus, has invented a stove and furnace 
for heating that will burn low-grade fuel oil. 
This invention is of interest to everyone, as it 
will be a great saving over gas and coal, 

* 


Richard Hoffman, Ad Angeles manager for 
L. & M. Alexander & Co., Pacific Coast agents 
for the L. C. Smith & Bros. typewriter, reports 
the smashing of all previous records for the year 
1909. Mr. Hoffman has gathered about him one 
of the best sales organizations in California and 
expects even greater results for 1910. 

> * 7 


L. C. Smith, president of L. C. Smith & Bros 
Typewriter Company, Syracuse, N. Y., is so- 
journing in Southern California and is thor- 
oughly enjoying the sunshine and orange blos- 
soms If Mr Smith displays his usual good 
judgment he will probably purchase a home and 
remain in Paradise. 

* ¢ « 

L. O. Mathews, star salesman for the Under- 
wood Typewriter Company of Los Angeles, is 
now a full-fledged machine-a-day salesman. 
Mr. Mathews is contemplating the purchase of 
an automobile to use in conjunction with his 
business. 

> . — 

Earl Wayne, Royal agent for Sacramento, 
was a Los Angeles visitor aviation week. Mr. 
Wayne is an air-ship enthusiast. 

Louisville, Ky. 

H. E. Jackson, local manager of the Oliver 
Typewriter Company, has just been promoted to 
the position of manager at the Memphis office 


of the same organization tie has the best 
wishes of his friends here for his future success. 
In the short time he was located at Louisville 
he proved himself a gentleman and a man in 
every sense of the word His successor, L. A. 
Rozelle, former! of San Francisco, is now on 
the ground and from all appearances has al 
ready gotter well into harness.”’ 
. > > 

A round of the typewriter offices in town finds 

everybody happy and busy as “bees.’’ Every- 


body reports business in the best possible shaps 
and prospects for the best year ever. 
« « 

The Louisville office of the Underwood Type- 
writer Company on Saturday, January 15th, was 
the scene of a very pretty little affair when M. 
E. Roberts, the genial state manager, was in- 
formed that the employes desired his undivided 
attention for a few moments Ben Bloch then 
stepped forward and on behalf of all those con- 
nected with this organization presented Mr 
Roberts with a very beautiful solid gold watch 
and fob, stating same came from the hearts 
and hands of every one connected with the 
Louisville branch, and was simply to remind 
him of the high esteem and regard in which he 
is held, and in a small way to show their ap- 
preciation for past courtesies shown them by 
him. Mr. Roberts was so completely surprised 
that he stated he “‘simply could say nothing.’ 
However, he later expressed his hearty appre 
ciation, and stated that as “long as life lasted” 
he would always remember the donors and the 
spirit in which the gift was given. He now 
treasures this token as the greatest asset he 
possesses Incidentally this closes Mr. Roberts’ 
first year at Louisville. 

* 





a” . 

Miss Bessie FE. Hunter, manager of the em- 
ployment department of the Underwood Type- 
writer Company at this point, states that she 
finds demands for good stenographers increas- 
ing right along. and the only difficulty is in 
finding the required number to fill the places. 
However, she has been able to send in “full up” 
reports each month and seems perfectly happy 
it the outlook 

> > > 

Last month at the National Commercial 
Teachers’ Federation meeting one of the booths 
that was surrounded a large part of the time 
by an interested crowd was the booth of the 
Remington Typewriter Company A large 
number of papers were copied for members of 
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Telephone Orders 


= Think for a moment of the big selling ‘expense that is 
saved when your orders for typewriter ribbons and *car- 
bon paper come in over the ’phone. No solicitors, no 
premiums, all it requires isa competent person to answer 


as 





1 


the call and rush the orders through the house. 

Every dealer is asking himself, How_can I increase my 

telephone orders? The answer is simple. The only 

orders that come without solicitation are those that come 
you beeause the buyer knows he can get better service, 

better goods and more consideration from you than from 
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any one € ‘Ise. 


Wj ne itin Finish or Cobweb carbon papers, and A. P. 
Little's vii ons, vou have the ideal quality and service 


ata price that’s right. If you handle these trade winners, 
vou can develop more of those telephone orders that con- 
tain the real profit of the typewriter supply business. 

Write us today for samples and prices. They’re both 


A. P. LITFIG& 


A ate 


1 
Nal 


‘right 
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= Main Office and Factory, ROCHESTER, N. Y., U. S. A. 
= Branch Offices: New York, Philadelphia, Pittsburgh, Cleveland, Washington, D. C. 
= Distributing Offices: For Chicago and the West: Rockwell-Barnes Co., Chicago 
4 For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C. 
Zz For Australia: Stott & Hoare, 426 Collins St., Melbourne. 
Z The New York ( ffi e is a spacious ground a 287 Broadway, Cor. Reade St., the largest, 
Z fine i a ipped office in the world ‘ ely to Typewriter Supplies. Dealers, 
z Type writer Mer ircnas $ \ AiW 
Ari Mi MQ Mia A ig ya LC ANNU 
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A RIBBON FOR THE ASKING 


THIS OFFER IS TO THE TRADE ONLY 


QUEEN OF HEARTS 
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the Federation at an enormous speed by Harold 
Smith of New York, a demonstrator of the 
Remington Typewriter Company 

> > 7 





The Underwood Typewriter Company repo 
business ‘“‘right up to the handle,”’ as usual, and 
the only thing that worries the boys at this 
point is the fact that they cannot get ho 
enough machines 

Memphis, Tenn. 
One of the latest additions to the sales for 
of the Remington Typewriter Company's off 
in Memphis is Charles J. McCarthy Mr. M<« 
Carthy was with Corbin Sons & Co. of Chic 
| for a period of five years. and with the Ang 

dile Scale Company of Elkhart, Ind., for threé 

years. He will take charge of the South Mem 
phis territory for the Remington, and they, as 
well as all of his friends, feel that he cannot 
help but make a success with the new Rem 
ington models and the Wahl adding and sub 
tracting attachment 
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ig 


x » 

The employment department is a prominent 
feature of all Remington branches, and the em 
ployment department of the Remington Type- 
writer Company in Memphis is rendering good 
and valued services to the stenographers in this 
city and territory. tecently a new manager of 

| the Remington typewriter employment depart- 
ment in Memphis was appointed in the person 






of C. C, Goade Mr. Goade is well acquainted 
with the business houses of Memphis, and is 
also popular among the stenographers. These 
qualifications are sufficient to insure a great 
and increasing field of usefulness for the Rem 


ington employment department in this city 
. ” * 


The Remington Typewriter organization in 


this territory is expanding steadily. The latest 
salesman to enter the Remington service is T 
H Shart Jr of Columbus, Miss., who |! 


taken the Eastern Mississippi territory for 
Remington typewriter. Mr. Sharp was formerly 
in the commission and brokerage business, and 
has a wide acquaintance in the territory which 
he is to cover Incidentally, this is a strong 
Remington territory, and Mr. Sharp has a ere 
opportunity before him. 
. . 

All sorts of new labor-saving devices are being 
put into use in the New South and it was to 
get in touch with the new conditions that M 
K. Deale of the Remington Typewriter Com 
pany made 1 trip through the South recently 
He reports a ver j 


‘ great increase in the iles of 
the new Model Nos. 10 and 11 of the Remington 
typewriter and says that business is on the in 
crease at a very rapid rate. 
Milwaukee, Wis. 
Following a temporary lull in all lines of bu 


TYPEWRITER RIBBON 





ness as the result of a widespread blockade all 

over the state due to the coming of the heaviest 

snows in many vears, the Milwaukee typewriter 

trade is again coming into its own General 

. . . . business lisplaving more life and the demand 

’ ry for machines is again at its best Competition 
This ribbon 1s different to any other [| {r.micnine 2 sear at ite best, , Competition 


but most dealers report some very good sales 
One bright feature of the situation is the fact 
that cash sales seem to be growing in number 
and that collections are a little more favor 
It has been a peculiar thing that despite 
fact that business has been good all over the 
state, collections, until recently, have been far 
from satisfactory 





on the market. We wont tell how we 
make the difference, that is a process of man- 
facture, but we will send you a ribbon free 
so that you can prove that it 1s different and 
better and big in value and will please every 
one of your prospects. 


ible 
+} 





. * - 

J. M. Hurley. who manages the Roval b 
ness for the H. H. West Company in Milwa 
was in Chicago recently 

* 







James T. Dee. manager of the Milwaukee of 
fice of the Underwood Typewriter Company, has 
resigned and has been succeeded by E FE 






Kirkpatrick, formerly manager for the Under- 
wood at Des Moines, Ia. Mr. Dee is now at 
Toronto, Canada, where he is enjoying the first 
vacation that he has experienced in the past 
fourteen years Mr. Kirkpatrick was succeeded 
at Des Moines by H. M. Sutton. formerly of 
Kansas City With Mr. Kirkpatrick at Milwau 
kee is his son. FE. WL. Kirkpatrick, who is a 
member of the Tnderwood city sales force 
. 2° @ 







Tell us the machine and color and we 
will send you a sample ribbon. 


‘‘Rusiness is very good and the prospects look 

| exceedingly bright to me,” said Manager E. E 

Kirkovatrick “While Mr. Dee was in charge of 

the Milwaukee office he was most successful and 

I only hope that I may be as fortunate. Among 

the large orders we have secured recently was 

one from the Union Business College of Eau 

Claire Wis ‘alling for eighteen Underwood 
machines.” 







Ss se 
The Empress Typewriter Company of Mil 
waukee has heen incorporated wit}! 1 capital 
stock of $5,000 bv J. G. Hardgrove W. F. Adams 
and J. W. McMillan 
* 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres. 





> 
J. BB. Lanigan. Wisconsin and Upper Michigar 
manager of the TI. C. Smith & Bros. Tvpewriter 






188-190 THIRD AVENUE, BROOKLYN, N. Y. other Wisconsin polgtsyregenti. 






Milwaukee newspapers have been flooded with 
advertisements from the Bennett Typewriter 
Company of New York asking for’ agents to 

| handle the new portable $18 Bennett machine 








TYPEWRITER NEWS—Continued. 


now on the market. This enterprising cam- 
paign of the Bennett company has been fruit- 
ful and the machine is making fine progress, 
. > - 
Andreas Bothe, Wisconsin and Upper Michigan 


manager of the Monarch Typewriter company, 
has returned to Milwaukee from a_ business 
trip to Janesville and other points in Southern 
Wisconsin. “Indications are that the Milwaukee 
office of the Monarch will have passed through 
the most successful January in its history,’ 
said Mr. Bothe ‘January is not always satis- 
factory, but the month just closing proved to 


be more than satisfactory.’’ 
. : . 


Efforts are being made by the stockholders 


of the Nickerson Typewriter Company for the 
organizaiion at Racine, Wis., of a new com- 
pany with a capital stock of $2,000,000. A 


recent meeting was held at Racine and it is 
expected that definite action will be taken in 
the matter at once. If the deal is completed 
a large factory plant will be opened at Racine 
and the machine placed on the market from 
that point. Rev. C. 8S. Nickerson, former pas- 
tor of the First Presbyterian church at Racine, 
invented the Nickerson typewriter while at 
tacine. The machine was exhibited to the 
most experienced typewriter men in the coun- 
try who predicted that the machine would be a 
great success after certain improvements had 


been made. These improvements were incor- 
porated into the machine and the Racine stock- 
holders of the company are confident that the 
machine will be a success from the start. 
¥ . ba 
Otto Schuneman of Janesville, Wis., charged 
with having sold a rented typewriter, was 


fined $25 and costs. Had there not been ex- 
tenuating circumstances he would have been 
sent to the penitentiary. The young man is 
indebted to his parents for a large sum of 
money and has a wife and child to support, 
so the court imposed a light sentence. 

* * » 


Anton E. Molle of Antigo, Wis., inventor of 
the Molle typewriter, is endeavoring to interest 
Oshkosh, Wis., capital in the organization of a 
new company for the manufacture of the ma- 
chine at Oshkosh. The Oshkosh Chamber of 
Commerce has interested itself in the matter. 
Half of the required $50,000 capital stock of 
the company has been subscribed at other 
points in the state 

* *. 

E. E. Kirkpatrick, manager of the Des Moines 
office of the Underwood Typewriter Company, 
has been transferred to Milwaukee, where he 
will have charge of that office for the same 
company. 

Minneapolis, Minn. 

The Minneapolis office of the Remington 
Typewriter Company is a very busy place these 
days answering inquiries and giving demonstra- 
tions of the Remington-Wahl adding device. It 
is quite apparent that interests in this combina- 
tion is spreading rapidly to the great Northwest 
and they report a number of satisfactory sales 
and the outlook is very bright, indeed, for a 
large sale during the coming month. 

. > . 


E. H. Freeman has joined the ranks of Oli- 
ver salesmen at Minneapolis, with headquarters 
at Mankato. 

> . . 

The L. C. Smith Typewriter Company are 

moving down toward typewriter row. 
= > * 


Will some theorist explain the small attend- 
ance in the business colleges to-day while the 
demand for typewriters and typewriter oper- 
ators is constantly increasing? Who is at fault? 
The small pay for the stenographers, or the 
lack of development in the business college 
field? 

> * . 

A. L. Kirk has joined the Remington Type- 
writer ranks at Minneapolis, taking up the 
work in the Northern Minnesota territory. Mr. 
Kirk has for the past two years been identified 
with the selling end of the Minneapolis Motor 
Cycle Company, and a very bright future is 
predicted for him in the typewriter field. 

. * : 


Y. F. Laws has entered the employ of the 
Oliver Typewriter Company at Minneapolis as 
asalesman. He is starting out well. He prom- 
ises to become a big producer. 

* . 7 


Howard Downham, formerly in the supplies 
department at Minneapolis, is now on the road 
with headquarters at Eau Claire, Wis. 

- 7 . 


The employment department of the Oliver 
Typewriter Company at Minneapolis has been 
rushed with calls in January, which is an indi- 
cation that typewriter business in the Twin 
Cities is on the incline upward. 

Montreal, Canada. 

R. P. Tichenor, the Remington Typewriter 
manager in this city, recently returned from 
a visit to the home office in New York, Mr. 
Tichenor says that his office did a _ record 
breaking business last year, but this year they 
expect to beat it. Mr. Tichenor’s testimony, 
both on what he has done and on what he 
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CARBON PAPER FACTS 


No. 28 


A new line always must be more or less of an expe- 
riment no matter how good the line. 


THE QUEEN OF HEARTS 


has Leen tried out; we knew it was the best line on 
the market, and the fact that the public have tried it, 
ordered and re-ordered and the trade is growing daily 
and rapidly, proves that we were right. 


Mr. Dealer: 


Have you investigated this special proposition P 
If not, write us for samples and particulars. 
The whole scheme is different, it is better. 


It gives you a distinct advantage over your com- 
petitors. 





This is a special and restricted proposition. Every- 
body cannot have it. If you think you may want it, 
write to-day. When you read the plan you will under- 
stand why it pays not to wait till your competitor 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President O. G. DITMARS, Vice-Pres. 
188-190 Third Ave., Brooklyn, N. Y. 
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TYPEWRITER NEWS—Continued. par has just made a ort swing writer busit n New York City for a nun 
. the circle in the South and Middle West \ ber of yea joined the sales organizat 
expects to do, simply reflects the testimony every place \ ted by Mr Van Bus! c ‘ f the Remington Typewriter Company M 
of Remington men everywhere, found general business booming. Sanborn has tl territory on lower Broad 
Nashville, Tenn. * . * and is meeting with splendid success. 
James M. Jacobs, Smith-Premier manager at W. W. Ramer, president of the Wholesal a se 8 
New Orleans for a considerable time, has finally Typewriter Company was ai ‘ Harry (¢ Pindar who has been 
> ; pewrite! ipan) as presented wit! i . 
secured the opportunity for which he has waited very handsome bronze ornament, consisting of with the Remington sales organizatio 
for several years, that of a city territory in his ; sain , ee am one TF nse es. past year has n promoted to tl I 
a s . 4 » elephants of different sizes crossing a bridg¢ “ : : 
home town, Nashville, Tenn At the first of rhe leading elephant bears a standard 7 ship of the Indianapolis office M Pind: 
the year, he entered upon the work of a_ new which ta the embiem “We lead. others follow has had a vé urge experience in th 
city territory at the Nashville branch of the The Whol sale Typewriter Co” This was pr a typewriters and is well qualified for 
Underwood Typewriter Company sented to Mr Ramer “tae the Typewr ter Gailce work He ca s with him the best w 
oe eS p . . ae a aie a on of his New Y issociates for success in 

- = i . ompany of 5 Cortlandt street, New | 2 

The Remington Typewriter Company is now new field 
established in its new Nashville quarters on = . aya a an: 

Church street, where the display facilities and The New York office of the Remington Typ: Arthur K r who for the past tw 
other advantages are very superior to those of writer Company did a bumper school |} usiness wenen _ oe » atbnitte > ol we OF 
their old stand in the Nashville Arcade ist month. Six large orders from six different New York City has foined the selling orga! 
“=r schools aggregated over 250 new Remington re “ op a accep ~ igre eeeggy SPs perigg 
“ models ind in addition a large umber of tion of the Remington Typewriter Compar 
« i ‘ F ge num I » 

It is understood that B. D. Morrison, prom smaller schools booked orders during the mont} New _ York Mr. King will be identified 
inent in the Nashville Underwood forces Is These new 10 and 11 model Reaninatend g ny the Wahl adding and billing department H 
working on a little essay entitled “The lure of uchieved a popularity in the school room whic has had a wide experience in this line ar 
the Southland,”’ inspiration for which was pro s commensurate with their opularity in hin as the enthusiasm he puts in his work aug 
vided him by a hurried holiday visit at his business world o— 7 ; : well for his success 
home in Northern Pennsylvania Three feet acs — ~ = 8 
of snow and zero temperature greeted him The office force of the Wholesale Typewrit: Mr. Maulsby, who for a number of years ha 

° when he reached the scene of his childhood Company made a present to W. W. Ramer on represented the Remington Typewriter Com 
and the way he hustled back to ‘‘that dear New Year's day of a very fine hammered brass pany in Jersey City, Hoboken and environs, has 
Knoxville, rennessee, would seem to indicate desk outfit consisting of seven pieces M1 been assigned to special railroad work by the 
that there will be plenty of steam behind Mr Ramer’s desk now looks quite up to daté and Remington. Mr Maulsby has an extensive 
Morrison's latest literary endeavor he greatly appreciated the gift railroad experience which with his typewriter 

**ee > = « experience well qualifies him for this spe 

Manager J J Phe lan of the Unde rwood Type 4 T Rose the new manas etl A ddine work His time will be entirely devote d to th 
writer Company was recently presented with Machine Department of the Remington Type. ‘2troduction and sale of the Remington wit 
a magnificent electric light dome by his fellow writer Company, has entered o1 ins ox 44. Wahl adding attachment to railroads in Greater 
employes. os _ os sae erty ge new auties New York 

" * * « with an energy which affords ample assurance > - = 
of the record he is going to make 

James M. Jacobs has been transferred from 2 The appointment of Mr. Pindar, formerly a 
the Birmingham office of the Underwood Type- The insurance policy and folder sent out as temington Typewriter salesman in New York 
writer Company to Nashvill renn., where he New Year’s presents by the Wholesale Typ to the management of the Remington Type 
has been given a city territory for the same writer Company have been much appreciated writer office n Indianapolis, left an important 
company. by the recipients judging by the large number vacancy ir the New York City sales for 

New Orleans, La. of letters received which has beer led by the appointment to t 

The New Orleans office of the Underwood * * place of William F. Tabor, formerly floor sal 
Typewriter Company report the sale of 100 Raymond P. Kelley the nanager of the man at 327 Broadway Mr. Tabor was a! 
machines to the New Orleans School Board. School Department of the Remington Type excellent floor ilesman, and every one of his 
Miss May Wilson and Otis Blaisdell have been writer Company, reports that Remington school friends believe e will do equally well n an 
giving demonstrations in this city of late, and sales have been unusually heavy for this season outside territ 
their expert work assisted materially in closing of the year ; Ye 
the deal ' e 6 6 Ricord Grad l second vice-presider f 

New York, N. Y. W. H. Taylor of the Wholesale Typewrite1 the Olive I pewriter Company, visite d 

There have been quite a few changes in the Company has just returned from a trip through New York offi on January 22d-24tl 
Roll of Honor of the Remington Typewriter Pennsylvania, Ohio, Kentucky and the middle ctl che. 

Company this year R. 8S. Frey, of Philadelphia, west He found the outlook very favorable John Whitwortl factory Superinte ndent 

has entered the tyenty-year group; Miss E. He secured some of the largest dealers in the Oliver Company, visited New York d ng 

Kénig, of Brussels, has entered the ten-year those states to handle the Wholesale Type- the ‘atter part of January. 

group; Archibald Cobb, of New York, B. L writer Company’s machines, and the pros- . ss 

Elliott, manager at Vancouver, T. T. Malleson, pects for new business were never brighter The histor f the Oliver Typewriter ¢ 

manager at Albany, Miss D. Ord, of New York, ak. ih. pany has been characterized by the principle of 

Miss Bertha Sanders, of Brussels, and G. W. Thos. I. Gorton, who for the past year has expansion Many changes have been made dur 

Smith of Port Elizabeth, South Africa, have been in the-employ of the American Bank ing the past eight years in the New York office 

entered the five-year group. Note Company, has accepted a position with to accommodat the large and increasing city 
- = the Remington Typewriter Company as floor sales force the ist being the removal to 

G. M. Guest, manager of the school depart salesman, succeeding Wm. F. Taber, who has third floor f Superintendents Kimber ind 
ment of the L. C. Smith & Bros. Typewriter been assigned to the territory recentl; Ok ed Greene st salesman Several chang 
Company attended the Commercial Schoo! fter by Mr. Pindar, who is now in Indianapoli 1 the i! ngement of the second id 
Teachers’ Convention at Louisvill and = since » © 6 greatly t the enience of superintend 
then has taken a trip up through Wisconsi: G. H. Sanborn who ha beer n the type rnd salesmer * *¢ * 
and Michigan He Count Ss 
was able to pre Manager Car 
pare the ground f the New } 
for much new busi Oliver t 
ness for his com ed 
pany veek 

* > 

Schenanga Car represe 
ver Company of 93 liffer S 
99 Nassau street i. 
have been appoint ) 
ed exclusive repre * * 
sentatives of t! M \ 
Fox typewriter for Dows f 
the New York te oO é oft 
ritory They ire dently pr 
at present orgar : . 
izing their offices ant’s oO 
and appoint atwe 
ing salesmen vn ! 

Among others wh ng t 
have recently e! [ 
joined the staff ars ‘ 
H J Talley E J fi rf i) 
Fessen, H. M. Hol typewrite 
lyday 1. E. Rapp appeared 
John Ransom, and window ' , 
they ire still n } 
want of new mer s 

> > . ) 

The “Miss tem il! 
ington calendar v was 
for 1910 has il t 
ready scored a big 
hit ill over the Ss « -« 
country ind re I Wwe n 
ports from Canada Tyvpew eI Cc } 
state that this very pal 

attractive young their offices 
lady is fast he rooms I! 
coming a general building 
favorite in that Broadway ( x 
part of the world Davis, Jr ‘ r 
as well as in the ager H 
T'nited States wit the , . 
P nd eg B DETROIT SALESSFORCE, ROYAL TYPEWRITER COMPANY. ee — past four 
‘ us ears nis lat rs 
kirk, secretary and Back Row, from the left: Mr. C. W. Peru, Mr. F. W. Stanford, Mr. F. J. Silsby, Mr. L. M. Norton, being confined to 
general manager of Mr. C. W. Scott, Mr. C. F. White, M. C. F. Fitzmaurice. Canada. Mr. D 
the Remington reports that |} 
Front Row: Mr. C. L. Eddy, Mr. C. S. Burrows, Mr. Rush Drennan, Mr. B. E. Stevens ness with hi Ss 


Typewriter Com- 





TYPEWRITER NEWS—Continued. 
coming along nicely, the export trade, which 
is now managed from the New York office 


having had a big jump _ recently. In_ fact 
the factory is having trouble in filling orders. 
In the _ future the states of New Jersey, 
Connecticut ind Pennsylvania will be han 
dled from the New York office. In a 
short time it is intended to open branch offices 


in the different cities, and there is little doubt 

but that Mr. Davis will shortly show everyone 

that the Wellington has to be reckoned with. 
. . . 

Edward F. Jones, home office representative 
of the Smith Premier Typewriter Company of 
Syracuse, was recently in New York and paid 
the local office a visit. 

. . . 

John H. Bart consulting engineer of the 
Union Typewriter Company at Syracuse was 
recently in New York on a visit. 

+. . > 

The office of the Smith Premier Typewriter 
Company will be moved on the list of February 
to 319 Broadway These are the same prem- 
ises aS were some years ago occupied by the 
Monarch Typewriter Company. The offices are 
having a thorough overhauling, and will be 
furnished with new desks and fittings through- 
out. 

+ > . 

Mr. Garfield of the American Writing Ma- 
chine Company is traveling through the west 
on business and will not return, it is said, until 
about the middle of March 

* * * 


E, E. Barney, the factory superintendent 01 
the Smith Premier Typewriter Company in 
Syracuse paid New York a visit quite recently. 

* ¢ «6 . 
Miss Rose Fritz, the champion typewriter 
operator, has been in Philadelphia giving dem- 
onstrations, and will possibly go South. 

ad * * 


Otis Blaisdell and Miss Wilson, the speed 
operators of the Underwood Typewriter Com- 
pany, are touring through the South and giving 
demonstrations of their typewriting skill, They 
were recently at New Orleans and Memphis. ~ 

7 . a 


Thos. Keegan formerly of the London Eng- 
land, office of the Blickensderfer Typewriter 
Company, has started in with a New York ter- 
ritory for the same company and is making 
good. He had four years’ experience with the 
“Blick’’ in London 

. 

South America is apparently a prolific field 
for portable typewriters. The Blickensderfer 
Typewriter Company have recently received an 
order for 75 ‘‘Blicks’’ from Bogota, and another 
very fine order from Panama. 

s . 7” 


Jack Moore of the Washingto: i ; 

] f th ashington office of the 
Blickensd¢ rfel 'ypewriter Company recently 
paid New York a visit He reports business in 
the Capitol as being splendia 

” * _ 


rhe Blickensderfer Typewrite1 Company have 
just put on five more salesmen on the New York 
territory, and they are all turning in good 


business. 


7 * 7 


aes The Employment Bureau of the Underwood 
r'ypewriter Company, in charge of Mr. Meinecke. 
placed over 3,000 more people in positions in 
199 than they did in 1908 Chis was for New 
York City alone The reports from the branch 
offices show increases of from 19 per cent to 200 
per cent in positions filled in 1909 over the 
preceding year This year things are starting 
up with su 1 rush and boom that there are 
indications that the returns will be increased 


still further 
__ J. E. Neahr, sales manager of the Underwood 
rypewriter Company, has gone on a flying trip 
to Texas and Oklahoma where he will open up 
branch office for his company in place of the 
dealers, who ive hitherto been handling the 
Underwood. 
7 . . 

The Underwood Typewriter Company an- 
nounce two important prize contests for com- 
petition among their branch offices. One for 
Six months will consist of 9 prizes. The first 
or grand prize will be $400, the second $300, 
the third $200, the fourth $100, the fifth $75, 
the sixth $50, the seventh $40, the eighth $30 
and the ninth $25. The other competition will 
extend over 12 months, and the total grand 
prizes will aggregate $5,000, which will be dis- 
tributed in gold The contest will run during 
the whole of 1910, and certain conditions have 
been laid down to govern the contest. The 
first or grand prize will be $1,000, second prize 
$750, third $600, fourth $500, fifth $400, sixth $300, 
seventh $250, eighth $200. ninth $150, tenth to 
seventeenth $100 each, eighteenth prize $50. The 
conditions of these contests are such that the 
results will not only be based on quantity but 


on quality of business done Already the con- 
tests have aroused much interest and enthu- 
siasm among the Underwood force 
. . . 
The Bennett typewriter is having large sales 
these days The machine is eminently fitted 


for the individual operator and is filling a want 
which apparently will be very large. A new 
ribbon movement has just been added to the 
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Enable the operator to produce results which 
attain the ideal of the machine manufacturer. 
Something above the ordinary standard of filled 
letters and smutted sheets. 


Our big modernly equipped plant with its com- 
plete facilities for economical manufacture per- 
mits us to put these high standard goods 


IN THE STOCKS 
OF THE DEALERS 


at prices which carry a satisfactory margin of 
profit. The quality insures the dealer the reorder. 


Write for samples and prices, and you will under- 
stand why many of the livest houses in the world 
are handling Keystone brands. 








KEYSTONE CARBON PAPER MANUFACTURING CO. 


Home Office and Factory: Franklin, Penna. 
New York Office: 26 Broadway 

















WAY 
YOU SIT 
The McCloud Chair 


supports 













your back 





just where 





you need it. 





Office Appliance Dealers 
If you want a line that will sell, put in a 
sample stock of the McCloud Adjustable 
Spring Back Office and Typewriter Chairs. 
Just let the customer try them and the deal is closed 
We make 60 styles, every one of them Back Resters 
WRITE FOR CATALOG 6 
The Davis Chair Company 
MARYSVILLE, OHIO 
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 Right-In-Sight 
Copy Holder 


A Practical 
Office 


Appliance 







@Solidity insures against vibration and 


consequent eye strain. 4 Adjustability 
brings the copy to just the right or 
@ The Line Indicator avoids confusion 
in transcribing. ,.QThe Principle pro- 
vides healthful poise of operator. 

BIG PROFITS FOR DEALERS. 
Price, including Line Indicator, $2.50. 
WRITE FOR DISCOUNTS. 

Sole Manufacturing and Distributing Agents: 


MOSSBERG WRENCH CO. 


CENTRAL FALLS, RHODE ISLAND 











J. E. THOMAS, President 





A. K. GOODRICH, Secretary 





THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 


Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 
50c. 





TYPEWRITER INSPECTION CO. 
317 BROADWAY, NEW YORK. 


ESTABLISHED: ---1892. 
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machine, and me of the letters 


: : oT ? 7 oushetrs 
users are fine specimens of typew 
pecially for a small, inexpensi) ! 

' = s ' 

_ , : . 

he Ellis Fis} typewriter is 
wi en und the management of G kK 
as is plainly own by the larg: i! 
business that they are doing mont 
new office re now completely fir j 
ifford then onve e! 

> * > 

N. J. Mel ghlin, the well knowr 
salesmar once more wit! t! M 
typewriter 1 has a downtown t: tory 

Ss 2 6 ; 


The Monarch Typewriter Con par 
fine month business during Januar 
it was so good that it has almost 
record for the New York office 

i a 


\. H _Cool rmerly of St. I 
the staff of the Monarc} Typewriter ( 
He will shortly be allotted a New ¥ 
tory P 

i Oklahoma City, Okla. 

On Thursday January 20th. the O 
office of the Remington Typewrit« ‘ 
enjoyed a delightful visit from { 


and general manages r, Mr FE. E Var “e 
. 


* > 

A new sa man with the Remin 
writer C t the Okla ma _ offic r 
Zwiener 

* * * 

J. H B manager for the R 
rypewrit Company at Oklahoma C 
joyving a short ication visiting New \¥ 
and the me office 

se @& 2 

Three alesmen in the New York ff 

the Monarcl were made happy on Jar ! 


by the awarding of cash prizes for 

ceding six months The winners were M« 

J. M. Young and G. M. Juda 
. ew « 


The Employment Department of the New Y¥ 
office of the Monarcl made a re¢ a | 
1909, finding positions for more stenoge 
than during any year of its history ‘ 
> > * 
E. J. Leahy. wl 


past severa 


o has been in Det: 
months in the 


l interes the 
Monarch has been transferred to the N \ } 
office of that company, in th: ’ f 
special representative. — 
. 6 « 

Alexander F. Hagedorn, a typewriter 1 f 
wide experience, is a new addition to the New 
York sales force of the Monarch ind hee 
assigned to a territory in Northern New J 

* s 

Ga Hughes who has heen connec 
the New York sales force of the Mor 
issistant salesman has heen promoted 
territory of his own, and is now a full dged 
salesmar ; 

. * * 


J. F. Huffington, well known in N 
tvpewriter accepted a positior 
Monarch and has been assigned toa Ne 
territory 


reles 


> * . 
Billing Machine Department 
office of the Monarch Typewriter Com 


The 
York 


pany has been busy day and night sin the 
new model billing machines have been 1 ed 
on the market 


* ¢ 

N. I. McLaughlin has returned to the M 
and taken a New York City territor 
absence of about a year 

Omaha, Neb. 

The Omaha office of t) Remingto 
writer Company has added another sales to 
their list in t person of W. S. Martell Mr 
Martell wa formerly connected with t} Per \ 


weight Scale Company. and has beer ened 
to the west ty territory, in Omaha H 
ports that pects are good hoth for t new 
Reminegtor dels and for the Wa iding 
and subt ng attachment, 

* ¢ « 

The Remington Typewriter Compar ff 

in Omaha report that they have promoted R. } 
Ruggles, who is been with their mec! 
department to the sales force Mr 


will devote hi efforts to the whole 
trict, and finds that he has a esplendid 
this sectior 

Philadelphia, Pa. 
new year the L. Cc. Smith & 
iladelphia branch four 
brighter and a larger one 
expanding business and 


With the 
Company's PI 
new home, a 
the rapidl; 


brings it into closer touch wit} the | i 
delphia typewriter headquarters It ved 
from the Witherspoon Building at Juni; nd 


Walnut treets to 907 Walnut street H 


has at least one-third more space mt 
light, a large repair department on 
floor ar t best of shipping facil 


Manager Harfington is delight 


vith the nge and so are the Smit 
> > > 
The place of honor in the Smith Prem 
window or Pightt treet just below ™ t 
street is t mster telegram an enlargems 
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a Western Unior dispatcl which Manager 
Yerkes recent received and the delight over 
which is shared by every member of his sales 
for« It was W a 2 general man- 
ig it tl Ss hor ffice and it read: 
“Ww. W. Yerl 
Manager Sr I m Typewriter Com- 
pany 
Heartiest congratulations your splendid 
November business It was the largest of any 
month during tl past five years.”’ 


The employmer reflects the hus- 








tling times to w llatory telegram 
bore witness ible the number of 
Smit Premier have been secured 
positior in t than the best pre- 
vious rd 

* >= > 

During t nth the Smit Premier office 
lost the servic f Hugh J a repairman of 
particular expe s Mr. J fell victim to 
typhoid pneumor ind a few days afterwards, 
passed away He was with the firm for nine 
vears, enjoying its fullest confidence and merit- 
ing its appre tion of hi expert artisanship. 
He was 30 years of age and unmarried. 

. . > 

The I Cc. Smith & Br Typewriter Com- 
pany will have an attractive booth at the Penn- 
sylvania Reta Hardware Association’s busi 
ness xpositior in Philadelphia, February 8 
to 11 

+. -_ > 

In reé gz f distinction in order taking 
five if e | rwood salesmen enjoyed the 

oveted rip t Hartford factory. The 
Philadelphia r i George D. McClellan, was 
guide The } ted of P. L. Church, E 
Hes Richard H WwW Husted and 
H. E. That Tr} tw lays entertainment 
it Ha rd ig | emembered., 

> > 7 

I H. Roberts nventor and demonstrator of 
the marvelo Automat Underwood Type- 
W f Op won distinction during the 
month as the first demonstrator accorded the 
privilege of ay irang | the Pennsylvania 
Railroad offic An order of course followed. 
The automati« perator produces on the regular 
No l 1 ‘ Standard Typewriter 650 lines 
of 71 spaces ea per hou making a total of 
46,150 stroke ype and space lever key, 
giving a total 1) vibt ns of the escape- 
ment. 

> > > 

Honor in which every member of the Rem- 
ington sales force : il ] LT to it with the 

of tl J r—the knowledge and appre- 

iation by the home office of a most satis- 
fa ng in business over the preced- 
ing ea f But par ir rewards came 
to three ver popular fellow F. E. Olney, Car- 
son Graff nd D1 Fry bonus checks 
were big a yrder Manager Pease 
does not forn appea n this record of 
triumphs; yet every men r of tl! sales force 
realize how mad esults possible 
I ing ...@ ( was added to 
tl Wahl A =z Mac I Department and 
F. ¢ Ee bbe the Wahl demonstration force. 
Carlton West w ransferred from Harrisburg 
to the Yorl nd Lancaster district and G. H 
Burchfield v added ] Harrisburg 
mechanical department mong other records 
of the mont were 55 Ne l Remingtons for 
the Banks’ B ness College 
* > *. 

The local office of the Remington Typewriter 
Company, it lition t i ivy general busi- 
ness losed p a numbe ry large school 
sal is m<¢ t 

+ eo > 

\ ilesm<é eting of the city and out- 
of-town salesmen was held in the office of the 
Monarch Typewriter Company 716 Chestnut 
street. on Tuesday, January 18th 1910, The 
following out-of-town representatives were pres- 
ent WwW. C McLaughlir York Pa.: ,, E 
Lentz, Harrisburg. Pa.; W. J. Steffins, South 
Bethlehem, Pa.: H. C. Harding, Reading, Pa.; 


Del A talkfest was 
of special 
creating con- 
the entire 
with a course 


R. Seidelinger, Wilmington 
indulged in ifter which a number 
macl were demonstrated 
siderable enthusiasm throughout 
sales force The o ended 
dinner at the Hoté ] 


ines 


casion 


Continenta 


* . > 

Sam RB. Hall visited the Philadelphia office and 
Surpassed all previous efforts in his demonstra- 
tions of the essential point embodied in the 
Monarch machine 

Pittsburg, Pa. 

An interesting series demonstrations of 
the Wahl adding and subtracting attachment of 
the Remingtor ive been recently given at the 
company’s office in Pittsburg Representatives 
of leading banl and ot} institutions have 
been present at _ these iffairs and have ex- 
pressed the } t interest in the work, 

> . >. 

Ma ger Ba 1 of tl Monarch Typewriter 
Compa has turned from the convention at 
Svrac and reports a \ interesting and 
pleasant trip 

* > > 

H Grape formerly r Omaha, Neb., has 

taker s residence in Pittsburg and has 
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to get them. 


The 


ity No. 105. 


Cleanest Typewritet 
] 


Quality No. 308. 


made.—Quality No. 803. 


Brilliant 
Quality No. 789. 


Only 
sticky. 


Ribbons 


‘he Only Bichrome 


together... 


are almost immediate. 


vour list of cares? 


Burlington 








PERFECT 


an 


Blackest Typewriter Carbon in tl 


of smut under careless erasure 


‘ Most Durable Sheet without exception.—Quality No. 359. 


Transparent 


Or possibly it is because dealers and consumers 
are demanding better goods and are learning where 


We briefly state below some special features of our 
line which help determine our leadership. 


he world.—Quality No. 316. 


Greatest Manifolding Typewriter Carbon in the world.—Qual- 


Carbon in the world, showing no trace 


Quality No. 329. 


Cheapest Typewriter Sheet in the world worth having.— 


Most Durable, Cleanest, and Highest Polished Pencil Sheet 


Pencil Sheet which is not 


The Most Sensitive Pen Carbon in the world.—Quality No. 727. 


in which the colors do not run 


: Sharpest Writing Typewriter Ribbons in the world. 


Our Pencil Carbons, both Semi and Full, have been the 
standard of the United States Government for years. 


Our shipments, despite the immense variety of our goods, 


Don’t you think it would pay you to break away from the 
commonplace goods and indifferent service you are getting and 
forever to eliminate carbon paper and ribbon troubles from 


Neidich Process Company 


New Jersey 


= 


CARBON 
d 
PERFECT SERVICE 


Judging from our sales, the country is demand- 
ing more Carbon Papers and Typewriter Ribbons 
every month than ever before. 





J 





= 
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DEALERS — We have a larger assortment 


of all makes of 


Going to give special 


machines than ever. 


prices this month. 


Select your stock now, orders filled promptly. P34 





B. D. UNDERWOOD TYPEWRITER EXCHANGE 


S22 te Gaelic Street 





Chicego, tii... U. BS. A 
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joined the Remington Typewriter Compa! 
office forces M Grapen is an expert 
temington-Wahl adding and subtracting 
tachment and will devote his time to the 
terests of that machine. 
> 7 
There is g ctivity in typewriter i 
in Pittsburg, according to a report from J 
F. Soby, the we known manager of thet 
office of the Remington Typewriter Compa 
The demand for the new models is so gre 
it has been difficult to get mac! 
large enough quantities to meet it 
* > > 
Frank Roseb who has been manag 
the Baltimore office of the Underwood 
writer Company for some time has beer 
ferred to the management of the Pitts! g 
fice, where no doubt he will do a ffé 
work as he did Baltimore 
. > 
L. Y. Hagan, in charge of the Billing I 
ment of the New York office of the Mona 
Typewriter Com] y, spent a few days in I 


burg 


recently 
e @ 
W Crand I 
Typewriter Company) 


© 
S nt of the Mor 
ir offices 


preside 


paid the 


city a flying v few days ago 
> > * 
Fr. M. Benedict and F. A. Freemar 
: éé newcomers to the Monat Typewrite! 
ercerize pany’s selling Roth are doing 
give promise fa bright future 

° ° Portland, Ore. 

1 ] ons 99 The N. M. Hayter Company has recent 
appointed to represent the Blickensdertf 
writer direct n the territory the compan 

Wound on a hg SOF yy 
has been dealing through the George C. R r 
mann Compar if San Francisco, for whom M 
: ] S ] Hayter was f several years general manag 
pecia poo S$ , prior to the establishment of his pres 
: ness The new arrangement with rega 
. = representation of the Blickensderfer ma é 
f Monarcn {_ the Portland territory, was made 4d g 
Oliver spoo's, | nderwood Lane ra) Sy recent visit to Portland of George C. Blick« 
, . ae , as | derfer, president of the company which | 
solid hub metal spool with fa Saw his name. The N. M. Havter Comp 
= € hereafter maintain an exclusive ck lerf 
or without automatic nb- s b. agency Mr Ha reports a bright 
< . for 1910 
bon hook. Remington ya ’ Providence, Rhode Island. 
4. Monarch | “Visible " A. J. Henk formerly with t . 
visible special spool, Z “= Sar | Premier Compar at Baltimore, has 
; " ME — = a ee a Underwood sales force His good i 
Smith-Premier visible > g ~ t A! Baltimore Dp well for his ability i 
, ; \é te RORARCW Were —— uf will undoubted make a good record N 
clal spool hese Ey ONE ANy A Englant 
special spoo nD we ingland Se 
D. P. W to the Und vood sTI é 
, ' r “rr , > ‘ ’ ms has : eturnes from Tew 
“COT TON KING” With - DU DLEY No 6 ( OP’ ae he gz * I : ah i ‘ttle ak 
HOLDER attached to your type ind new ideas eee 
Ribbons come in single color, bi-chromes writer, COpy 15S right-in-sight-to the. Una ‘ rffice r been 
: ; ca we Th ¢ m: kes ret] ™ a d ; oug » Th 
and tri-chromes perfectly divided in all Writ [his makes following and mast s ar 
: comparison easy error uncom eenhens wi of the Neilan 7 
combinations. aw - 4 ’ Exchanges ng for a lar 
Th bh h mon Light weight but gid —— g A 3 
S . > - ai. SAVS iat j ge ge to reg 
ese mobons nave superior asting qua T) e name Dud! ~~ covers lot of cont @ 
a. a _— i eae ; —— : : * * * 
ities and give a unified clear-cut impression. office helps that you need. Sup > Bee deme alll 
: : vom . - “ ‘ompan. y ( o go o bu 
Makers of ribbons for Roneo Letter Copier. post you write for descriptive a de g a ) £0, into bus 
| K ? } ral ? ) ula ind p 1 Cs Now 1S t} c cloth. > > > 
best tim«e The G il Compa 
the Olive sir 
PEN CARBON MANIFOLD CO.! |pup_EY MFG. co.}. 
> = a. 
. ° " \ ».. 2 n uN o 
New Brunswick, .’. N. J. MARION. OHIO me. A oe + onal 
Charles E. Archbald, President. ’ work tie 
Recent th gentleman by 
Edward d p an office hers 
name f New England Real E 
‘ pany, wit osedly brane ffi 
PLATENS RECOVERED— 50]. ¥": : ind other places. °F 
na f tt buvinge the best f 
safes and ff appliances, ir 
Your choice of Goodrich or Manhattan Rubber. mn ers & ~ nted certified 
some Penr hank at the pla 
id re l pa nea su 
n his ace 1 getting fron 
cas s These chee - 
turned fr Per vania and turned o 
forgeries 4 entleman had flow 
S f ff g something new nt 
Bargains for Typewriter Dealers oes 
H. W K nerget inag 
No. 4. Underwoods $40.00 Underw d I pew! t Compan} 
No, 2. L. C. Smiths 30 00 aie ike a iether af titi 
No. 6. Remingtons (push button 20.00 ds 
No. 2. Smith Premiers 20.00 Rochester, N. Y 
No. 5. Olivers 35.00 The O pewriter Ager 
, building. R f OF ind 
No. 3. Olivers 20.00 — ae 7 — Sentrinties cn” aeeniee 
A.C. ALBRIGHT Prop. . . ; 1uspiciou ‘he ocatior is eX 
; Repaired ready for use and more reliable than fi t artist rf ranged and 
ST. LOUIS T. W. EXCHANGE : ee ‘ : a" “ office nm Ally ainged and 
: , paires whines s times sold by other ger known to the entire typewr 
; _W. CO. partly repaired machine ometime yl otl g 
ALBRIGHT BROS. REBUILT T Ww c dealers as “Rebuilts.”’ : rte 9 ecko 
801 Holland Bidg., St Louis = : dealing siness Refor 
“= was I ? t office doors 
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a regular No. 5 model was secured, and before 
the close of the first day’s business another 
order for a 12” biller appeared on the books. 
Accepting this as a criterion, Rochester is due 
for an awakening. Everybody who knows Mr 


Schultz is confident that » will make an un- 
qualified success of his new position. The 
office is under the jurisdiction of the Buffalo 
office of the Oliver, and Mr. Schultz went from 


a traveling position to his new place. 
> . > 


A. C, Eames, city salesman for the Under- 
wood, recently closed a deal for the sale of a 
large number of machines—one of the largest 


time. Reports from 
that the outlook for 
ember, 1909, busi- 
than that for 


orders ever sold at one 
the Rochester office 
1910 is exces 


indicate 
dingly bright Dex 


ness was 300 per cent g iter 
Decembe - 1908 
Salt Lake City, Utah. 
“Two subscribers,’ Sa Lake Thank you. 
Office Appliances 
* * > 
The many friends of W. A. Powell, former 


Remington manager in 

much to lose him, but all join in wishing 

success as manager of tl Spokane office. 
. 


this city, regret very 


him 


Demand for the Monarch in this city increases 
daily and the Utah Typewriter Exchange has 
hard work keeping enough on hand to supply 
the many orders turned in by their salesmen. 
* J . 
The Remington Typewriter Company haves 
recently closed some large orders for the billing 
machines with Wahl adding and subtracting at- 
tachment, having been assisted in this work by 
S. H. Farnham, who is an expert on the Wahi 
. * Ad 


It is rumored that two well known type- 
writer companies will open branch offices in this 
city ist, replacing agencies who 


about March 
ndling their machines 
* * *® 


The Mormon church and its schools, who uss 
nearly 200 typewriters, are very favorably im 
pressed w merits of the Monarch and 
have pla l 1 order for Monarchs re 
cent! 

> > . 

i BH. 1 f Ogden recently visited this 
city and s il new | al are evidence of 
his work 

* o . 
I. A. Steel the expert mechanic for the 


ter Exchange, reports work flour 
ntly taken on Loftus Mona 
in his department 

> . > 


has rece 


) assist him 
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The 

Union 
Ribbon & 
Carbon Co., 


9th and 
Thompson Sts., 


Philadelphia, Penna. 


Miss Estella Hardy, formerly with the Pem- 
broke Stat ry Company has recently ac 
cepted a position witl Utah Typewriter 
Exchange, in charge of their « mployment de- 
partment and has beer successful in filling 
several excellent positions with Monarch op- 
erat Ss 

San Francisco, Cal 

I Geo. C. Bornemann Company has received 
1 larg sl ment of the new No. 5 aluminum | 
Blicl isde pewrit ind has filled all the | 
initial ord iving a stock of the machines 
now 1 hand Mr. f nemann reports con- 
tinue nq for this machine, which promises 
to be n best sellers yet produced. 

* = > 

J Gunzendorfer, president of the Type- 
writo ! I has ist eturned from Los 
Angeles where he spent last week in at 
tendan t ! aviatior meet, The Type- 
writoriun s just pla i five Stearns ma 
chines t ffice f e Hibernia Bank of 
this city ind five in the office of the Hussler 
Me rton Company. besides taking a large order 
for the P Hardware & Steel Company's 
office tr I Angeles Individual sales have 
also beer , good for the month 

> . 

Vi im G. Joy is a new member of the sales 
fore f t Royal Typewriter Company at Los 
Angeles, al naking a fine record. James D. 
Hos vy. formerly with L. & M. Alexander & Co. 
is nov n charge of tl : thern branch Mr 
Hoe rt the sale of large lot of ma- 
chines to t Fairbanl Morse Company's 
southerr Mes the third lot of R als placed 
\ t} pa I Coast Mr. Lynch 
s now inst 1 in comfortable temporary quar 
te f Hansf > ling, facing Mark 
str ( pying half of t Hall & Smit! 
Company tore, at 256 Market street There 
is more S] in U! iormer quarters 
wi 1 | semer rr the storage of stock 
1 display window, and a light loft for repair 
worl M T wnel expect to be in the new 
building o1 old location in July 

= + . 

I H. § s ied F. A. Bushe 4 
rey S1 I I mier in tl 
S Joa V 

> ca * 
Ww. H. D hy who wa formerly connected 
h ti S Pren [Typewriter Company 
7 e } af id charge of that 
manv’s } siness or t Pacific Coast has 
returned rite } interest of the 

I f } Mr. I says his expe- | 

Coast. 1 regard to climate 


€ Carbon paper and ribbons 
that are suitable in every par- 
ticular to the dealer as well as 
to the consumer are hard to 
find. When the dealer does 
find them he doesn’t neglect 
them. That’s why the UNION 
dealers carry the line from one 
year’s end to another. They 
know their customers are get- 
ting quality and service at a 
fair price, and they know that 
they themselves are making a 
good profit, and are constantly 
building business 1n the face of 
keen competition. 


@ After all, isn’t that what 1s 
really worth while? You can 
build business consistently, day 
by day, and month by month, 
in a wholly natural way simply 
because your customers are 
more than satisfied, and will 
go out of their way to recom- 
mend both your ribbons and 
carbon papers. 


@ Our “Cyclo,” “Summit” and 
“Apex” Brands will interest 
you in quality and price. 


( Samples are free for the ask- 
ing. Let us show younow—today. 














am in the 

arket for an 
o. | 

New Office 

Specialty 


@ It must be a 
practical appliance 
which actually fills 
an office need, 
must be fully pro- 
tected by patents 
and a ready seller 
through dealers— 
not something 
which has been 
tried out and al- 
ready proved a 
failure. 


@ I have factory 
facilities and if the 
right article is of- 
fered I stand ready 
to purchase patent 
rights, tools, dies, 
etc. 
























@ Write, giving 
full particulars. 
Send copy of 
patent and model 
if possible. 


Karl Merris 


Box 283, 
Decatur, III. 


Reference, Milliken Natio 
Dex itur [1] 
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return 
make 


anxious to 
now 


and people, has made him 
here in a commercial way, and will 
this his permanent home. 

* * > 


A new salesman in the local typewriter world 
Andrews, who is working the terri- 
Market street for the 


is Geo. E 
Smith 


tory south of 
Premier Typewriter Company. His success 
has been a revealation to some of the older 


typewriter men, and he has proven the adage 


that new blood will tell. 
> > 7 
y Coast manager for the Smith 
Premier, has just returned from a visit to 
Angeles in the interest of the company) 
ind incidentally saw the bird-men fly. 
> > > 


EK. N sartlett, 


Los 


Harry Jones of the local Smith Premier for« 
who recently suffered an attack of appendicit 


Is 


is again at his bench, and says he is feeling 
fine, though there is less of him than before 
. . . 
L. CC. Smith, of the L. C. Smith & Bros. Type- 


writer Company, of Syracuse, has been touring 
the Coast in company with his family, and 
spent some time in Southern California, besides 
making a visit to his local representatives, L. & 
M. Alexander & Co 
* * . 


that the temporary wooden 


Owing to the fact 


building in which they were located is to b« 
torn down shortly, R. E. Revalk & Co. have 
moved from Market and Bush streets to a new 
store at 528-530 Market street, near Sutté 


their permanent location They 
considerable expense in fitting it 
Mr. Revalk considers it the prettiest 
typewriter store in the city. There is a very 
display window, with a salesroom and 
office on the ground floor, and a large and well 


will be 
gone to 


which 
nave 
up, and 


large 


lighted loft for repair shop. Mr. Revalk con- 
siders the location an ideal one for the type- 
writer business. He is about to close a deal 
for a new typewriter agency, and states that 
within sixty days he will have in stock a line 


of typewriters which has not formerly been 

extensively handled here. 
7 . . 

F. V. Eberhard has been transferred from 

the position of assistant manager for the Oliver 

Typewriter Company at Kansas City to a 


similar office under Walter Warren, Pacific 
Coast manager, with headquarters in San Fran- 
cisco He replaces L. A. Roselle, who is now 


office Mr 
factory 


Louisville, Ky., 
his visit to the 


manager of the 
Warren returned from 
early this month. 
. > 
Cc. L. Philliber is now in charge of the Wahl 
attachment department of the Remington Types 


writer Company’s office in San Francisco, re- 
placing Mr. Wuillemin. Harry E. Wilde, Cali- 
fornia manager for the company, states that 


attachment business is now develop 
ing very rapidly. He reports a very good month 
for January in the general business, the year 
opening with several large deals 

> > * 


the Wahl 


Mr. Kingsley, manager of the Secor Type- 
writer Company, is expected in San Francisco 
about the first of February, and it is understood 
that there is a deal on foot for the placing of 
this line, which has not been handled in this 
city before, in the hands of an old established 
dealer 
> > > 
for } 


Bannan, formerly in business 


self, is now in charge of the typewriter repair 
department of the Bushnell Manufacturing 
Company 

Seattle, Wash. 


Reported that the American Writing Machine 
Company opened an office here in January 
St. Augustine, Fla. 
Henry C. Paffe, Royal dealer at St. Aug 





I claims the record for quick result 
turned a sale within ten minutes after secur 
ng the agency, using the Jacksonville sal« 
man’s sample machine for the Irpose Mr 
Paffe is a live one and is bound to make a 


suce s of his Royal agency He already con 
s a large stationery and supply trads 
St. Louis. Mo. 

Salesman Gilmore of the St Louis flies afr 
Royal Typewriter Company, is meet rw 
tteringe success imong§ the big concerns . 
his territory Gilmore is specially successf 

wit} the large insurance companies 
: Syracuse, N. Y. 
Walter J Fay who ad been emploved by 
Smith-Premier Company for several vear 
died I December 13th, last. at the age of 
vears Mr. Fay was one of the leading 
nbers of the Elmwood Presbyterian Churc! 


Fay leaves five 


It iddition to his parents Mr 


> > > 
W Rorr idjustor for the Monarcl has been 
ransferred to the Los Angeles Type writer Ex- 
x Los Angeles, Cal Should anv of Born’s 


ds want postals from California they 
drop him a ‘‘card.”’ 
i ee 


There is no depression in the typewriter busi- 
I 


ness at Svracuse Never ave the different 
tvpewriter ictories turned out as many ma- 
es as at the present time The conditions 
typewriter trade, both foreign and do- 
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The Transo 
One-Piece Window 
Envelope 





Transo 


Seven reasons why the 
excels other types of window envel- 
opes—why it gives the user a great- 
er degree of satisfaction and is more 
economical. 

No. 1 
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Because the 
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mestic is in a flourishing state. The L. C. 
Smith & Bro., Smith Premier and Monarch 
works were over 2,000 machines behind in 
billing orders on Feb. Ist. 
. . 7 
G. A. Seib, superintendent of the Remington 
works at Ilion, was in town December 30th. 
Mr. Seib took a short vacation on account of 
new boilers being installed in the factory dur- 
ing the holiday week. 
a > + 
S. B. Hall, mechanical expert on the Mon- 
arch, returned from his second trip abroad the 
latter part of December On these trips he 
gives instructions to Monarch adjusters in 
foreign countries, 
* + 
The standing of the Y. M. C. A. basketball 
league for factory men up to Jan. 31st is: 
Smith Bros. is .600, having won 6 and lost 4; 
Monarchs .500, having won 5 and lost 5; Smith 
Premier, .200, having won 2 and lost 8. A hot 
game is expected when the Smith Bros. and 
Monarchs meet Feb. Ist. 
* > 


Alfred FE. VanNess. superintendent of the 
Yost typewriter factory was a caller in town 
on Jan. 11th. 

* * * 

The annual bonus given to the adjusters, 
aligners and foremen of the Monarch works 
was paid on Jan. 10th, The men received a 
bonus for the amount of work turned out. 
C. Howard received over $100, also A. Hall. 
3oth are aligners. 


7. . ” 

H. W. Smith of the L. C. Smith & Bros. 

Typewriter Company has been re-elected presi- 

dent of the Automobile Club of Syracuse, which 
now has over 400 members. 
= * . 


The protest against the high cost of living 
is crystallizing in Syracuse. Agreements have 
been signed by many men from different fac- 
tories not to eat meat for 30 to 60 days. Keep- 
ing step with the widespread movement, over 
200 signers were reported having signed the 
agreement at the Monarch typewriter works. 

. € . 


W. Undesdonk, who has had charge of the 
tool making department of the Monarch type- 
writer works, has been receiving congratula- 
tions of late, having been appointed assistant* 
superintendent of the works on Jan, Ist. 

* * 7 


Messrs. Briggs, Barney, Clark and Barr, of 
the Smith Premier works, and Messrs. Brand 
and Mitchell of the Monarch typewriter fac- 
tory, left for New York on Jan. 25th to at- 
tend a meeting of the Union Typewriter Com- 
pany. 

* > > 

L. C. Smith, president of the L. C. Smith & 
Bros. Typewriter Company, with Mrs. L. C. 
Smith and their daughter, Flora Bernice. left 
on the 11th of January for the west, where they 
will enjoy an extended pleasure tour through 
the Grand Canon of the Colorado river in 
Arizona. From there they will proceed to 
Los Angeles where Mr. Smith’s big touring car 
awaits the party, having been shipped several 
weeks ahead From Los Angeles the party will 
tour the surrounding country going to San 
Diego for a stay at the Beach and down into 
Old Mexico, and from there to San Francisco. 
Unless Mr. Smith is called to Syracuse on 
business matters the party will not return un- 
til April. 

* > > 

_A treacherous and unusual wind blew into 
Syracuse on Jan. 22 which played havoc in 
general The big sign on the roof of the 
Monarch typewriter works, the largest of its 
kind in this vicinity, was damaged to such an 
extent that there is some doubt about it being 
repaired. The sign was originally placed on the 
roof at a cost of $1,400 ‘ 

Toronto, Canada. 

T. F. Wright, principal of the Remington 
Business College in this city, recently returned 
from a visit to the main offices of the Rem- 
ington Typewriter Company in New York. He 
is enthusiastic over the plans and prospects of 
the school for the coming year. The great 
success of the Remington Business College in 
Toronto and the high quality of its graduates is 
one of the most notable of the developments in 
this field during the past year. 

* e o 

J. A. Whiting, local manager of the Reming- 
ton typewriter office in this city has just re- 
turned from a visit to the home office in New 
York Mr. Whiting is noted as one of those 
men who is known for the quality of his en- 
thusiasm “As enthusiastic as Whiting,” is in 
fact a common expression among those who 
know him, 

Vancouver, B. C. 

_H. T. Brewitt of the Remington Typewriter 
Company has been making a number of ‘‘ten 
strikes,”’ in selling the new models 10 and 11 of 
the Remington When a salesman sells type- 
writers by the bakers’ dozen. and to persons 
that have never been willing to use writing 
machines before, it comes very near to being 
a record. , 
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MY NEW PLA 


IS SIMPLE—DIRECT 


No one else sells to Dealers this way 
I have revolutionized the methods of Selling Typewriter Ribbons and 


Carbon Paper—and my method means an increase in your profits. 

I'll tell you briefly. 

I know the ribbon and carbon game. I know that it costs others as 
much to market the goods as to make them. 

The way to put the goods in the hands of the dealers so they could 
increase their profits was to reduce the selling cost. That's plain. So alll 
I have done is to change the selling system. It costs me as much 
as it costs any other manufacturer to make my goods. But, | have no 
$2,000, $4,000, $6,000, $8,000 or $10,000 traveling men with expenses 
plus. I have no staff of salaried officials to fatten up the pay roll. Just 
myself at a modest salary and some capable assistants. I have no big rents 
to pay. I have no interest to pay on borrowed money. 


I make all kinds of 


TYPEWRITER RIBBONS 


including Bi-chrome, Tri-chrome; also ribbons for the Multigraph and 
Writerpress. The samples I offer to send you without charge are regular 
stock ribbons, and all ribbons I sell you will be just as I claim, as good as 
any ribbons made. The one great difference is in the price. “That will 
surprise you, and yet I will fully guarantee every ribbon I turn out to be the 
equal of any typewriter ribbon on the market today, no matter what you or 
the consumer may be willing to pay for ribbons. If the ribbons don’t prove 
up to that claim, send them back and I'll refund the money and my guar- 
antee stands for something. See Dun or Bradstreet about my reliability. 
I manufacture 


CARBON PAPER 


for all known uses, in all standard colors, all weights and in all sizes. My 
factory is one of the largest, equipped with all the latest up-to-date 
machinery. Send samples of the Carbon Paper you are now using, stati 
quantity you order in and size, and we will submit our qualities that wil 
match yours up exactly, at a considerable saving in price. 

I want you to send me an order, a trial order. Then | want to ask 
you to test my goods and test them hard. If you find they are not what I 
claim, if they don’t give absolute satisfaction in every respect, send them 
back to me at my expense. I don’t expect a single dealer to buy my goods 
just because I want him to, nor for the reason alone that they are ae 
in price, but because they are both lower in price and as good as any 
at any price. In short, | want to make good with you both for quality 
and price. 


Think this over and 
WRITE TO ROTHSCHILD 


not tomorrow or next week, but NOW. 


M. M. ROTHSCHILD 


CHICAGO, ILL. NEW YORK, N. Y. 
Fifth Ave. and Washington St. 42 West Broadway 
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This desk is far from being high-priced 


also far from being a cheap desk 
well and looks well. 


We Try To Give 


SATISFACTION 


Its buyers are pleased 


DEARBORN 


OFFICE FURNITURE 


All Kinds 
of Good 


DESKS 


















It is 
It is built 





We Believe It Pays 


DEALERS! 


’ mailed on request. 


Dearborn Desk Mfg. Co. 
Marion, Indiana, U. S. A. 


We want a part of 


your 
. May we have it? 





We believe we have in this typewriter 
desk one unsurpassed for appearance, 
convenience, good quality and construc- 
tion. It is the largest desk for its size we 
know of, that is, it is largest in value. 
Shipped K. D. very compact 








TO STATIONERS 
who handle Typewrit- 
ers or Supplies we want 
to send a sample of our 
RRub-beRR Type- 


writer Cover. 


Adding Machines, Cash 
Registers, etc. 
beRR stands for all 
Get our prices and 
They will please you. 





that is best in a typewriter cover. 
discounts to the trade. 


TYPEWRITER SPECIALTY CO., Inc. 
72 West Broadway 





HEADQUARTERS FOR 





For all 


Also for Typewriter Ribbons, Typewriter Paper, 


Carbon Paper, for all uses. 
We manufacture the best line of TYPEWRITER 
SUPPLIES on the market. 


THE Ss. T. SMITH COMPANY 
11 Barclay St., New York City. Tel, 5922 Barclay. 


Please send for our Catalogue and samples of Mani- 
fold, Typewriter Linen and Carbon Papers: also 


Price Lists of same. DISCOUNTS TO THE TRADE 


RRub- 


New York 
































Saves the Services of Typewriters 
and the Cost of Machines. Does 
Quicker and Better Work. 


The Writerpress Addressing Attachment is a new im- 
provement which can be used with any Writer- 
press. 

It Prints the Name and Address of the recipient on 
form letters at the same time the body of letter is 
run off, thus assuring a perfect match between 
name and body of letter,.correct spacing, margin 
and alignment. 


It Also Addresses the Envelope, guaranteeing correct 
address and consequent saving of postage. As 
the complete letter is printed with one operation, 
it does away with the labor of filling in names, 
the investment in typewriters and the floor space 
required by the old method 
Prints from 500 to 600 Letters an Hour, Already for the 
Mail. 

This Money Saving Improvement is Possible with the 
Writerpress Only. The whole outfit is inexpensive 
and name plates are furnished for mailing lists at 
nominal cost 

Wre 


T 


’ mm rmation and actual sample } Work 


HE WRITERPRESS COMPANY 


182 Writerpress Bldg., Buffalo, N. Y. 
N. Y. Office, 302 Broadway Chicago Office, 215 Dearborn St. 


é 


‘ 





NEW YORK LEAGUE SMOKER. 


Saturday evening, January 22d, was tl 
occasion of another one of those “hig 
jinks” among the members of the Roya 
League of the Royal Typewriter Company 


of New York This time the sacred 


cincts of Brooklyn were invaded, artd the 
first Royal smoker of 1910 was pulled off 
at Osterheld’s Rathskeller at Fulton street 
and Classon avenue. 

The periodical smokers of the Royal 
League are getting to be affairs of im 
portance in the social whirl of little old 
New York. They are very select in na 


ture, only Royal League members in good 


standing being admitted. Tickets of ad- 
mission would bring fancy prices on the 
speculative market, if they could be had 


at any price—but they can’t! 
The smoker in question holds distinction 
f the number of 
gentlemen 
Walsh 
Sales 
Manager 


among smokers because o 
distinguished Royal 
Vice-President Julius § 
C. M 


Camps, 


present 
oP. 

Man 
; 


and 


viz.: 
Treasurer 
ager L. D 
Superintendent Edw 


Burlingame, 
Factory 
J. Manning and South 


American Representative W. C. Waddell 
These, including City Manager J. §S 
Stewart, formed a group at the head of 


the table conspicuous both for oratory and 


good looks. 
After disposing 
| ties 


of the necessary formal 
fish, ducl 


; 


roast 


in the way of soup, k 
etc., and having the table cleared for actio1 
i and some thirty-odd long stemmed clay 
| pipes making a satisfactory pressure of 
steam, the company listened to the oper 
ing speech of the evening, a very interest 
ing address by Vice-President Walsh. This, 
by the way, was Mr. Walsh’s first publi 
appearance among the Royal Leagu 
crowd, and he afterwards expressed hin 
self as highly sed with his experier 
at the smoker 

Messrs. Manning Burlingame, C: 
and Waddell also spoke upon various s 
jects of interest to the Royal organizat 
each responding to a_ characteris I] 
graceful ntroducti by Toastmas 
Stewart \fter the “big fellows” had | 
their say, the toastmaster called upon sor 
of the lesser lights, and before the 
ing was over rybody had a chance 
deliver his little message of Royal 
thusiasm 

Special musi features had been ar 
ranged for the occasion, consisting of 
pianist and two vaudeville entertainers 
These, supplemented by the abundant loca 
talent of the league, made the evening 
melodius The private dining room wa 
beautifully decorated to represent an out 
of-doors scene. Vines and leaves were et 
twined in luxurious profusion upon th 
walls and ceiling, while clusters of grapes 
containing tiny electric lights appeared her 
and there among the leaves. The menu 
and service were excellent, and the smok 
ing materials were of the most satisfying 
quality. The clay pipes, stamped “Royal 
Typewriter Co.,” were caried away as sou 
venirs of a most delightful event 
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AUGUSTUS T. ROSE HEADS REMING- 
TON-WAHL FORCES. 


The many friends of Augustus T. Rose, ; h f | 
_ ihe many fiends of Avgwswws T Roe 1 Convert that wish for more sales 































ager of the Remington Typewriter Com- ee 

pany will be glad to hear that his services ° - 

have been recognized by his promotion to In O ac Ua réa ] y. 

a new position in the Remington service. 

Announcement has just been made that ’ ° ° “ ” 

is. Wines bss. Baek aneabued daa ar a It’s easily done. points of the “V.C.” Desk and 
Adding Machine Department of the Rem- Then mail us the order, not drive home arguments in 
ar Dageeneon ge cage Paka ot | forgetting to ask for some of favor of new and up-to-date 
will devote his time exclusively to directing | ¥ im 

the efforts of the Remington salesmien in our free newspaper electros. of fice equipment. 

all parts of the country who are specializing | When the desks You will then—well 
on the sale of the Wahl adding and sub- | : 7 “ 

tracting attachment of the Remington type- | arrive make an at- 4 — you ll cinch the 
writer. tractive display both / desk trade of the town 





Mr. Rose’s appointment to this new posi- | 
tion comes at an opportune time. During 
the past year the sales of the Remington- 


that’s all, and you'll 
soon be sending in 


on your floors and in 
the show window. 





Wahl machines have been increasing rap- | Arrange an office more orders to us. 
idly and the business is already one of large | 7 : pe 
proportions, with every prospect of a still | scene in an up-to-date style. Now then, quit wishing 


greater increase in the future. Special | 
Remington salesmen are now engaged in | 
the sale of the Remington-Wahl machines 


Then get busy with the ad. and get some action. Drop 


man. Get an ad. into your |. . line now—TO-DAY. 
daily papers, telling the good 





in a large number of the cities of the coun- 
try, and in several of the cities there are | 


Ask for our Catalogue. 


Valley City Desk Company 


Grand Rapids, Michigan, U. S. A. 


their efforts exclusively to this new and | 
most important branch of the Remington 
business. The  Remington-Wahl forces 
therefore constitute an organization within 


| 
| 
| 
a number of these special men, devoting | 
} 
| 
} 
an organization, one the direction of which | 
| 











the well known executive abilities of Mr 
Rose Everyone who knows Mr. Rose pre- 


& GOLDMAN * als 2) | ee a ee ee 
ete ee —h 


CONTI TLE 


affords ample opportunities for a man of | 
dicts a great success for him in his new 
| 
i 
' 





position and a ee t career for boy tats ie tstetrist sts 
new model No, 11 Remington, with Wahl R.MULT DWV ETC. A’ 
attachment, under his efficient manage KLET! wy 
ment 


Prints with Ribbon and Type over 


1,000 Originals 


per hour, which experts cannot distinguish 
from typewritten letters. 


100 ryrewriters 








cannot accomplish more than. 


OPERATOR and 
MILLOTYPE! 


Easily operated without practice. 
printing Set-Up matter. 
















Permits re- 


Particulars on application. 


BENNO KNECHT, BERLIN, S. W. 11 Dessauer Str. 1 


AMERICAN REPRESENTATION DESIRED. LARGE DEALERS’ DISCOUNT 
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The Millionaire Calculating Machine 


Once Used in the Modern Business Office 
IS FOUND INDISPENSABLE 


Yials Syey 
° < 
SAYS SANBAG RY 7 














ORKS rapidly and always accuratel; Figures out every possible 
calculation that can be made in Addition, Subtraction, Multi- 


plication or Division. 
Used by Governments and Big Business Institutions the World Over. 








Saves much time and money when used for 
Actuarial Work in Life Insurance Companies 
Pro Rating in Railroad and Express Companies. 
Cost Systems in Manufacturing Corporations. 


Percentages, foreign exchange and interest accounts 
in Banks and Financia! Institutions 


Bill Extensions, and al! kinds of Simple and 
Compound calculations. 


OUR LIST OF USERS IS OUR BEST ADVERTISEMENT 


Here are a few of then 












Standard Oil Co...................-....... 15 Metropolitan Life Ins. Co piteenaeae 
Big Four R. R......... sense Southern Pacific R. R... iad 15 
Prudential Insurance Co.... .........34 Mutual Life Ins. Co SES, 
U. S. Government ....... ‘aiden American Smelting & Refining Co........ 5 


Every machine sold in this country during the past ten years is still im active service 
You never find a “Millionaire” offered in exchange for another make 
Get our booklet (free on request) and learn more about the “ Millionaire." 


W. A. Morschhauser, sole Agent, 
Rooms 4096-4097 1 Madison Ave., New York City 











L. W. JARED PROMOTED. 
Friends of L. W. Jared, formerly district 
manager at Chicago of the American Multi 
graph Sales Company, are rejoicing ove 
his prometion to the post of assistant gen 
eral sales manager of the company Mr 
Jared has removed to Cleveland, the scene 


of his future activities, and H. L. Lanphear 


has been made division sales manager 
Division No. 11 in place of Mr. Jared 
Mr. Jared states that the company 


making preparations for the biggest year’s 


L. W. JARED. 


business by 100 per cent it has ever done 
[The company’s available manufacturing 
space has been doubled within the last 
year and a large amount of special ma 
chinery has recently been purchased to en 
ible the manufacturing department to get 


out material in large quantities 


REMINGTON-WAHL MACHINE AT 
LUMBERMEN’S CONVENTION. 
The Remington typewriter with Wahl 
adding and subtracting attachment played 


a part at the convention of the Nationa 














THE WELTY SWINGING TYPEWRITER 
TABLE REVOLVES 


The advantage is obvious. It is neat, strong, 
rigid—supported by an adjustable bracket 
that can be attached to either side of the 








Lumbermen’s Association recently held in 
Minneapolis. Demonstrations of the com 
bined writing and adding machine were 
made in the rotunda of the hotel where th: 
convention made its headquarters, and the 
interest and enthusiasm evinced by the vis 
iting lumbermen in the new combined writ 
ing and adding machine proved gratifying 


to the Remington people. The demonstra 


tion of the Remington-Wahl machine was 
one of the foci of interest both day and 
night, and the demands made upon the 
Remington demonstrators were so great 





desk and which can be locked at any angle from 
the desk 
SOLD WHEREVER SHOWN 


Write for prices and trade discount 


WM. A. WELTY CO., Waterloo, lowa 














that it was necessary to work them i 


| \ man who hurries so he has no time to 
| be careful will always be behind in his 


| work 











OFFICE APPLIANCES 





GOOD UNDERWOOD TRADE IN 
NOVA SCOTIA. 

C. D. Baker, local manager of the United 
Typewriter Company, Ltd. at Halifax, 
Nova Scotia, recently sent a photograph 
to Office Appliances and the cut which ap 


ba] 


pears on this page is a half tone repro 
duction of it. The picture shows the Un 
derwood delivery sled in the act of deliver 


TERE eo RG 
NS ey z 


t 


ing twenty Underwood typewriters to the 


Martitime Business College, one of -.the 
leading commercial schools in eastern Can 
ada. 


This is one of several good Underwood 
sales which the United Typewriter Com 
pany’s Halifax branch has achieved within 


t 
mi 


the last few months. 


ADDRESSES WANTED. 


\ prominent Cincinnati manufacturer de 





sires the present addresses of Trueman W 
Allen, who at one time sold typewriters in 
sirmingham, Ala., and of Paul A. Dietz, 
who formerly resided in Joplin, Mo., and 
was for some time with the Thompson 
Printing Company of that city. 

Anyone who knows the present where- 
abouts of either of the above will confer a 
favor by sending the information to Office 


Appliances VISIBLE RECORD OF UNDERWOOD PROGRESS IN HALIFAX. 


HERE IS SOMETHING NEW 


THE DORNETTE SECTIONAL BOOKCASES 


MADE BY 


THE J. DORNETTE & BROS. COMPANY 


The Sectional Cases are made with the same careful attention 


have made the 





to detail which 


DORNETTE DESKS 


THE STANDARD 
OF EXCELLENCE 


The 
Dornette & Bro. 
Company 


1250-1264 Harrison Ave. 


Cincinnati, Ohio 






Get Our Catalog Our New Sectional 








4 New Design of Sanitary Desk 

















ai 


EUROPEAN OFFICES 


are equipped with 


“BENTWOOD” 


It’s Comfortable 
Durable and 


Sanitary 


Sold by All Leading Dealers 


Made and Imported by 


JACOB & JOSEF KOHN 


NEW YORK 

110-112 West 27th Street 
CHICAGO 

1414-1416 Wabash Ave. 
TORONTO 


215 Victoria Street 


CATALOGUE ON APPLICATION 




















Typewriter Table No. 115 


is of modern design and substantial con- 
struction, easily set up and very strong and 
rigid. Its large draw capacity and spaces 
provided for letter and note pages, cove 
opes and carbon make it a favorite with 
the user. The table is made of carefully 
selected material 
and will stand 
hard and con- 
stant use. 


Brilliant Golden 
Oak Gloss finish. 
Style harmonizes 
with modern 
furniture. 


Packed 4 tables 
in a crate, very 
compact for ship- 
> ment at second 
class rates. Weight 120 pounds per crate. 


Try a sample order of 4tables at $8.00 or $7.75 
cash with order, and see how quickly they sell. 





Special low prices on lots of 100 or more 
Special finish if desired. 


HUDSON CABINET COMPANY 


ELLISBURG, N. Y. 
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(By Special Correspondence.) 


Berlin, Germany. 
The Maschinenfabrik W. T. 
manufacturers of the Original Odhner add- 
ing machine, seems to be doing a very 
prosperous business. The manufacturers 


Odhner, 


refer with pride to a recent order for ma- | 
chines from one firm amounting to 50,000 
marks, or in round numbers $11,900. This | 
big order was received just at the beginning | 
of the new year. | 
Cincinnati, O. | 
Manager Benhem, in charge of the Wales | 
adding machine office, reports getting a 
better and better foothold in this territory 
month by month. One of his recent sales 
was to the City Gas Company. 


Des Moines, Ia. 

Georve J. McMein has recently opened 
the Iowa sales agency for the Dalton add- 
ing machine. He has established offices at 
409 Manhattan building, Des Moines, where 
he will be pleased to see anyone who is 
interested in the adding machine prop- 


osition 

















Typewriter Demon- 
strating Stand. 








Milwaukee, Wis. 


Milwaukee adding machine dealers seem 
to be meeting with a good business follow- 
ing a slight period of dullness after the 
holidays. Good sales are reported by E. D. 
Haven, Wisconsin manager of the Bur- 
roughs, and by E. S. Walker, manager of 
the Adder Machine Company, featuring the 
Wales machine 

* _ * 

“Business has taken on new life again,” 
said FE, D. Haven,” and indications are that 
we will make out quota without any trouble 
for the month of January. Prospects for 
the remainder of the year are exceptionally 
good and we have some very fine deals 
hanging fire.” 

x oo * 

E. D. Haven, Wisconsin manager of the 
Burroughs, has returned to Milwaukee after 
a short business trip to La Crosse and oth- 
er Wisconsin points. 

* * . 

R. W. Kinsey, formerly office manager 
of the Burroughs at Milwaukee and now a 
Burroughs traveling salesman for the cen- 
tral and eastern Wisconsin district with 
headquarters at Oshkosh, was in Milwau- 
kee for a few days recently on a business 
ind pleasure trip. Mr. Kinsey reports an 
excellent business and indications are that 
he is meeting with a big success on the 
road 

New York, N. Y. 

H. D. F. Long, the Washington man- 

ager of the Comptograph Company, was 


in New York recently, and paid the New | 

















Comptograph Adding Machine 
on our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
chines, typewriters, envelope seal- 
ers, stampers, ietter duplicators, 
colin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand 
for business office use. 

49 They are made of cold-drawn, seam- 
less, stee] tubing, highly finished: trim- 
mings nickel plated and feet are equipped 
with easy revolving casters, that vill not 
mar the floor, or with nickel plated ball 
feet, or rubber tips 

q The typewriting demonstrating stand, 
shown, has a revolving table top, which 
can be locked in position so as not to re- 
volve, permits demonstrator to show all 
sides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor. 

4 If you are interested in a stand that 
will increase the value of your product, 
send us your specifications and we shal] 
be pleased to submit sample with quota- 
tions. 


The cuts herewith show but 3 
of a great variety of Styles. 


§ Our stands are used by most of the 
principal adding machine manufacturers 
and manufacturers of other business office 


machinery 


For further information and 
catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 
Lake and Peoria Sts., Chicago, Ill. 


Typewriter mounted on our Stand. 











— 




















York office of the same company a visit. 
He reports business as extremely good. 


« 


E. J. Gantz since he has taken charge of 
the Connecticut Computing Machine Com- 
pany is making things hum in the adding 
macnine line. He is thoroughly convinced 
that he has one of the finest pieces of 
mechanism that ever came down the road, 


has this machine his only 


adding ma 


and now that he 
wonder is why he ever left the 
chine field. 

Philadelphia, Pa. 
Adder Machine Company, 
Philadelphia manager W. H. 
thorough training of 
National Cash Reg- 


The having 


as its 3oyd, 
with the 


with the 


who came 


a long service 


ister Company as salesman and manager, 
is advancing rapidly. The December rec- 
ord was and the January record promises 
to be excellent Edward Evanson, for- 
merly with the Smith Premier Company, 
has been added to the sales force for the 
southern New Jersey and Delaware terri- 
tory, and C. S. Emery, formerly with the 
3urroughs Adding Machine Company, took 
the Harrisburg territory. H. A. Noar and 
G. N. Smith, the latter of whom was with 
the Addressograph Company, have been 
added to the city sales force. 
x* * * 

A new December high water mark was 
set by the local Burroughs office under 
Manager Henrich with his quartet of 
hustlers. The promise for January is equal- 


just 
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is establish- 


The 


itself in 


Duplex machine 
and 


ly good 


ing popularity particularly 
been experienced from 


institu- 


good results have 


the patronage of individuals and 


tions whose Burroughs began 


with the 


experience 


smaller type of machine, but who 


now feel that the great 15-bank Burroughs 
is indispensable to them. 
San Francisco, Cal. 

The San Francisco office of the Bur- 
roughs Adding Machine Company reports 
large sales for January, and has delivered 
five No. 9 machines within the last ten 
days 

# + ok 
W. F. Harris, formerly chief clerk in a 


local de the Southern Pacific, 
has taken a position as assistant salesman 
W. W. Cooley, manager for the Bur- 
roughs in this territory. Mr. Cooley has 
returned a two weeks’ visit to 
Detroit, where he went to attend the 


vention. 


‘partment of 
under 


from 
con- 


* * * 
It is planned to have a large display of 
the Comptometer and the Elliott-Fisher 


machines in the business show to be held 


here next April. The matter has not been 
finally decided, but it is proposed to give 
these machines one of the most prominent 


spaces in the building. 
St. Louis, Mo. 
inventor of the 
recently took 
and on 


Rinchie, Universal 


P. he 


adding machine, courage 


enough to acquire a wife, January 


12 Mr. Rinchie and his fiancee and Mr. 
Hoagland and fiancee called up a taxi and 
for Clayton, Mo., it being Mr. 
Rinchie’s desire to keep the wedding a 
But when half way to the goal a 
tire blew up. The chauffeur then tele- 
phoned for another taxi. Meanwhile time 
was flying and the closing hour of the 
clerk’s office was approaching. Therefore 
Mr. Hoagland called up this official and 
bribed him to the extent of $5 so that he 
would wait for them. Upon the arrival 
of the second taxi the party was enabled to 
proceed on their matrimonial journey and 
secure the license, and the knot was tied 
in due form. Upon their return to the city 
Mr. Rinchie and bride departed for the 


east. 


started 


secret. 


” . aa 
Duplex Adding Machine Company 
Louis is now getting ready to com- 
making tools, dies, etc., for the build- 
their new machines and have leased 
substantial and commodious building 
southwest corner of Nineteenth and 
Morgan, which will be the future home of 
this company. Herbert Elder, president, is 
now busy attending to the installation of 
their new machinery. 
* + * 

W. D. Hoyt, formerly sales manager of 
the Standard Adding Machine Company, 
is no longer connected with this company, 
having resigned, it is said, on account of 
some disagreement. 


The 
of St. 
mence 
ing of 
a very 
at the 


TO THE DEALERS 


Do you realize what the sale of a GOOD DUPLICATOR means to YOUP 


Do vou realize—that the 


returns will be to the user ? 
That means more supplies 
STANDARD DUPLICATOR has made good — no question about 


THE INTERSTATE 


it. There is no other machine in the market that even compares with it. 


STANDARD DUPLICATOR is a 


the INTERSTATE 


better 


Better returns mean a 


and duplicators sold. 





tomer. 





MODEL No. 2—$35.00. 
No License i snkiteataes, 


Our output is greater than ever, 


greater 


satisfied user, 
still the demand is increasing. 
demonstrate the universal approval of the SPEED, 


the product of a duplicating machine, the better the 


use of the Duplicator. 


Every user of 
a permanent cus- 
Doesn't this 





ACCURACY 
its product ? 


ITS WELL WORTH 


wonderful machine to the dealers. 
investigate our proposition right 


YOUR 


and PERFECTION of this machine and 
We have very little territory left, and 
that is going as fast as we demonstrate this 





“ANDA 


7 ft IN: 
TERSTAT 





Better 
away. 


TIME. INT f 





1265 Broadway :: 


INTERSTATE COMMERCIAL CO. 


Executive Offices : 
NEW YORK, N. Y. 





SL 
ray, 





TRADE MARK 


Infringements will be vigor- 
ously prosecuted. 
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Start the New Year Right 
Be your own Boss 


E have a plan that will enable 

you to start a business of your 

own. If you have ambition to forge 
Wane % - 

ahead, to make the best of your op- 

TYPEWRITER portunities, and are willing to work, CARBON 

RIBBONS we can help you. PAPER 


We can place you in a position where you will not have to 
worry about losing your job next pay day, and where your income 
will be sure, and will increase with the passing of the years. We 
can help you to build up a business that will be permanent, one 
that will insure you a steady income as long as you live. We offer 
you an opportunity to become independent. Hundreds of our rep- 
resentatives have built up an ever increasing business, and you 
can do the same. 

All we ask is that you are honest and willing to work. 

Write us to-day, and we will send you full particulars. 


THE DODGE COMPANY 


MAKERS OF 


TYPEWRITER RIBBONS AND CARBON PAPER. 
SYRACUSE, N. Y. 






































STILL MORE AGENTS WANTED |! 


‘o handle exclusive territories for the sale of the wonderful little 
One of the quickest sellers in the office appliance field. A business necessity. 
sharpener ever invented that is REALLY PRACTICAL. Built on new CIRCULAR BLADE principle. 
Lasts a lifetime! Does the work as well as an expensive machine and retails at only 50c. Sells in every 

office on sight! EVERY STENOGRAPHER NEEDS ONE 
If you are calling on office people direct or selling the stationery trade you can mate eniy Sncranns 
We protect your territory. Liberal discounts. 


“SPIRO” Pocket Pencil Sharpener. 
The ONLY pocket 


your profits by handling this little article as a side line 
Write immediately, stating what territory you cover 


THESPIRO MFG. CO., Sales Dept., 105 E. 131st St., New York City 


¢ Nott ) 
7 all 


STEEL 
FURNITURE 


ao | Me for Banks, Court 

Houses, Corpora- 
tions, Libraries, 
State Capitols, 
City Halls, etc., etc. 














Send us your draw- 
ings for estimates. 








Van Dorn Steel Files installed in Cook Co. Court House, Chicago, Ill. 


The Van Dorn Iron Works Co. 


METALLIC FURNITURE DEPT. 


CLEVELAND, OHIO 


BRANCH OFFICES: NEW YORK, CHICAGO, BOSTON, PITTSBURG 
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(By Special Correspondence.) 


Ft. Worth, Tex. 

Thomas Pinckney, traveling representa- 
tive of the Neostyle Company, was in Fort 
Worth recently on his way to Mexico. Mr 
Pinckney is one of the most successful men 
traveling in the south. He speaks Spanish 
and several other languages as fluently as 


he speaks English. 


San Francisco, Cal. 





The Western Specialty Company is pre- 
paring to change its principal place of busi- 
ness from this city to Fresno, Cal 

se sa 


H. L. Harrington, who has charge of the 
specialty lines of H. S. Crocker & Co., in 
cluding the Planotype, the Addressograph, 
the Edison rotary mimeograph, and several 
other lines of a similar nature, now has his 
headquarters in the basement of the store 
at Bush and Market streets, recently va- 
cated by the furniture department. The 
new quarters give ample space for storage 
and demonstration of all the lines carried, 
and the selling end is being carried on with 





renewed energy. 
x * * 
Isaac Upham & Co. report a noticeable 
revival of business in the Roneo copier and 
the Rotary Neostyle since the holidays are 


|} over. 
oe 











The first Flexotype has been shipped 
from the Neidich Process Company’s fac 
tory for San Francisco, and will be here 
about Feb. 1, and within a few weeks S. W 
J. Matthew, the company’s Coast agent, 
expects to be able to deliver a number of 
the machines. If present plans are carried 
out, this machine will be prominently dis 


played at the coming business show 


. 


The San Francisco office of the Ameri- 
can Multigraph Sales Company now has on 
exhibition the new type of Multigraph with 
detached drum. This feature enables the 
user to keep a letter or form set up and o1 
file for use at all times. The printer’s ink 
attachment for the Multigraph 


| display, and the power drive is_ ready, 

| by which an operator can turn out 4,000, 

| 8,000 or 12,000 copies per hour by a change 

| of gears 

| e ¢ »# 

| Paul Secor, who has been associated 

with the National Cash Register Company 

| on the Coast for some time, is now repr 
senting the American Multigraph Sales 

| Company in San Francisco. Charles O 
Bradford, who has been in the billing ma- 
chine department of the San Francisco of- 


fice of the Underwood Typewriter Com 
pany, is looking after the Multigraph com- 
pany’s business in northern California. 














PRR 
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F. E. Cotharin, Coast manager for the 
American Multigraph Sales Company, 
states that business is very good, and pros- 


pects for the future bright indeed. 


New York, N. Y. 

The U. S. Printograph Company of 350 
Broadway are making very satisfactory 
progress, and are placing a number of ma 
chines with some of the largest firms in 
the city. They have also received a num 
ber of excellent testimonials as to the effi- 
ciency of the machines and their capability 
amount of work in 
with the 


for turning out a large 


the shortest time and 


possible 
greatest of satisfaction. 
x * x 

E. C. Hawkinson, the New York man 
ager of the U. S. Printograph Company, 
has just evolved a way to print two colors 
on the Printograph from one form without 
disturbing the original form in any way. 
This is quite original with Mr. Hawkinson 
and opens up a wide field of possibilities in 
color printing. Some of the specimens 
shown by Mr. Hawkinson were remarkable 
for their clear print, beautiful regularity 
and absolute register. 

+ * * 

Possibly it is known to but few of our 
readers that E. C. Hawkinson of the UV. S. 
Printograph Company was married on De 
cember 31 to Miss Florence Delcher of 
3altimore. The happy event took place at 
the Waldorf-Astoria and Mr. and Mrs. Haw- 
kinson are now residing on Riverside Drive. 
They have received a host of congratula- 
tions and a happier couple it would be hard 
to find. 

Philadelphia, Pa. 

‘Business Tools” is the catchy legend 
displayed on the big blue sign which flashes 
out from the second floor of 724 Chestnut 
street, Philadelphia. Behind the sign is 
E. D. Dorsey, formerly manager of the 
Addressograph Company and now proprie- 
tor of his own appliance establishment. 
Here is the Multi-copy typewriter, the Beck 
Champion duplicator and the Automatic 
Time Stamp. The firm also controls the 
agencies in Pennsylvania, New Jersey and 
Delaware for the No-blot Ruler, made by 
the Rodney S. Pullen Manufacturing Com- 
pany. 

* k * 

Arthur B. Weaver, formerly Bethlehem 
representative of the American Multigraph 
Sales Company, will take the Reading, Al- 
lentown and eastern Pennsylvania territory. 

* * * 

lr. W. Jackson of the Philadelphia office 
of the American Multigraph Sales Com 
pany will visit the school at the Cleveland 


home office. 

The successful business is done by the 
man who keeps everlastingly at it. Along 
that road lies success 

So-called defeat to a successful man is 


only a tonic. It stimulates him to do still 














There is a very fine line between 
a satisfied or passive customer 
and a complaining customer. 


Many customers are believed satisfied but next time they 


buy elsewhere. 


faction is being given. 


If you want to PLEASE and make sure of your trade sell 


SILK GAUZE 
Carbons and Ribbons 


You will make more money out of these goods 
than others because you hold the trade you 





The absence of complaints does not necessarily mean satis- 


have 
business 

Why not carry an established line with a repu- 
tation rather than buy on price only and never 


be sure of getting the same quality twice. 


610 Baitimore Bidg., 
CHICAGO 


and this is half way to securing new 


BRANCHES: 


1305 Arch Street 
PHILADELPHIA 


ZURICH, Switzerland 

















3,000 Pieces of MAIL 
The Natural Method 


a Affixer 


This ingenious device does the work of an expen- 
sive machine and has made good—everywhere. Hold 
it . haney in the hand—the stamps feed from the roll, 

1oistene d— ready to be pressed on the mail. It is the 
“natural” way—the easy way—the automatic way. 
Nothing to get out of order. 

Your postmaster will now supply stamps in rolls of 500 or 1000 
(1c or 2c) or ordinary strips of stamps can be used, but 
the rolls make the NATURAL METHOD STAMP 
AFFIXER still more effective. 

No matter how many or how few stamps you use, 
you can profit by the use of the NATURAL METHOD 
STAMP AFFIXER, for fully 3,000 stamps can be ap- 
plied per hour to any kind of mail—easily—neatly 
without confusion—without noise. One girl can do 
the work of four or five, if you will but free her 
from the old-laborious slow way, by supplying a 
NATURAL METHOD AFFIXER. 

SEND THIS COUPON 
Today—NOW—send the Coupon and a One Dollar 
bill for this new stamping device. Use it ten days 
if it does not get vour mail mee taster—tast enough to 
save its cost—send it back anc get your doll lar back 
again. If you se nd your ber immediately, we wil 
send you free, ‘THE SCHERMAC K SYSTEM” that 


will positively prevent loss of stamps from steal it g or 
misuse. 

Book and machine—both to you, postpaid, now for 
One Dollar Y our money back if you are not satisfied 


THE SCHERMACK COMPANY 


78 State Street, Detroit Mich. 


AGENTS and SALESMEN write quick for territory on this 
Every business house buys from one to 
Sample outfit, wholesale terms and new 


new fast seller. 
six, Or more. 
selling plan prepaid for $1. 


DEALERS— Wholesale prices 
on application 


per Hour Stamped With 















$1.00 


Postpaid. 








STOP PETTY THEFTS OF STAMPS 


The Natural Method Stamp Affixer with the Scher- 
mack System absolutely eliminates the stealing or 
misuse of your stamps by employees Alone, this 
feature makes the machine worth many times its 
price. 


SPECIAL OFFER FREE 


“SCHERMACK SYSTEM OF HANDLING POST- 
AGE STAMPS" is a little book explaining how to 
systematize the handling of office mail—how to 
save money. It is free, fora short time, with 
every order for a NATURAL METHOD 
STAMP AFFIXER. Some of the subjects 
are: Stealing ge ona used in 
Large Concerns. Short Cuts. Accu- 


rate Checking Schemes. You will Ss 
Se 


surely find this book helpful. ey 
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O A good many men in the station- 

ery trade who hold positions of re- 

sponsibility it seems that the work 
they are doing is of the never-ending sort 
which gives them no respite from the mul- 
titude of minor details which must be han- 
dled every day. They feel that they can- 
not afford to neglect anything, and there- 
fore they go on and on, handling each day 
an amount of work which would utterly 
submerge men of less experience. But 
when all is said and done, is the reward of 


work sufficient recompense for the 
Many 


such 
time and nervous energy expended? 
very excellent men who are accounted suc- 
cessful never seem to have time for any 
recreation and die literally in harness, be- 
fore they have seen more than a small part 
of their own country. 

Perhaps the stationery business is one 
where masses, cohorts and armies of de- 
tail tend more and more to submerge the 
worker who feels that he must attend to 
everything himself. But the expansion of 
the lines the stationery store now carries— 
four-fold greater, perhaps, than a quarter 
of a century ago—has proved a blessing in 
disguise to many a harassed manager who 
felt that he could not possibly do any more 
But there is sometimes a big dif- 
doing work and accom- 
plishing results. To be forced to the wall 
is to be compelled to think. The best of us 
are inclined to move along the line of the 
least resistance, and this usually means that 
we fall into ruts which take no note of 
changing conditions, but we pile more and 
more upon our own little systems and habi- 
tuated methods, trying to fit the condition 
to the method rather than to find a method 
to handle the new condition. When, how- 
ever, we are forced to admit inadequacy 
and to emerge from our grooves and devise 
new ways of doing work in order to get 
more work done, then is when we begin to 


work. 
ference between 


grow in earnest. 
Value of Habit. 

To become habituated to the best known 
method of performing one’s work is a very 
great blessing. If each day we had to learn 
anew the lessons of the previous days there 
never would be any progress. When the 
hand is trained to do its work with ease and 
rapidity, the mind is released to follow the 
thought that the hand traces. Good habits 
may be classed as the world’s greatest la- 
bor-savers. But one may follow one’s habi- 
tuated ways too far. The progressive mind 
is ever inquisitive to devise better ways— 
to economize time without sacrificing effi- 
ciency. Next to pursuing progress volun- 
tarily is to be forced to do so in self-de- 
fence, wherefore we say that he who has 
to do more than he possibly can do under 
his old ways is blessed among men pro- 


Better Methods Make Better Men 


Development and Expansion of Business 
Have Forced Development of System 
and Strengthened Individuals. 


enough on the 
doing 


vided he is carried far 
stream to discover better 
old work, without resting content merely 
with a method to handle the new. 

It was Henry Ward Beecher who said, 
“When I want to get anything done that I 
can’t do myself, I go to the busiest man in 
my congregation—he always has time to 
do more.” And Mr. Beecher was wise. The 
man who has a little work usually has no 
time to add more duties—but the busy man 
who must plan and concentrate can always 
find an hour between daylight and dark to 
get one or two more jobs done than he has 
been accustomed to do. 


ways of 


How many stationers in the last decade 
have been forced to invent new systems to 
keep up with the procession will never be 
known, but it is a good sign to see some 
of our busiest men spending a few weeks 
each winter in the South or in California 
and each summer lightening the rigors of 
the dog days at the various lake resorts 
or pursuing sport with the rod and gun 
among the woods and streams of the north, 

We sometimes hear men say enviously, 
“Well, I wish { had enough money to af- 
ford to leave my business and go to Florida 
like Blank does.” This is unjust to Blank, 
for it fails to give him credit for a superior 
method which has enabled him to leave his 
business for the time necessary to take the 
trip. 

Conservation of Time Highest Economy. 

Reduced to its final equation, time in 


this world, short though it is, is all we 
have. The measure of a man’s ability is 
how much he finds the time to do, pro 
vided, of course, that the things he does 


are done well. Careful, concentrated at- 
tention devoted to the problem of getting 
two jobs well done in the time it formerly 
took to do one will pay big dividends if 
one works out the proper system. 

Detail work must be done and done right, 
for it is upon the sum of the details prop- 
erly accomplished that the business thrives 
and derives its reputation. Since it is 
obviously impossible for one man to attend 
to all the details in a prosperous business, 
it remains for the manager to train others 
to attend to detail work, while he attends 
to the details which fall properly within 
the scope of his own office. It follows 
that the better he can train others to do 
the work, and the more of his own work 
he can safely delegate to others, the more 
successful he should be, for his time will 
then be free to give full consideration to 
plans and problems which before were put 
off and received but scant and perfunctory 
attention. 

To the ambitious man the knowledge that 
he has so systematized his business and 


mat 
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trained his employes that the business will 
practically run itself, is a spur to his ener 
gies, prompting him to put on those finish- 
ing touches which mark the difference be 
tween and excellent. To have time 
to add these fine points, to instruct clerks 
in conversation and deportment in such a 
way as to give them that which will be of 
value to them and to the business, without 
hurting their feelings; to make a suggestion 
here and there about a different arrange- 
ment of the goods; to give ideas to the 
man who trims the windows; to get up 
campaigns of publicity that shall be inex- 
pensive and yet which shall give a dis- 
tinctive touch to the literature of the store 
—these and a hundred other things mark 
And they give to 


] 
ZoOoC 


the man who has time. 
his business a standing which competitors, 
not knowing the secret, strive in vain to 
imitate. 

The truly effective man is the one who 
gets out from under the work his help 
can do as well as he can, finds the 
time to do what his help can not so suc- 
cessfully accomplish. 


and 


BUFFALONIANS BANQUET. 

The Stationers’ Club of Buffalo held their 
annual dinner in the banquet room of Stat- 
lers’ Hotel on the evening of January 21st 

The attendance 
history of the Club, there being fifty pres- 
ent \mong the guests were Frank Wright 
National President, 


was the largest in the 


Bailey of Boston, the 
Lansing G. Wetmore of Rochester, Chair- 
man of the National Association, and C. W 
Allen of Fielder & Allen of Atlanta 

proceedings 


Between the courses the 


were enlivened by singing under the leader 
ship of Harry J. Tyndale. 

\fter the coffee had been served the 
gathering was called to order by President 
Lockwood, who after a short address in 


troduced the president of the National As- 
sociation Frank W. Jailey ot Boston, who 
was received with great applause 


Lansing G. Wetmore followed with an 
address which was full of ideas and was 
listened to with great interest. 

Mr. Allen of Atlanta was next called 
upon and upon rising was greeted with the 
singing of “Dixie.” 

Other speakers were John C. Adams of 


Adams & White Company, Ernest Besser, 
who is the oldest stationer in the club. Du 
Monte A. Whiting of Vosburgh & Whiting 
Company, and Henry P. Fink, who spoke 
for the employees. 

The tables were decorated by Harold E 
Reynolds, the resident manager of the Den- 
nison Manufacturing Company. 

Much credit is due the entertainment 
committee of which Oscar J. Besser was 


chairman. 























Something About An Interesting Art. 


HE art and science of Photogravure, 
wonderful in its conception, perfect 
in its accomplishment! Producing 
idealism in picture, portrait and commercial 
work! <A process that enables such things 
to be engraved on metal without the labor- 
ious hand engraving formerly necessary, 
yet giving better results from an artistic 
point of view Readily reproducing the 
finest paintings and best drawing. 

As it becomes necessary to illustrate 
costly books by means of engraved plates, 
photogravure has economized the work and 
made it more attractive and quicker of exe- 
cution. 

Photogravure is an expensive operation. 
It is not uncommon for it to take two or 
three weeks in the perfection of a plate, this 
depending on the character of the subject. 
Yet there is a great margin in its favor as 
regards hand engraving. 

In photogravure reproductions of por- 
traits by great masters, of refined execu- 
tion of landscapes, or minute detail of most 
varied color, either may be reproduced with 
perfectness of gradation equal to that of 
hand work in its perfection. 

The Method. 

Take a copper plate and make it abso- 
lutely clean, the polish being effected with 
whiting and water. The plate is now cov- 
ered with asphalt. It is then heated until 
the asphalt is partly melted and the dull 
surface is changed to a gloss. 

When it is a plate which is being pre 
pared for line work no other steps in its 
preparation are necessary, but when the 


Essay Read by George Gladstone Craven of 
the Chas. H. Elliott Company Before 
the Philadelphia Stationers’ As- 
sociation Jan. 15. 


plate is to be a tint plate without line and 
producing prints much like those known as 
mezzotints, it is usual to prepare the plates 
in the first place by precipitating upon them 
a fine powder of rosin and asphaltum. This 
granular surface so obtained may be either 
coarse or indefinitely minute. 

Gelatine treated with bromide of potash 
is made insoluble under action of light, but 
instead of gelatine on account of expense 
some forms of albumen may be used such 
as asphaltum which is found to answer just 
as well. 

In making a photogravure in line of a 
photographic transparency, or positive of a 
print or picture, the object which is to be 
reproduced is placed in contact with the 
copper plate which has been coated with 
the asphaltum or albumen and a strong 
light passed through this negative to the 
sensitized plate’s surface. 

In this way the surface of the prepared 
plate is turned into a relief copy of the 
original. 

The plate is then etched by an acid of 
perchloride of iron which eats it away as 
exactly in the case of etching. 

3y this process the finest results in the 
making of the plate are reached, but the 
expense of making the plates and producing 
the pictures therefrom by what is known 
as the plate printing process, limits its use 


The process of photogravure is so perfect 
that in producing a painting every touch of 
the painter’s brush is seen in the copy. 

And now for the process of printing from 
a photogravure plate. It is beyond the com- 
prehension of the novice to see the opera- 
tion performed, 

The presses used for this purpose have 
been in existence many years, and have 
never been improved on nor changed in any 
way. ; 

This press consists of a steel roll with a 
flat part that allows the bed of the press to 
return after an impression has been taken. 
There is a flat place on this roll and after 
the impression has been made the bed of 
the press returns to the printer actuated 
by a weight on a strap. A pretty primitive 
machine, the plate printing press! 

But listen to the process of inking the 
plate which is indeed more primitive. An 
ink roller is run over the plate literallv 
smudging it in ink; the printer wipes off 
the surplus with a rag and then with the 
palms of his hands, the only known way 
absolutely to clean a metal plate. 

The fastening down of the plate on the 
bed of the press is one of the secrets of the 
business. 

If the printer does not have a helper to 
take off the sheets after they are printed, 
he uses an ingeniously folded piece of card 
board and takes the sheet off without a par- 
ticle of soiling. 

Plate printed work is laid on sheets of 
wrapping paper one over another and laid 
away till the printing is dry. 


Law Proposed Against Printing Stamped Envelopes Free 


is the text of duplicate bills 
“prohibiting the 


Following 


Congress 


now before 
printing of certain matter on stamped en- 
velopes and the sale thereof.” One bill was 
introduced into the House by Representa- 
tive Tou Velle and was referred to the 
Committee on Postoffice and Post Roads. 
The duplicate bill was introduced into the 
Senate by Senator Nelson and was referred 
to the corresponding committee of the 


Senate: 
A BILL 

Prohibiting the printing of certain matter on 

stamped envelopes and the sale thereof. 

Be it enacted by the Senate and House of 
Representatives of the United States of Amer- 
ica in Congress assembled, That from and after 
the approval of this Act it shall be unlawful 
for the Post-Office Department, or any officer, 
head of bureau, or chief of division thereof 
to print or have printed, or sell or offer to sell 
any stamped envelope bearing upon it a print- 
ed direction giving the name of any individ- 
ual firm, or company, or any number of any 
post-office box or drawer, or any street num- 
ber or the name of any building to which it 
shall be returned if uncalled for or undeliv- 
ered: Provided, That this shall not apply to 
those envelopes printed with a return card 
left blank as to name, address, box. drawer 
street number, or building, and which only 
give the name of the town or city, with the 
State, district or Territory 

This proposed anactment is the result of 


efforts made by the National Joint Com- 


mittee, composed of committees from the 
\merican Envelope Manufacturers’ Asso- 
ciation, International Association of Photo- 
Engravers, National Association of Sta- 
tioners and Manufacturers, National Edi- 
torial Association, National Paper Dealers’ 
\ssociation, Printers’ League of America, 
United Typothetae of America to bring 
about a change in the custom of the Post- 
office Department with regard to the print- 
ing of return addresses on stamped envel- 
opes by the Department free of charge. 

The Joint Committee argues that the free 
printing of government stamped envelopes 
is for the advantage of the few and to the 
disadvantage of the many. In a recent 
bulletin the committee says among other 
things: 

So far as it monopolizes labor for the benefit 
of a single contractor, it is wrong upon all 
other labor, which desires competition and has 
a right to it. 

It is a monopoly, and it promotes monopoly. 
It encourages the socialistic tendency insidi- 
ously and menacingly 

Every business man in the whole country 
has equal cause, with the allied printing and 
paper trades and the workers in the graphic 
arts, to oppose this dangerous practice. It 
is not a far cry from these paternalistic prac- 


tices to an ever-increasing encroachment upon 
the private business of anybody and every- 
body. Therefore, it is absolutely true that this 
is everybody’s fight who believes in the right 
of property, in competition, and in opportunity 
to do business and to work. 


The claim is made that the use of the free- 
printed Government stamped envelope im- 
proves the postal service, chiefly by decreasing 
the activities of the Dead Letter Office; but 
the fact is, the use of privately printed stamped 
envelopes serves the purpose effectively and 
properly. Besides, the use of the free-printed 
stamped envelope, as at present promoted, is 
almost wholly confined to large corporations 
and other concerns which would use return- 
request envelopes anyway, and are well able to 
afford them. Worse than that, the. general 
public, which might use the return-request 
more extensively and thus really decrease the 
work of the Dead Letter Office, gets no con- 
sideration in the sales-promotion scheme of 
the department. 

Thus, this abuse is notoriously for the ad- 
vantage of the few and notoriously for the 
disadvantage of the many; and the many have 
to pay the bill, not only for the free printing, 
but ultimately for the numberless dangers re- 
sulting from the growth of this most glaring 
and dangerous example of paternalism. 

Moreover, this increasing volume of free 
printing by the Government involves an equally 
irksome volume of free advertising for the 
few favored users of the free-printed stamped 
envelope, who can and do employ their free 
advertising opportunities every time a free- 
printed stamped envelope is mailed. 


Business men are urged to write to their 
senators and representatives requesting the 
passage of the above bill. 
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The upper left hand picture shows an Indian native stationery shop, that of Nuzerally & Cumrodeen, Bombay. 
connections with native states all over india and are direct importers of all stationery lines. The next picture illustrates a section of the 
handsome show rooms of Thacker & Co., Ltd., Bombay. They are the largest European house for stationery and office requisites in Western 
India. They do not handle office furniture, but deal extensively in minor office appliances. The lower picture illustrates a portion of the 
show room of the London, Eastern & American Trading Company, Bombay, importers of American sectional bookcases, roll top desks and other 
woodwork office appliances. All of the above photographs were taken by W. H. Saxon Davies of the Remington Typewriter Company, for last 
month’s number of Office Appliances, but were delayed in transit and failed to reach us intime for insertion 


They have extensive 


in the January number 
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OFFICE FURNITURE THAT 









Patent applied for. 


CAPACITY: 
20,000 LETTERS. 


SOLID OAK. 


ROLLER BEARING. 
FULL HEIGHT, 
DUST PROOF 
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ers for Filing Letters, Cards, 
Checks, Catalogs, Docu- 
ments, Legal Blanks, Elec- 


tros, etc. 


je COMPLETE OFFICE ON LEGS—rne GREATEST DESK SUCCESS 


The Vertical Letter File, Desk and Combination Filing Cabinet represent the BEST VALUES in Office 
Fumiture. We fumish either with the purchasers’ CHOICE of Filing Drawers for Letters, 3x5 or 4x6 index cards, 
Cancelled Checks, Legal Blanks, Electros, Documents, Vouchers, etc. 

Substantially constructed of either Solid Oak or Birch Mahogony. All joints “ Let in,” glued and screwed to- 
gether. As well built as select material, competent mechanics and up-to-date factory equipment can make them. 

ew finished in Golden or Weathered Oak or Birch Mahogany. Fine enough for the handsomest office 
surroundings. : 

PROFITS on this line are large. Prices to the consumer comparatively low. Wester dealers protected against 


exorbitant freights. . . 
“a THE Sts Manufacturing Co. 


Sell Weis’ Prodacts and insure a prosperous 1910 
161 Union Street, MONROE, MICH. 


Write us to-day for Dealers’ Prices and com- 
New York Office, 108 Fulton Street, A. H. DENNY, Mer. 











plete Catalogs. Sectional bookcases and horizontal 


SELLS 





No. 425 
Contains 


Two Double Drawers 
for 4,500 3x5 or 4x6 
Index Cards Each 


Three Drawers for 
5,000 Letters Each. 
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DRAWERS. Filing Sections in catalog ** B,” ce Furniture 
and Stationery Supplies in catalog “* C."" ADDRESS MAIL TO FACTORY. 
Quality: the condition of being of such and such a sort 
hs , ; or 
as distinguished from others—Webster’s Dictionary 
Distinguished from others in each detail of their manufacture are the celebrated writing papers of 
the EATON, CRANE & PIKE COMPANY. Their texture, finish, color and character of putting up is 
of such a sort as to place them in a class by themselves 
Your customers know that the ‘‘Made in Berkshire” trademark 
f the Eaton, Crane & Pike Company is the hallmark of Quality. 
Our many years of successful experience, and our constant and 
extensive advertising have placed our name foremost in the minds 
f the letter-writing publ« 
Follow the line of least resistance. Concentrate upon the 
Eaton, Crane & Pike Company’s line of writing papers, at the fore- 
front of which are the justly celebrated papers made by the Messrs. 
| Crane, of Dalton and Highland Linen 











EATON, CRANE & PIKE COMPANY 


PITTSFIELD, MASS. 
NEW YORK OFFICE: Brunswick Bldg., 225 Fifth Avenue 

















Office Appliances Show in St. Paul 


the first annual 
business held in the 


Northwest was opened in the main 


N December 2, 1909, 


show ever 


store of the Louis F Dow Company, at 
336, 338 and 340 Minnesota street, St. Paul, 
Minn 

The Louis F. Dow Company has the 


agency for a large number of office appli 


ances, but this show was not held for thi 
purpose of displaying only these devic: 
There were other 
companies exhibit 


inig, such as the Edi 
son Commercia 


Phonograph Com 


pany, the America: 
Multigraph Sales 
Company with then 


Multigraphs and pa 


per folding ma 


chines, the Smith 
Premier typewrite 
Company, the Su 


[ypewriter Com 
pany, and the Elliot 
Book 


Fisher ype 


iter Company 


a 
\ number of of e 


ad 


fice appliances com 
panies for whom thx 
Louis F. Dow Com 
pany are agents sent 
special displays and 
demonstrator 
among those being 
the G. W Todd 

Protecto 
the C. S. & 


Company 


Company 
graphs; 
R B 
loose leaf 
the Irving Pit 


devices 
Man 


ufacturing Company, 


I v00ks and ring bind 


se leat 


the 


price 


ers Dennison Manufacturing Com 
Stamp Company; th: 

the Globe-Wer 
cabinets 


Desk 


Hardmouth 


Dime 


Stands; 


pany; the Ellis 
Sengbusch Ink 


nicke 


Cases 


Company, filing and book 


the Commercial Company, 


ro: the | ( 


Chicag Company 


pencils; Eberhard Faber, p 


Watermar ( 


Kohinoor, 


ba a 


ompany, rountatl 


The idea of holding a business show was 


experimental proposition for the com 
went into it full of tl 


ny, but they 


Successful Results Achieved by Big Dealers 

Who Open Their Doors in a Big 
Office Appliances Exposition. 

Phe 


justified 


termination to make it a success fine 


results they achieved more than 


the work they did, and is a tribute to the 


company’s judgment and the ability of its 
personnel 
The decision to hold a 
] ? t 


been made abot two weeks 


business show had 


before it 


ty 


Thursday morning, Dec. 2nd, and during 


large number peo- 


During the 


noon quite a 


ple were in attendance aiter- 


noon and evening of the first day more than 


1.200 people attended the show, each suc- 
ceeding day having at least as many people 
is t first day. 

During this time the business colleges of 
the ty adjourned their schools and 
sent then entire attendance 1! body 

to the that 
be 
« a 
the 
fF de 
vhich 
eT 
a 
as 
han 
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OFFICE APPLIANCES SHOW—LOUIS F. DOW CONPANY, ST. PAUL tm 38 
was opened and therefore it required con The reason for the show being held dur 
siderable fast work to make the proper ar ing the first part of December was to giv 
rangements with the different concerns for the business man an opportunity seeing 
their displays a number of the different de s made and 
\t the time the advertising matter was to enable him to secure them, al to mak 
put out in the city and the bill board an- his changes according at the rst of tl 
nouncements were put up, there was con- year when new goods are ge! 
siderable speculation as to what was the So interesting and su 
real meaning of a business show Chis was sho notwithstanding ‘th 
left unanswered until the show was: held veather was not verv fav ‘ 
and the people could see for themselves company will probably give anot] exhib 
Business Show Well Attended. ff the kind next year 
Che show was opened at 9:00 o'clock o1 r scale. 
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Will You Do This For 
Larger Profits? 


Will you sell MultiKopy Carbon Paper and 
Star Typewriter Ribbons if we can prove to 
your satisfaction that they bring larger profits, 
more customers and easier sales? 









Of course you will. Any thinking man would. 
These two articles have, ever since their intro- 
duction to the public, been easily the best 
sellers in their line. 










And now we’re advertising in all the publica- 
tions where it’s likely to do you good. 






Therefore this year’s demand will 
be many time greater 
than ever before 











If you want to know just how easy it really is 
to increase your profits, write for our 1910 
plans for helping our dealers--NOW. 
















F.S. Webster @ Company ety, 


STHEWEBSTER 338 Congress Street, BOSTON, MASS. Ln . oe 










TR 
Ryeave _. New York Chicago Philadelphia 
Tay) 396 Broadway 211 Madison St 908 Walnut Street 
ULE maRR) > Pitts burg London Paris 
MARK 432 Diamond St 67 King William St. Rue Saulnier 10 





CARBON eo itl Berlin, Friedrichstr 60 
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THE CARTER’S INK COMPANY 


PRINCESS COVER ee 
On Wednesday, January 19th, with the 


moving of the main office from Columbus 








Papers for Catalogues and 


STAR Manifold LINEN 


Add quality and distinction to printed matter. 


avenue, boston, the Carter's Ink Company 
egan doing business in its new re-enforced 
concrete factory just across the river in 
Cambridg« \s a matter of fact, manufac- 
We also make Paper for Carbon Manifolding turing has been going on for some time, 
in all its branches. 





| but the old building has been in use also so 
Cc H DEXTER QQ SONS that official occupation began on the above 
bad e date. It may be of interest to the many 
Windsor Locks, Conn. friends of this well known firm to note that 


their postoffice address is now Cambridge 


Marca de Fabrica—“Princess” 














“C” Boston, Mass. They are still to all 
intents and purposes a Boston house 
A description of the new building has 


appeared in this magazine before so we will 


not go into details here. The great thing 
that the Carter Ink Company needed at 
this time was room to take care of its 
rapidly increasing business. The old build- 
ing had been outgrown a number of years 
ago, and there was absolutely no chance of 
extension. The new plant contain 
Quausry Gueawrsep square feet with a frontage of 187 feet 
just three times the frontage of the Co 
lumbus avenue building. The floor space of 
the ribbon and carbon department alone 
has been increased fourfold 
The building is absolutely fireproof 
throughout, and to further guard 
tents against fire a complete system of 
sprinklers, pumps and an underground tank 
holding 65,000 gallons have been provided. 
The manufacturing plant is complete in 
every detail, including the latest ink, ad 
hesive, and ribbon and carbon making ma 


chinery—color grinding and mixing ma 





chinery, and labor saving devices for label 
ing, etc., etc. These are too technical to go 
into here. The shipping facilities are of the 


best, including as they do two spur ttacks 
which proved their usefulness even in the 
construction of the building, as the materia 
could be transported right to the back 
na 


OX top 


doors. The box-making plant 


The House of Quality Carbons | 


printing plant are located in the basement 


and are much enlarged over th 













g We have specialized carbon \ word should be said of the laboratories 
paper requirements and produced which occupy nearly the whole of the front 
a different paper for every use. of the fourth floor. They represent the lat- 


| est and best ideas in this country and 
@ Each paper, however, contains ee ee bese agit 
only I. C. P. quality and means | hesives famous the world over. Charles 


no difference in grade. simply a | Schmitt, the head chemist, who recently 


° ene spent some months abroad, has embodied 
wider range of adaptability. ane of the latest suggestions found there 
: with the most advanced ideas here until the 

q¢ Dealers, write today for Sam- laboratories are well nigh perfect 
ples and prices. This removal to new quarters is certainly 
an event in the life of the Carter Ink Com 
pany, and represents the third move since 
in 1858—each time being a move 


The International Carbon Paper Co. | ...3s00 2: 


creased business. The present move looks 


241 Center Street, New York, U. S. A. | permanent for years to come, for ample 





provision has been made for enlargement 


| 
THE BOCK COMPANY, Western Agents, First National Bank Building, Chicago 
C.D JOCELYN & COMPANY, 41 South 15th Street, Philadelphia, Distributing Agents for Pennsylvania | | 


at the rear of the building 
The site is ideal, being on the very banks 


CENTRAL TYPEWRITER SUPPLY COMPANY, Kansas City, Mo. 


of the Charles river basin recently made 























by the dam thrown across the river. This 
basin bids fair to he one of the beauty 
spots of the country, as it is being devel 
oped along lavish lines. Take it all in all 
there 1 ery little left to be desired the 
new hot of this long established 


pany 


A BOOKLET ABOUT CARBON 


PAPERS. 

“Getting Down t Brass Tacks” might 
well be the title of the clever and handsom: 
ok cel tly ent out by the Peerl 
Carb & Ribbon Manufacturing Company, 
Ltd Niagara Falls, N. Y. The company 
calls it, “Mostly About Carbons,” and that 
is pretty good, but it doesn’t say enough 
Usually ook designed to advertise som 
pec ine of g mtent with telling 
of the big factory and the improved facili 
ties, the skilled workmen scientific pro 
esses, the excellent product, etc., conclud 
ing with some letters from satisfied cus 
tomers and a price list of the goods in theit 
several grades and varieties. Such a scheme 


when it is carefully worked out, makes an 


excellent and convincing piece of advertis 


ing, but the Peerless Company has gone a 
step farther. Mindful 


f the pudding 


of the proverb, “The 
proof « is in the eating there 
of,” they have included in their booklet 


? 
in addition to all the other informatio1 


necessary, liberal samples of all their dif 
ferent carbon papers, including the “Peer 
| ” “Klear Copy,” “Niagara Falls,” “Ar 
row,” “Regal,” “Supreme,” and “Tiger” 
brands of carbon, and their full or double, 


train order, copying and pen and pencil car 
bons. 

Where the same brand is made in several 
colors a sample of each color is included 
These sheets are so arranged that 
they may be removed from the booklet 


utilation and without destroying 


sample 


without n 
the booklet. The dealer may, therefore, se 
lect the brand he 
fore deciding may give it such tests as he 


wishes to order and be 
may deem necessary. The scope of the 


brands is wide, giving ample opportunity 


mn for various purposes. 


iven regarding prices 


for selecti 
Full information is g 
of the company’s carbons and typewriter 
ribbons, with a page devoted to useful data 
regarding the widths of ribbons suitable for 
the various typewriting machines on th¢ 
market This includes machines in com 
and machines which are not 
common use, likewise old models of ma 


chines which have been improved within 


mon use 


recent years.. It is a valuable list and 
should be in the hands of every dealer who 
wishes to supply his trade in all emergen 
cies 

The manager of the Peerless Carbon & 
Ribbon Manufacturing Company, Ltd., is 
who will be pleased to 


Gordon G. Ronan, 


hear from both large and small buyers of 
carbon papers. The company’s office staff 
will show equal courtesy alike to large and 


small buyers. “Mostly about Carbons” will 


be sent upon request 
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Why the Triner Postal Scales 
are the Only Positively Accurate and 
Scientifically Pert ect Automatic Scales 


ade 
BEC AUSE They do not show any 
Variation, no matter where the article 
is place don the platform, they reg- 
ister al wage sureee t 

ey are constructed entirely of the 
best Cold Rolled Steel; absolutely no 
castings to bre ak in transportation, 
and handsome in design and finish. 

Sold by all Leading Stationers. If 

yours cannot supply you, we will pre- 
pay the express charges. 


TRINER SCALE & MFG. CO. 


RINER POSTAL SCALES 



































It gives all prices and graphically illus- ey 


> 
oS 
trates every item. fore 
° e We 
\ mere coupon request will bring a 
A mere cou] jue: g ws 


this valuable book to your desk by oe 





; ; é "39%, ae 
return mail. Send direct to” gy * Ys" - 
Sr SP KO 
. y er id ’ om e 
She Globe“Wernicke Co., OP od Ceri le 
- 2 a ro 7 oN rh oe Pol 
Cincinnati, U.S.A. “gr Wr ees 
_ FA a oe a” ¢ if of Pal of 








1155-57-59 W. 21st St., Chicago, Ill. 
cr ‘ 
To Clinch the Office Supply Business— 
Turn to Pages 115 or 122 and Show Your Customer 
the difference between Globe“Wernicke Ver- 
tical Filing Cabinet Supplies and the kind 
that costs less—and is worth less. 
____-——s-s When you canvass a customer 
aE} for Ofhce Supply orders of any 
, kind, it will pay you well to take 
Catalogue 609 with you. Pages 
115 to 125 describe the entire line of 
gol! Slobe=Wernicke 
: * eye 
Vertical Filing 
a 2 
Cabinet Supplies 
This new catalogue is more 
than a mere price-list. 
It is a carefully prepared and 
illustrated Reference Book. Con- 
tains 132, 8x10 pages; tells all about the handling, 
filing and storing of correspondence, records, valu- Pra 
able papers; tells just how to equip a modern Pd 
ofhice; w hat to buy, how to order, etc., etc. Paces 








OME people have an irresistible inclina 
tion to give advice. The doctors with 


their fondness for cute littk 


Musings of a Philosopher 


words 


call it a predisposition. 


The world looks coldly 
such people. 
of more or 


askance upon 
Some even favor punishment 


less severity—boiling oil, or 


something such. But this should not be 
done. The adviser is not really bad. Sim 
ply unfortunate, and to be commiserated 


If he happens to be 
capable of giving good advice, 


a real philosopher, 
a commend 


able way of punishing him is to act upon 
his advice and prosper, while he spends his 
life in the dusty path of poverty 

I fear I am one of the unfortunates al 


luded to above. 


And to me this comes un 


der the heading of “Sad, If True.” 


But like the 
misfortune a stepping stone to 


ot every 


good fortune 
misfortune into profit. 
generally getting paid for the advice 


I gave. 
One day 
smaller boy 


school room. 
I was paid for that advice 


paid twice. 
First the 
father paid 


when a mere lad I 


fabled wise man—who makes 


I succeeded into turning my 
For I succeeded in 
which 


advised a 

to set off a fire cracker in the 
He did it 

In fact, I was 

teacher paid me. Then my 


me. I forget the amount of 


the remuneration, but I considered it lib 


By Bernard Brady. 


eral—even munificent. It made me_ so 


proud and haughty that for a whole week 
[ wouldn't sit down at the table with my 
brothers. I took my meals from the mantle 
piece, 

One day in passing a store [ saw an in 
cipient fire and advised the merchant to 
throw a bucket of water on it. He took 
my advice and it extinguished the fire. He, 
too, paid me for that advice. He gave me 
five dollars. That spoiled me completely 
Since then I have devoted much time giv 
ing advice to business men 

It has paid me fairly well; but I can’t say 
as much for the business men who acted 
on it, for I fear it has gotten some of them 
into all sorts of trouble. 

There was Jim Douglas, for instance. He 
had a small trade in second-hand desks and 
office fixtures. He had a little dark store 
in which he piled his goods, pell mell, with 
never a thought of mending fractured legs 
or polishing dull surfaces. 

Read the 


He had an easy time, Jim had 


newspapers all day long, undisturbed by 
callers or customers. He had leisure time 


to sell, 


and was happy as a clam at high 
water. 
[ gave him some advice about neat stores, 


spic and span goods, salesmanship 


He acted on the advice and the resul as 
sad indeed 

It completely destroyed his life 
and happiness. Customers came in and in 
terrupted his newspaper reading. He was 
forced to hire clerks who insisted on being 
paid every Saturday night. Money accumu 


his cash register and | 


lated in ne was Wo! 


ried with the care of it. His business ma 
liciously persisted in growing; and today 
his tax bill is fifty times larger than it was 
in the good old times. 

It is tough on Jim—I mean Mr. Douglas 


I acknowledge. His ease gone, his leisure 


gone, his little store gone, the car 
factory on his shoulders, with the worry 


and trouble of money to invest 


I could cite the case of several ot de 
luded unfortunate merchants who have lost 
leisure and peace of mind by adopting my 


suggestions and who sigh for the care-free 
days when the men who crease trousers 
knew them not and the bootblacks solicited 
them in vain 

It is a dangerous thing to act upon good 
advice in these parlous days, particularly the 
advice which is given in trade publications 
For the world is moving so fast; and op 
portunities can so speedily ripen into for 
between failure and 
dreadfully thin and 
so easily crossed that if a man is ambitious 


tunes; and the line 


success is so dreadfully, 
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N.Y. 





“Gill 


Now ready 


Wide opening rings, 

Close fitting joints and 
perfect action. 

Full ring capacity. 


Most Easily Operated Price Book in the World 





Edge’ PRICE BOOKS 


“Loose Leaf, but thin as sewn books of same capacity.” 


Simplest — Lightest — Strongest — Most Compact — 
Most Satisfactory Price Book Ever Made 





deliver to the trade, after being thoroughly tested at the factory and proven 
superior to any other. 








and simple, you should get one and see it for yourself. Every one carries 


Sold to dealers at good profit-returning prices. 


Se 


‘Gilt Fdge< 


) Loose tear 
j_— DEVICES 


and prices solicited. 





To fully realize just how good the ‘*@ilt Edge’ 
price books are; how c 


a strong guarantee, as do all “Gilt Edge’ devices. 


Inquiries for samples 


POUGHKEEPSIE, NEW YORK ~~ 


Branch: 106 Fulton St., New York City VW 











compact, light, durable 


> 
OSE LEAF.» 


Lx (\W 

















and aspiring there is a continual danger as 
he peruses the pages of a trade publication 
across a little pointer here, a 
suggestion there, a hint yonder, 
help him cross the thin and narrow line 


of running 
which will 
and lay the heavy responsibilities of suc- 
cess and prosperity upon his shoulders. 


A VALUABLE BOOK. 

in Retailing” is the title of one 
of the best books on commercial subjects 
which has come to our desk for a long 
time. There is not a line of cut and dried 
“kivver to kivver’” it 
is interesting and full of valuable sugges- 
retail merchant. The author 
than whom there is 


“Success 


matter in it. From 
tions to the 
is Glenwood S. Buck, 
no brighter star in the firmament of ad- 
specialists. 3uck is the adver- 
tising manager for Butler Brothers of New 
York, Chicago, St. Louis and Minneapolis. 
He is the sort of a man who has always 
burst the seams of every job he ever held. 
He has been the terror of lesser concerns 
which couldn’t find enough work for him 
to eat up. By turning his talents to author- 
ship occasionally his present employers 
manage to keep him pretty well occupied, 
because he has been with them before and 
they realize that he is a dynamo of energy 
with a tremendous capacity for good work. 

“Success in Retailing” ought to be in the 
hands of every retail merchant in the Unit- 
ed States, whatever his business, whether 
selling shoes or office appliances. Short, 
terse paragraphs give practical advice on 
essential topics—How to Win with Small 
Capital—The Variety Idea—A _ Pleasant 
Business Career—What Line Shall I 
Choose?—The Safest of All 
Dollar—The Key to Success— 
What Capital is Required—What Should 
the Profit Be?—How to Find a Location— 
Where in the Town to Locate—Selecting 
the Name—What Shall the Fixtures Be?— 
Stock—How tto Buy the 


vertising 


Turning the 


The Opening 


Goods—When the Goods Arrive—Use and 
Abuse of Leaders—How Many “Loss Lead 
ers?”’—Looking Out for the Profit—How 


Goods—The Window Dis 
Hire Salespeople—Making 
Your First Little Bow—About Cleanliness 

The Variety Store’s First Advertising- 
Why You Must Advertise—How Much for 
Printer’s Ink?—Advertising Should Reduce 
Selling Costs—How to Get Advertising Re- 
sults—these and a hundred other practical 
topics are handled in a masterly manner, 
convincing by reason of the fact that every 


to Display the 
play—How to 


chapter is the result of experience. 

The style is terse and clear. No one 
can misunderstand the suggestions, and no 
uld follow them conscientiously with- 
some good degree of suc- 


one ce 
out achieving 
cess. The book has the 
Butler Brothers, in the preface 
that it is a sincere endeavor to tell the 
man with small capital how to succeed in 
retailing. It is copyrighted by Butler 
Brothers, and is dedicated “To the mer- 
chants of America—to the veterans as well 
as to the beginners.” 


who state 


endorsement of | 


| 


3usinesses— | 
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THE STANDARD PAPER 
FOR BUSINESS STATIONERY 


yn 
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A store of any kind soon becomes 
known by the class of goods it 
keeps, and by the character of its custo- 
mers. If you are in a “cheap” locality, 
carrying ‘‘cheap”’ goods may be the easiest way, 
but it is only a little less than suicidal to offer any 
class of trade goods one whit cheaper than, with a 
little ‘salesmanship, they might be induced to buy and 
ought to buy. 






















If you think your trade ought to buy 


Old Liampshire Pond Typewriter Raper 


you are neglecting a double opportunity—of keeping your customers 
satisfied, and of making good profits. Don't decide that because he 
has refused unknown papers or imitations, he will refuse OLD HAMP- 
SHIRE. There’s a big difference. We are the only concern in the 
country making bond paper exclusively——we are the pioneers in 
scientific paper selling. 












A Partial List of Stationers Who Handle It: 
| Forman-Bassett-Hatch Co. 





Cleveland 





Geo. E. Damon Co. Boston 







Francis Doane & Co. Boston || Marshall-Jackson Co. Chicago 
Thorp & Martin Co. Boston || Stevens, Maloney & Co. Chicago 
L. H. Biglow & Co. New York | Scranton, Wetmore & Co. . Rochester 






New York || W. H. H. Chamberlin Syracuse 







H. K. Brewer & Co. ‘ 
Corlies,Macy &{Co. New York | John A. Schlener Staty.Co., Mina’p’s 
Gerry & Murray New York W.B.CarpenterCo., Cincinnati 






Chas. Scribner’s Sons. New York || Kennedy Ptg.&Sta.Co., St.Louis 
S H.Alexander&Co.Pittsburg | Wm. Murphy’s Sons Co., Phila. 
Massachusetts 


S Ray af 




























South Hadley Falls 
A PROFITABLE 
DIP FOR 
DEALERS 
Just Push the Button and it’s Filled 


— The user’s appreciation is shown in 
Soe ‘Mey NM. our increasing business. A high grade, 
: self-filling Fountain Pen without 
screws, plugs, plungers, etc. Every pen 
guaranteed. Our dealers are meeting 
with big success. Write today for 
special proposition. 


Wm. A. Welty Co., Waterloo, Ia. | | 
aac 
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ST. LOUISIANS SMOKE UP. 


[The annual smoker of the St. Louis Sta 


Seem 






n c tioners’ Club was held Friday evening 
< | January 28, 1910, at 6:30 o’clock at the Mis 
souri Athletic Club. It was one of the most 
ens ] é| successful from the point of entertainme! 
2 | and attendance that has ever been given by 
this club 










IN 


Underwoods Inks 


[The committee, consisting of th¢ 
ing well-known stationers, Georg: 
Spalding, Robert D. Patterson, Francis K 
Adams, spared no pains nor expense t 
make the event an enjoyable and memor 
able one. They prepared a very enterta 
ing program, which was headed by 


Temple Male Quartet, who rendered the 








following program: 
(1) Quartet; (2) baritone solo 


Q For Fluidity, Perma- J sit" sation cmc 


vold; (4) quartet, popular songs; (5) bass 
° | solo, Mr. Leslie A. Cash 
nency, Non-corrosion of wari 
(1) Quartet; (2) stories, Mr. Joseph A. 


the Pen, and Splendid gpl aaa solo, George M. Ravold 


c ° li ° All set and drawn-out speeches weré 

f th | eliminated, it being the desire of the com 
Opying Qua 1 ICS, ese , saa ‘ Aedlngg «ea geen wo and during 
inks have never been the i mergers cana bore ly ee 
on several of the boys for little impromptu 


talks. Mr. Major of the McLean Printing 


+ 


Company delivered a very forceful talk t 


a | 
equaled. | | the young salesmen and tried to impress 


upon them the necessity of getting better 


‘ prices for their goods in preference to try 
Ask for it at 
your stationer’s 


ing to secure orders with no profits. Broth 






er Harry Brooks, the stalwart sergeant-at 










arms of the National Association, madé 
quite a neat little talk, in which he stated 








that the St. Louis Stationers’ Club was ‘ 
king of them all and for sociability and 





MANUFACTURED BY 
hospitality were hard to beat 












~ _ ” 
OOL KY | Among the other visitors present wert 
(aj JOHN UNDERWOOD & C0., J 
porary Manufacturing Company and J. W. Will 
‘ 30 Vesey St., New York. | more of Cook & Cobb Manufacturing Com 
pany 
90 Richmond St. E., 120 Queen Victoria St. | During the evening a number of songs 






TORONTO, CANADA. LONDON, E. C., ENGLAND. 


were sung by the entire assembly it being 











= ——— > = 

ee | Page ge Rie naire ag angen age gsi 

( isin: + 19 Pearl Street, 36 Boulevard des Italiens, one of the features of the club at all o! 

: Tec) a r ae a BOSTON, MASS PARIS, FRANCE. their entertainments to sing old-time songs 
eT Selber, Mor or - , se . >1 

—— Riva, The following menu was served: Blue 

- > point cocktail, celery, olives, cream of to 
rms : 3 : 
WRITING Dh | mato, larded tenderloin of beef, fresh mush 


rooms, green peas, rissole potatoes, Bell 





vue, salad, ice cream and cake, Camembert 





lls m La 


cheese, demi-tasse, cigars. 
The following telegrams, addressed 
W. J. Kennedy, president of the St. Louis 


THE EASY FASTENER | Stationers’ Ciub, were received during th 

























evening and contributed greatly 
PS Th ce ae auas 8 ee 
' : : sem<é¢ oO > sts 
papers together, w hether correspondence, invoices, amust 1€ gue 
O ] leposit slips, analysis sheets or loose leaf devices Chi . 1.92.10 
n y one prong With only one prong to fit into a hole the filing clerk a so ain 
° can do the work more easily and quickly than by the Your menu calls for at \r veg 
- - im 3 ) ie 1 alis for mea \ vege 
ina hole old n 10d, and the different lonathe ot prongs will N 
take f any number of sheets required tarian Nothing doing. Gibbs 
— During the past six months one electric | Ch 210 
— l : 30,000 Easy Fasteners for their nicag Z | 
use ; one automobile supply company has t Don’t know what I did, but I 
Patent Pending Send for samples po prices and see |} 
“ST ns 





; again 


it; you will like it and use it if you once 
Evansville, Ind., 1-28-10 


Manufactured by E, G. ROBESON, 753 Bedford Ave., Brooklyn, N. Y. Cannot get in until late. Kindly get box | 


| cigars. Agreeable. H. A. Vanderslice | 

















Belleville, Ill., 1-28-10 
You long legged old skate, are you still 
the job? Where has Cannon got any 
f Josh Hobbs. 
Chicago, IIl., 1-28-10. 


\m a witness for the beef trust. Can't 


thing on your 


i 4 


get away Olney. 
Chicago, IIl., 1-28-10. 

Owing to a severe attack of gout con 

tracted at your last banquet, will not be 
able to attend. Sam. Mayer. 
Centre of the Universe, 1-28-10. 

Sorry, but haven’t got over our factory 
\m on a diet now. Divver. 
Jefferson City, 1-28-10. 

Congratulations. I am with you this eve 


banquet 


in the spirit of Martin J. Collins. 
Abe Slupsky. 
Hoboken, 1-28-10. 
Oh, yes; oh, yes; you can say it all you 
Hyman. 
New York, 1-28-10. 
Tell Brooks to cut all banquets. What 
we want is orders. Witke. 


want. I don’t hear it 


STATIONERS’ BOARD BANQUET. 

The banquet committee of the Stationers’ 
Board of Trade, composed of Robert Ans 
ley, Frederick P. Seymour, Arthur P. Jack 
son, Harry G. Kiggins and Henry C. Bain- 
bridge, ex-officio, have arranged the date of 
March 22 for the annual board banquet, 
which is to be given at the Plaza hotel, 
Fifty-ninth street and Fifth avenue. The 
Plaza hotel is one of the most popular and 
high-class hotels in New York, and is un 
doubtedly among the finest in the world. 
The menu which has been selected by the 
h, if published here, 

ndance in itself. 


committee is one whi 
would insure a large 
The Stationers’ Board banquet will, as 
usual, be one of the finest affairs of the 
season, and the list of speakers, which the 
committee is now working on, is sure to be 
up to the usual high standard of the repre 
sentative speakers wl usually favor the 


Stationers’ Board. 


TAKE NEW SELLING AGENCY. 

Hardenbergh & Eddy have acquired the 
New York State selling agency for the En 
sign Electric Calculating Machine. The En 
sign Manufacturing Company, which is now 
located at Waltham, Mass., largely to in 
crease their production of these machines 
by moving into new factory which has 
been completed at Fanueil Station, Boston. 

Messrs. Hardenbergh & Eddy have one 
of the machines on exhibition at the Inter- 
national Office Equipment Bourse, 261 
Broadway, New York 

Office Appliances acknowledges invita- 
tion and complimentary tickets to the an- 
nual dancing party of the students and 
friends of the Utica (N. Y.) School of 
Commerce at Jacobus’ Dancing Academy 
on Friday evening, Jan. 21. The invitations 
were neatly printed at the school, and in- 
clude the names of the ladies and gentle- 
men forming the several committees and 


the patronesses of the school. 
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We manufacture everything in the Shipping Tag 
Label Line, in any quantity, at prices the lowest, consider. 
ing quality. Our goods have been on the market for 99 


years and are no experiiment. 


COUNTING 
HOUSE 
PAPER 
FASTENERS 


MTT 


Are different from 
the other kind 
Their perfect flexibility makes them pliable toa 
nicety without softness. Just stiff enough without 
brittleness. Made with round and flat heads in 
9 numbers, sizes, 1 to 4 inches. Nos. 1 to 4 
packed in round brass boxes of 100 each, ten 


boxes to a carton. Full size—actual count. 


Dealers should get our catalog, which shows 
the compiete line of THOMAS Specialties. 
Liberal Trade Discouat. 


Thomas Stationery Mfg. Co. 
Springfield, Ohio 
New York Office: 537 Pearl Street 


Chicago Office: 
515 Baltimore Bldg. 











DEWAR 


PULL OUT 


Vertical File Transfer Cases 


Wood Frame, Walnut Finish, 3-16-inch 
Trunk Board Panels, Cannot Warp 
or Split. 

Each Drawer is strongly braced with 
Steel Braces and has a Brass Handle 
bolted on and Brass Label Holder. 

Capacity—The entire contents of a full 
sized vertical file drawer or ten flat 
sheet letter files. 

Prices talk. Write and get them. 


EDWARD KIMPTON CO., Makers, §°4ob= Se¢ 

















Chicago Association Dines. 


HE EVENING of Saturday, January 


| 


15, will long be remembered by the 
members of the Chicago Stationers’ 


For eight has been 
the custom of the organization to hold an 
annual banquet. The first the 
kind which was held eight years ago is well 
remembered by the writer, and the unusual) 


success and interest of that affair prompted 


Association, years it 


occasion Ol! 


the resolution to make the annual banquets 
a feature of the the 
Each year it has seemed that the banquets 


association 


work of 


t 


have gone on increasing in interest and at 
tendance, until now they are almost a na 


tional affair, guests coming from nearly 


every section of the United States, if not 
for the sole purpose of attending the ban 
quet, then timing their visits here to con 


form to the banquet date if possible 

The 
was held in the gold room of the Congress 
Hotel. The hall tastefully 
propriately decorated for the occasion 


association’s eighth annual banquet 
and ap 


Che 


hour set for assembling was 6:30 p. m., at 


Was 


which time the reception committee was 01 
greeting the Che 
Messrs. A. A. Amberg, H. B 
Collins, W. H. Daniels, W. H. 
Hildreth, E. Y. Horder, A 
( loas, H. E. Knoth, Milton Lee, F. G 
Lehman, L. T. Marshall, T. S. Merril 
Clifford Morris, J. W. M 
Payne, P. Peterson, G. E. Ramskill, A. | 
Riddle, M. D. Rider, R. H. Rieger, H. | 
Sawtell, H. H. Shaffer, ¢ W 
Charles Stomberg and John Vack 


hand guests, committe 
( onsisted of 


Brooks, S. E 


Freeman, J. H 


Cormick, A 


Shearmar 


In less than an hour all the banquet 
had assembled and were conducted fron 
the reception room into the banqueting 
hall They were greeted by music from a 
string orchestra in the _ balcony ind 
throughout the early part of the evening 


before the speeches began the guests wet! 


delighted with this orchestral music and by 


vocal selections by Mr: Arthur Hah 
Since about three hundred gentlemen wer 
present at the banquet, space forbids tl 
publication of the complete list; but among 


the guests it affords us pleasure to note th 


following prominent stationers from othet 


cities: W. H. Meyer, Spencerian Pen Con 
pany, New York; | \. Meyer, Boorum & 
Pease Company, New York; George 1 


National 
Mass.; F. C. Bazley, Richmond 
Detroit: M. S. Middle 


Brooklyt 


Winne 


Springfield 


Papeteri Company, 
& Backus Company 
ton, Cooke & Cobb Company, 
W. J. Willoughby, Whiting 
pany, New York; G. G 
Crane & Pike Company, 
J. C. Allen, J. C 
ton, Pa.; James A 
Company, Dallas 
Cleveland, O.: B. W 
Company, 
Wels 
mecn.: : CC 


Paper Com 
Somerby, Eator 
Pittsfield, Mass 
Blair Company, Hunting 
Printing 
Millan 
Parsons, Parsons Sta 
Madison, Wis.; E. 1 


Manufacturing Com 


Dorsey. Dorsey 


Texas: S. S. Me 


tionery 


Blankemeyer, 


pany, Monroe, Numa 
Weeks-Numan Company, New Y ork \ 
Schooley Schoolev Stationery Comy 


Eighth Annual Banquet of the 
Stationers’ Association One of the 
Most Successful Affairs of the 
Kind Ever Held by the Organ- 

ization. 

Kansas City, Mo.; R. D. Patterson, 
& Skinner Company, St. Louis; N. J. Ja 
Jacquin & Co., Peoria, Ill.; H. D 
Berkshire Hills Paper 
Mass.; Albert B. Abrams, 
New York; J. T. Jemison, S. C 
Company, Cincinnati; James | 
Dakota; David Nicoll, 

Manufacturing, Company 
G. B. Wray, W. B. Bur 


ford Company, Indianapolis; E. H. C 


Buxto1 


quin, 
Shaw, 
\dams, 
Stationer, 
ratum 

Ford, N. 
Stationery 


Springfield, Ohio; 


E. H,. Clarke & Bro., Memphis; W. O 
Foote, Foote & Davis Company, Atlanta, 
Ga.; George A. Olney, Irving-Pitt Com 


Kansas City; C. W. Shearman, Na 
tional Blank Book 
Mass.;: F. L. Severance, 
pany City; B. A 
Desk Company, Boston; C 


pany, 
] 


Irving-Pitt Com 
Skinner, Derby 


B Wilbee and 


Kansas 


\. B. Hunn, Cleveland, Ohio; W. E. Milli 
gan, Maverick-Clarke Lithographing Com 
pany, San Antonio, Texas 

Other prominent stationers from out 
town were D. S: Sperry of Brown, Treacy 


& Sperry Company, and Henry FE. Vo 
Wedelstaedt of the Henry E. Vor 


staedt Company, both of St. Paul, Min 
and George M. Courts of Galveston, Te» 
These gentlemen occupied seats at th 
speakers’ table with President Fletcher B 


Gibbs, 
John 


Ger 


Toastmaster William 
B. Fay, of A. C. McClurg 
rege T. Buckingham, Rev. W. O. Water1 
Hon. R. B 
secretary of the treasury, and 


loch, Che 


Armstrong, for 


editor American Luml 


The Rev. William A. Waters pronou 
nvocation, after which the assembly 
sang “America.” 

The menu was excellent and was th 
ughly enjoyed, reflecting credit upor 
committee and upon the management 
the hotel During the cours: he ers 
sang songs, the words of which 


printed a neat booklet distributed f 
asio1 \t the « 


President 


onclusion of the feast, 


Gibbs delivered his annual ad 


dress amid’ much applause 
Extracts from President’s Address. 
rhe spec ch of Mr Gibbs 


sound sense and was a worthy utterance in 


1] 


was full 


said other things 


among 


every way He 
Chicago (Association 


‘The 


organized 


Stationers’ was 


for the purpose of bringing into 


friendly relations the various branches of 
1 large and growing industry; one which 
forms an important integral facto the 
ity’s commercial life 
Che bjects for which we are striving 
the smoothing away of unnecessary 
causes for friction, the establishing of a 


higher code of business ethics and the im 


business conditions by 


proving of 


Chicago 


Company, 


Ge ye r’s 


Thomas 


Company, Holyoke, 


parison of experiences which enables eacl 
to profit by the others’ 

After an outline of the work of the asso 
ciation and a reference to the 
the National Cata 
Gibbs Continued: 


mistakes or 


creatl 
1 
i 


oO é ( 
SU ill 


the work of 
mission, Mr, 

“The year just closed, while not as profit 
able as some which preceded it, was marked 
by gradually market conditions 
the 


vance of the 


improving 
and sing months were so 
corresponding months 


look 


prospects for the year 


courage us to forward with 
the 


begun. 


as to el! 
confidence to 
which has just 

“All visible 


almost 





indications point to ré we 


activity in every channel 


merce, and for the stationer whose business : 
with all t 


brings him into contact 


which contribute to commercial progress 
this should 


“Increased 


mean increased sales 


sales, however, may 


increased profits 


“The purchasing power of the many larg: 
business combinations, concentrated in the 
hands few purchasing agen 
given a wnward tendency to tl ( 


obtained by the stationer for a larg 


of his sales: while on the other | 
increased price levels of the c: 


which he handles and uses, and 





proved which he is called 
furnish his customers, have add 
costs of doing business, | 
i fore, the year’s sales 
show a net profit, careful study must be 
given t rapidly expanding expe! ‘ 
count, a a re-adjustment made 
of the g prices 
“A hea burden has. been 
the st the entire 
recently enacted federal law taxi 
con rporations. Thos 
are conducting our business « 
as incorporated companies aré 
the sar ficulties and are exp: 1 to the 
sam¢ r and unjust conditior 
affect rporations In these 1 ts 
we wil ffer no greater hardshy 
loya corporations eng 
other lit f business Che feat 
enactment which will most serious tect 
the sta whether or not 
be in porated, is the fact that 
will ca thousands of industrial 
tions tft ( nee the dates of 0 
their irs to January first 
“The beginning of a business 
the opening of new books, new { 
ruled printed blanks, and 
the adoption of entirely new syst 
counting This means for the stati Pa 
concent! n in the already oy 


month December of a volume 


which heretofore been 


throughout the year, and a volum 


it will impossible for him 
without added expense and conse: 
of profit 

‘Thi tuation will present 
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R. B. WILSON 


= What I Promise— 


That I will Perform 


q@ A few years ago I promised my friends in the stationery trade to place 
before them a line of loose leaf devices which for variety, quality and 
durability would be unequalled. It is for you to say whether that prom 
ise has been indifferently kept. 


@ Last year I promised you to produce a ledger ‘‘par excellence.'’ Ask 
the thousands of satisfied users of ‘‘De Luxe’’—the unbreakable 20th 
century standard—if that promise has been fulfilled. 


@ You had my assurance that a ledger paper would be supplied, flat-lying 
and without bulge or crease at the hinge. Berkshire Hills Loose Leaf 
Ledger (of which we are Western Distributors) will speak for itself. 


Q These obligations duly met and cancelled, I wish to go on record with 
another and a final promise to my friends in the trade. Our 1910 sched 
ule of prompt deliveries will surprise you. 


q@ I have just perfected the equipment of the largest loose leaf factory in 
existence and this promise is an earnest of what this equipment and our 
revised organization can accomplish. 





C. S. @'.R. B. CO., Incorporated 


CHICAGO, ILL., U.S. A. 
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ous problem to the stationer who is operat- 
ing as an incorporated company, for he— 
with his factory filled with unfinished or- 
ders and his force exhausted by working 
overtime—will be compelled to add to his 
burdens by taking an inventory of stock. 
A national movement for the repeal of this 
law is said to be organizing and many are 
confidently expecting to see its constitu 
tionality attacked in the courts. Should 
this hasty and ill-advised measure be up- 
held, I am afraid that President Taft, with 
whom it is reported to have originated, 
and by whom it was regarded as a personal 
triumph, will live to regret it.” 

The responses to the toasts were witty, 
wise and brilliant. William P. Williams 
was toastmaster. His wit sparkled through 
everything and kept everyone on the qui 
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vive. He paid a neat tribute to that little 
appreciated person, the rank and file ban- 
queter, whose “per plate” quota makes ban 
quets possible. He wittily introduced 
George T. Buckingham, Esq., as a man 
whose motto is, “Where there is a _ will 
there is a way—to break it.” Mr. Buck- 
ingham after telling several humorous 
stories, responsibility for which he laid at 
the door of the toastmaster, paid a tribute 
to the stationers of Chicago and reviewed 
the development of commerce which has 
made the stationery business of the present 
day what it is. 

The Rev. William O. Waters responded 
to the toast, “The Chicago ‘I Will.’” He 
treated the matter on moral and ethical 
grounds and showed how such considera- 
tions intimately affect all men in thei 
commercial, civic and private relations. 
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The toastmaster next introduced the 
Hon. Robert B. Armstrong, former assis- 
tant secretary of the United States Treas- 
ury, who made a graceful speech. Mr. 
Armstrong was followed by Douglas Mal- 
loch, editor of the American Lumberman, 
who fully sustained his high reputation as 
a wit and poet. 

During the course of the evening more 
than one speaker amid applause paid 
tribute to the veteran Uncle George A. 
Olney, who was present. 

The evening closed with the singing of 
songs, amid expressions of good fellowship 
and good cheer for the coming year, and 
everyone agreed that the standard of the 
Chicago stationers’ banquets had been fully 


sustained. 


New York Stationers’ Association. 


HAT an organization banquet is pro- 

: ductive of good fellowship was 

amply demonstrated by the enthu- 
siasm and good cheer at the fifth annual 
banquet of the Stationers’ Association of 
New York, held at the Hotel Astor 
Wednesday evening, January 19. During 
the five years of its existence this asso- 
ciation has developed into a strong factor 
among the New York stationers. Its pos- 
sibilities for the betterment of the trade 
are only limited by the energy displayed 
by its members and if the occasion of 
the fifth annual banquet may be considered 
a criterion its future is assured. 

As usual the banquet scene was in the 
large ball room on the eighth floor, which 
was beautifully decorated. Above the plat- 
form provided for the guests was sus- 
pended a neat electric sign bearing the 
letters “S. A., N. Y.” and below these the 
dates “1905-1910.” 

The diners began to arrive about 6:30 
and from that time until they were sum- 
moned to the banquet room at 7:30 the 
reception room and halls were “alive” with 
men engaged in or interested in the sta- 
tionery business, but now out for a good 
time. After the invocation given by Rev 
W. H. Morgan, D. D., pastor of the Cen- 
tral Methodist Episcopal church, Newark, 
N. J., President Theo. L. C. Gerry, toast- 
master, asked the banqueters to arise and 
drink the health of N. A. Hanau, chair- 
man of the banquet committee. This was 
done in a way that left no doubt as to the 
esteem in which Mr. Hanau is held by his 
fellow members. Mr. Gerry then called 
Mr. Hanau to the guests’ table and pre- 
sented him with a solid gold charm as a 
token of the association’s appreciation of 
his work on the banquet committees dur- 
ing the past few years. 


The attendance was the largest yet had 
at any event of the New York stationers, 
more than 400 being present, necessitating 


Fifth Annual Banquet. 


the opening of a side room to accommo- 
date all the tables. The menu card was 
appropriately decorated with gold em- 
bossed letters and figures as follows: “S. A., 
N. Y. 1905-1910.” On the second page 
was printed the object of the association 
as follows: “For the general betterment 
of trade conditions, for the correction of 
abuses that have been sanctioned by usage, 
for the mitigation of the evils of unfair 
competition by a better knowledge of one 
another through a more intimate acquaint- 
ance and for mutual protection, the sta- 
tioners and dealers in kindred lines in the 
city of New York have formed themselves 
into an association.” 

While “America” was being sung two 
American flags, one on either side of the 
speaker’s platform, were unfurled and flut- 
tered in the breeze of electric fans the 
remainder of the evening, lending a patriot- 
ic air to the scene. During the dinner 
proper music was furnished by the orches- 
tra and T. R. Baker, who has often before 
entertained the stationers, led in the sing- 
ing of a number of popular songs 

As coffee was being served souvenirs 
were distributed which seemed to make a 
“hit” with everybody. There was a mo- 
rocco bound loose leaf diary, presented by 
the Trussell Manufacturing Company of 
Poughkeepsie and New York, and a leather 
covered pocket memo book with an Ideal 
fountain pen attached, the combined gift 
of Boorum & Pease Company and L. E 
Waterman Company. President Gerry 
called for a vote of thanks to the firms 
presenting the souvenirs and this was given 
enthusiastically, all standing 

Before introducing the first speaker of 
the evening President Gerry made a few 
appropriate remarks regarding the progress 
made by the association to date and urged 
the members to help along the good work 


in every way possible. 


Col. Alex. S. Bacon, “the modest Amer- 
ican,” was the first speaker and told in an 
interesting way of a speech he once made 
in London and in which he endeavored to 
tell the Britishers what a great country 
America is. He complimented the asso- 
ciation as being an organization worth 
while, with an object worth striving for. 

Prof. Henry E. Jenkins, principal of 
public school No. 171 told a number of 
amusing and some pathetic stories con- 
nected with school work. He contrasted 
the schools of today with those of a gen- 
eration ago and appealed to the stationers 
as taxpayers to sustain the schools in the 
lofty ideals and patriotic sentiments they 
were struggling to instil into the minds 
of the foreign boys and girls who flood our 
school today. 

Rev. W. H. Morgan, D. D., spoke on 
“Business and Character” and demonstrated 
how closely related one is to the other. 

Col. Jas. D. Bell dealt with his subject, 
“The Ancient and Honorable Stationer,” 
in an interesting and entertaining way. 

Hon. Wm. Harman Black seemed thor- 
oughly at home with his topic “For New 
York” and denounced in no uncertain terms 
those who maliciously defame the fair 
name of the great city. It was a stirring 
address by a patriotic citizen of old New 
York. 

Thos. W. Churchill made an interesting 
speech on “Stationers Past and Present” ' 
and entertained with some good puns and 
humor. 

Hon. Wm. F. Baker, police commissioner 
of New York, talked of “Policing a Great 
City.” He told of how it was not all 
smooth sailing for the men in the blue 
uniforms and explained how much better 
it would be for the department and for the 
city if the public would co-operate for the 
betterment of conditions rather than crit- 
icise and condemn as many now do. 

Frank W. Bailey of Boston, president of 
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Every firm sending 
a representative on 
the road takes great 
care to select a man 
who not only can sell 
goods but one who 
is also sure to be a 


credit to the house. 
That same care should 
be exercised in selecting 
the firm s correspond- 





ence paper. When a 
quality of paper such as 


is used there can be no 
question about it being a 
credit to the firm whose 
letter is written on it. 


Bankers Linen has become 
popular with those who rec- 
ognize the advantages of a 
high quality correspondence 
paper because they can de- 
pend upon a uniform grade 
being furnished them always, 
when it is specified. Many 
users know also that this 
paper is produced by people 











who have had the experience 
necessary to produce a really 
high quality paper and that 
it is made from first grade 
materials in a completely 
equipped, modern plant 


DEALERS 


who appreciate the advanta 
ges in selling a paper that will 
bring repeat orders will do 
well to put in a stock of Bank- 
ers Linen. They will find it 
meets the demand for a paper 
of quality, with fine writing 
suriace, at a fair price 
U pon request we will be pleased 
o turnish samples and pri 
] 1 . 


anv dealer interested 


; 


Southworth Paper Co. 
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the National Association of Stationers and 
Manufacturers, omitted his prepared speech, 
as the hour was late when he was called 
upon. He spoke briefly concerning the 
work of the national organization and 
urged all to put their shoulders to the wheel 
for the benefit of that body. 

Mortimer W Byers, the newly appointed 
secretary of the national association, fol- 
lowed Mr. Bailey with a few well chosen 
and well received remarks. 

W. C. Popper spoke briefly on “Discon- 
tent a Virtue” and was followed by Presi- 
dent Henry C. Bainbridge of the Stationers’ 
Board of Trade, who was the last speaker, 
and made a few appropriate closing re 
marks. 


A COMPETENT LOOSE LEAF MAN. 

The subject of this article, W. F. Flynn, 
who has been identified with the loose leaf 
industry for the past ten years, is one of 
the best posted and most thoroughly 
equipped men in that line of business to 
day. Mr. Flynn’s practical knowledge of 
details has been gained by his actual ex- 
perience in every department of the service 
from an humble clerkship up to his pres- 
ent position of superintendent of the manu- 
facturing end of one of our largest and 
most progressive establishments engaged 
exclusively in the manufacture of all kinds 
of loose leaf devices and supplies 

Mr. Flynn began his career in the loose 
leag field as a clerk in the office of the 
Krag Manufacturing Company, one of the 
pioneer loose leaf concerns which was suc- 
ceeded by the Tengwall File and Ledger 
Co. for whom he became chief order clerk 
and afterwards city salesman in Chicago 
Mr. Flynn’s ability was recognized and re- 
membered by the officers and managers of 
the old Krag Co. among whom were Jo- 
seph A. Mudd, president of the Chicago 
Binder and File Co. and C. E. Sheppard, 
bearing his 


president of the company 


name; both of these gentlemen having 
founded and built up the two 


above named after the Krag Co 


concerns 

passed 
into the hands of its successor. Then bs 
gan an active rivalry between the heads 
of these two companies to secure the serv- 


favor 


ices of Mr. Flynn which resulted i1 
the C. B. & F. Co., and Mr. Flynn had 


charge of their order department for a 
period of over four years, during which 
time the company’s business doubled and 


trebled under his able management of the 
multitudinous details naturally consequent 
the establishment of comparatively) 

w business in which there was no lack 


competition, but in which, as yet, ther: 


had not been established any code of busi 
ness ethics, standards of sizes and gauges 
osts or selling prices 


Unfortunately for the C. B. & F. Co 


when their entire plant was destroyed by 
fire on May 7th, 1907, temporarily crippling 


his employers, Mr. Fynn yielded to the 
ffers of Mr. Sheppard and accepted a po- 


sition with the C. E. Sheppard Company 


as vice president in charge of the factory 
which position he filled with great credit 
to himself and success to his company, 
until his superior ability became known to 
Mr. James Plew, the president of the Plew 
& Motter Co. of Chicago, who secured 
Mr. Flynn’s services as superintendent and 
manager of the Plew & Motter Co. When 
the latter company was purchased by the 
Workman Mfg. Co., Mr. Mudd of the C 
B. & F. Co. again secured the services of 
Mr. Flynn who, appreciating a good thing, 
accepted the position offered to him by his 
old friend and once more joined the ranks 
of the C. B. & F. Co., 
tirely at home in full charge of the manu- 
company’s rapidly 


where he seems en- 


facturing end of the 
growing business. Mr. Mudd and the C. 
B. & F. Co. are to be congratulated. In 
this connection it will not be amiss to men- 
tion the names of the executive staff of the 
Cc. B. & F. Co. with which Mr 
has cast his destinies. They are as fol- 
lows: Joseph A. Mudd, president and gen 


Flynn 


W. F. FLYNN. 





eral manager; Ben H. Lancaster ecretary 
ind treasurer, in charge of the ord le 
partment; W. F. Flynn, factory [ n 
tendent harge of the manufacturing de 
partment and Clyde J. Bryant, manag of 
the city sale ind self indexing ledger de 
partment lhe company has als njoyed 
the continuous services of two of. th vest 
experts business as factory foremen 
ndet | ect Mr I] Mr 
Flynt ed and has tw ly ht 
ild s a model gentlemar fined 
d manner, courteous and po 
lit eis we iiked by all his men, 
whose contidence and esteem he enjoys to 
thy t He is naturally a hard 
orket d never tails to promptly recog 
nize and reward the same quality thers 
! cic ‘ ree 
No 1 rd of Mr. Flynn’s success would 
be complet vithout mention of the sup 
port and encouragement of his wife, wh« 
has ut hi spirit under l] 























A STEP UPWARD. 

Gerald J. Connolly, who represents Office 
Appliances in Cincinnati and is a rising 
young lawyer of that city, has just been ad 
mitted to the United States District and 
Circuit Courts in the district of which Cit 
cinnati is a part. In that district a candi 
date for admission to the United States 
Court must have been in active practice for 
three years and must undergo an oral e» 
amination. Admission, 
tice in the United States Courts of Cinci1 


therefore, to prac 


nati is somewhat f a distinction for a 
young man 


PHILADELPHIANS INAUGURATE 
BOOMING TRIPS. 

\ novel plan for a “trade expansion ex 
cursion, or get acquainted trip,” is that 
adopted by representative Philadelphia mer 
chants. On the first three days of Feb 
ruary in their own chartered train they will 
leave Philadelphia for a trip covering 684 
miles with stops at Coatesville, Lancaster, 
Columbia, York, MHarrisburg, Newport, 
Mifflin, Huntingdon, Altoona, Tyrone 
sellefonte, Lock Williamsport 
Sunbury, Wilkes-Barre, Hazleton and Potts 
ville to meet the local merchants there, to 


Hav en, 


be entertained by chambers of commerce 


and business men’s association and “to get 


y acquainted with the merchants 


11 
| 


personall 


and endeavor to draw business to Phila- 


delphia.”. Among those who will partic 
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pate are Morgan Thomas and Charles R 


Smith of the Garrett-Buchanan Paper 


Company; John A. Bradley, stationery; 
i. da Fen Victor Talking Machine Com 
vaany, and Louis Buehn, phonographs and 
talking machines 

STATIONERS’ BOARD OF TRADE 


ELECTS OFFICERS. 
\t the regular monthly meeting of the 
Board of Trustees of the Stationers’ Board 


f Trade of New York on Jan. 11, the 


owing officers were re-elected for the en 
uing year 

Henry ( Bainbridge, president; James 
C. Aiken, first vice-president; Chas. S. Kig 


ns, second vice president; Herbert M 
Condit, secretary and treasure 

The following gentlemen were. elected as 
the Executive Committee 

James C. Aikin, chairman; Fredk P. Sey 
mour, Arthur P. Jackson, Wm. A. Gray 
Chas. F. Kimpton; President, ex-officio; 
the Secretary-Treasurer, ex-officio 

The following gentlemen were re-elected 
as the Arbitration Committe: 

Chas. S. Kiggins, chairman; Stephen Far 
relly, Franklin Weston, David A. Tower, 
Wm. B. Boorum, Jr., Car] M. Bernegau, the 
President, ex-officio 

Messrs. Hasting and Gleason were re-ap 
pointed counsellors and attorneys at law 
ind Frank Broaker was re-appointed ac 


untant 
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The Cassall & Co. Ltd., 43 E. 19th St., 
New York City; Leubric & Elkus, 18 E. 
14th St., New York City. 





NEW SHAW-WALKER CATALOGUE. 

The Shaw-Walker Company of Muske- 
gon, Mich., have recently issued a very ele- 
gant catalogue completely listing and illus- 
trating their well known “Sectionets.” The 
book is clear and interesting and the illus- 
trations are of uncommon merit. The en- 
tire book is one which is at once full of 
interest and of practical value to dealer and 
iser alike. 

The cover is in red, black and gold and 
embossed with medallion of a man using 
“Sectionets.” 

[he insidé pages are printed in blue and 
duotone on a high grade gray mellow tint 
stock. 

Kkach right hand page is designed on the 
order of a_ well balanced magazine ad. 

The Butte Business College, Butte, 
Mont., operating the Fox Typewriter 
agency, in connection with its college, is 
one of the most up-to-date business schools 
n the country. It will prebably be surpris- 
ing to learn that in the city of Butte, with a 
population of 50,000, this school has more 
than six hundred students: 

L. A. May is at the head of the type- 
writer department, and has placed about 
$80,000 worth of Fox typewriters in the 
state of Montana. 





The Seal of the Users Approval 


is found in the universal sale of the 


I-P Loose Leaf Price Book 





Aside fro 


the great adapt 


1 


office forn ;, 7 ch may e 


indexe d an 


or which they were designed, 
; them for all manner of general 
kept up to date, properly 


The Mechanism of the I-P Book 


is marvelously simple, efi 
riais and It 
unive!l ty 


+ 


made it the most e> 


and durable. The mate- 
st possible standard. Its 


nlendid construction have 


1 of all loose leaf books, 


It is the Favorite of the Dealers 


because it is the favorite 


stock in 


the users. It is carried in 
eight rulings for each side. 


Sold Through The Trade Exclusively. 


IRVING-PITT MFG. CO. 


KANSAS CITY, MO. 





108 


OFFICE APPLIANCES 














of Ever 


The “finnickiest’’ desire of your 


ike the statement 


When 


an 


we mi 
We 


filing needs, so as 


me in 
With B-M Quality Cabinets and 


hold all get new, and cement it fa 
[his is because the B-M 


utmost value for the money in F 


trade, 
line is 


very 





is not complete 








new catalog. 


ter 


nets and ‘‘( 


Dictate a reque 





, 
Agents’ | 
page. Address 





or Every Filing N 


‘*finnickie 
met with some part of the complete line of B-M Quality Cabinets and 
‘successfully 
a manner which will conveniently take care of your customers 
to fully satisfy and thoroughly please him 


‘‘Cabinettes 


T 


>t 


both complete and the 
iling Furniture 


New 64 Page 
lustrated Catalog WY. 


Our new 64 page illustrated catalogue—just off the press— 
is the most convincing Filing Furniture Book ever published, 
and until you secure a copy, your library of such literature 


All it costs you to get this book is 
a post card request or the time and 
stamp it takes to write us a letter 
We forward the catalog promptly, 
by return mail, postpaid 
If an Exclusive Agency Proposi- 
tion might interest you, add a word 
to that effect to your request for our 


The Agents we now have are mak- 
ing big money and building perma- 
nent business—beyond the reach of 
competition because of the charac- 
and comprehensiveness 
complete line of B-M Quality Cabi- 


‘abinettes.”’ 


before you turn 


Browne-Morse Co. 


102 Hovey St., Muskegon, Mich. 


eed 
Customer 


customers can be successfully 


‘‘Cabinettes 


met,’ we mean exactly this. 


’ at hand, you are in position to 


to your store 





QALIT}, 





of the 


Catalogland 


the next 























CONVENIENT RUBBER STAMPS. 


Nowadays business men _  use_ rubber 


stamps in great variety and quantity, not 


only to systematize their work, but because 
the stamped impressions are more conspic 
uous than the same words made with pen 
and ink would be, 

There are many stamps which are so 
commonly used as to be kept in stock by 
every manufacturer and dealer in rubber 
stamps—such, for instance, as “Received” 


line at- 
“Sam 


“Answered,” with the date 
“Paid,” “Printed Matter,” 
Two of which I can recommend 


and 
tached; 
etc 


ples,” 


for 
When a 
the letter 


to business men read “Request 


mate” and “Offer,” respectively 


request for a quotation comes in, 
or card is stamped “Request for Estimate” 
three half inch 
the estimate itself, or any other quo- 
“Offer” 
carbon 


about inches long and an 


wide; 


tation may be stamped similarly 


letter-press 
On sending out a 


mn the copy or the 
request for a 


quotation, the carbon duplicate or the 


for Estimate,” 


duplicate 
press 
copy is stamped “Request 
and when the reply on any other quotation 
comes in, the original to be stamped 
“Offer.”.—Dr. Robert Grimshaw. 
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HOLDS ANNIVERSARY DINNER. 

On the afternoon 31 last 
the closing gong rang through the factory 
of the Crescent Brass & Pin Company of 
Detroit workmen put 
tools, washed and changed to their 


of December 


away their 
street 


I he 


attire preparatory to the enjoyment of a 
few hours’ vacation before the New Year 
holiday of Jan. 1. They filed down stairs 
but, to their astonishment, found the rs 
of exit locked. When they had assembled, 
however, they were requested to wait a 
few minutes, and soon the doors to one of 


the large rooms of the factory were thrown 
open and they saw row upon row of tables 
laid ready for a feast 

It transpired that while the workmen 
were making ready as they supposed to go 
home, the management, following out a 


deep and secret conspiracy, had brought on 


a small army of caterers who worked at 
express speed getting the banquet tables 
in readiness so that the surprise could be 
sprung before anyone except the few in 
the secret suspected what was going or 
The dinner was in celebration of the 
sixth anniversary of the incorporation of 


The Crescent Company has 
like 
a quarter of a century, but was incorporat- 
The banquet was a scene 
The man- 


the 
been in existence, however, something 


company. 


ed six years ago. 
of much jollity and good feeling 
agement and the entire factory force were 
present and the meal was one that will be 
long remembered. The menu was taste- 
fully printed upon a New Year card and 
the dishes were fancifully named in honor 
of some of the company’s products, the 
meaning being perfectly clear to all and 
provocative of much merriment. The menu 
was as follows: 
Menu 
Some hae meat an’ canna eat, 
An’ some wad eat that want it, 

But we hae meat an’ we can eat 
Sae let the Lord be thankit 
Some o’ the Things We'll Hae. 
Olives (Double Head) Pickles 

(Pyramid) Oysters 
Buttered cushion pin rolls 

(Brassaline) Ice Cream 
Assorted (Adamantine) Cakes 
(Lila’s) Coffee 

(Chaplet) Punch (Stop and Waste) Cigars 

(Crescent) 5 


(Pin) 


Bon Bons for the ladies 
\ddress by the Manager 
William A. Gray 
Toast for the Old and New Year (standing) 
Auld Lang Syne, by Orchestra 
December 31, 1909. 


CARD INDEX FIRM TO MOVE. 





Koller & Smith are about to move to 112 
Worth street, New York, where they will 
have four floors devoted to the purposes of 
their business. While they have had for 
some years a fine position on Broadway, 
they have found it necessary to move to 


larger and more commodious premises 


Their business is growing rapidly 














WARNING TO MANUFACTURERS 
AND DEALERS. 

D. W. Beaumel & Co., 37 Ann street 

New York city, are sending out notices to 

the trade to the effect that David W. Beau 


mel of the above firm is the owner of 
patent No. 839,537 in the United States, and 
has issued a license to C. P. Higgins & Co., 
8 Wil street, Newark, N ij > to manu 
facture fountain pens under this patent 
number Mr. Beaumel advises us that any 
perso1 r firm purchasing the particular 
style of fountain pen referred to in this 


patent which is not stamped “patented” is 
liable to prosecution for infringement. 
The particular kind of fountain pen re- 


ferred to in patent No. 839,537 is perhaps 
best explained by quoting the first claim 
of six claims allowed under this patent 
number which reads as follows: “A holder 


for a fountain pen or the like having a por- 
tion of its exterior circumference slightly 
cut away or reduced substantially between 
the ends of the body. A suitable filling 
surrounding said reduced part and longi- 
tudinally-extending strips of material se- 
cured to and covering said filling.” 

D. W. Beaumel & Co., of which firm 
David W. Beaumel is senior member, have 
been making fountain pens under this pat 
ent for a number of years and have recently 
had their attention called to the fact that 
others were infringing their patents and de- 
sire to take this means of advising the 
trade that they intend to protect their in 
terests. Mr. Beaumel has notified a num 
ber of manufacturers and jobbers who have 
been marketing pens which infringed on 
his patent that unless they take out a 
license under his patent, he would proceed 
against them and all other infringers and 
commence suit for damages. He states, 
however, that all manufacturers and job- 
bers who will now take out a license under 
his patent No. 839,537, will be exempt from 
prosecution or any other demands for in- 
fringements prior to the time they take out 
the license 


NEW S. & B. SPECIALTIES. 
In closing their books for the year 1909, 


Snyder & Black Lithograph Company, 
Philadelphia, show the largest annual 


volume ever done in the business. The 
concern will shortly make announcement of 
some new lithographed specialties, which 
are generally used and which are sold by 
stationers and dealers throughout the 
country The trade will be pleased to 
hear of the new line, the success of which 
is assured for the name of the manufac- 
turers i mple guarantee for the quality 


and standard of any article which leaves 
their factory. There is probably no con- 
cern in the business in the United States 
that enjoys greater prestige than the Black 


Lithographic Company. It was a “square 
deal” house long before that term came 
into such popular us¢ Manager Walter 


Furlong who has been handling the goods 
on the road for so many years, is brimful 
of enthusiasm over the new specialties. 
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AT LAST—A STRONG, ECONOMICAL 
VERTICAL TRANSFER CABINET 


Recent Addition to the ““Y and E” Lines for which Every 





Dealer will Find a Good Demand 























“Y andjE” Vertical Transfer Cabinet No. 704 has the greatest strength and 


capacity with the least floor space at the lowest market price. 


This cabinet will hold 20,000 transferred letters or papers with the necessary 


index guides, yet occupies only 18x 25” of floor space. 


Each drawer is FULL ROLLER BEARING. 


Drawer-pulls are BOLTED THROUGH—not screwed on. 
Pulls, label holders and rods are of solid brass. 


Side panels are removable. Cost of panels on all 
but the outside ends is SAVED on two or more cabinets 
stacked together. 














Very Special Proposition to the Dealer 








No. 704, complete with rods, follower blocks 


and panels, retails at $13.75. 


Same without rods, follower blocks and panels, 


retails for $12.00. 












To the Dealer we make a special 
price, which is the strongest kind 
of inducement to place a good 
stock order. 





Value for dollar, there is nothing 








on the market to compare 
with this cabinet! 








WRITE FOR FOLDER 1958 
YAWMAN~*0 FRBE MFG.@. 


Largest Makers and Makers of the Largest Line of Filing Equipment in the World. 
Executive Offices, ROCHESTER, N, Y. 





BRANCHES 


Bostor New York Philadelphia Washington 


Chicago St. Louis San Francisco 
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’ As Good a3 Any— Betier than Many 


JOHN ALLEN & CO. 


478-480 Pearl Street, NEW YORE 
Manufacturers of 


Carbon Paper 


Topewrier, pen, Pencil and Full 


Guaranteed Non-Sm ut. 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


For all makes of machines. Will give best 
service and insure satisfaction to asers. 

















GERALD J. CONNOLLY 


ATTORNEY-AT-LAW 
711 Fourth Nat’! Bank Bidg., Cincinnati, Ohio. 
Special representative of Office Appliances in Cin- 
cinnati Fede ‘al, Ohio acd Keatucky 
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VISE CLIPS 


Cat from Solid Sheet Steel, Nickel Finish. 





two to sixty 
ide- 
papers. either sice 


: | 
The Vise Clip grips fron 

; 

ways or lengthwise. The in the | 


Papers cannot slip 
tongues 
Clip give it its wonderful gripping power 
Easy to put on and to take of! Users 
everywhere are delighted. Send for sam- 
ples and prices. 


THE VISE CLIP COMPANY 
q 77 Summer St. 


Boston, Mass. 
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GLASS HEADED SIGNALS 
FOR 


Card Index Systems 
GLASS HEADED PINS for . 
GEOGRAPHICAL CARDS 


Send $1.00 for Sample Carton 


cleref June hecke ~ 
~ AACHEN -B. 


Gi e nemeneey 


U 
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WELL KNOWN CURACAO MER- 
CHANT. 

The accompanying half tone is a likeness 
of one of the best known and most enter- 
prising merchants of Curacao, Dutch West 
Indies. His name is Aron Capriles, and he 
is a descendant of the distinguished physi- 
cian, Dr. Guiseppe Caprilli, who was a na- 
tive of Venice, Italy, and a man of very ad- 
vanced learning for his time. 

Of Mr. Capriles and his distinguished an 
cestor, a Curacao publication gives substan- 
tially the following account: Dr. Caprilli 
emigrated from Venice in the early part of 
the eighteenth century and after many ad 
ventures landed at Curacao en route to Ja- 
At this time there was but one oth- 
er physician in the colony and he was de- 
sirous of leaving, so Dr. Caprilli was in- 
duced almost under compulsion to remain 
on the island. By the time the emergency 
had passed he had become so attached to 
the country and was held in such high es- 
teem by the people that his intended jour 


maica 


, ney to Jamaica was never completed. 








ARON CAPRILES. 


During succeeding generations the name 
Caprilli was changed to Capriles and the 
bearers of the name have ever been an hon- 
or and credit to the colony. 


probably the most 


Aron Capriles is 
representative of the family in 
David R. Ca- 


Capriles 


prominent 
Curacao, as his brother, Dr. 
priles, is the most learned Dr 


carries on a prosperous business in fancy 
stationery, rubber stamps and of- 


That he is a man of relia 


printing, 
fice accessories 
bility and fine business qualifications is at 
community, 


tested by his standing in the 


where he is regarded as one of the leading 


business men. He is a man of reliability, 
shrewdness and energy, and his word is al 
ways to be relied upon. With his high 
character and education, and commanding 
as he does a liberal income, Mr. Capriles 
stands high socially as well as commer 
cially 
With his evident attractions of 1 

person and the liberality with which For 


tune has treated him, it is difficult to wu 


derstand how he has managed to remain a 


bachelor, but this, we are informed, is his 











With the “‘No Blot’’ 
Pen Attachment 


and Ruler 


You can make a straight, 
wave or dash line, and be 
absolutely sure that you 
will not blot the paper. 


HE patent attachment on the pen holder 

is so adjusted that it prevents the pen 

coming in contact with the edge of the 

ruler, thus precluding all possibility of 
blotting. 

The advantages of a device of this kind 
in the modern business office are obvious. 

The “NO BLOT” has proved a good 
seller wherever introduced and we want 
stationers and dealers in office supplies 
everywhere to sell it for us. We have some 
original and effective co-operative selling 
methods which meet with the approval of 
those now selling the “NO BLOT.” 

The illustration shows how the “NO 
BLOT™ is used. Those who have had 
experience with it pronounce it the cleverest 
and most practical device for its purpose 
ever sold. 

For particulars of the “NO BLOT” 
co-operative selling plan and terms to deal- 


ers write: 


Rodney S. Pullen 
Mfg. Co. 


Patentees and Manufacturers 


1005 Chestnut St., Philadelphia, Pa. 


Canadian Agents: A. R. MacDougall & Co. 
42 Adelaide St., West, Toronto, Ont. 






































Does Your 
Inkstand 
Lose You 
Money ? 


@Dozens of inkstands claim 
to save you soiled fingers, 
blotted papers, ruffled tem- 
per. The FITZ AUTOMATIC 
INKSTAND actually does 
so. It is the greatest im- 
provement in inkstandsever 
made—its use is a constant 


delight. 


@You can’t 


staff, fingers or papers—the 


soil your pen- 


p funnel prevents it. Your 
ink is saved—kept clean 
and fluid, for the stand, is 
dust-proof and non-evapor- 
ating. Its handsome ap- 
pearance fits it for home as 
well as office use. 

No. 20 24 inch cut glass = $1.50 List 
No.403 “ “ “ = 2,00 « 
@Its distinctive merits 
make the FITZ AUTOMAT= 
IC INKSTAND a sure seller. 


Dealers Price very interesting. 








American 
Business Supplies 
Company 
147 E. Congress Street, 
BOSTON 
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condition at the time of writing. When 
he shall decide to change from single bless- 
edness to a more desirable estate, it is the 


hope of his many friends that Fortune will 


continue to favor his choice in this as it 
has in other affairs of his life 


SENSITIVENESS OF CARBON-LESS 
PAPER. 
Che Carbon-Less paper is arousing a con 


siderable amount of interest. Some who 


have examined the earlier samples have 

said that it is too sensitive The manu 

facturers desire to state that the new paper 

is on just the same basis as ordinary car- | 
bon paper in this respect. One would not | 
think of using pen carbon paper for type 
writer work, or vice versa. The same argu- 
ment.applies to Carbon-Less paper. There 
are different weights and different degrees 
of hardness of surface. If dealers and 
those interested will state their require 
ments, the manufacturers are in a position 
to supply paper to do the exact work re 
quired. They make paper that will take 
two copies, and some that will take eight 


first class copies. One will readily realize 


the varying degree of sensitiveness of these 
different qualities. 

It is intended to manufacture three dif 
ferent surfaces of each weight of paper— 
the sensitive, the medium and the hard 
They will all look alike, but will vary in 
degree of sensitiveness, just as carbon pa- 
per does. Preparations are now being made 
to produce a very thin paper, which will | 


make 15 copies. All the paper made will 


give permanent copies, which cannot fade, 
and will always give an absolutely reason 
able record. The manufacturers state that | 
f a person will subject any carbon copy 
the same treatment of rubbing as they do 
the Carbon-Less, they will find that also 
will be obliterated. 

The erasing fluid to be used in connection 
with this paper will be ready shortly and 


will sell for 10 cents a bottle. A small wire 


clamp will fasten the bottle to the desk. 
The cork will have attached to it a small 
camel’s hair brush. To correct an error it 


will be necessary only to brush the prepara 
tion over the word; it will thus be erased 
and as the liquid dries quickly, the wor 
can be written again immediately. After 
the first bottle has been purchased it will 
be necessary only to buy a five-cent pack 
age of the dry powder and put it in the 
bottle with a little alcohol 

Those dealers who have written for sam- 
ples have been placed on the list and will 
have all new samples and widths of pape1 
sent to them as soon as brought out without 


the necessity of their writing again 


L. M. Barman, general sales manager 
of the Roneo Company, reports excellent 
business all over the country, particularly 
in New York City, where they have just 
concluded the best month’s business in the 


history of the company. 


_ edge, compelling the leaves to lie flat. 


II! 





Deprima Leaves 


insure a flat writing surface in  loose-leaf 
ledgers. Every bookkeeper knows that means 


_ comfort, convenience and speed in handling 


his loose-leaf books. The “Deprima’’ proc- 
ess takes all the stiffness out of the binding 
“De- 
prima” Leaves can be made for any binder; 
several of the popular rulings in the standard 
sizes are carried in stock. Our booklet tells 


more about them. 


“‘Deprima™ Leaves are but one of the many 
worthy features of the 


MANN 
Yale Lock Ledger 


If you want the leaves of your loose-leaf 
records to be as secure as those n bound 
books, please in- 
sist upon having 
the Mann Yale 
Lock Ledger. 
The person in 
possession of the 
Yale key can 
be made respon- 
sible for every 
leaf in the led- 
ger — and no 
other key is nec- 
essary. The 
Yale Lock is 
part of the bind- 
er and cannot 
be detached— 
|} see illustration. 

Ask us to send 
a copy of our 
free,copyrighted 
booklet, ‘The 
Interchangeable 
Leaf Ledger.” 
It will interest 
any one wishing 
to know more 
on the loose-leaf 
subject. 











Illustrating the wedge principle of the 
operating mechanism of the Mann Yale 
Lock Ledger; also the simplicity and 
few working parts. 














If you are unable to get “Deprima” Leaves or the 
Mann Yale Lock Ledger from your stationer, communi- 
At any rate, send for the booklet. 


cate direct with us. 


William Mann Company 


Makers of Loose-Leaf Devices. 
Wey ny 


Copying Books and Papers 


529 Market Street 
Philadelphia 
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Write 


BAYE 


if you want the 


Right Ribbons 


at the 


Right Prices 





4 


The Frank Bayer Company 
INKED RIBBONS 
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The ADAMS COLLEGE BOOK RINGS are 
Used Wherever a Cheap 
Quickly Operated Loose 


Leaf Binder Is Desired 
Most Satisfactory Loose Leaf Ring Ever Invented 





~~ 





eG 





Allows Sheets to Lie Perfectly Flat at Any Point. 
Can also be used as a key ring. 
Sold by Leading Stationers. 
Order Through Your Jobber. Write for Catalogue 
HENRY T. ADAMS 
6823 SO. CHICAGO AVE., CHICAGO, ILL., U.S. A. 








22 N. William St., New York City 


i 








and PASTES. 


Our “EBONY BLACK” 


brands. 


THE DEALER. 


the stationer. 





inspection. 





Monarch Inks 


have earned a reputation for SUPERI- 
ORITY equal in their line to the estab- 
lished reputation of MONARCH GLUES 


For a clear, permanent black ink, or 
blue-black writing fluid, you can find 
nothing superior to the MONARCH 
“EVERLASTING” 
Combined Writing and Copying Ink CREATE TRADE FOR 


and 


We have just isssued a new catalogue and price-list for 
You should write for this at once. 
goods and prices will bear the closest 


WRITE US TODAY FOR NEW MITING and CO 
PRICE - LIST FOR DEALERS. ncn Give coe 


Monarch Glue Company 
125-127 E. 2nd St.. CINCINNATI, OHIO, U.S. A. 





The 


m.! iNep 
NG and COPYING! 
aed es 
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THE MAGAZINE OF OFFICE EQUIPMENT 


THREE 


MONTHS’ TRIAL SUBSCRIPTION 


25 CENTS 











GETS INJUNCTION AGAINST IN- 
FRINGERS. 

In the case of the Eureka Blotter Bath 
Company against Simeon R. Nicholas, trad 
ing as William A. Nicholas Company, tried 
some months ago in the United States Cir- 
cuit Court for the Eastern District of Penn 
sylvania, the court has handed down a de- 
cree in favor of the complainants, and en- 
joining the defendant, Nicholas, from furth- 
er encroaching upon the patent or trade 
mark rights of the Eureka Blotter Bath 
Company. 

The case was heard by Judge McPherson 
and the substance of the decree is as fol- 
lows: 

“It appearing to the court that the bill 
in equity in the above entitled cause was 
filed in this court on the 25th day of May, 
A. D., 1909, and that a subpoena was issued 
and duly served on the defendant herein, 
it is ordered, adjudged and de- 
creed as follows: 

“Letters patent referred to in complain- 
ant’s bill of complaint, being letters patent 
of the United States granted unto Fred L. 
Fairbank and Thecdoric N. Cantril for 
blotter bath and absorbent composition 
therefor, dated May 10th, 1898, No. 603,841, 
is a good and valid patent and that said 
Fred L. Fairbank and Theodoric N. Cantril 
were the original and joint inventors of the 
improvements described in said patent and 
claimed in said second and fourth claims 
thereof; that the complainant is now the 
owner of said patent and of the exclusive 
rights thereunder, and that the said defend- 
ant has infringed upon said patent and up- 
on the exclusive rights of said complainant 
in the subject matter embodied in_ said 
patent. 

“That since May, 1898, the complainant 
has been selling the said blotter copying 
bath under the name and style of ‘Eureka,’ 
which name ‘Eureka’ has, by reason of the 
facts aforesaid, when applied to or used in 


* * * 


connection with blotter copying baths, be 
come a localized trade name, known by the 
trade and public to signify the blotter copy 
ing baths manufactured by complainant and 
complainant now and the 
exclusive right to use the said word as ap- 
plied to blotter copying baths. 


cwns possesses 


“It is therefore ordered, adjudged and 
decreed that the defendant above named, 
his servants, agents, attorneys, representa- 


and workmen 


tives, operators, employes 

and each and every one of them be and they 
are hereby perpetually enjoined and re 
strained from either directly or indirectly 


making, constructing, using or vending, or 
causing to be made, used and constructed 
or vended to others to be used, the blotter 


bath or device known as the ‘Eureka Blot 


| ter Bath,’ or any blotter bath or device for 
a like purpose, whether known by that 
name or any other, constructed and ope 


rated in the manner and upon the principles 
described and particularly set forth in said 
letters patent of the United States bearing 
date the tenth day of May, 1898, No. 603, 
841, and described in said letters patent as 


























an Improved Blotter Bath and Absorbent 
Composition Therefor, which said letters 
patent are the foundation of these proceed- 
ings, or from using or causing to be used 
the ‘Eureka’ or any colorable’ or 
grammatical variation thereof, either alone 
or in conjunction with other words, letters 
for blotter 


name 


or phrases as a designation 
copying baths. 

“And it is further ordered, adjudged and 
decreed that the complainant recover of de- 
fendant its costs in the suit.” 





A USEFUL NEW OFFICE DEVICE. 

Bookkeepers others 
necessary to use a ruler for drawing lines 
with pen and ink are familiar with the an- 
noyances caused by the pen coming in con- 
tact with the edge of the ruler and blotting 
the paper. Oftentimes the result of such 
contact is the more serious than annoying, 
especially when the blot is made on an im- 
Anyone 


and who find it 


portant legal record. 
who has had the experience of making an 
unsightly blot ruling with pen and 
ink which has 
been patented and marketed by the Rod- 
ney S. Pullen Manufacturing Company, 
1005 Chestnut street, Philadelphia. It is 
called the “No Blot” Pen Attachment and 
Ruler, and a flexible metal 
ruler, with corrugated rubber back to pre- 
vent it from slipping on the paper, a pen 
holder with pen and a clever 
device on the pen holder for use in making 
dash, wave and straight lines. The device 
prevents the steel pen from coming in con- 
tact with the ruler and precludes all possi- 
bility of blotting. 

Knowing that there would be a good sale 
for the “No Blot” if properly introduced 
to the public through the trade, the Pullen 
Company made a study of the most 
effective marketing their patent, 
with the result that they have evolved a co- 
operative selling plan which has met with 
the dealers. 


paper or 


when 


will appreciate the device 


consists of 


a “one dip” 


has 


way of 


hearty approval of 


Any dealer who will write to the Rodney | 


S. Pullen Manufacturing Company, 1005 
Chestnut street, Philadelphia, will get full 
particulars about their “No Blot” and co- 


operative selling plan. 





H. C. BREWER & CO. DISSOLVE AND 
REORGANIZE. 
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A BERGER STEEL SECT STACK 


Note the variety of classes of filing provided for. 
others available. 
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STE 


Filing Equipment 
Steel Vertical Units 

Steel - Sect Sectional Goods 
Cabinets, Cases, Etc. 


Finishes: Oak, Mahogany, Olive Green, Etc. 


Are you acquainted 
with the line? 


Our 64-Page Catalog 


will enlighten you 
and you should have it for reference and 
to show your customers who want some- 
thing better, saferand more lasting than 
wooden equipment. 


Ask for H-47 and Agency Proposition 


THE BERGER MFG. CO. 
CANTON, OHIO. 


Philadelphia 
St. Louis 





New York Boston 


Many 
Chicago 











The limited partnership of H. K. Brewer | 


& Co., New York stationers, was dissolved 
at the close of business December, 31, 1909, 
William Halls, Jr., the special partner, and 


William Darling, retiring from the firm. 
The stationery, printing and engraving 
business heretofore carried on by the firm 
will be continued at No. 33 Nassau street, 
under the same firm name, by John Brewer, 


Stephen Manke and Charles Davies Brewer. 
The new partner, Charles Davies Brewer, is 
f John Brewer, head of the concern, 

ent graduate of Harvard college. 





] 


lappiness depends largely upon 


1ere, on the line between 


stick our 


abstinence and 


peg 


THE ‘‘PEERLESS’’ INKSTAND 


AN INKSTAND EMBODYING ENTIRELY NEW IDEAS 








SIZE 
44x34x 13 

















PRICE 
50 Cents 
By Mail 65 Cents 





PATENT PENDING 


The cover is provided with a pen rack and the inkstand may be opened in the act of pick- 
ing up the pen and closed in replacing same, the cover sliding easily to its open or closed 


position. 


The stand is low on the desk and not easily upset. It is made entirely of glass, 


in two pieces, the base containing the reservoir with the dip in front, which is of the 
proper depth, so that the pen cannot get overloaded. The sliding cover opens and closes 
the dip without exposing the main reservoir. 


WRITE FOR TRADE PRICES 


CUSHMAN & DENISON MANUFACTURING CO., NEW YORK 


_ 











OFFICE APPLIANCES 


THE MAGAZINE OF OFFICE EQUIPMENT 


THREE 


MONTHS’ 


TRIAL SUBSCRIPTION 25CENTS 




















Eighty-five Years in Ink. 


VERYBODY uses ink and every sta- 

tioner sells it, but few ever think of 

the vast quantities consumed every 
year and of the care required in selecting 
materials for and manufacturing good ink. 
To the average person “ink is ink,” whether 
it be black, blue, purple or red, or whether 
it is for making a permanent record, copy- 
ing, drawing or some other special use. Of 
all the office supplies sold by stationers, 
none can be considered more staple than 
ink. Millions of quarts are consumed an- 
nually, and while many of the supplies for 
the modern office have undergone import 


ant and sometimes radical changes since 
first introduced, writing fluids have been 
practically the same for years. It can there- 
fore be readily seen that experience in 
manufacturing ink is a big factor. 
Thaddeus Davids Company have been 
manufacturing ink, mucilage, paste and 


sealing wax for eighty-five years, and to- 
day are selling many of the same lines they 
marketed 
course they have 
lines and improved some of their formulas 
a fact, however, that 


when they began business. Of 


introduced many new 


and packages. It is 
they still have a big demand for goods they 
made over half a century ago. The record 
of progress made by Thaddeus Davids 
Company is interesting and to those fami- 
liar with it, the slogan of the firm, “Old in 
years but young and progressive in ideas,” 
is appreciated. 

From a modest start in a small building 
on Williams street, New York, where Thad- 


deus Davids, the founder of the business 
also lived, the business was moved to 
New Rochelle, New York, then back to 


York, from there to 127 


Cliff street, New 





J. W. RR, MERCKLE. 


Thaddeus Davids Co., “Old in Years but 
Young and Progressive in Ideas.” 


129 William street, New York, where they 
were located for fifty-two years, until they 
erected their present building at 95-97 Van- 
dam street, New York. This building con- 
of six stories and basement and was 
constructed by Thaddeus Davids Company 


sists 





THADDEUS DAVIDS. 


with every facility for manufacturing and 
handling their products. 
The Thaddeus Davids Factory. 

A representative of Office Appliances was 
recently shown through the plant by Sales 
Manager L. E. Williamson and was im- 
pressed with the completeness of the equip- 
ment. The sealing wax department on the 
sixth floor was the first place visited. This 
department was located in New Rochelle 
for fifty years, or until the company occu- 
pied their present building. C. T. Kuchler 
has charge of the sealing wax department. 
He is a graduate chemist, having received 
his diploma from the New York College of 
Pharmacy in 1891. All shapes and 
colors of sealing wax here in 
weights varying from one stick to the pound 


sizes, 


are made 


to forty sticks to the pound, and in grades 
from the cheapest to the most expensive 
Mr. Kuchler called attention to the fact that 
only pure shellac, without substitute of any 
kind, is the their 
sealing wax. 

In a large room at the rear on the 
number of immense 


used in manufacture of 
sixth 
floor there are a vats 
containing nut galls being prepared for the 
manufacture of ink Another large 
on this floor is given over to the manufac 
Several specially made 


room 


mucilage 
jackets are used for heating the gum, and 
mucilage is sifted through 
Raw materials are stored in 


ture of 
the specially 
made sieves. 
another room on this floor and ground in 
still another room, which is equipped with 
grinding apparatus 

The fifth floor stock 
room and tank room full of tanks contain- 
ing thousands of gallons of inks in process 


contains a large 





of manufacturing. The entire fourth floor 
is used to carry the stock of glass bott!l 
Part of the third floor 


stock of boxes for packing the goods 


contains a 


laboratory is in the rear on the third floor 
and it is in charge of John Mertens, who 
has been with the Thaddeus Davids ( 
pany over thirty-two years. The paste 
where the photo library paste is put up and 
the cork room are also on the third floor 
The 
corking, labeling and 
Much of the ink is filled by machinery \ 
separate room is used for colored inks 
stock of labels is kept in dust 
proof closets on this floor 
The stock and shipping r 
the rear of the first floor and the 
and private offices are in the front. A big 
reserve stock of nut galls, gums and other 
materials used in manufacturing is carried 
The building is heated by 


second room is given over to the 


packing of goods 


immense 


OMS r¢ Ipy 


business 


in the basement. 
the firm’s own piant, which is also in the 
basement. 

The entire building is fitted with modern 
as ele 


time and labor saving devices, such 


vators, interior telephone, steel coat locker 
on each floor for employes, etc. 
Personnel of the Company. 

Thaddeus Davids, the founder of the bus: 
ness, retired in the early 80s, and his son 
David F. Davids, assumed the management, 
retaining it until his 1904, when 
Edwin W. Davids took charge. Upon his 
death about two years ago J. W. R. Merckle 
assumed the Mr. Merckle 
president of the company and has been wit! 
fourteen years 


death in 


management. 


them since he was of age 


He is a thirty-second degree Mason, a mem 


Arcanum, the U 


Royal 


ber of the 


L. E. WILLIAMSON. 
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AGAIN WE WERE THE 


PIONEERS 

















riginating é e asked t a ledger of this style remember these construction 
prit) ii Sit phd EES ED GUMS 
> leat device c f the .original steel back ledger. 
eS as suc THE FAULTLESS is not made of regular stock sheet steel but of ma- 
com1 o— terial that has been tested and found that it lends itself readily to pressin 
. S see forming without in the least impairing its strength. 
; THE FAULTLESS has a central bridge plate holding it firm and rigid 
- wince, THE —_ —— osu — SE 
. — preventing buckling 
LTLESS steel idisteinsiee: Girt Wes antes “Oman. a eo ahs : 
OOOO CO rHE FAULTLESS has both sets of toggles swinging directly over the 
ie Sle We —- is au come 
wa nter of the operating screw, no winged nuts to tip and shake. 
romaine this liisel nt mi)", <ananiion: 
ine to the . THE FAULTLESS has the simplest and strongest mechanism, no multi- 
z 1 i \ 2 € i ire oft en 
<9 icit f chains, brackets, levers or gears. 
THE FAULTLESS can be made to fit any sheet, any number of posts 
Ve kne € ething worth while in getting away ae hoc ny 
— céenver ce € 
ragile aluminur asting, but we little thought ve had _ revolutionized : q is 7a 
; a2 And yet you pay no more for THE FAULTLESS than for other 
construction until the imitators got busy ——_—_— ——== —s——_——— 
a a at gers without these construction features. They are not merely talking 
they are here telling you about their pressed steel ack cold points, they are mechanical perfections that help THE FAULTLESS dealers 
ed steel, tensile strength and cohesion, land the business i pite of the keenest competition. 
D wa ») become the dominant loose leaf house of your city and 
Of course every one with the plant and equipment can make a ledger of a: ; Pere obs 
- : eet ‘ territory? Then send in the attached coupon to-day. 
steel but that is not there is to THE FAULTLESS They can imitate —EE EEE 
he erial b here more than material required to build a ledger .that 
ie talee ‘eetieks “eines UL oad enutenes STATIONERS LOOSE LEAF CO. O.A. 
ake rains, n s 1 XT experience. 





Stationers Loose Leaf Co. 


“Sells to the Trade Only’’ 
342 Broadway, Milwaukee, Wis. 


(Address nearest 



































342 Broadway, Milwaukee, Wis. 
203 Broadway, New York City. 


Gentlemen—Please send us full information about THE FAULTLESS, 


the origina! stee ack ledger 
TerererrTrrrrTT Ty rl 





factory) 




















203 Broadway, New York City, t Peer ere 90000 ..2. dna taste 
on aa 


& GRAND RAPIDS DESKS WY 


set a standard in construction 
and design which has never 
been surpassed. 





They possess every quality of 
material and finish which make 
elegance. 


DEALERS: 


You are absolutely pro- 
tected on this line of office 
desks. We sell to you ex 
clusively 





Write to-day for Catalogue and Prices 








GRAND RAPIDS DESK COMPANY, Muskegon, Mich., U. S. A. 
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THE “RITTENHOUSE” A VERTICAL-FILE FASTENER 





A FOLDED-FILE FASTENER 

FLAT FILE FASTENER  < temporary FASTENER 
+ nemo tint nana Aiea A PERMANENT FASTENER 
————— ~————>  A_ BINDING _ FASTENER 
< A SIMPLE _—s*FASTENER 

A QUICK FASTENER 

A FLAT FASTENER 





PATENTED 


This Fastener was devised for the use of and adopted by a Government Bureau 
which has over a half million current cases in its files. 

The only device that will satisfactorily keep any kind of a file in proper shape. 
Every part of every paper readily readable without being removed. Any paper from 
any part of the file readily removed when required. Additional papers quickly and 
easily added to the top, middle, or bottom of the file. 

Just on the market. The first order was for 100,000. The Fastener is cheap 
enough for the man who needs only one or the concern that needs a million. 

Write for prices. Tell us who and what you are, and we will send you sample. 


THE “RITTENHOUSE” FLAT FILE FASTENER, Washington D.C. 














IMPORTANT 10 POST CARD JOBBERS 


Owing to the increase in our business" we have taken 
larger quarters at the same address where we will keep 
stock of all our Publications. We want you to help us to 
distribute our goods. You need not buy more than you 
can sell as we keep the stock for you to draw from. 


“You can Have What 
You Like and 
Are Sure To 

Like What We Have” 








Our goods are fine sellers 
and the prices are right. 

















We carry stock in New York 
Goods are always ready for immediate Our New Assortment’ of Season lines as well as 
despatch general goods for 1910 is larger than any previous year. 


a Our new designs of Xmas, New Year, Thanksgiving and 
ines 2 “G9 Our Trade Mark = FY atlowee'n Cards are ready. Booklets for all occasions. 


a The British Mail Box Series 


Our designs are original, made by our OWN artist. 





All goods are of our own manufacture. 


GOTTSCHALK, DREYFUSS & DAVIS 


NEW YORK LONDON, E. C. MANCHESTER 
32 Union Square 4-5 Bunhill Row 358-72 Corn Exchange 
Works : MUNICH, GERMANY 











Scientific Inkwell Construction 


reaches its highest practical value in the 


Sengbusch Self-Closing Inkstand 


This well is absolutely non-evaporating, and closes after every dip of the pen. 


It is 


so constructed also that the writer cannot over-dip his pen, and so flood the holder with 


superfluous ink. The ink is always fresh for the user 
In addition to these superior qualities of mechanical construction, the Sengbusch 
stand is built on beautiful lines which are pleasing to the eye. The result is that this 
patent ink-well has become the most popular stand on the market, and it should make 
up a part of the equipment of every well appointed stationery store 
Stationers who are not now carrying this well in stock should se- 


cure circulars at once, as they are losing a sure profit. 








WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUES OF OUR COMPLETE LINE 


Sengbusch Self-Closing Inkstand Co. 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. S. A. 
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League Club of Brooklyn and several other 
local organizations. He is vice-president of 
the Richmond Hill Investment Company 
Mr. Merckle has a wide acquaintance in 
the trade and is deservedly popular. 

L. E. Williamson, the sales manager, has 
been in the ink business all his life, and 
with Thaddeus Davids Company almost 
twenty-five years. He is also a thirty-sec 
ond degree Mason and a member of sey 


eral prominent clubs in Brooklyn, where he 
lives. Everybody in the trade knows Mr 
Williamson, and that means that everybody 


He is one of the right sort 


is his friend 











ae q: a eee _ 





FACTORY, THADDEUS DAVIDS CO 


and can always be relied upon for a square 
deal 

Thaddeus Davids Company was incorpor 
ated in 1883, and still has a member of the 
Davids family represented in the person of 
L. A. Davids, who is treasurer. 

The company’s inks are used by some of 
the largest corporations in the world, as 
well as several governments. They export 
to every quarter of the globe and employ a 
salesman who covers. the entire foreign 
trade. They also employ a corps of repre- 
sentatives who cover the whole country 






































Adopted by 
United States Government 
1909-10 


Progressive 
Dealers! 

Have you seen our 1910 
Treatise, entitled ‘‘Mostly 


About Carbons.”’ If not, let 
us send you one. 





Tells all about Quality 
Carbons and Ribbons that 
you really ought to handle. 
It is a live, ever=-ready ref= 
erence no uptodate dealer 
should do without. 





Our Sunbeam Brand Rib- 
bons are Winners. You 
ought to try one; they can-= 
not be excelled. Careful 
users praise them. 

We manufacture only 
High Grade Carbons, noth= 
ing ‘“‘Shoddy”’ or Cheap. 





Now is Order Placing 
Season, why not favor us 
with your initial order. Try 
us out. We will be glad 
to hear from you, anyway. 





Peerless Carbon & 
Ribbon Mig. Co., Ltd. 


United States Factory and Office: 
Niagara Falls, N. Y. 
Canadian Factory and Offices: 
176 West Richmond St., 
Toronto Canada 
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@ POSTAL SCALES 





PELOUZE 














National - 4 ibs. 


Star - - - 1 Ib. 


less are worth less. 








PAY FOR THEMSELVES IN THE POSTAGE SAVINGS THEY EFFECT 


@ The dollars and cents wasted in excess postage cannot be estimated 
where a postal scale is not used or where one is used that is not reliable. 


@ They are made in several styles especially adapted for the large 


Capacity business house, office, store and home. 


Union - - 24ibs. @ They not only give the cost of postage in cents on all classes of 
Columbian 218. mail matter, but also give exact weight by 4 ounces. U. 8. 


Crescent - 1 1b. @ There is no economy in a cheap postal scale. Those that sell for 


Dealers should write for our new Postal Scale Catalog 


Pelouze Scale & Manufacturing Co., 232-242 E. Ohio St., Chicago 








a 
RIBBONS and CARBON PAPER | 
Contracted supplies in large or small quantities 
PLAIN and DECORATED BOXES 
HAVE YOUR OWN IMPRINT BOXES 
SNELLING & SON, Maqusagiurers to 
SO. BROOKLYN, N. Y. 














| BOOK-KEEPERS 


CUT OUT YOUR TRIAL BALANCE of Personal Ac- 
counts, by using our Ledger Balance Proof. It's 
new, and you have not seen it. Write us and we will 
send you testimonials that will make you SIT UP 
AND TAKE NOTICE 


MILLER & HAM, Chattanooga, Tenn. 
















Victor - - 1} lbs. 







A GOOD SELLER 


Because) every busi- 
ness man needs to 
keep track of every 
minute. 

This clock on his desk will 
enable him to do it. It can 
also be used at home or car- 
ried about when he travels. 


Correct Time-Keeper, in 
a three inch square cryeeal 
Flags case, retailing at $ 50. 
In a cut glass case and porcelain dial at 
$2.50. Trade prices allow generous profit. 


H. D. PHELPS 
37 Beaver St., Ansonia, Conn 
















Pratt Packet? BunoLe Tic. Banks, Railroads, 

- Manufacturing Com- 
panics, after trying 
our Packet Ties, aré 
sending repeat orders 
for larger quantities 


If they 





our device to a 1 

tag ca 
Specia r 

tor stationers ar 





100 mailed to any U. S. addres t of 69 








Pratt F. Mfg. Co., 117 Point St., Providence, R. AY 





BUSINESS MEN 


Save your TIME and PATIENCE by 

using Simonson PATENT Indexes in 

your letter file and card systems. 
WRITE 


Roger A. Simonson & Co. 


25 Madison Street 
CHICAGO, ILL. 


For Free Sample—Liberal Discount 
to Dealers 


























ae . 
SP — ee a a 


Tht RESERVOIR GUARANTEES 
PERFECT FLOW 


Only Williamson Auto-Feed Fountain Pens have this exclusive non-blot feature. That slot in the cross 

section of the pen indicates a reservoir which takes up all excess ink. 

A pen that can’t leak, can’t blot from the over-heating of the ink barrel, can’t drop ink from the point 

of the pen while it is pointed in the air— that can't flow too fast for your speed or pressure in iting, 

but always gives as much ink as you can use—that is the Williamson Auto-Feed Fountain Pen—the one 

you have been waiting for all these years. You'll buy it on the first trial. 

DEALERS: Williamson Pens are made in 250 different styles. Notwithstanding this large assort- 
© ment, we need carry no dead stock. 

not appeal to your trade. je also furnish plate glass display cases. 


Write today for our proposition to dealers. It is the most liberal ever made by any fountain pen company. 


WILLIAMSON PEN CO. Janesville, Wis. 


“AUTO-FEED” 











We will exchange any styles that you find do 
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GOOD DESKS 
GOOD VALUES 








> VANSVILLE DESKS are the 


They are moderately priced at re- 
tail, but still allow the dealer a 
good profit. 
give big value for every penny of 
the price. 





best for the money—bar none. 


You will find they 











Write To-Day for Catalogue and Prices 


EVANSVILLE DESK COMPANY 


Evansville, Ind., U. S. A. 









































PITTSBURGH STATIONERS DINE. 
Pittsburgh 
Association 


The annual banquet of the 
Booksellers’ and Stationers’ 
was held at the Fort Pitt Hotel on Jan. 25 
The banquet was a very successful and en- 
joyable affair. The committee in charge 
consisted of Messrs. Robert Crawford of 
the Myers & Shenkle Company; Harry PF. 
Davis of R. S. Davis & Co.; and E. L. Ste- 
venson of the Stevenson & Foster Com 
pany. The speakers included Uncle George 
Olney and L. E. Waterman, who made im- 
and the following gen- 


promptu remarks, 





tlemen who responded to toasts: Edmund 
W. Arthur, In Re Trade Associations; Rev. 
Albert C. Dieffenbach, The Clean Cut Man; 
George E. Johnson, Public Recreation; F. 
E. O’Brien, monologue and songs. 

Charles H. Langbein was _ toastmaster. 

The menu was all that could be desired 
and the speakers acquitted themselves with 
honor and credit. 





“We owe so much to ourselves that we 
really can’t afford to run very deeply in 
debt to others.” 





| 
| 
| 





NEW ROSS CATALOGUE. 


Small, neat catalogues are the 
rule now a days rather than the exception 
One of 
the dealer 


plates the installation of a system of filing 


compact 


the most interesting of these to 


and to the man who contem- 


devices is that recently gotten out by the 


Ross Manufacturing Company of Muske- 
gon, Mich., manufacturers of the Ross 
Patent Anti-Friction Ball-Bearing Filing 
Devices. 

The Ross line is very complete. It is 
interchangeable and has features of con 
struction which commend it to the favor 


of the discriminating trade. Both mechanic- 
ally and from the standpoint of finish and 
workmanship the goods are excellent. The 
different units are interchangeable and em- 
brace a variety so wide as to include the 
complete equipment of a modern office with 


respect to its desks and files, card files, 
map cases, etc., etc. 

The catalogue gives the following ex 
tract from Letters Patent No. 879,982 in 


explanation of the anti-friction ball-bearing 
features of these goods: 


“An important feature of this invention 
is the fact that the slides and anti-friction 
devices hold the drawer centered at all 


times so that it will not sag when drawn 
outward. Moreover, the balls by project- 
ing into the races in the sides and guides 
prevent lateral movement of the drawer 
so that the same is held at all times out of 
contact with the side walls of the sup- 
porting structure, thus reducing the friction 
to the minimum.” 

Ross files may be had in units of four 
drawer construction, which may be added 
to laterally as far as may be desired, or 
they may be had in single drawer sections 
and built both upward and laterally upon 
solid or leg bases to any extent the cus- 
tomer’s requirements may demand. 

The catalogue is handsomely illustrated 
and gives full information regarding all the 
Ross with prices, terms, etc. It 
should prove a valuable reference book for 
dealers, who can obtain it by 
card to the Ross Manufacturing Company, 
Muskegon, Mich. 


goods, 


sending a 





KOH-I-NOORS WERE THERE. 
Whatever may finally be decided 
reference to the arrival of Dr. Cook at the 
North Pole, no one doubts the arrival of 
Commander Peary, at least sufficiently near 
to have his assertion that he was there ap 


with 


proximately true. 

The stationery trade should be interested 
in this because of his testimony that he had 
Koh-i-noor pencils with him and that he 
used them exclusively in making all his 
records. This adds only one more triumph 
to the long list gained by the Koh-i-noor 
pencils, but it is a distinction worth con- 
sidering, and is another point in determining 
the practically universal use of the Koh-1 
noor pencil. 



































HAMPDEN HOGE ESTABLISHES 
BUSINESS. 
Hampden Hoge, who has been identified 
with the stationery trade for a number of 


years, has severed his connection with the | 


Duryea Hoge Company, and established 
the Hoge Manufacturing Company, with 
headquarters at 108 Fulton street, New 
York City. Mr. Hoge states that he still 
owns a third interest in the patents under 
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which the Modern B Clips are manufac- 
tured and will continue to supply the trade 
with these clips. 

In addition to making pen and pencil 
clips the Hoge Manufacturing Company are 
manufacturing a complete line of thumb 
tacks in both steel and brass. These will 
be sold under the trade mark name “Water- 
tuck Made” and by producing thumb tacks 
of superior quality and extensive advertis- 
ing, they expect to create a big demand for 
their goods. 

The pen and pencil clips corresponding 
to the Modern B will be sold as Nos. 50 








and 61. Their tempered steel clips which 
are finished both in nickel and gilt are 
listed as Nos. 60 and 61. The price to deal- 
ers for either style clips is $3.00 per gross, 
and a liberal discount is allowed jobbers. 

Mr. Hoge is a live wire and has many 
friends in the trade who will be glad to 
know that he has established a business of 
his own. Evervbody expects Mr. Hoge to 
make a big success. 

Jobbers or dealers desiring samples of 
thumb tacks and clips made by the Hoge 
Manufacturing Company will be supplied 
upon request. 





THEY WANT AMERICAN GOODS. 

Alfred Gilbert, 23 Chaworth road, West 
Bridgford, Nottingham, England, will start 
in business at an early date as a specialist 
in office appliances and will appreciate cat- 
alogues and information from American 
firms desiring European representation. 

I. Trostli & Sohn, 2 Leopoldsgasse No. 1, 
Vienna, Austria, state that they are in need 
of machines for sharpening pencils and of 
other office appliances, which they wish to 
represent as agents. 
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MERCANTIL 


FOUNTAIN PEN 


For Convenient Writing 


Wherever there is writing to be done the Mercantile pro- 
vides the most satisfactory and convenient method. The 
care that is used in the making of this pen eliminates all N Dealers 
the care that is necessary in the use of other writing in- é ienlawt 
struments. : ; a, anes dee 
The Mercantile is made of the very best materials a a stock of 
which the market affords. Manufactured in our exten- Mercantiles 
sive factories in a technical manner by the best of in a conspicu- 
skilled workmen. Completed in combination with a s pla ill 
scientific ink feed and a 14 kt. gold pen, insuring the eee 
useful service which is expected of a writing imple- : find a large 
ment that is to last a lifetime and satisfactory 
a sale for them. Im- 
The Mercantile is the lowest priced print circulars and 


standard fountain pen on the market. electrotypes supplied 
to dealers. - Write to- 


day for full informa- 


Sj kKin-Lambert Go, , esas $1.50 and Up 


Established 1864 
Complete catalogues and show case 


15-19 Maiden Lane, N. Y. Y proposition sent on request. 

















Collect Your Old Accounts 


And still retain the friendship of your customers. Leern how 
COLLECTION to get them to pay up and keep on giving you their business 


iam Hint 
e 0 tells ou how 
7 Our new book Collection Letters ‘icdeements 


and losses th: att too often result from letters which look right, and sound right to their 
writer, but which turn out to be highly offensive to their recipient and cause him not 
only to refuse to pay but to take his patron ey 0 wry You can increase your own 
personal pulling powe ras a collection bay cent. by taking advantage 
of this excellent book. READ THIS E you WRITE AN 
DUNNING LETTER AND WE RssURE YOu" THAT YOU WILL Y 
FIND IT THE “QUICKEST ACTION” MOST PROFITABLE INVESTM YOU 


EVER MADE. , The author of ie Dok r AO = Sa 
letters the t produce the desi res and for years made a y prinei- 
yueseas ‘6 rd size and well 


pies of successful writing of dunning letters. The book is standa! 
sound for desk use. A REMITTANCE OF $1.00 WILL BRING YOU A +¢ 4 
THIS BOOK BY RETURN MAIL, ON MODERN Ly ty se MAG. NE 
FOR ONE YEAR. Modern Methods isa money, magazine for waines 

office, factory and sales managers, department heads, bu head have become 
men on the way to such positions. Six years old, nearly 50,000 such men | 


subscribers and more are coming every day. If you are already a subscriber ma: 
have your subscription e tendon one year. Make your order read, “Herewith $1.00 
for a year’s subscription to Modern Methods and a copy of your book LL ON 
LETTERS, by Markel, by return mail and prepaid. Address 


MODERN METHODS MAGAZINE, I! Woodward Av., Detroit, Mich. 
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Chicago Shipping & Receipt Book Co. Receives Visitors 


HILE it wasn’t the formal opening 
W of the new factory, yet no one 
in the trade in Chicago will be 
likely to forget the fact that the new fac- 
tory of the C. S. & R. B. Company is 
open, that from a loose leaf standpoint it 
is a joy and a thing of beauty as well as 
of use and that it is running day and night 
to fill orders for goods. Wednesday even- 
ing, Jan. 12, was the occasion of one of 
the most interesting receptions it has been 
the privilege of the members of the trade 
to attend, and on that evening in response 
to invitations about four score gentlemen 
gathered at the company’s new factory at 
the northeast corner of Sacramento and 
Carroll avenues and were entertained in 
true Wilsonian style by Ralph Wilson him- 
self, aided and abetted by Sales Manager 
R. L. Winans, New York Manager I. P. 
Dennison, L. R. Dickerson and other ca- 
pable members of the C. S. & R. B. Com- 
pany’s staff. 
Making of Berkshire Hills Ledger Paper 
Described. 

The principal event of the evening was 
an illustrated lecture upon the making of 
ledger papers by Ralph L. Winans, sales 
manager. The subject of Mr. Winans’ lec- 
ture was the making of the Berkshire Hills 
Ledger Papers, which are used by the C. 
S. & R. B. Company in their loose leaf 
lines, and the making of the efficient and 
ingenious hinge in the paper itself during 
its manufacture and preparation for loose 
leaf work. 

The mills of the Berkshireg Hills Paper 
Company at Adams, Mass., are famous the 
country over for the quality of their prod- 
uct. The company is one of the leaders in 
the art of ledger paper manufacture, and 
its machinery and equipment, its methods 
and processes are of high character, taking 
a place in the front ranks of this useful 
branch of manufacture. 

The mills of the Berkshire Hills Paper 
Company are ideally located in the high- 
lands of Massachusetts, where pure air and 
the purest of water abound—conditions 
which, if not essential to paper making in 
general, are certainly important factors in 
the production of the finest grades of that 
product. Added to these natural and me- 
chanical advantages are the high character 
and ideals of the gentlemen who compose 
the company and the skill and experience 
of their workmen—a combination unsur- 
passed anywhere in the country, and one 
whose satisfactory results are testified to 
by hundreds of thousands of users of the 
Berkshire Hills papers. 

In illustration of his talk Mr. Winans 
used a series of interesting slides showing 
the various interesting processes through 
which the ledger paper goes in the mills 
of the Berkshire Hills Paper Company be- 
fore it emerges. The process of treating 
the sheets in the mill for the making of 
the hinge for loose leaf books was handled 


Memorable Occasion on Which Well 
Known Loose Leaf Company Exhibits 
New Plant in Operation to Mem- 
bers of the Stationery Trade 
in Chicago. 





in an interesting and instructive manner, 
and the auditors were given a clear under- 
standing of the principal paper making pro- 
cesses and the reasons therefor. The de- 
velopment of the paper making industry 
was handled briefly but entertainingly, the 
speaker tracing it from the earliest times 
of the hand-made sheet down to the pres- 
ent era of finished machinery and elegant 
product. Some of the views shown by Mr. 
Winans are given on the opposite page. 

Owing to the limited time at his dis- 
posal, Mr. Winans was unable to illustrate 
the product of the C. S. & R. B. Company 
as completely as could be desired, and 
illustrations of the loose leaf factory pro- 
cesses were omitted to give the audience 
time for the other features of the evening. 
Mr. Winans, however, showed upon the 
screen several of the C. S. & R. B. Com- 
pany’s leading and best known goods and 
explained their features. 

The time which would otherwise have 
been taken for the illustration of loose leaf 
manufacturing methods and factory views 
in the new plant was employed in conduct- 
ing the visitors over the plant, showing the 
working of the factory in actual operation. 
The visitors were under the personal guid- 
ance of Mr. Wilson himself, who explained 
the various features of the work and the 
uses of the different machines. 

Those Present. 

Representatives of the leading stationery 
and office appliances houses from all over 
Chicago and a number of gentlemen from 
out of town houses were present and en- 
joyed the evening. Among those present 
were the following: 

Erik T. Carlson, Frank B. Meyer, G. H. 
Rutt, Harry B. Noyes, Evan Johnson, N. 
W. Tupper, M. O. Blackmore, Geo. H. 
Crockey, D. C. Miller, W. H. Doherty, W. 
D. Reading, H. Horder, E. Y. Horder, A. 
R. Parrish, L. R. Beecham, O. W. Brown, 
E. V. Quinby, Paul H. Feeberg, M. Greiur, 
F. H. Ward, C. R. Heberling, D. T. Carusi, 


A. J. Krelle, C. E. Hubert, L. F. Neely, T.- 


M. Cathcart, C. A. Cross, F. R. Kelly, Jno. 
J. Manley, J. I. Lanning, F. J. M. Bromlow, 
W.N. Pomeroy, L. F. Childs, H. E. Knoth, 
J. E. Williams, Julius J. Probst, H. C. Rob- 
inson, H. C. Boldebuck, Chas. Hamburger, 
W. H. Keel, A. E. Lamb, Julius Biel, Fred. 
A. Rapheal, Carl Whiting, Roy Simpson, 
Leonard Just, H. D. Long, J. Falkner, T. 
Stickney, Oliver Dom, O. V. Olson, A. L. 
Donaldson, H. W. Martin, H. S. Edwards, 
H. E. Cudworth, Vincent L. Daly, Harold 
Watt, P. D. Swigart, Adolphus Smith, S. 
A. Hyers, P. T. Zimmerman, A. C. Sundell, 
H. D. Shaw, C. H. Copeland, O. R. Luther, 
O. T. Modene, R. E. Spalth, C. E. Cherry, 


L. F. Couplin, Ernest W. Jones, L. H. El- 
liott, R. F. McDonald, Harrison R. Brown, 
Webb Howard, W. J. Kenny. 

The evening was concluded by an enjoy- 
able buffet luncheon. 


Good Publicity Always Informative. 

The Chicago Shipping & Receipt Book 
Company realizes the value of the proper 
sort of publicity. The entertainment which 
was arranged was more than a mere good 
time. It had a definite value to every per- 
son present and none could escape carry- 
ing away some impressions which would 
add to the sum total of useful or interest- 
ing information. To the members of the 
trade, for whom the entertainment was ar- 
ranged, it had distinct value. Mr. Winans’ 
talk alone carried with it the stamp of 
individuality and of care in preparation, 
and the information he imparted was of a 
kind which could not have been secured 
by the listeners without more trouble and 
expense than the average business man 
has time for. 

The trip through the factory which was 
running at full blast was also of an educa- 
tional character, affording many of those 
present with an idea of the machinery and 
processes of loose leaf manufacture they 
never before had the opportunity to obtain. 

To know where one’s goods come from, 
how they are made, where they are made, 
what materials go into their construction, 
what machinery is necessary, what vast and 
complex operations are required to turn 
out the products which are so much a mat- 
ter of every day routine when sold over 
the counter—these are valuable bits of in- 
formation which the man of ready and re- 
tentive mind will find means of utilizing 
for the purpose of interesting customers 
and prospective customers. Every man, 
whether he comes to buy or comes to look 
around, is hungry for information. Knowl- 
edge is the universal thirst, and if one is 
well posted with regard to the goods he 
carries on his shelves, and can tell what 
he knows in a tactful and interesting way, 
there is no excuse for him to lack cus- 
tomers. The first step is to get the in- 
formation, and the method pursued by the 
Cc. S. & R. B. Company to impart informa- 
tion concerning the goods they make and 
the celebrated bond papers which fill them 
is worthy of the highest commendation and 
worthy of being imitated by other up-to- 
date manufacturers who are interested in 
the welfare and prosperity of the retail 
stationery trade. 





TAKES CHARGE OF DEPARTMENT. 

Frank C. Jones has recently been placed 
in charge of the billing machine depart- 
ment at the branch office of the Underwood 
Typewriter Company in Cleveland. He 
did a fine business in January and says 
prospects were never better. 
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STOCK LEAVING 
THE DRAINERS 





THE STOCK READY FO 
THE FOURDRINIER A SHEET OF THE PAPER 














THE WET END OF THE FOwebRINIER a? 
— 









































©) 
| 


9 














ASSORTHMISARD COUNTING 





1 the Mill of the Berkshire Hills Paper ¢ Adams, Mass.~(see opposite page. 
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ADD OUR GREAT CAPITAL 
TO YOUR BUSINESS 





No. U 1785 C. L 


We didn’t ask a single dealer 
to take hold of this line of “A\ll- 
steel” Unettes until the ground 
had first been broken at our ex- 
pense and the seed sown. Then 
we came to you with the most 
liberal selling proposition that could 
be made. 


But that isn’t all—after we have 
sold you the line, we = around 
and help you to sell 1 We 
don’t ask you to do all the pro- 
motion work yourself—we will 
add our great financial resources 
to your business and make you 
win. And with Unettes you 
will win ina bigger w way than you 
have even anticipat 


Of course you know what the 
line is. Its “Allsteel”” office fur- 
niture. Made up in any combi 
nation, large or small sections, for 
any size of business. 


Co-operation is more than an 
with us, it represents a 
settled business policy —and we're 
backing it up each year by thousands 
of dollars spent in advertising for 
your benefit. 


pression” 


Every dollar spent for office, 
store or bank fixtures in your 
territory is in easy reach, if you 
handle these Unettes. By this 
system every document, letter, 
quotation and carbon copy Is 
within the reach of the thumb of 
business man, no matter how 
small or large his business. Add 
to these conveniences the absolute 
safety of STEEL, and you've got 
the office furniture business of your 
locality tied up for all time. 





No. U. 17 L. B. 


Bookkeepers’ Desks 
Typewriter Desks Flat Top Desks 
Tables Omnibus Trucks 
Vault Equipment 


66 


ex- 





No. U 17S. D 


Unettes place in the hands of 
the small business man the time 
and labor saving conveniences of 
the highly systematized executive 
ofice. They're “‘Allsteel,” and 
short or long, wide or narrow, 
they're sold the world over for the 
price of wood, or less. 


Mr. Dealer: This line isn’t 
a “comer, it’s today’s winner. 
Get busy before some other live 
one steps in and secures the op- 
portunity. Next month we start 
our big national advertising cam- 
paign to the consumer. If you 
secure our line within the next 
three weeks, we'll be sending you 
the customers right into your store 
with money in their pockets and 
their minds made up to buy. 


So don’t delay a minute. Delays 
are dangerous. Write us NOW. 


TODAY’S THE DAY 


THE GENERAL FIREPROOFING COMPANY 





No. U. 25 D. F. S. 


e Mee People” 


YOUNGSTOWN, OHIO, U. S. A. 


BRANCH OFFICES 
NEW YORK CHICAGO 


PHILADELPHIA 


Export OFFICE 
396-398 BROADWAY, NEW YORK, 


WASHINGTON, D. C. 


N. ¥. 





No. U.17 P.H 
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Berkshire 


~~ a hinged sheet of paper 


Made to satisfactorily fill that most difficult of all paper re- 


quirements---The Loose Leaf Ledger. : : : : : : : : : 3 














The Berkshire Hinged Sheet is the perfection of Ledger Paper manufacture. It is the 
ideal sheet for Loose Leaf Books and is used exclusively by many of the largest 
manufacturers in the world. 


q The formation of the hinge while the paper is in process of manufacture permits the 
attainment of absolute flexibility without sacrificing the strength of the fibre. 





q As the fibre is the bone and sinew of the paper, it is obvious that the older methods 
of treating for hinge after the paper is made necessarily weakens the sheet in a 


vital spot. 


The quality of paper in the Berkshire sheet attains to that ideal which is sought by every 
manufacturer of ledger paper. 


The tough rag fibre treated by our special process affords a perfectly even sheet with the 
maximum degree of flexibility without brittleness. Since our paper passes through the 
animal sizing after treatment, the natural life of the fibre is retained throughout the entire 


process. 


The Berkshire Sheet is made under perfect manufacturing conditions. The excellence of the 
waters, the purity of the atmosphere, a perfectly equipped plant and the ripe experience of 
men who have made a life long study of the manufacture of high grade ledger. 


That many of the largest and best manufacturers of Loose Leaf Ledgers—men who 
appreciate the importance of the sheet—will have no other, is sufficient recommendation 


for The Berkshire Hinged Sheet. 


@ Samples with full information will be sent upon request. 


Berkshire Hills Paper Company 


Manufacturers of High Grade, Loft Dried, Ledger Bonds and Linens 
ADAMS, MASS. 
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ca 
Crown Ribbons 
are not made to fit a given price. 
standard to which good ribbons 


Then, and only then, the price is 
ourselves a low fixed margin of 


truly serviceable ribbons and carb 
allows you to make a liberal profit. 





skill, from materials selected to conform to our idea of the high 


commensurate return upon our inv 
q That is why you, Mr. Dealer, can buy such good, substantial, 


@ Take the hint and write to-day for samples and terms. 


Crown Ribbon @ Carbon Mfg. Co. 


ROCHESTER, N. Y. 


and Carbons 


They are made with care and 


and carbons should attain 
carefully computed, allowing 
profit. The volume gives us 
estment. 


ons from us at a price that 











No Question About Our 
Mail Order System 


It is built on more than Twenty Years’ experi- 
ence in handling business from a distance—where- 
ever you are, the mails place at your service one of 
the best equipped engraving plants in the country. 


HALF-TONES for Catalogues or Advertisements; etched 
extra deep, with finest printing qualities. 

DESIGNS for Letter Heads, Cards, Advertisements, Cata- 
logue and Book Covers. 

MULTI-COLOR WORK—Plates for printing Souvenir 
Post Cards, Posters, Hangers, Etc., Etc. 

THREE AND FOUR COLOR PROCESS—For highest 
class of Pictorial Work where soft artistic effects 
are sought 

**INTAGLIO’’—A special Half-tone with practically no 
apparent mesh; for printing on Steel Plate Press. Ejfect 
like Photogravure. 





Specimens for the Asking Established 1889 


Gatchel & Manning 


Designers and Engravers 


27 to 41 S. Sixth St., PHILADELPHIA 














SPITZER & COMPANY 


Manufacturers of 


POST CARDS 


Office and Salesrooms 
11 WAVERLY PLACE 
Factory: 12 Waverly Place NEW YORE 


POST CARD S 
OF EVERY DESCRIPTION 
Thanksgiving, Xmas, New Year 
and All Seasons Cards. 

Birthday, Name, Best Wishes, Views, etc. 
H. FINKELSTEIN & SON 


138 Park Row, New York City. 42 High St., Boston, Mass. 
Importers and Manufacturers 














MAX BECK 
106-108 6th Ave., New York 
Importer and Publisher 


POST CARDS 


JOBBERS ONLY 








JULIUS POLLAK 
50-52 FRANKLIN STREET. NEW YORK 
Manufacturer and Importer of 
Post Cards and Novelties 
High grade cards our speciaity. 


Jobbers write for prices before ordering elsewhere. 


























(By Special Correspondente.) 





Buffalo, N. Y. 

J. B. Aikman, formerly president and 
general manager of the J. R. Duncan Paper 
& Stationery Company, Terre Haute, Ind., 
has become associated in a responsible way 
with the George Irish Paper Corporation 
of Buffalo, N. Y., with a view of devoting 
special attention to their wholesale sta 
tionery lines 

Chicago, IIl. 

Robert D. Richardson, president of Rich 
ardson & Bishop, Ltd., of Winnipeg, Man., 
spent a day or two in Chicago last month 
Richardson & Bishop are among the fore- 
most stationers and office appliance dealers 
in the Dominion of Canada, and they have 
recently moved into a new store which is 
larger and better than their previous home 
They expect to break all records in volume 


of sales during 1910. 


* * * 


Horder writes an interesting letter 
Office Appliances from 
Ala., where he is spend- 
ing a few weeks’ vacation. Among other 
things Mr. Horder “This is a good 
place to be at this time of the year, away 
from the cold and discomforts of wintry 
weather. This morning I picked wild vio- 
lets in the piney woods and heard a 
meadow lark sing the hallelujah chorus the 
best he There gre plenty of trout 
and red fish in the river. So far I have not 
been very successful in catching them, but 
have almost forgotten I ever had any busi 
’ After speaking 
terrible 


=. a. 
to the 
Magnolia Springs, 


editor of 


Says: 


could 


ness worries in Chicago.’ 
of the deserted farms and of the 
havoc in the forests, started by the turpen- 
tine men and finished by storm and fire, 
Mr. Horder makes valuable sugges 
tions about the folly of northern people 
paying $50 to $75 an acre for southern land, 
when good land can be had for $15 to $20 
and in any event, of expecting to go south 
and make money at once in farming with 


some 


out any previous experience or knowledg¢ 


of the conditions. But, he says, it is a rare 


country, with the finest of climates and 
pure water—an ideal place in which t 
gain health Mr. Horder will return t 


Chicago soon and already feels that he has 
been much benefited by the rest and pleas 


ant surroundings. 
7 * * 

Thomas C. Keyes, manager of the Chi 
cago office of the L. E. Waterman Com 
pany, recently spent a few weeks in 
Florida. 

+. ~ *~ 

George H. Jenkins, president of Shea 

Smith & Co., is recovering from injuries 


recently sustained from a severe fall on an 
icy sidewalk. 
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STATIONERY NEWS—Continued. ir 
The many friends of Sam Mayer, man- Secrnet Wms toe and Colors 


ager of the Chicago office of the Joseph 9 \ Engrossing Ink 
. . ‘ = . ~~ Taurine Mucilage 
Dixon Crucible Company, join with Office Photo Mounter Paste 
¢ Drawing Board and Library Mucilage 


Appliances in sympathy over the death of Office Paste 


Mr. Mayer’s father, who passed away on Liquid Paste 
: ~ . . . Vegetable Glue, etc., etc. 
Christmas eve at his home in San Fran- 


cisco. For many years it has been Mr. Strictly Original Goods of the Highest Grade Only. | 
Mayer's custom to spend the holidays in Show Cards, Color Cards and Imprinted Matter Supplied to the 
San Francisco, and he reached there in Trade 

Yecember in time to be with his father ’ ; 
Decembs ns Consumers, emancipate yourselves from the use of corrosive and ill- 


smelling inks and adhesives and adopt the Higgins’ Inks and 
* x +. 


The National Catalogue Commission met 


before the end came. 

| 
at the offices of Shea Smith & Co. on Jan | 
| 


Adhesives. They will be a revelation to you. 
15. There was a full attendance, including 


AT DEALERS GENERALLY 
Chairman Fletcher B. Gibbs, vice-president 


of Shea Smith & Co; James A- Dorey, || CHTAS Mi HIGGINS & CO., Siiginaters ant Manufacturers 


president of the Dorsey Printing Company, 


Dees, Tess Bet eee | ee Office and Factory, Brooklyn, N. Y., U.S. A. New York—Chicago—London | 
Our “Used Every Day 


Richmond & Backus Company, Detroit; Lb 
B ° b ”? 
usiness rorms are 


Charles A. Stevens, of Stevens, Maloney & 
Co., Chicago. M. M. Lyons of the Globe- 
Play} 
y, g sold every day by the 
’ (ofds iopex 
best stationers 


Wernicke Company of Cincinnati met with 
the commission to discuss the matter of is- 

Should be} | We are the sole manu- 
handled§ | facturers of 


suing a catalogue giving the proper retail 
by every ROYAL BRAND — CENTURY BRAND 


prices to apply on goods of the Globe- 
Wernicke Company’s manufacture handled 
AMERICAN “ — TUXEDO “ 
up-to-date AND THE 


FAST MAIL LINE OF 
























by the stationery trade. 
* K * 





On the evening of Jan. 14 the members 
of the National Catalogue Commission 
were entertained at the home of the chair- 
man, Fletcher B. Gibbs. All were present | 
with the exception of Charles A. Stevens, | 
who was detained on account of the death 












of an intimate friend. 







* + * 
; : dealer. JOTES : 
R. D. Cameron, of Cameron, Amberg & | ipa — ere ae 
Co., recently left for Pasadena, Cal., where | }) They are made of carefully se- S&B Seotds Sesttinia Line 
he will spend about four months at his | Pt pected mock. Reneieelly 6 as well as 
i Pala ina | Ee ad —_ gomegooey oes 4 Sole Publishers of the Line of 
| i spas > y have Snap an Jordan’s Wedding Day Gift Book. 


‘ k * spring that makes ‘dealing’ a 


: P as instead of a bore. 
Indianapolis, Ind. pleasure insteac ° ° 
P : = ; Let us send you our late sam- ac t ograp Cc Co 
The firm of Evans & Fulton, office outfit- | ples and prices. We know they ° 
will interest you. WALTER S. FURLONG, Mgr. 


ters and commercial stationers at 131 East 
General Office and Factory 
914 Walnut St. PHILADELPHIA, PA. 
Chicago Office: 209 State St. 


Market street, has been succeeded by the oe CURE Hae: 
American Playing Card Co., 


Fulton-Evans Company, and on March 1 
= Kalamazoo, Michigan 


will move to a new and more desirable 
location at 33 North Pennsylvania street. 


The rapid growth of the business of Evans 
& Fulton necessitated an increase of capi- | SELF-FILLING SELF-CLEANING NON-LEAKABLE 


tal and an enlargement of the display | 

space, hence the incorporation of the com- | THE ONLY FOUNTAIN PEN 
pany and the coming removal to a new on the Market Combining 
location. Guy Fulton is president and treas- e All these Features. 

urer of the company and Walter E. Evans 

















lg There are no openings, extra joints, humps, press-bars, nor complicated 
mechanical parts to get out of order, consequently the barrel is air-tight and 
absolutely Non-Leakable. 

q@ It can be filled instantly at any ink well. The 

filler is part of the pen itself and cannot be mislaid. 

q As the pen is in an air-tight compartment when 

closed, the ink cannot dry up, as in ordinary foun- 

tain pens; consequently it always writes on the 

down stroke. 


THE WM. BOLLES COMPANY 
TOLEDO, OHIO. - - U.S.A. «toe 


is its secretary. 
Milwaukee, Wis. 

Stationers of Milwaukee are expressing 
themselves as well satisfied with general 
business conditions of the past year and 
they are decidedly optimistic concerning 
the outlook for the year 1910. 

+. * * 

The Nelson stationery business at Ra- 
cine, Wis., has been purchased by L. P. 
Hansen, who has disposed of the stationery 
stock and will conduct a confectionery busi- 











ness in the location. 
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STATIONERY NEWS—Continued. 
The Tuttle Press Company of Appleton, 
Wis., has increased its capital stock from 
| $30,000 to $100,000 and announcement has 
been made that the company’s plant will 
| be greatly enlarged. The company uses 
| much of the Wisconsin Tissue Paper Com 


Watermans’ emeomennyer 


The Pen you willer eventual ly buy 


pany’s output and manufactures all kinds 


of paper nove Ities 





Minneapolis, Minn. 
F. L. Foss has accepted a position as 
buyer and manager for the stationery de 


| , *T) of tT ¢ i >< ‘O 
& Comparison of Sizes in the Standard Cone Cap Style. No. 12 is Gj inches long: other sizes in proportion. | partme nt f th John Leslie Li aper Com 
| pany of Minneapolis Mr. Foss is well 


NN ae | known to the stationery trade of the north 
| 
| west. 
Style: Plain Black with “Clip Cap in the seven sizes shown | 
ne $s aS 7. ™- New York, N. Y. | 
“Mile? of Cardinal at same prices German Sirver Clips, add 25 cefits wd 2/9 prices -_ - ‘i e | 
[The Stationers Bowling League will | 


bowl off their final schedule about the 
middle of February. It is proposed to 


» Middle Band I8-kt. Pilied. Im the seven sizes shown. 
$5.00 xo kG MM” Bron Nos GM. M hold a banquet at the close of the season, 


when the numerous prizes donated by 
friends will be awarded. The bowling 
league has done much to create a fraternal 

Style: Cardinal, with + Ne-Cap in the seven sizes shown. This color used largely for red ink e ° . 
vers > “3 =o “oS = feeling among those engaged in the sta 


s No is ) Ne 17 7.00 
Plain Biac kh Chesed of Mottled at same prices *German Silver Clips, add 25 cents to ell orices 


tionery trad 
* . * 
a W. T. Ferris, secretary of the L. E 
Rise 15 oe og, Py, Cattle: “ oJ Ne ra . se ay ip on Gog Gees, ee oo ed Waterman ( ompany, accompanied by ig P 
owe M™ +‘ a on No i. GM 800 z 
> <Gole-Aed Clive 0d 61.00 io ‘in ont es. Solid Gold Clips, add $2.00 to all prices Sevmour. the advertising manager of the 
same company, have just returned from a 





trip to Florida. They had a most enjoy 


Rise 3 Filigree Sterting Silver with *c ip-Cap. a” wis of tne sizes shown able time, and while down south pal 1 2 
No 16 . ; A A 4 ° ais ou at Ne H nm thas me 2G oe : ¥ 
> ade » ; 4 il > ¢ _¢ 
Ne 6 gold pen Mounted on Bleck or Cardinal Holder, *Sterling Silver Clips, add 30 cents to all prices visit to the Eve rglade Ss. 
* - - 


A glance at the “Daily Mail” of Lon 
don, England, shows that the advertise 


Gold. Mouwmed Cs hased or "uP te ’ ! » v . a + . 
Nott @ ¥ Cape No Ie GM Cap ston. Re 10 OM Cap..n00 ment of the L. E. Waterman fountain 
No. 15. o M. ap. . $00 - «8 17 M Cap $00 : / as 
aca ased or Mottied Antan occupies a very prominent positior A 
leading feature is made of the fact it 
nearly all the kings and emperor f 
Europe use these famous pens 
Style: Mottie? In the seven sizes shown 
2 » Bam No 16 ° . 
> N 5 0 No. 17 
No. 8 gohd pen -_ ” wt Plain Black, Chased or Cantina finish Philadelphia, Pa. 
WRITE TO-DAY FOR CATALOGUE AND SELLING SUGGESTIONS The new year started in with more 1 
Waterman’ 8 Ideals are the leading line of fountain pens in every section of the world. Maintained on the very : 
highest level of quality and made in every imaginable style and size. Our advertising constitutes the table occurrences in the Phil: vdsinhie i 
greatest campaign ever conducted for any specialty of the kind : yn : ; 
tionery field than any of its immediate 
predecessors New firms entered o1 2 


leading establishn 


Q -_ reers, but two i f aDl nt 
us Qelonmramns W73 chic, changes in the personnel with far-reaching 


consequen re contemplated These, 











BOSTON CHICAGO SAN FRANCISCO MONTREAL LONDON 
PARIS however, hay not* been officially 
nounced. They involve a change in the 
management of the one and the virtual re 
- $$ ~——_—— - -- ~~~ ---- | organizatior1 f the other 
ATTRACTIVE SAN FRANCISCO DIs- ‘or the Pless Company is one of the live | . Nisa - 
| has been announced the organiza 


dealers of the South and is building up an | There 
enviable reputation. They are handling the | tion of a 
L. C. Smith & Bros. visible machine, Edi Company, which will do the business of 
son 3usiness Phonograph, Multi-Copy | bank and office outfitters, printers, litl 
Typewriter, Twinlock loose leaf system, 
safes and office furniture of all kinds. 


PLAY. 

The Library Bureau is making a window 
display, at present showing samples of 
practically all its card systems, illustrating 
their use for a great number of purposes. 
The company has added a new line of loose 


firm, the Chew and Asnip 


graphers, bank book makers, engra\ 
steel plate printers, et 4 location has 
been secured and occupied at 914 Filbert 





- street. The members of the firm are all 

The Charles E. Pless Company, Winston NEW C. B. & F. CO. AGENCY. | former employes of the William F. Mur 
Salem, N. C., has contracted with the Yaw [he Philadelphia agency for the Chi phy’s Sons Company. They are William 
man & Erbe Manufacturing Company for cago Binder & File Company and the D. Asnip, for 11 years office manager and 
the exclusive sale of their filing systems in Tengwall file is now in the hands of Mit credit man with the old firm; Harry E 
Winston-Salem and adjoining towns. The chell & Bevers, Drexel building, and busi- Chew, for fifteen years an employe lately 
Pless Company gets a good line and the Y._ _ ness is reported to be improving right | as assistant manager, and Arthur S. M: 

Nair, for six years a salesman 








& E. Company secures a splendid agent, along 
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SOME EXCELLENT PICTURES. 


Stationers can add materially to their 
business by putting in a line of pictures that 
will sell. Not all pictures will sell, as some 
stationers have heretofore discovered, but 





many will; and those which do sell assist 
in building up trade 
The Paul C. Koeber Company, 85 Frank 


REAL PHOTOGRAPHS 
GROUP CARDS IN 100 LOTS 


Made either in the glazed black and 
white or hand colored from any kind of 
view post cards. 

Samples will convince you. 


SEND NOW 


Also ask us about our $4.00 premium 
we give you in connection with Valen- 
tine, Washington, St, Patrick and 


Easter cards and all general lines. You sell the premium too. 


A.J. SCHUMANN eare’s o's 























lin street, New York, has published a set | OF 
which seems destined to sell wherever they THE 


may be introduced 


They are printed on strong paper, 7x9 is to be economical and at the same time extend 
inches in size, through the popular sepia his reputation to reach from coast to coast. 
photogravure process and are mounted on If you have for sale any article used in the of- 
11x13%4 high grade Colonial buff board. | fice or school room it will pay you to consider the 


Further discription seems unnecessary since 


they speak for themselves, as shown in the ! PROGRESSIVE 














The TEACHER and 
STUDENT 


) A Monthly Magazine 
FT 2H for the 

BUSINESS MAN, 

STENOGRAPHER 


$1.00 a Year 


Trial Subscription 
25c three months 

















There are over 125,000 stenographers in the 
United States spending weekly more than $500,000. 


We Reach Thousands of Them 


Fifty thousand (50,000) Business Schools offer 
| a large field worthy of your consideration. 
ve ; If you want some of this business advertise in 
accompanying illustrations. It will be seen the Progressive Stenographer. Rates furnished on., 
that they are really a play upon certain well application. 
known agricultural products, and the artistic 


manner in which the conception is carried The Progressive Stenographer Pub. Co. 


out adds materially to the attractiveness of 


the prints. This line is commended to sta- 31 . Howard Street Baltimore Md 
. > e 


tioners as one yielding a good profit and 














promising abundant sales. 
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The .Tip Which Saves the Card 


The One Piece 


VSS NSS 
VA ; DIR 
Celaloidiip 

Treble the life of your filing system by using Celluloid Tipped 
Guide Cards. 

Don’t fray, crack, curl up nor show finger marks. Look neater 
than plain Guide Cards. 


Celluloid Tipped 
Guide Cards 


are proof against ordinary handling. ‘Tip folds over top of card where wear 
comes. Other Guides wear out in a third the time. Ask your dealer for the 
famous one-piece tip or write us for samples. 


STANDARD INDEX CARD CO., 
701-709 Arch Street, Philadelphia 














The Sanford 
Manifolding Pencil 


Invaluable in banks and offices and wherever 
a dependable, serviceable indelible lead pencil 
is needed. Especially good for expressmen, 
railway, mail and shipping clerks, stenogra- 
phers, book-keepers. . Makes a clear, legible 
carbon. Cannot soil fingers or clothes. Com- 
bines the fountain pen and lead pencil. Made 
of hard rubber, absolutely dust-proof—uses 
either indelible or ordinary black leads. Pen- 
cil and set of 3 indelible leads sent post-paid 
on receipt of 50c. A Big Seller for Agents. 


THE SANFORD 
$1.00 Fountain Pen 
Uses Any Steel Pen 


A remarkable improvement in fountain 
pens. Uses any Steel Pen. Pat. Feb. 25, 1908. 

Made of best hard rubber in 3 styles, 
chased, plain barrel and shorthand size 
Gives a smooth, steady flow— Positively will 
not leak or drop ink. Pens easily changed. 


10 DAYS FREE TRIAL 


To prove that the Sanford Fountain Pen is 
equal, if not superior, toany high-priced pen 
made, Mail us one of your favorite steel pens 
with $1.00 and we will send you a complete 
Sanford Fountain Pen post-paid. Try it 10 
days—test it thoroughly, and if you are not 
perfectly satisfied return it to us and we will 
promptly return your money. POCKET 
CLIP 10c. Agents wanted. Write quick for 
terms and territory. 


The Sanford Pen Co., inc. 
681 E.105thSt. Cleveland, O., U.S. A. 


!} AAD 

td PRICES 

~ LEOPOLD DESKS 
THE NAME STANDS FOR QUALITY 


Think Leopold 


when wou XW ink Desks 
wave Lhink Best. 


Get New Catalog. 


Leopold Desk Co. 


BURLINGTON, IA., V.S. A. 














THE ROTARY LINEOGRAPH 


New Model Clean Simple Expeditious 
Veight, complete.8lbs Prints anything from a postal 
to a foolscap 
The Most Modern, Simple and Rapid 
Duplicating Device on the Market. 
IMPORTANT Lineograph Machines are sold without 

restricting the user to purchase or use 
our supplies, We make the best and scientifically 
adapted materials, regardless of the great reduction in 
our selling prices from those which hitherto obtained, 
and are under no necessity to resort to expedients other than the superior excellence of our goods to retain 
patronage. Send for Price Lists and Descriptive Booklet. 





Makers of Duplicators and Supplies 


The Lineograph Company, j)9 Fulton st. New York, U.S. A. 











| 
| 


STATIONERY NEWS—Continued. 
The B. F. Goodrich Company, Akron, 
O., has appointed G. O. Simpson general 
manager, and R. J. Murphy assistant man- 
ager of its Philadelphia branch at 1322 
Arch street. Both men are well known 
locally. 

xk x 

The firm of Detre & Blackburne has 
been dissolved by mutual assent through 
the withdrawal of Mrs, Laura V. Black- 


burne, who held the interests of her de 


ceased husband. It will be continued 
dividually by Albert Anderman. 
x * x 

Col. J. Howard Davis, secretary of the 
William Mann Company and a leader of 
the bar, has been elevated by gubernatorial 
appointment to the bench. 

* x 

A. E. Mead has been added to the sales 
force of the Charles Christeson Company. 
G. A. Smith and E. E. Weigert have se- 
cured positions with George E. Mousley 
as salesman. 

k * Ok 

Lawrence Husband has taken a financial 
interest in the paper wallet manufacturing 
plant of Jewell & Co., and the Willetts- 
Carr Company has taken over the similar 
business of Wanamaker & Co. 

* K 

The event of importance in stationery 
annals was the first of a series of educa- 
tional meetings under the auspices of the 
Stationers’ Association designed to develop 
a higher order of salesmanship. To the 
meeting held in the Bellevue-Stratford 
there were invited all the sales force of the 
membership. They came and they listened 
to a practical talk by G. W. Craven of the 
Charles Elliott Company on the process 
of “Photogravure” in which he made plain 
to them the difficulties of the process, the 
kind of material suitable to such treat 
ment and other practical details to the end 


that the salesman might speak with their 
customers as one who knows, The point 
of view of the Association is that the best 
salesman is he who can secure an order 
by the best salesmanship—by his intelligent 


interest in his customer’s needs, his pra 

tical advice, and not by merely a shading of 
the price below that of his competitor. To 
this end the talks will be continued 
throughout the winter. The only routine 
business transacted was the election to 
membership of the newly organized Whit 
ing-Patterson Company and the receipt of 
an application from Turner and Harrison. 

* * « 

Henry T. Coates, former head of the 
publishing firm of Porter & Coates, once 
known throughout the country, died at his 
country home during the month. As a 
mark of respect the Philadelphia book 
trade met and adopted memorial resolu- 
tions. They were signed by the J. B. Lip- 
pincott Co., Craige Lippincott, Campion & 
Co., P. Blakiston’s Son & Co., David Mc- 
Kay, William J. Campbell, Cullen & Brad- 
ley, William K. Holman, W. H. Ibister, C 
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STATIONERY NEWS—Continued. 
C. Shoemaker, George W. Jacobs, Rees | 
Welsh, John C. Winston, Charles C. Price, 
George Barrie & Sons, Lea & Febiger, 
oe : iat pe & Co., John The Most Gom- Carbon Papers, Transfer Papers, Stamp Rib- 
Highlands and John Bower, Jr. ——<<« 8 bons, Carbon Rolls, Typewriter Ribbons, Type- 
St. Paul, Minn. plete Line..... writer Oil, Numbering Machine Ink. 


William M. Miles, formerly with the L 

. : y us Interesting Proposition to Dealers. 
F. Dow Company, has accepted a position 
as assistant manager and buyer with the J. A. HeHEALE & ow» F 
Brown, Treacy & Sperry Company of St 


Paul, one of the oldest commercial station- MANUFACTURERS 





ery houses in "9 ne The mark of quality 
Kimberly, Wis. 
J. S. Wynboom of Little Chute, Wis., 94 JOHN STREET 


has opened a stationery store at Kimberly 


Manitowoc, Wis. 

Joseph Bigel & Sons have bought the re- 
tail stock of Theo. Schmidtman’s Sons 
Company, consisting of office supplies, fine 
stationery, leather goods and _ crockery 











They have added a line of wall paper and LARGEST POST CARD STORE IN MINNEAPOLIS “@Q@IiLT EDGE” LINE 
pictures THE WEST NOVELTY co LOOSE LEAF MEMOS AND DIARIES 
var . , . - ones, © £ : 2 As thin as a sewed memo. 
Thee : Say ns s rn — are Printers — eect, semi. of fire Cards Various Bindings and Prices 
now selling to dealers only. 1ey have a Small Books and Magazines to order. 
; es a ) ee | $1.00 will bring you 100 Assorted Post Cards that will sur- TRUSSELL MFG. co. 
fine stock of stationer y, ofhce supplies, prise you. We ship same day order received. POUGHKEEPSIE, N. Y. 
school supplies, notions, paper and bags. 817, 819, 81944 and 821 Cedar Ave., MINNEAPOLIS, MINN. Branch, 108 Fulton Street, New York City 








It is interesting to note that the first 


wireless message sent across the lake from  RELIARLE 
PHOTOGRAPH POST CARDS WM. RITCHIE & SONS, Ltd. 


Manitowoc to Ludington was sent by the 
Theo. Schmidtman’s Sons Company, whole MADE TO ORDER ae ee ee x 
80 a ondcon, ng., ternoster Row 


sale stationers, to Snow’s Drug Company, Publishers of 

druggists and stationers of Ludington, : Christmas and New Year 
° ree. . 

Mich THE DORSEY W. SHORT CO. Birthday and Easter Cards 


Drawer 10, Westerville, O. SERItS”’ CALENDARS $ PICTURE POST CARDS 








From your own originals. 


Samples and our beauti- 
ful illustrated catalogue 





St. Louis, Mo. 
L. C. Blaklee, who was in charge of the 
city desk at the Jno. L. Boland Book & 

















, ‘ : The dealer’s best inves on rj Join the Wholesaiers’ Post Card Club and receive once 
Stationery Company, has tendered his res ces tinvestment with a month 125 samples of the newest cards for $1, postpaid. 
ignation to this firm, effective Feb. 1, to $1 50 Photographic Local View Cards. 
engage in the stationery business. He has | J]. Ser se Big Stock Season and Fancy Post Cards. a= 
tenned » tall inteceet ta the Gee’ As is a subscription to OFFICE APP IANCES. | 
purchased a halt interest in the Grand /\v¢ It és a sure method of heebine thovouchly THE WHITTEN & DENNISON POST CARD CO. | 
nue Stationery Company and will devote nested on the Ofiice h HA 1S B ting West Bethel, Maine 
Pe SLEC on 1é J}jiwe d PP 1ance PUSTNHESS Complete Illustrated Catalogue on request. 














most of his time to outside business. 
7 * * | 








J. W. Thompson of the Office Supply 
Company recently made a trip to Chicago 
to attend to some personal business. He | 


GLEICH’S INK 
Commercial Paste : 
Peerless Mucilage 


Has brought us a wonderful success. 
The reason why is found in two determining factors. 


returned after an absence of but a few days 
and reports business very good in the sup 
ply line 

* 7 * 

Charles Grimm, buyer for the Spalding 
Stationey Company, recently met with a | 
painful accident. While handling a sharply 
pointed lead pencil the reverse end caught | 
on the edge of a table and was thrust into | 
the palm of his hand, inflicting a deep but | 

| 
| 


Quality of 
Good 
2 Liberal Prof- 


its to Dealers 


i € , 
K if IL ll 1) : Our line includes: 


FP* COMMERKTIAL PASTE Ce.c 058] } 
shines wine Commercial Photo 
Desk Paste. 





not a dangerous wound 
* * . 


Office Appliances joins the trade in ex 





tending profound sympathy to W. E. Pat- | 


rick of the Skinner & Kennedy Stationery | Peerless Mucilage. 
Company, whose brother, J. B. Patrick, | Combined Writing and Copying Fluid (Blue Black) 

- a : oa Combired Carmine Writing and Copying Fluid and 
died last month. Mr. Patrick caught a se Jet-Black Ink. 
vere cold which developed into pneumonia | Blue-Black, Blue and Green Writing Fluids. 
and he passed away after a brief illness. | Ny ci nape yer pesca yn cece 1 Sao solicited, 

| VV «¢ un ike ire of your nee $ ver atisiac 
wav ‘i; 1h | Write t is for complete illustrate escriptive atter 
ind mention “Office Apr ur 5° in your letter. 


When the preacher said, “Behold the | 


parent mn every mane Banged ¢ the THE COMMERC AL PASTE Co. 
congregation became cross-eyed trying to 
hnaly at: thlannelt 16-18-20 W. Hoster Street, COLUMBUS, OHIO 
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To Carbon and Ribbon Dealers 





Last month I told about 
some new firms that quit, leaving 
loaded up with 
I said that more 
One of 
these has already done so. Others 
who lack the necessary experience 
fail, leaving some 


you 
their customers 
unsalable goods. 
would soon follow them. 


are bound to 
more dealers with a lot of goods— 


bought cheap, it is true—on which 


they have no guarantee. Besides, 
they have to educate their cus- 
tomers to a new line. 

A dealer writing for our agency. 


the other day, said: ‘‘ You certainly 


strongest argument for 
the dealer. You 


remained in business for 40 years 


have the 
could not have 


unless you delivered the goods and 
gave the square deal as well.”’ 


This is how you benefit when you sell Rogers’ goods; 
you -have confidence in them, whether you sell under our 


brands or your own. 
you are not sure of. 


your customers 


you 


You can’t do as well selling goods that 
When 


have confidence in 


sell under our brands 
you and the goods. 





President 


ROGERS MANIFOLD & CARBON PAPER CO. NEW YORK. 


FIRST MAKER OF CARBON PAPER. 


ESTABLISHED, 1869. 











Hh’, American 


Gelatine POST CARD 








PROTECTION of American-made does not mean a 


raise of our rates. 


The 


Drooklyn, RY 


250 
fam’. 


c 


SK 


ste 


more Secure. 


POST 
CARD prices here- 
after will be more 
stable and the deal- 
er’s position be 


























Have You Stocked 


sistent price. 
this requirement. 


that satisfaction will result. 


JOSEPH DIXON CRUCIBLE 


JERSEY CITY, N. J, 


DIXON’S PENCILS? 


The average buyer of pencils wants a good pencil at a con- 
Dixon's American Graphite Pencils fully meet 
Sell your customers Dixon's and be sure 


White for catalog. 


COMPANY 


| 








] 








(By Special Correspondence.) 


Louisville, Ky. 

Geo. G. Fetter & Co. furnished a hand- 
some line of desks for use by the visiting 
Commercial School men at their conven- 
tion in December. This company has the 
largest office furniture display in the city 
of Louisville. 

Milwaukee, Wis. 
contracts 
Manufacturing 


substantial have been 
awarded the Wollaeger 
Company recently, the well known manu- 
facturers of bank and office fixtures of Mil- 
the number are several 


including a 


Several 


waukee. Among 
calling for bank 
contract from the Wood County National 
Bank of Grand Rapids, Wis. The interior 
bronze and 


furnishings, 


finishings will be of marble, 
mahogany. 
* * ~ 
Edward Neumann, for more than twenty 
representative of the 
of Sheboygan, 


years a traveling 
Phoenix Chair Company 
Wis., recently dropped dead on the streets 
at Sheboygan while waiting for a car. Mr. 
Neumann was 55 years of age. He is sur- 
vived by a widow and two daughters. 

* * * 

William C. Kreul, president of the Wil- 
liam C. Kreul Company, Milwaukee, deal- 
ers in office furniture and representatives 
of the Oliver Typewriter Company, reports 
an excellent business in all lines. Sales 
in the office furniture field have been espe- 
cially good 

San Francisco, Cal. 

The San Francisco office of the Yawman 
& Erbe Manufacturing Company has been 
very busy this month, as there have been 
quite a number of new installations, and all 
the offices are looking for new filing goods 
for their transferring, etc. Mr. Victor says 
it is the biggest January the company ever 
had in this territory. 

Charles Slemin, sales 
Yawman & Erbe Manufacturing Company, 
is expected at the San Francisco store 
about the middle of February. 

H. S. Crocker & Co. now have their new 
furniture store on street near 
Third completely fitted up, and report large 
past month, They have a fine 


manager of the 


Mission 


sales for the 
display in the window, which is fitted up as 


an office, with everything complete, from 


desks, chairs and Globe-Wernicke ases 
and cabinets to the waste baskets and cus- 
pidors 

The Schwabacher-Frey Company has 
about cl d out all its fire-damaged goods 


and is getting in new stock as fast as 
company reperts quite a run 
ell-Wabash cabinets, and ex- 


shipment next week to relieve 


possible. The 
on the R 

pects a larg 
the shortag 











CARBON PAPER ON SPOOLS FOR 
DUPLICATING MACHINES. 

Close imitation of exact typewriting is 
what is aimed at by all the duplicating ma- 
chines. Hitherto in the type duplicators 
it has been usual to use .wide typewriter 
ribbons. These produce fine results, but 
as the ribbon is usually short, the ink is 
absorbed by printing a number of copies, 
and the results generally get lighter and 
more difficult to 
match. this difficulty, be- 
cause the filling in of the name and address 
on each letter makes it not only personal, 
but goes far to prove it to be an original 
letter rather than a duplicated copy, a new 
carbon paper roll has just been placed on 
the market by the How Co. of 142 Fulton 
street, New York, called the How-Ko brand 
It is made from the latter 
It is put up in rolls 


lighter. They are thus 


To overcome 


of cocoa fibre. 
fiber and is very thin 
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of 75 to 100 yards in length, and placed 
on spools fitting any duplicating machine 
on the market. This carbon paper is made 
especially to take the place of the usual 
duplicator ribbon, can be handled freely, 
does not rub off, and will not clog the type. 
\s a matter of fact, it is claimed that the 
type is kept in its natural state by the use 
ct this carbon paper. The duplicator is 
used in the ordinary way, printing through 
this paper. A new surface is presented for 
each circular printed, the rolls can be ftised 
throughout their full length, and run across 
the machine half a dozen times before the 
carbon surface is exhausted. In one case as 
many as 19,000 copies were taken from one 
roll. The copies are very fine, and in exact 
fac-simile of typewriting. It is also stated 
the filling in of letters can be matched ex- 
actly. It is made up in black, blue, purple 
and red rolls, and the retail price is $1.50 
per roll. 
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A HBLP SALESMEN WILL APPRE- 
CIATE. 

“Co-operation with the Dealers” is the 
watchword of the Weis Mfg. Co., Monroe, 
Mich. To better acquaint the dealers’ pros- 
pective customers with the merits of their 
filing cabinets, sectional bookcases, etc., 
these manufacturers have made up a hand- 
some 8xll portfolio, containing twenty 
color illustrations of their best sellers. 
These are to be distributed among the decal 
ers who handle their lines. As a special 
inducement for the salesmen to carry these 
portfolios, their names are being embossed 
in gold on the front cover, 

This is one of the many instances where 
these manufacturers have gone to cansid- 
erable expense and trouble to equip the 
dealers and their salesmen with the best 
possible outfit for selling their line. Deal- 
ers who have not received one of these 
portfolios should write the manufacturers. 





We 





SANFORD & BENNETT CO. 


Make Fountain Pens For YOU 


with any imprint desired—and furnish pens you will be proud to have your name on, pens you can 
GUARANTEE. We replace any defective pen for you at our expense. 


> | neal hank hk ged foo 
ad 4 


We are the largest manufacturers of imprint fountain pens in America and make only high grade pens. 
pens for years for some of the largest and most particular buyers in the country is our best advertisement. 
plete line of fountain, stylographic and gold pens, for foreign and domestic trade. 
the most discriminating and our prices are right 


Patentees of the Safety ‘‘Autopen”’ a - non- 





The ‘‘Gravity’’ Stylo and “‘C nt 





The fact that we have made 
We manufacture a com- 


The quality and workmanship of our lines will satisfy 


cakable) 51.53 Maiden Lane New York 





OEE ERTS IE tr 








Brush, Etc., Complete 


Paste Dox 


those who will start now. 











THE EVER-READY PASTE CO., 


& This is the Paste Box Up to 


Date-The One Your Customers 


be seen to be appreciated. 


ient, sightly and sanitary. 


always ready for use. 


READY” is the most economical paste ever marketed. 
The paste is all that 
can be desired, does not harden or dry up, and is 


WE WANT STATIONERS 
and Office Supply Dealers to sell the “EVER-READY” and offer liberal discounts to 
Write for particulars. 


Stroudsburg, Pa. 


Will Want, 2 “EVER-READY” paste box is something 
I a ® really new in paste containers. It need only 


First cost is a trifie more than old styles, but the 


same box will serve indefinitely, and fillers are so inexpensive that “EVER- 
The box is ccnven- 








Filer of Paste 
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DON’T JUDGE BY THE PRICE 


The high prices charged for the majority of office appliances may lead some people to 
doubt the value of the DAUS IMPROVED TIP TOP pu PLICATOR on account of its low 
price ($5.00), but the fact that it is used and 
Sadaeend by the N. Y. Central Railroad, 
U. S. Steel Corporation, Westinghouse Elec- 
tric Co., etc., proves that the work done must 
be first-class, for with such corporations it is 
not a question of price. High-class endorse- 
ments are strong arguments, but we do not 
depend upon them to sell our Tip Top, pre- 
ferring to have you try it yourself, before 
buyihg, by taking advantage of our offer of 


TEN DAYS’ TRIAL pungonreed DEPOSIT 





< sete - Ya és 
Deitt Ap) LCP) 
A . 
Diplital er 





Eac machine contains 16 feet of ating irface 
whi - \- ay be used over and over agai Five different 
ahese @1 an be duplicated at the same time. No printer's 





ink or expensive supplies required 


'vO cepies from penwritten and 50 ee from typewritten original. 
Price, $7.5 


ma wie ket $5.00 
( rcul lar oF 


Net 
FELIX C. DAUS DUPLICATOR CO., Daus Building, 111 John St., NEW YORK 





icator, cap size 
le ss special discount ‘of 334 


larger size m reque 


Complete past 











THE PEERLESS MOISTENER 


For Moistening Stamps, Envelopes, Labels, Etc. 
Invaluable to Cashiers and “those who handle currency. 

any of the largest business houses. Made of Alum- 

With this little device 3,500 envelopes an hour can be 

sealed. Price 75 cents delivered. Money returned if not satisfactory. A handsome article 

Good profit for the dealer. We want Agents. Write for Export Prices 


and Discounts, 
THE PEERLESS MOISTENER CO., 822 Claremont Avenue, Chicago, Ill., 





Now used and endorsed by ma 
inum with German Silver Top 

















NOW IS THE TIME 


when stationers all over the country are putting in their 
orders for Davids Inks. There are none better and 
you make a larger profit on these than on any other 
good goods on the market. 


GET IN LINE 


and send us your order for some of our goods. 


THADDEUS DAVIDS COMPANY 


85 YEARS IN INK 


THE ONLY LARGE MANUFACTURERS WHO 
HAVE NOT ADVANCED THEIR PRICES 


95-97 VAN DAM STREET, NEW YORK 


Established 1525 














SAVES 





Time, 





TIME STAMP 





Money, Trouble and Disputes 





Priced Automatic Time Stamp on the Market | 
GUARANTEED FOR ONE YEAR 


READ THIS: 


NF Only Moderate 









WESTINGHOUSE ELECTRIC & M: ANUF ACTURING COMPANY 
171 LaSalle Street, Chicas 
C bicaeo, Ill., July 28, 1909. 
Ellis Time Stamp Company, 87 Fifth Ave., Chicago: 

Gentlemer In response to yours of the 27th, the Ellis Time Stamp we 
have had in use at our Chic ago office for the past six mon is giving entire 
satisfaction. This fact is emphasized by Se additior nal orders you have 
received fre m our other district offices Ye =e very tru 


WesTINGHOUSE ELEc. Mrc  & Gasterd, Manager 


DEALER YOu CAN vee IT AND SELL IT TOO 


[ ELLIS TIME STAMP CO, #2::2="** 87 5th Av, Chicago 











| 


| 





MILLISON BOWLERS MAKE BIG 
SCORES. 

In a bowling contest between the teams 
of the Millison Office Supply company and 
the Western Art Glass company at Wichita, 
Kans., 14, the former team won 
The were the prize winners: 


on Jan 


following 


Hatch of the Millison team, a fancy razor, 
awarded by the Dilworth Hardware com- 
pany; Valmer, a smoking set, awarded by 
the jewelry department of the Boston 
store; Sam Senter, of the Sash and Door 
team, a Stetson hat, awarded by Green- 
field Brothers; Engel of Sash and Door 
team, a cap, awarded by the New Golden 
Eagle Clothing store. 





The following are the team scores of the 

game 
Western Art Glass Co. 

Players IstG. 2dG. 3dG 
Rn epee. a 117 137 135 
Gertach . 144 123 107 
C. Baumgartner 114 163 124 
Len Baer iee a: 128 138 
OT ERS sree 169 152 147 

Game totals .. 774 703 651 

Total pins, 2,128 

Millison Office Supply Co. 

Play Ist G. 2d G. 3dG 
Volmert 168 156 169 
Cast 163 149 132 
Doll 199 154 169 
Daley 112 149 170 
Hatch . 107 135 128 

oe 749 743 768 


A NEW VERTICAL FILE TRANSFER 
CASE. 


In these days of vertical filing the ques 
tion of transfer cases is a very important 
one. Filing cases become not only rather 
expensive in their initial cost, but the space 
they occuy is a vital factor when economy 
in rent and room is to be considere¢ Che 
Dewar vertical file transfer cases are con 
structed of wood frame, walnut finish, with 
panels of trunk board, which cannot warp 
or split. Each drawer is strongly braced 
with steel, has a brass handle and brass 
label holder. Each case will hold the en 
tire contents of a full size verti f 
drawer or ten flat sheet letter files e 
drawer can be pulled out and hun; 
pended at full length, leaving both nds 
free to consult the contents. The economy 
in space is shown by the fact that the cases 
stack up in sections, one above another 
and are secured in positions by cleats. N« 
bolts or screws are used. Any drawer in 
the stack can be pulled out independently 
of all other Their prices are exceedingly 
reasonable, and they are being sold by 
Edward Kimpton Company of 60 John 


street, New York. Dealers wh sire te 
handle 1? plet up-t da +? er 
case at moderate price would 

investigat this line 
































DEVICE THAT SAVES LAUNDRY 
CHARGES. 


Men who indulge in the luxury of shirts 
with attached cuffs—and nearly every man 
at the mercy of the haberdasher does in- 
dulge—will appreciate the Rodway “Kuff 
Kuvver,”” which is manufactured by W. H 
Parker & Co., 202 Franklin street, New 
York City. When one dons a clean shirt in 
the morning and finds at night that the un- 
derside of the cuff which has rested upon 
the desk is so soiled that the garment is 
not decently wearable the next day, one is 
inclined to think that the high cost of liv 
ing is not altogether chargeable to the price 
of meat. But the Rodway “Kuff Kuvver’ 
overcomes this difficulty. 








‘Resse 


\KUFFKUVVER] 














Phe ut shown herewith illustrates how 
the device. works. It fits the underside « 
the cuff and is held in position by a rubber 
band extending from the 
lower right hand corner around the cuff 
and fastening on the button in the lower 
left hand corner 

The Rodway “Kuff Kuvver” 
underside of the cuff from contact with the 
desk and also from contact with the hand 


and wrist when writing, preventing the soil 


button in the 


protects the 


ing of that especially exposed portion by 


dust and perspiration The device itself 


may be cleaned by rubbing it with a spong 

oraw loth. Si it retails for the small 
sul cent I nvestment is a good 
one, for if it saves one extra laundry bill 


for one shirt its cost is usually more that 


covered By making it possible to wear 
each sl » days instead of one the ecor 
on y t 18 11:8e he omes more and more ¢ 
dent 
Don't | to recognize a wrong simply 
becau you happen to be the author of it 
Don't ept al pinion from any 
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facture of 


Under ideal conditions; 


AUTOCRAT —for exacting work. 


NEW YORK CHICAGO 





Our New Factory 


gives us four times more room than ever before for the manu- 


Carter’s Ideal 
Ribbons and Carbons 


with the latest and best machinery; with 
the most skilled help, we are in a better position than ever to serve 
our old friends and new, and to make CARTER’S IDEAL RIBBONS 
AND CARBONS the best in the world. 


REMEMBER THESE 


when ordering your carbon paper 


PROFESSIONAL —for duplicates and triplicates. 
FAERIE QUEENE—for many Copies. 


The Carter’s Ink Co. 


Home Office and Factory, 


Cambridge, “C”, 





NAMES 


COMMERCIAL—for general use. 
GOSSAMER—for manifolding. 


Boston, Mass. 
LONDON 


MONTREAL 














TAKES AGENCY FOR CASH REGIS- 


TER SUPPLIES. 


Joseph C, Wilson, manager of th 
Office Supply Company, 107 West Sixt! 
Topeka, Kans., has just close« 
vith the National Cash Register (¢ 
ny, whereby from now « he will ha: 


| the supplies for that company in Toy 
ind surrounding territory This import 
iddition to their line makes the Wil 
Company one of the best equipped « 

ypliances dealers in the ¢ 1 We 


WHERE IS MR. HILL? 
The Toledo Typewriter Exchange, F. W. 


Baltz manager, Toledo, O., sends in a 


check signed “Wm, J. Hill,” and wants to 


learn of Mr. Hill’s whereabouts. 

They say that Hill represented himself to 
be in business at Yonkers, N, Y., and that 
he wanted to sell rebuilt typewriters at very 
low prices, then as an accommodation he 
wanted a check cashed—and got it! 

The Toledo Exchange thinks other deal- 

s too may have cashed Mr. Hill’s checks. 
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stock sizes 


No. 3306 COLERAIN AVE., 





For pocket or desk use 
Patented July 13, 1909 


FOR SALE BY STATIONERS 


THE BEST FOR PRICE LISTS, CATA- 
LOGUES AND OTHER HARD USAGE 


Opens with coin No loose screws 
Expansion 70‘ 
fasten at any point within range 


—Special sizes also furnished 


TATUM “POST PRICE” BOOK 


for loose leaves 
Sheets do not tear out as in Ring Books 


Quick acting screws 


Eight 





THE SAM’L C. TATUM CO. 


Manufacturers of Stationers’ Specialties, Loose Leaf Devices 
Power Punches and Perforators 


CINCINNATI, OHIO, U. S. A. 


New York Office: No. 185 Fulton Street 








75,000,000 “O.K.” prac 
FASTENERS 
SOLD the past YEAR should 
convince you their 
SUPERIORITY. 
They Add TONE Your 
Stationery in the OF FICE. "RANK. 
em SCHOOL or HOME. 
There is genuine pleasure in 
their use as well as Perfect Se- 
curity Easily put on or taken 
. off with the thumb and finger. 
Can be used repeatedly and 
“they always work.’” Made of brass in 3 sizes. Put upin brass 
boxes of 100 Fasteners each. 
Handsome. Compact. Strong. No Slipping, NEVER! 
Alll stationers. Send 10¢ for sample box of 50, assorted. 
Ilustrated booklet free. Liberal discoun ito the trade. 
The O. K. Mfg. Co., Syracuse, N. Y., U.S. A. Nois 


CIENTIFIC 


ENGRAVING CO 








Ask Your Stationer For 


Nichols Pencil Pocket 


The best made. Saves your 
pencils, fountain pens and 
temper., 

Inside Spring is the Secret. 
Sells atsight. Agents wanted. 


Sold by leading Stationers. 


Send 25 cents for sample and 
terms to the manufacturers 


NICHOLS & WILLIS, Worcester, Mass. 














Wie | 





Thumb Tacks 


and German Silver 


Steel, Brass 


Pen and Pencil Clips — 
2 Finishes 1 Pri 


$3.00 per gross to dealers 
Liberal discount to jobber 


”? Styles 


HOGE MFG. CO. 
108 Fulton St. 


New York 














NATIONAL SALES MANAGERS’ AS- 
SOCIATION FOR NEW YORK. 

A National Sales Managers’ Association 
has been formed for the New York divi 
sion, with headquarters at 231 West 39th 
street, New York. The president is R. | 
Rose, of the Yawman & Erbe Manufactur 
ing Company, 360 Broadway; the i 
president i Arthur A. Adler, manager of 
the Multigraph Sales Company, New York 
second president, H. J. Humphrey 
manager of the New York office of the | 
C. Smith Bros. Typewriter Company, and 
the third vice-president is A. H. Barker 
ding of Mittag & Volger, Park Ridge, N. J 
Only those 
gers or executives in industrial and com 
izations in the United States 


yversons who are sales mana 
I 


mercial orgat 
are eligible for membership. 


The objects of the association are the 


| mutual welfare of its members, the per 





| known, 


fecting of efficient selling plans and meth 
ods through the medium of meetings and 
for the distribution of literature to its 
members throughout the organization. A 
day meeting and an evening meeting will 
be held alternately each month, when sales 
managers from the largest firms in the 
attend, give addresses, and ex 
The charter mem 


city will 
change views and plans. 
bers number twenty-two, all sales mana 
gers of representative trades in New York, 
and they are all most enthusiastic as t 
the future of the association. The secre 
tary is H. S. Fisk, 281 West 39th street 
New York, from whom further details may 
be obtained 


APPLETON DEALER IN NEW 
QUARTERS. 


E. W. Shannon, a live wire in the office 
appliance field at Appleton, Wis., has re 
cently moved into new and larger quarters 
at 760 College avenue. He was formerly 
located in the Odd Fellows’ block, where 
he still retains his space and uses it for 
storage of goods, etc. His new store o 
cupies a space of about 30 by 80 feet, is 
on the ground floor and well located in the 
business section of Appleton. 

Mr. Shannon is an experienced salesman 
having traveled out of Chicago for other 
lines. A little over four years ago he de 
cided to go into the office appliances busi 
ness at Appleton, where his family is well 
several brothers already being 
prominent in the commercial affairs of that 
city. He achieved success and is now one 
of the foremost dealers in northern Wis 
consin. He does a wholesale and retail 
business in office appliances, office fur- 
niture, carbon papers, 
and general office supplies. He also handles 
new and rebuilt typewriters and makes a 


typewriter ribbons 


specialty of repair work, 

Mr. Shannon was in Chicago the last of 
January o1 
Office Appliances. 


business and paid a visit to 


Don’t merely “occupy a _ position”—be 


“fon the job,” a-l-w-a-y-s 
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OLIDHED, THE HANDY 
HAMM©MERLESS TACK 


White and Colored Celluloid Tops; the handiest 
and most attractive fastening for wall and den 
decorations, lace curtains, window dressing, signs, 


blotters, notices, etc. 
Brass tops for Artists, Schools, Dressmakers, etc. 


Steel tops for ordinary use as a handy tack. 


It’s the Solidhed Display 
that sells Tacks. 


~ 


ie 


Mr. DEALER:— 

We offer our Display Assortment No. 12A 
as illustrated herewith, containing 2 gross 
colored Tacks to retail at 15c per dozen, 
4 gross Brass Tacks to retail at 10c per dozen 
and 8 gross Steel Tacks to retail at 5c per 
dozen for $6 net. Complete. If payment 


accompanies order we will deliver free. 


7 FZBPIPSBBPAASBADAA® & & 
DD ete Nite tee ee he on oe ee 





Display No. 12A 


Hawkes-Jackson Co., Makers 
38 Murray St. New York 








136 


OFFICE APPLIANCES 





Pin 
Your 


Faith 


trade winners. 
experienced workmen 


ought to handle 











‘ 
THEvY ARE PINS OF QUALITY 
Crescent Bank and Office Pins, Pyramid Pins and Cushion Pin Rolls are 
Our pins are made from the best spring brass wire by 
Guaranteed. 


DEALERS: 


Crescent Pins are the ones you 
a good profit 
to you and complete satisfac- 


tion to your customers 
CRESCENT 
Brass & Pin Co. 


CoE TROIT, MicrH. 


to 
Crescent 
Pins 











THE RHODES 
TELEPHONE ARM 


A Useful Attachment for your desk 

Takes the phone out of your way 

automatically when not in use 

and can be used at any angle 

It is a real convenience. 
Dealers: 

Write us for agency terms. 


Rhodes & Carey 


237 Eagle St., Corry, Pa., U.S. A. 








$3.50 Erores 
° Prepaid 
Money back any 
time within 30 
days if not per- 


fectly saticfactory 





Will You Try This Perfect Pen 


Ask your stationer or write us to-day for samples, 


giving your dealer’s name. Use them on your own 
work—test them in every way—experience the ease, 
comfort, satisfaction of using the best pen. Once 
tried, you will use them always. 


Mason’s Steel Pens 


Have become the world’s standard by extreme care in 
manufacture—careful steel selection, delicate temper, 
hand pointing and finishing, individual inspection. The 
best that can he made at any price—better than a gold 
pen. Prove it for yourself without a penny’s expense. 
Start towards pen satisfaction by getting the samples to- 


day. 
“’ _w.L. MASON & COMPANY 


Keene, New Hampshire 











The increase of duty on imported 
Post Cards, especially on VIEW 
CARDS, has caused me to bring part 
of my machinery over to this country 
and to MANUFACTURE my cards 
of renowned quality in the UNITED 


STATES. 


My new plant will work by Decem- 
ber Ist of this year and I will also 
take orders for LOCAL VIEW 
CARDS in edition from 3,000 up, and 
I guarantee them to be the same good 


IMPORTANT TO POST CARD PUBLISHERS 


quality as my well known European 


cards. My principal aim is: Good 
quality at a reasonable price. 
[ keep stock in Love SeErIEgs, 


Comics, SENTIMENTALS, SAYINGS, 
FLOWERS, CHILDREN, SONGS AND ANI- 
MAL Series, and will bring out novel- 
ties in abundant variety. 

Before removing to the new factory 
I will sell out some of my older series 
at reduced prices. Ask for quota- 
tions 1n quantities 





| Now is the time to order your View Cards. 
| I print any card for you after your own originals. 





Second Ave. and 37th St., 


THEODORE EISMANN 
Bush Terminal No. 1, 


Brooklyn, N. Y. 











} you know that one is all he car 


BIG COMPANY ELECTS OFFICERS. 

The American Box File Manufacturing 
Company of Atlanta, Ga., held their annual 
meeting on Tuesday, Jan. 11, and elected 
the following gentlemen as directors 

John S. Owens, vice-president of the 
Central Bank & Trust Corporation; John 
Aldredge and O. L. Jernigan, both of the 
Lester Book & Stationery Company; H 
Thaden of H. Thaden & Co., and Ike Lieb- 
man, president of the Atlanta Paper Com- 
pany. 

Mr. Thaden was elected president and O 
M. Bergstrom made secretary and 
treasurer of the company 

It is the intention of the company to in- 
crease its force and add additional lines for 


was 


the coming year. 
This is said to be the only concern manu- 


_facturing this line of goods in the Southern 


states. Dealers who desire to know more 
of the company’s lies should write for a 
catalogue, which will be mailed upon re- 


quest. 





A CORRECTION. 


By a slip of the editorial pen the sub-head 
window dres 


to A. E. Eggert’s article on 
sing in the January issue of Office Appli 
ances stated that he is manager of the 


Chicago branch of the Globe-Wernicke 
Company. He is not, but he manages in- 
stead the Chicago office of the Yawman & 
> 


Erbe Manufacturing Company of Roches- 


ter Fortunately the between 


relations 
these two leading and high class manufac 
turers are of a friendly character. This cor- 
rection is made to forestall any more good 
natured digs from our Chicago friends on 


the excellence (?) of our proof reading 


CONKLIN PEN COMPANY MAKES 
NEW DEAL. 


Beginning Jan. 1, 1910, the Conk Pen 
Manufacturing Company, Toledo, Ohio, put 
their own representatives in the eastern 
field, their arrangements with Thompson 
Smith Company, New York, as istern 
sales agents, having, been discontinued 


Hereafter Conklin’s self-filling fountain pen 
will be sold in the east only through repre 
sentatives direct from the factory 


J. F. Grube will handle New York city 
and Philadelphia with adjacent territory, 
and state of New Jersey; J. S. Briggs, New 
England states; R. O. Weisel, central New 
York and central Pennsylvania; J. M. Wil 
son, western Pennsylvania and _ western 


Maryland; L. W. Wolfslayer, Delaware, 
eastern Maryland, District of Columbia and 


other southern territory 


The Conklin Pen Manufacturing Com 
pany take this opportunity to thank stern 
customers for past business and to assure 
the eastern trade in general that they are 
in position to serve them in the very best 
possible manner under the new rrange 
ment 

Don’t sell a customer two gross when 
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HOW MUCH 
DO YOU PAY FOR 
ADDING MACHINE ROLLS? 


Is quality of paper satisfactory? 
Are the rolls full length? 

Are they made in one piece? 
Do they break? 

Does their dust fill your type? 


> Unless you 
= have tested 
this Brand 
you aren’t 
getting the 
best value in 


ADDING 
MACHINE 
ROLLS. 





There’s 40 years ‘‘Know How’’ behind them. 


Ask us for Samples and Prices 


CHARLES BECK COMPANY 


609 Chestnut Street Philadelphia 





THE RUBY TIME RECORDER 


PRICE $5.00 





FULLY GUARANTEED. 
The most efficient and serviceable Time Stamp 
made. It is simple and compact. There are no 
complicated parts to get outoforder. Weight 8 oz. 


Discount to Dealers 


The Perry Time Recorders Co. 
New Era Building, CHICAGO 











Improved PROUDFIT 
Loose Leaf Devices 





FLAT OPENING 





Unlimited Expansion 


FACTORY AND MAIN;,OFFICE: 


Lyon and Campau Sts., Grand Rapids, Michigan, U.S.A 


BRANCHES: 
New York City. Washington,D.C. Boston. Phila. 
Detroit, Los A 


Angeles. 
Oklahoma City Buffalo 











RIVAL FOUNTAIN pans HAVE NO SUPERIOR 





Made with Gold or Sterling Silver Filigree Mounting, No. 3 or No. 6 Holders and Pens, for Holiday and Fine Trade. 
THE “RED RAVEN” STYLO 





(Registered) 


RED RAVEN STYLO 





iN U.SA.— 


Consumer pays no duty, as + the pen is made in America and with Iridium Platinum Points only. 


66 %? is superior to any other, of any st le, color, finish, shape or pri 
ed Raven , Be pe , nal salem 

R R “Red Raven” sold means a satisfied customer. 

d ALL STYLES AND GIVING, PRICES AND DISCOUNTS WILL BE SENT TO DEALERS ON REQUEST. 





black. Ever ry 
CATALOG, ILLUSTRATI 


D. W. BEAUMEL & CO., 


WE GUARANTEE EVERY PEN AND OUR PRICES ARE RIG 


OFFICE AND FACTORY, 35 ANN STREET 





“Rival mast with Safety Clip 


It is made in all red, red and black and ail 


NEW YORK 














“Devices for Haaging Up 
verything—Little and Big ” 


N 


25 No. 
| 


Moore Push-Pins 


Moore Push-less Hangers 


O« increased advertising reaches over 
10,000,000 people per month who 


are asking dealers everywhere for the 


Moore Push Products. 
THINK WHAT THIS MEANS 
TO THE RETAILER 


"The Moore Glass Push-Pins are a go—we've had to 
quadruple our plantto fill orders. Moore Push-less 

Hangers are splendid sellers—will support 20 Ib. pictures 

(more than a woman can hold at arm's length) on plaster 

walls without dishguring. 

Moore Push Displays and Easel-Cards sell the 

goods. Large Profits, Quick Sales. 


Ask your jobber or write us to-day 
for samples, circulars, elc. 
MOORE PUSH-PIN CO. 
125 S. 11th St., Philadelphia, Pa, 











The Drysdale Company, Inc. 
209 State Street, Chicago, Ill. 


Offer to the trade a line of high 
grade photogravure post cards 
in sepia and hand-color 


The line contains: 
21 Heads and Figures 
10 Flower Designs 

4 Indian Pappooses 
4 Apple Kids 

9 Mottoes 

25 Scenic Art Gems 


Trade Prices: 


Plain sepia 
$1.25 per 100 


Hand colored: 
$2.50 per 100 


Each subject in plain sepia and hand colored: 
} 


The line is new, original and of a high artis- 
juality. 
We want every Stationer, Bookseller, News- 
aler, Druggist and Art Store handling high- 
rade cards to see the line, and will send, on re- 
of request (on dealer’s stationery) a com 
leteset, billing at above prices; if not satisfactory 
ey n wt be returned at our expense. 
For future orders we refer dealers to the job- 
their section who carry our cards. 
Ww rit ouden for the best line in the field. 


The Drysdale Company 
209 STATE STREET 




















UST AS TWO 
NAILS ARE 
BETTER THAN 
ONE in making sure 
that the pickets will 
stay fast, so two grips 
are better than one in 
fastening your documents, 
letters, etc., topether. 
The SUPERIOR fastener 
never lets go. Papers fast- 
ened with it are never lost. 
There's no slipping off of the papers, no 
ing of wire; the two fangs once inserted hold the 
papers in a vice like grip for one or twenty years. 
THAT’S WHAT MAKES THE SUPERIOR 
FASTENER THE BUSINESS MAN'S 
FAVORITE; THAT’S WHAT MAKES IT 
A BIG SELLER WITH THE DEALER. 
Responsible dealers are given terms and prices 
that insure a liberal profit margin. Send for prices, 
etc. today. 


(2 Write for Samples and Prices. “£9 


SUPERIOR MEG. “62: 


SIDNEY, OHIO : 
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Cleanliness 


Clearness of Writing 


Colors—strong and permanent 





These are the three absolute essentials of Good 


Carbon Paper and Good Type- 
writer Ribbons 


Are you handling goods that 
have all of these features? 


Are you buying them at the 
right price? 


Are you getting uniform 
goods and prompt deliveries? 


Are you handling a line that 
has a distinctive appearance? 


Are you selling goods under 
your own imprint? 


Are you helping by your 
exertions to increase the value 
of factory brands that any 
competitor can buy as well as 
yourself. 


The value of a brand on any- 
thing is measured by the per- 
sonal effort back of it. 


If you are selling your own 
brands you are adding each 
day to the good will value of 
your business. 


If you are selling someone's 
else brands you are helping to 
advertise and therefor adding 
to the good will value of some- 
one’s else business. 


If you are not selling your 
own imprints you are not get- 
ting the full value of your in- 
vestment and your exertions. 


Does not all of this appeal 
to your reason and judgment ? 


We make high grade goods 
at the right price, put up in 
attractive packages, under 
your own imprint. 


Think this over and write us, giving us an oppor- 
tunity to submit you samples that you may test 
out and be convinced of their merit. 


GUERTIN-DANFORTH CO. 


611 Bulletin Building 
Philadelphia, Pa. 


FACTORY 


BURLINGTON, N. J. 


Address all communications to Philadelphia 











| 





enti 









| will be put in the field here 


& CARBON 


BO 





By Special Correspondence. 


Philadelphia, Pa. 

The U. S. Typewriter Ribbon Mig 
have removed their offices from 806 Wal- 
nut street to their factory address, Sansom 
and Eighth streets. The new offices are 
elegantly furnished and equipped, and the 
friends and patrons of the above named 
company are cordially invited to visit these 
offices at their convenience. The new loca- 
tion will mean prompt and more efficient 


Co 


service. 
San Francisco, Cal. 

J. H. Henderson has been added to the city 
sales force of the Bushnell Manufacturing 
Company. Mr. Bushnell reports a fine run 
of business on his lines of ribbons and 
carbons in the city last month. Mr. Cowles, 
who returned from the north recently, has 
been visiting the towns along the southern 
coast, where he has had unexpected success 
for the midwinter season. He wil! go back 
to Seattle in February. 

* * * 

J. Gunzendorfer, of the Typewritorium, 
Inc., says his sales in the supply depart- 
ment have been extremely good, and that 
the new goods sent out by the Webster 
Company have fairly taken the by 
storm. He has received some large ship- 
ments of this line, and is now sup- 
plied. 


city 
well 


+ * a* 


S. W. J. Matthew, of the Ribbon & Car- 
bon Company of North America, represent- 
ing the Neidich Process Company, says the 
year opened with a rush, and while things 
have quieted down since the tniddle of the 
month he looks for a big year in typewriter 
and duplicating supplies. He expects to 
send Mr. Glick, who has been working in 
Oakland, to take charge of the Los Angeles 
business shortly, as that territory has not 
been thoroughly covered for the last few 
months, and after that some additional men 
He has made 
arrangements with one of the best known 
supply salesmen on the Coast to join his 
force next month. Mr. Matthew states that 
he has copyrighted the name of “Ribbon 
and Carbon Company of North America” 
under the laws of California, and is 
ing to prosecute all infringers. He has just 


prepar- 


closed a deal with McNutt, Kahn & Co., 
loose leaf manufacturers, to take part of 
their new store at Bush and Market streets, 
| where he will have display room, etc., on 
the ground floor and storage room in the 
| loft. He expects to move there from his 
| present quarters in the Pacific Building 





about the next summer, when the 
building is completed. Mr. Matthew is 
making arrangements for space in the busi- 
ness show and expects to have a fine dis- 


end of 











play of the Neidich Process Company’s 
goods there 
: * * 

Joe A. Gottlieb, of the Coast Typewriter 
Supply Company, states that a number of 
the government offices here have adopted 
the Kee Lox line. 

* * 

Fred Hecker has started out as city sales- 
man for the Coast Typewriter Supply Com- 
pany 

* * « 

O. G. Ditmars, of the General Manifold 
Company of Brooklyn, expects to visit the 
Coast in February 

New York, N. Y. 

The Rogers Manifold Company are now 
nicely located at 299 Broadway, where they 
have a very complete suite of offices. Mr. 
Quackenbush has mapped out a very strong 
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the guests. During the evening a number 
of musical selections were rendered by Mrs. 
Violet Hall, Mrs. Francis K. Adams, Mrs 
Dyson and Mr. Dyson. There were also 
present Mr. and Mrs. Robert Craig, son 
and daughter, and Mr. and Mrs. E. J. 
Uhrig, son and daughter. Mr. Dyson at 
tended the annual convention of salesmen 
and officers of the firm of Mittag & Volger 
of Park Ridge, N. J., held in that city, “The 
Center of the Universe,” January 12-13. 
These are a feature of this progressive firm 
and much is accomplished at these meet- 
ings. The boys leave these reunions filled 
with enthusiasm and good resolutions for 
the betterment of the cause. 
AN ENERGETIC REPRESENTATIVE. 
The cut of five people and their faithful 
friend on this page presents the likenesses of 
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mobile help them in their work. Mr. Don- 
nell owns a machine which he now finds 
all but essential in his business, facilitating 
many matters which otherwise would have 
to be done by the slower street car and 
horse and wagon processes. His custom- 
ers also appreciate the Donnell machine. 
A. L. Donnell is a good and character- 
istic specimen of the American who has 
reached a comfortable position in life, sur- 
rounded by a devoted family and a host 
of admiring friends. He loves his family 
first, but second in his affections comes the 
Automatic Register, over which, in all its 
forms, he has the enthusiasm of a true 
missionary. Many men have hobbies which 
serve to rest their minds from the serious 
affairs of their business; Mr. Donnell’s busi- 
ness is wedded to his hobby and his enthu- 
siasm therefore is united upon a single 











Me. A. lL. Dowsxens Maes, Dowweusr 














campaign for the dealers, and can offer in- 
ducements which should prove exceedingly 
attractive. 

St. Louis, Mo. 

George E. Dyson, local representative of 
the well known firm of Mittag & Volger, 
entertained a number of his friends with a 
Chfistmas tree celebration on January 2 
Mr. Dyson’s congenial and pleasing wife 
prepared a sumptuous and appetizing Dutch 
luncheon which was thoroughly enjoyed by 


THE WHOLE “DON.” FAMILY. 


a portion of the clan Donnell—to be exact, 
that portion which is represented by the 
immediate family of A. L. Donnell. The 
“Don” family is even more interesting than 
“Don” himself, and to this proposition we 
believe that he will be the first to subscribe 
his enthusiastic “aye.” 

A. L. Donnell is the energetic Los Ange- 
les representative of the Autographic Reg- 
ister Company of Cincinnati. He is one of 
the few specialty men who make the auto- 


point where interest and pleasure converge 
to produce success. 





Our efforts are circumscribed by habits 
and custom. Only a part of our physical 
force is drawn upon in our daily lives, and 
but a part of our minds is said to be put 
to use in our daily work. There is in 
every one a reservoir of physical and men- 
tal stamina which remains untouched until 
brought out by some big event. 





Let The Buffum Automatic Card 
Press Do Your Work. 


This wonderful machine is now ready for the market. 
impressions per hour, 


Feeds automatically. Motor set tor maximum speed 8,000 
Not a toy but a printing press specially adapted for stationers, printers and business houses. 


Hasaroll paper attachment with which it prints direct from type, labels, inserts, envelope slips, memorandum and receipt blanks, 
notices, tickets, debit and credit slips, bread labels, slot machine tickets, and announcements of all kinds up to size of U. S&S. 
post card. Prints in One or More colors, and widths up to 53 inches. Built specially strong; makes specially 
strong impression. Has removable chase and tympan. Special rapidimpression regulating deviec enables yery rapid delivery ; 
of work. Patent impression shaft allows change of impression in } minute without changing tympan. Shafts of cast steel. Press 
equipped with fountain impression counter. Operative by hand, motor power, or both. Adjustmentsfew and rapid. Adjustable j 
to cards of different thickness and width, from 2 to 10 ply. All parte easily accessible, strictly interchange- i 
able. High nickel and Japan finish. Complete equipment to operate press (except type) 
without extra charge. Wecan furnish flat top type cabinet with doors and 12 fonts of type if desired. Press particularly 
adapted for short runs of cards ; also for long runs, because automatic. , 

Quaranteed for one year against defect in manufacture. We ship to all parts of the country. Full in- i 


structions with each press. YOu oan learn to operate it in one day. 
DEALERS CAN MAKE GOOD MONEY by selling THE BUFFUM AUTOMATIC PRESS and printing and selling vari- 
ous forms used by business houses. You make money while you demonstrate. DON’T MISS THIS OPPORTUNITY 


WRITE AT ONCE FOR DEALERS’ TERMS AND FULL PARTICULARS. 


THE BUFFUM TOOL CO., rourRTH AND GEORGIA sTs., LOUISIANA, MO., U.S.A 
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The American News Company 


=O BE the largest organization in one's 

particular field is a distinction which 

is possible under only two conditions, 
progressive management and superior sery 
i The management must be progressive, 


ice 

else the organization will not take advant 
age of all its opportunities, and the service 
must be so good that its customers will 


offer no encouragement to a competitor 


its the American 


has fulfilled these two fun 


Ever since inception 


News Company 
damentals of a successful business; and 


that is the reason why it is today more vig- 


orous than it was at the beginning 


Gratifying evidence of this company's 





The Pioneer and Leader Among All the 
Similar Organizations. 


Company occupies in the stationery and 
allied trades [he city periodical depart 
ment is located here also, upon this floor. 

The second floor is used for the general 
offices. Here, also, are the private offices 
f the president, the treasurer, the secre 
tary and the general superintendent hese 
offices are arranged and fitted for the econ 


omical transaction of the company’s great 
business 

The third floor is taken up with the book 
department, and it carries a world of books. 


On the fourth floor are the general man 


one department, 


and complete 
he display rack 
adapted to the 
fully for almost any sort of display requir 
They can be changed in a few minutes 
for hanging the 
versa as the case may 


The valentine display, which is a1 





INTERIOR MAIN STORE AMERICAN NEWS CO. 


growing business ts afforded in its removal 


to larger and better arranged quarters. For 
many years it was located at 39-41 Cham 
bers street, New York, but increasing busi 
ness overcrowded those quarters so seri 
ously that removal became imperative, and 
the building located at 9-11-13-15 Park 
Place was erected for the company’s spe 
cial requirements, 

The building is seven stories and runs 
through the block to 6-8-10-12 Murray 
street The first floor is wsed for receiving 
and shipping goods, and it is a matter of 
surprise to the retail stationer who sees tor 
the first time the movement of goods on 
this floor. He begins to realize for the first 


ime, perhaps, the place the American News 


office, the assistant manager's office 


agers 


and cashier’s department 


the bookkeeping 
and the post card department. 

The entire fifth floor, a part of the sixth 
floor and a part of the seventh floor ars 
used by the stationery department. The 


rest of the sixth floor is used by the whol: 


and periodical departments, 
ind the 


ing and shipping department 


sali 


country 


rest of the seventh floor as a par k 


Stationery Department. 
he stationery department is divided into 


ree sections, one devoted to commercial 


and school stationery, one for leather 


ind post card albums and the third to blank 


rubber bands, games and miscel 


books, 


aneous goods 








always receives much praise from 


seen before the lines 


vs Company and 
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lic 


' Ribbons 
and Carbons 


are enough different from the usual run of 
wf similar lines to mean more profit in your sup- 

















me 

Pay! plies department. [hey carry auniform qual- 
© ity standard that insures the satisfaction of 
" the user—an essential factor in the building up 


of your business. They are made 


FOR THE TRADE 
ONLY 


We do not enter into competition with the dealer 
by selling the consumer. 

We know trade conditions and trade require- 
ments and make our goods accordingly. Our 
prices and at 1ality get the business. Your co- 


y nlncy, 
¥, . 


Say 
fae 


tS 


operation means more tor you. 
need 
Write Today. ge 
22 
as 


a 


Republic Carbon & 
Ribbon Mfg. Co. 


OFFICE & SALESROOM: 
46 West Broadway, New York 
FACTORY 
180-182 Center St. 
New York 


tee 
~ 















Tg 






TR 
ine 


EE 





rc 
VAN. 





ta 


Ematp Ss . 
FRNA EE eS a 
AG Seien 

iS! 


y 

oa 
ss 
i 





OXST 
Ko. 











VOLGER’S 


“NEW DEPARTURE” 
QUICK DRYING INK PAD 





VOLGER'S 


NEW DEPARTURE 
QUICK DRYING INK 
STAMP PAD... 


WOT AEFECTED * 
AX MOSPRERIC MOV ; 
ALA. COLORS. 
> oelllctenaet Bee > « 





WILL NOT SMUT OR BLL 


Made by the Manufacturer of the well 
known ‘“‘Excelsior Pads” 


Warranted not to injure Stamps. 
Impressions Dry Instantly the very moment the 


stamp is lifted and penetrate the paper or 
material stamped. 


NO OFFSETTING 
RETAIL PRIES OF PADS: 


Se GD Ss Ste cacdvcdeswestaseeareass $0.25 
Se re re ee 35 
Se ee ea ee 50 
Ss SO ee 1.00 
er re ree ere oe ee 1.00 


Trade price list sent on request. 


B.G. VOLGER MFG. CO. 


PASSAIC, N. J 





























Spalding’s Athletic Library 


win" SPALDING’S 
Official Base Ball Record 


Edited by JOHN B. FOSTER 
JUST DISPLAY IT AND THE BOOK SELLS ITSELF 


- INTAINS records of the National Game since the organization of Professional 
Base Ball in 1871, officers of the National League from 1876, honorary members of 
the National League, Presidents of the National League, list of League Clubs, with date 
of their admission and withdrawal; winners of the Na- 
tional Base Ball Championship of the United States 
since 1871, with number of games won and lost, percent- 
ages, list of officials, players’ names and percentages in 
fielding and batting and number of games played; National 
League batting records from 1876, containing names of" 
players, number of games and percentages of all who 
batted better than .300 each season; leaders in fielding in 
each position for each year from 1876; list of winning 
pitchers each year; National All-America teams since 
1871; American League records covering the same data 
since the organization of that body; list of World’s Cham- 
pionship contests, giving dates, scores, where played, at- 
tendance and list of players participating; interesting 
resume of the year in base ball; major and minor league official 


Ready January 1, 1910 





major league records; 1 
averages for the past’ season, college records, etc., etc. ; 

Numerous full page pictures of leading major league players in action 
and scenes at World’s Championship Series. 


PRICE TEN CENTS 


Order immediately as there will be a big demand for this book. 





REMEMBER | SPALDING’S OrFicIAL Base Batt RecorpD does not take 
the place of SpaLpinc’s OrFic1aAL Base Batt GuIpDE. 
= hat publication will be out in April, as usual, with a lot 

of new matter, pictures of all the teams, schedules and revised rules. 


A. G. SPALDING & BROS. 





New York Cincinnati W ashington Kansas City Minneapolis Buffalo St. Paul 

Chicago San Francisco Bal timore Philadelphia Columbus Syracuse Detroit 

St. Louis Boston Cleveland Pittsburg Denver Atlanta New Orleans 
London, Engl land Seattle Birmingham, England 


Edinburgh, Scotland Montreal, Canada Sydney, Australia 








CASH WITH ORDER to the trade only. We 

En raved Cards : on ive a one line plate and furnish 100 en- 
raved cards best stock, postpaid, Script 80c 

Block or Gothic 1.05, Solid Roman, Old Engl ish or French Script 1. 1 e Shaded old Eng- 


lish or Block 1.55, Shaded French Script or Roman 1.65. Plate and 50 cards 20c less 
than above prices. Wedding Stationery, Business Cards, Embossed Stationery. 


THE AMERICAN EMBOSSING CO., 192-96 Seneca St., Buffalo, N. Y. 











DEALERS, Our Advertising Campaign Means Profitable Business For You. 


WRITE With COMFORT 





, 0 accommodates itself to your hand. Bends to ease of the Say fi 
TOWER'S ELASTIC PEMNOLIDER isd gre ir elbet"h sour cae tatles ear ee met te 


address and we will give you a sample free. Enclose seven two-cent stamps for 
CUTTER-TOWER COMPANY, 184 Summer Street, BOSTON, MASS. pe AA. 


S tationer’'s Name PE POPPE OPE! 
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has increased wonderfully during the past 
few years. The best lines of fancy, season, 
birthday, holiday and local view cards are 
carried. William G. Frazer is the manager 
of this department, and finds his time well 
occupied in attending to its increasing busi- 
ness 

The city business is very large and is 
growing. This is due largely to the im 
proved facilities for conducting the business 
as well as the excellence of the product. 
All the local deliveries are made by special 
messengers, which insures quick delivery, 
and has found 
former wagon deliveries. 

When large editions of 
wanted they are made in the 
own factory, located in another part of the 
The manager of this plant is a man 


been to be superior to the 


local views are 
company’s 


city. 
who understands all the details of the busi- 
ness, beginning with the photographs. He 
understands all the methods of German 


publishers and in a test made not long ago 
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The stationery department has its trav- 


eling salesmen, too, covering the entire 
country, with another staff exclusively for 
New York 


STATIONERS SURPRISE DYSON. 


The St. Louis Stationers’ Club tendered 
a surprise party to George E. Dyson, St. 
Mittag & Volger, 


resi- 


Louis representative of 
on Saturday evening, Feb. 5, at his 
dence. The guests met at the residence 
of President W. J. Kennedy, 
near Mr. Dyson, and proceeded in a body 
to Mr. Dyson’s home, where they arrived 


who lives 


about 9 p. m. 


It was a complete surprise to Dyson, 


who knew nothing about the affair. George 


says that even Mrs. Dyson succeeded in 
keeping the secret, and conspired with Mr. 
Uhrig of Blackwell, Weilandy & Co. to 
hold Mr. Dyson down town late Satur- 


day afternoon so she could make the neces- 


uniform all pressed and on the arrival of 
the guests big Bill Kennedy saw to it that 
George donned his uniform and wore it 
during the evening. It is needless to say 
that every one present enjoyed the songs, 
music and other entertainment Mr. Dyson 
Spalding, Severson, Adams and 
with their old-fashioned 

jigs, and Mrs. Robt 
S. Severson at the close 


gave them. 
others entertained 
dances, and 
Craig and Mrs. C 

of the evening danced a jig and sailor’s 
hornpipe to the amusement of all. Miss 
Hazel Peting rendered a number of piano 


songs 


selections. Those present were Mr. and 
Mrs. R. J. Rueter, Mr. and Mrs. H. A. 
Vanderslice, Mr. Tom Brownell, Mr. and 


Mrs. W. J. Kennedy and son, Mr. and Mrs. 
Adams, Mr. and Mrs. Robt. G 
Mrs. C. S. Severson, Mr 
and Mrs. F. W. Palmer, Mr. and Mrs. Ed. 
Morrell, Mr. and Mrs. Geo. M. Spalding, 
Mr. and Mrs. Amedee Peting and daugh- 
ters, Misses Hazel and Lilian, Mr. and Mrs 
Geo. E. Dyson. 


Francis K. 
Craig, Mr. and 


sary preparations to entertain the guests. 

nically The scheme worked out to the letter and After spending a most enjoyable evening 
Although the domestic end of this busi- er. Dyson did not return home . she the guests departed singing that original 
ong gpn el Bayer =. had finished all the arrangements. Fancis = cong of poet George M. Spalding, “Hope 

ness is very large and growing, the com- Kk. Adams was the instigator of the sur- 7, ist as elt 

pany still imports a good many‘ cards, but prise, assisted by Kennedy and Swanson, 
4 é é av Q S . 

aap who arranged to have a b untiful supply want tn am Bic 

This department is producing a line of of refreshments on hand, including ice 

cakes and cigars. Mrs. Dyson ’ 


the cards from the local presses were tech- 


superior to those from abroad. 


Lives to Be a 
mostly in small editions soon be another of these surprises, but it 
id Dyson. 


hand colored platinum prints made from _ cream, 
Don’t ask a salesman in your employ to 


the company’s own photographs taken served a very appetizing luncheon and also 
throughout the country. These prints are arranged for some liquid refreshments do anything that the house wou'd be 
made up into calendars and similar at- which all the gentlemen enjoyed very ashamed to stand by if it came to a “show 


much. She also had George’s red fireman down.” 


DESKS—Sold to Dealers Only 


The qualities that make the Dietz line 
of Desks distinctive are 


Vaiiety of Styles 
Thoroughness of Consiruction 
Modern Interior Arrangement 
Strong Materials--Durability 


Handsome Finish and | 
Appearance. 


tractive novelties. 


DIETZ 





The Dietz line includes roll 
tops, flat tops, book-keepers’ 
desks, typewriter desks made 
in hundreds of designs of 
different materials at attract- 
ive prices. 





Write for Catalogue today—Get the benefit of our thirty years of experience. 


J. F. DIETZ & CO., 309-319 W. Third Street, CINCINNAT!, OHIO, U.S.A. 
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Sapulpa, Oklahoma. 

The Interstate Typewriter Company has 
been incorporated under the laws of Okla- 
homa with a capital stock of $5,000, fully 
paid, and the company is open for business. 
It will sell both new and rebuilt type 
writers, ribbons and carbons, and, in short, 
everything that is handled in office appli 
ances establishments. The company will 
consider a proposition to undertake the 
dealership of a good typewriter and de 
sires to act as sales agent for office ap 
pliances manufacturers in other lines 

Wheeling, W. Va. 

The Wheeling Realty Company, 318 
Schmulbach building, is interested in ac- 
counting systems, desk specialties, paper 
folding machines, rubber stamps, signs and 
similar specialties. 

Nottingham, England. 

Alfred Gilbert, 23 Chatsworth Road, 
West Bridgford, Nottingham, has recently 
opened a branch establishment in Birming 
ham and desires advice as to any new and 
meritorious specialties that he could handle 
profitably in either of the above cities and 
their contiguous territory. 

Turin, Italy. 

The American Articles Agency will be 
pleased to correspond with American man- 
ufacturers regarding the prospects for the 
sale of American goods in Italy. The 
Agency will cheerfully accord all the in- 
formation in its power and is prepared to 
undertake to market certain lines of office 


accessories. 





NEW SECTIONAL BOOKCASE. 

The trade will doubtless be interested in 
the new Dornette Sliding Door Sectional 
300kcases which are being manufactured 
and marketed by the J. Dornette & Bro. 
Company of Cincinnati, O. These goods 
are constructed in a superior manner from 
best selected lumber and are put together 
by highly skilled artisans. They are high 
grade in all respects and the company guar- 
antees them to stand any climate. 

These goods are made in a variety of 
styles, with both solid and sanitary bases, 
and numerous interesting and useful combi- 
nations may be built up. A desk section 
with drawers has been arranged, making 
the cases especially suitable for the home 
library as well as for the office where the 
desk section is not desired. 

The sliding doors are mounted upon rub- 
ber rollers and the mechanism is such as to 
preclude the sticking or jamming of the 
doors. 

The J. Dornette & Bro. Company has is- 
sued an attractive folder quite fully describ- 
ing and illustrating these goods. This 
folder, together with terms and prices, will 
be sent to dealers upon request. 








View Post Cards 


THE UP-TO-DATE POST CARD SPECIALIST 
INCREASES HIS PROFITS BY ORDERING 


View Post Cards from Experts 


OUR 
New Color System 


Enables us to follow, 
more closely than 
others, 


The Color Scheme 


Furnished by custom- 
ers with their 





DOMESTIC 


Local View 
Post Card Factory 





The added facilities of 
our new factory en- 
able us to furnish 


VIEW CARDS 





of Superior Quality at 











low prices photographs 
| We make delivery For several years we have given the | PRICE FROM 
at the | publishing of View Cards close $6.00 per 1000 

Time agreed upon and exhaustive study and and upward 





ea ee. are now the 





LARGEST PUBLISHERS OF SHALL WE SEND 
VIEW CARDS YOU OUR 


| 
We do not publish | 
. | 

a larger quantity | 
than your order | 
| 

j 


calls for and then IN THE UNITED STATES AND CANADA 


you have paid more attractive offer than we 











| 
| 
| 
| 
| 


offer the excess | | CATALOGUE 
psec hy a | | and therefore believe that no other OF FANCY 
lower price than | firm is in a position to make a POST CARDS? 





If interested write us; we will at once forward you, without cost, our 


booklet with a full line of samples and all needed information, sothat you will 
know exactly WHAT TO DO, HOW TO DO IT, and what we will do for you. 


We make many different styles of View Cards, including: 
Black and White, Hand Colored, Blue, Green and Brown, in 500 of a 
subject and upwards. 

Best Grade: in Colors: 
6 to 10 shades, including our exclusive styles, Octochrome, Newvo- 


chrone, Mezzochrome, Sextochrome and Americhrome, in 1,000 of a 


subject and upwards. 


The American News Company 
9-15 PARK PLACE 


Post Card Department Desk B 





oan 








PATENTS, TRADE MARKS, DESIGNS EVERYBODY WANTS A FILING CABINET 


OBTAINED OR NO CHARGE MADE 








a systematic 
Easy payments, unexcelled facilities for most j~ af catalogs, papers tax re- 
prompt and efficient service. 15 years’ Official Ex- ceipts, insurance elip- 
aminer, U. S. Patent Office, over quarter century pings, etc. 
actual experience guarantees thorough familiarity The SIMMONS CABINET [S 
with all branches Of patent practice. Patents ad- IDEAL for this it al- 
vertised for sale free. Send sketch or description lows of a very of 
of invention for free search and report on patent- pen pep space 
abililty, also for our beautifully illustrated $ 
DEALERS: 


inventor's guide book 


E. P. BUNYEA CO. 


U. S. and Foreign Patent Attorneys 
Washington - - 











WRITE FOR OUR TERMS. 
eae 
D. C. The System Cabinet Co., 468 Cable Bidg., Chicago, Ill. 
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| A NEW “GILT EDGE” PRODUCT. 
Everybody in the trade who is familiar 
with the loose leaf business knows of the 


Pole with Pear success the Trussell Manufacturing Com- 
y pany have made with their “Gilt Edge” 


memo books and other loose leaf devices. 


At the North 


Noveeber soth,1909> 


This enterprising concern has_ recently 


4s OH-I-NOO 4 placed on the market another valuable addi- 


PENCILS | tion to their line in the shape of a loose 

leaf price book which will, of course, be 
sold under their trade name, “Gilt Edge.” 
, ' : . While the “Gilt Edge” price book has 
Are First Choice with Particular been on the market but a short time, the 


Herdtamth's “Kohinoor* Pencils were csrri and | on ° . i 
basen” Pangeee onrteg rrussell Manufacturing Company have re- 


Pencil Users the World Over ike 3 pee pts 
ceived great encouragement from buyers 


f> 8 Cc. Hardteuth, 


New York City, 





‘Gentlemen: - 


Sarees 


by me on the northwrrd sledge journey, ond some of 
who have seen it and feel confident that 


t 
them were cnrried to the Pole, As # matter of fact, 4 


have one or tro left thet were trken to the North Pole, : Made in Austria by 


My records were written with “Kohinoor” pencils, | 


it will be a big seller. 
Many points of advantage are claimed 
for the “Gilt Edge” price book. One is 


Very truly yours, | 
| L & C HARDTMUTH | that it is as thin and compact as a sewed 
Nn, | - ° | book of equal capacity and has a round 
smooth back which gives it the beauty of 
VIENNA LONDON a sewed book. The method of operating is 
PARIS NEW YORK 





simple. The rings may be opened by sepa- 





INO OR 
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i | 
} ! ’ | 
ih iT 
ih 
: il 
Mie 4 | 4 
_ ; 
: 
; 
I ; 
: 
' 
| “GILT EDGE” PRICE BOOK IN OPERATION. 
gs | 
%. ; 

a rating any set of arches, any one ring open- 
ing all. There are also end sheets con 
\ > taining a piece of metal which enables one 
‘ > ~N | - 

\ ¢ to open the book even when filled to its 
DS oe capacity by simply opening the book wider 
| a, O/ & : ~*~ than when in actual use. These end sheets 
N Bh 4 4 2 a ree a also act as an excellent protection to the 
\ bs ; ; a \': ‘ ran ‘ 
\\N ey) > fre Broa s / sheets in the book and the Trussell Com- 
ye ae sai eo | pany have obtained broad, basic patents 
: — | . - . 
(in take : Ks 4 nara ‘ | on this method of operation 
y “ i % La By #0, Bra \ ee go ; 
f J j ad P . > ont . a 5 = - “er . ’ ; 
Ez =. — o> = a mp <u , The mechanism of the “Gilt Edge” price 
r fi Oe sé ’ Be on +s > . . ° 
‘3 . - aa . | book is simple and light, allowing the out- 


side sheets to lie flat against the cover so 
they can be written on from edge to edge 























with practically the ease of a sewed book. 

The book is attractively bound in levant 
grain cowhide, lined with a dull finished 
black skiver and has more the appearance 
of a finely bound Bible than a loose leaf 










WAX SEALS CHECKS CORPORATE SEALS POCKET NOTARY METAL CHECKS 


LN 


price book. 
The growth of the Trussell Company in 
the three years since their incorporation 





WE ARE NOT AGENTS FOR THEsE Gooos 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, “Be 


RUBBER STAMPS, Etc. 
RUBBER te 


has been remarkable. 

When they moved to Poughkeepsie W. L. 
Graham, the vice-president, who until that 
time had been a silent partner, decided to 
devote his entire time to the interests of 
| the Trussell Company and has done much 
| to assist in developing the business. 





WRITE FOR CATALOGUE 
MEYER & WENTHE 
92 DEARBORN 8T. 
CHICAGO 








123456 
NUMBERING MACHINES 
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THE RODWAY 


KUFF 
KUVVER 


SAVES LAUNDRY BILLS 






* PROTECTS. 
| THE CUFF *j 


wi 
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Dopway | 
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PPTTeT TTT Tete eee oe 
PATENT PENOING . « 





ita, 

[ti icularly ble where attached cuffs 

r rn, as frequently it is necessary to sen 
to ir\ which are clean in all 
res] cept e the cuff comes in con 
tac he und rt of the hand 
It } thi the cuff from dust and 
pers 
It fits the under-side of the cuff, and is held 
n po on 1 rubber band extending 
from button in the lower right hand 
cornet vuund tl ff and fastening on thi 
butt 1 the ver left hand corner. Wher 
oiled rub with sponge or wet cloth 


Price Ten Cents 


W.H. Parker & Co. 


202 Franklin St. - NEW YORK 









Trademarks and Copyrights 


i Send your business direct to 
Washington. Saves time and insures better service. 


Personal Attention Guaranteed 
25 Years’ Active Practice 


Specialty :—-Typewriting and Adding Machines 


Address E. G. SIGGERS 


Suite 33, NN. U. Bldg., Washington, D* C. 








The American News Company 


calls the attention of the trade to a line of specialties which they have for 


sale and which equal if not surpass any in the market for quality and price: 


BRISTOL BOARD, SHAMROCK. 
CRAYONS: CHECKING AND MARKING, PARAGON. 


FOUNTAIN PENS: 


EVER READY AMNECO COMPANION 


LEAD PENCIL SHARPENERS: 
DANDY KOSMOS 


WRITING PAPER TABLETS FOR PEN AND INK: 
HUDSON HENDRICK HUDSON PARAGON SHAMROCK TEXTINE 


TABLETS FOR LEAD PENCIL TO RETAIL AT sc: 
BIG CHIEF NATURE’S WONDERS TIGER 


Unequalled by any in the market at the price. 


VISITING CARDS: PARAGON 


TYPEWRITER PAPER: 
AMNECO SHAMROCK 


WRITING PAPERS IN POUND PACKAGES: 
TEXTINE BRITTANY 


Send for illustrated descriptive list of the above and get their prices. 


They also carry a full line of Office and Commercial Stationery, all kinds 
of Stationery suitable for school supplies at the lowest market prices. 


Also have full lines of goods suitable for the seasons, such as Base Balls, 
Base Ball Goods of all kinds, Sporting Goods, Valentines, Easter Cards, 
Christmas, New Year and Birthday Cards, and Holiday Goods such as are 
generally carried by retail stationers and druggists. 


Catalogues furnished on application. 


The American News Company 
9-15 Park Place, NEW YORK 











oft Paste 


Our paste, besides being perfect in every paste requirement, does not 
dry out in the jar—a boon to both dealers and users. 

A special proposition to dealers this month. Write for extra discount 
prices and a sample of our famous 


Invincible Office Paste 


The National Paste Co., Columbus, Ohio, U.S. A. 
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Hotel Latham 


East 28th treet, New York 


1 door from 5th Avenue, 1 block from Broadway and 1 block 
from Madison Square Garden. 








The Very Heart of 
the City. New Ab- 
solutely Fireproof 
Hotel on the Euro- 
pean plan. Rooms 
$1.50 per day and 
up. Rooms witH 
PRIVATE BATH 
$2.00 per day and 
up. Beautiful Din- 
ing Rooms. Best 
Food and Service 
at reasonable 
prices. Elevated 
and Subway Sta- 
tions 1 block away. 
Surface Cars pass 
the door. 


H. F. RITCHEY, 


Manager. 





SHORTHAND 


@ Learn it by our special method at 
your home. 

@ Our three months course of shorthand 
is the easiest to learn, read and 
remember. 

@ No extra charge if you extend the 
the time for learning it. 

@ A system based on sound and prin- 
ciple, taught by professionals. 

@ We secure positions for our graduates. 
Many are employed by us in our 
branch E. P. Typewriting 
Stations. 

@ Send us your name and address for 
full particulars. 


EDUCATIONAL PROMOTING COMPANY 


C. W. SMITH, Pres. WARREN, PA. 











CARBON PAPER AND RIBBON 


MACHINERY 


Hard Finish Carbon Machinery 


15 years’ experience 





JOHN WALDRON COMPANY 


NEW BRUNSWICK, NEW JERSEY 











235 Pages 
15 Full Page Cartoons 




















GINGER TALKS 








Sales of 2 Million a Month! 


The Course in Salesmanship that Built Them for the National Cash Register Co. 


Yours for $2.00 


HINK of a course in practical salesmanship, written straight out of the heart of the 

greatest selling organization in the world, by a Director of that organization; a course 
that does not merely describe the selling system of this colossal concern—but IS THAT 
ACTUAL SYSTEM ITSELF—the word for word Ginger Talks of that world famous com- 
pany to its 1,000 salesmen—the verbatim coaching, the exact specific instruction, the very 
selling pointers and arguments and inspiration and enthusiasm that built up, through those 
1,000 red-blooded salesmen, a business of over two million dollars a month in monthly sales. 





The Pabst Co. Bought it for Its 1,800 Salesmen. 


The Quaker Oats Company Invested $4590.00 in It. 


1682 Other Giant Concerns Have Taken It for Their Entire Sales Forces, Many Taking from 100 to 1,000 Each. 
Ask us to send you a list 6 feet long of these concerns which employ nearly 50,000 salesmen. 


“GINGER TALKS OF A SALES MANAGER.” 
OR several years Mr. Holman, author of 
Ginger Talks’’ wrote the talks which the 
National Company sent out to its 100 star 
salesmen, embodying the system of coaching 
and instruction that built up its enormous 
sales. These very talks, full of snap, and 
sparkle, dash and go, and packed with hard- 
headed selling sense, he has revised so that 
they are adapted to the general use of all 
salesmen and all concerns, and has bound 
them up in the book “Ginger Talks.” 


INGER TALKS are a complete text-book 
of instruction and pointers on the art 
of selling goods. They simplify the whole of 
practical salesmanship; make clear with won- 
derful illustrations and exact explanations 
how to make approaches, how to secure at- 
tention, how to create desire, how to stim- 
ulate to immediate action and walk out with 
the order. They tell the salesman how to 
turn enmity into friendship, cold indifference 
into eager interest, casual inquiries into ac- 
tual buyers, actual buyers into permanent 
customers. They touch on a thousand sales- 
men’s difficulties and perplexities and show a 
way out of each one. 


INGER TALKS is the only business book 
ever written that is as brilliant and fas- 
cinating in style and has the same human in- 
terest as George Ade’s “Fables in Slang,” 
Billy Baxter’s ‘‘Letters,’’ or Mr. Dooley’s fa- 
mous conversations with his friend Hen- 
nessy. The sentences are crowded with epi- 
grams, sharpened with penetrating wit, light- 
ed up with humor, and made fairly alive with 
the tones of a masterful personality. It is 
this wonderful combination of solid instruc- 
tion and brilliant expression—“ beefsteak 
nutriment and champagne style’’—that has 
brought Ginger Talks their tremendous sales 








SEND YOUR GINGER 
SHELDON UNIVERSITY PRESS 
Libertyville, Illinois. Dept. 100. 
I am enclosing Two Dollars. Send me a 
copy of HOLMAN’S “GINGER TALKS.”’ 


DD eda ddndwnnseneddesktbebhasteearenndedee ee 


SoCo eee eee eee eee ee ee 


(You can enclose $3.50 and receive a copy of 
Ginger Talks and The Business Philosopher 
for one year.) 
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BUSINESS SHOW IN AKRON, O. 


From Jan. 18 to 22 inclusive the Na- 


tional Blank Book and Supply Company, 


prominent office appliances dealers in 
Akron, held the first office appliances show 
ever conducted in their store. Among the 
leading manufacturers whose representa 


tives were present were the following: 





The A. B. Dick Company, represented 
by Mr. Ferguson, demonstrating mimeo- 
graphs, planotypes and folding machines 

The Miller-Bryant-Pierce Company, rep 
resented by Mr. Holden, displaying th 





Secures 
This 
Great 
Reference 


company’s well known lines of ribbons and | 
carbon papers. 
The Jamestown Metal Furniture Com | 
pany, displaying their new metal desks and 
filing cases. 
The L. C. Smith & Bros. Typewriter | 
Company, showing the latest models of the | 
company’s typewriters 
The Burroughs Adding Machine Com- | 
pany, represented by Mr. Crane, demon 
strating the latest models in adding and 


listing machines 


Hoover Suction Sweeper, represented by 
Mr Evans, demonstrating the latest 
achievements in suction sweepers for offic 00 


and home use 

During the show the store was open both 
days and evenings, and several thousand 
people took advantage of the opportunity 
to become acquainted with the latest de- | 


vices for office use. 


One entire floor, 40 by 110 feet, was ap 





propriately decorated and given up to the ‘ : 
| An entirely new, up-to-date, down-to-the-minute Reference 


purposes of the exhibition. The show was : é 
Book, for book-keepers, cashiers, accountants and business men. 


pronounced a great success both by visitors 


and by exhibitors | This magnificent volume weighs nearly 6 pounds; contains 
ee | over 500 pages, 200,000 words and 700 illustrations of forms and 

‘A piece of merchandise without a price | tables; beautifully printed on fine paper; handsomely and strongly 
ticket is a dead, meaningless thing—but | bound; produced and presented to the business world at a cost 


with one it becomes an answer to an un ; 4 . eee 2 . 
which brings it within the reach of all; easiest for reference, plain- 


est for acquiring information, and most economical when com- 
pared with all other publications of like nature. 


asked question.” 


| 
| 
| 
| 





: It is yours on payment of only Fifty cents 


down and the balance in monthly installments of 50 cents or $1.00 as you 
prefer. 

Monthly installment price, $4.00 per copy; introductory special cash 
price (less 10 per cent) only $3.60. 

In either case the expressage is prepaid to your address in the United 
States and Canada. 


E. H. BEACH, Publisher, micnigen 


annnnnn et ~ LOND NDNA NA lel ll ll ll ol 











Send 25 cents for 12 menths’ subecrigien to | 


BEACH’S MAGAZINE 


OF BUSINESS 
A handsome monthly magazine for business 
men, bookkeepers, accountants, cashiers, credit 
men, stenographers, advertising managers, etc. 
The “man behind the desk” must have it. 
Splendid business stories. Your money back if you do not like it. 


E. H. Beach, Publisher, 69 W. Fort St., Detroit, Mich. 














MELVILLE MUNDELL, 


Mittag & Volger’s well known representative. 
One who is well known and liked by the sta- 
tionery trade of the United States. ! 
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BUSINESS-BUILDING IDEAS 
FOR THE ADVERTISER 


If you are interested in, or engaged in, advertising in any form 


If you 


are conducting any business enterprise which can be enlarged by the 


judicious use of printer’s ink 
lisher, executive officer, salesman, salesmanager 
ploye, and wish to make yourself invaluable to your employer 


you can’t afford not to read each month the 


ADVERTISERS MAGAZINE 


THE FOREMOST PUBLICATION OF ITS CLASS 





Do You Want 
More Dollars? 


Do you want to increase 
your earnirg capacity? 


Its 84 to 132 pages each issue contain ar- 
ticles of such interest that, no matter how 
busy you are, you will find time to read 
them. Filled with money-making ideas: 
business-building plans, enthusiasm pro 
ducing talks, 
ete. The Advertisers Magazine keeps tab 
on what is going on in the advertising and 


business short-cuts, etc., 





Then read Col. Wm. 
C. Hunter’s famous 


book, 


“Dollars and 
Sense” 


Each chapter is full « 
plain, co 


mor “nse bus 
iness philosophy ar 


Ser ~ 
d can 


business world, tells you what the leading 
thinkers, are 


writing and doing, and brings to you each 


writers and business men 


month vital information whose money 


value cannot be compared with the trifling 


cost of the n 


Here Is Our Big 


SPECIAL OFFER 


We want to to the 


agazine 


secure as subscribers 





be applied to any busi 
ness. It deals with the 
real proble in your 
every day work 


Subjects Treated in 
“Dollars and Sense.’’ 


Advertising 
Adv Ice 
Ambition 


Argu nent 


Backbone and Wishbone 
Brains, Birth, Boodle 
Buying 
Catching Up 
Com pensation 
Com petitior 
Credit 





Exper ses 
Financing 
Fixed Charges 
Foreword 
Generalists 


Hard Times 
Hard Work 
Health 
Honesty 
Horse Sense 


Independence 
Initiative 
The Manager 


Pay Day 
Producers 
Promises 
Salesmen 


Saving 
Selling 
Short Letter 
Sizing Up Things 
Specialtie | 
Speculation 
| 





Some of the 157. 


Advertisers Magazine every live, alert 
erica 


1in An 
way interested in adve 
ake this 


who is in any 


business mar 
rtising or selling 


special offer 


All for 


$7.00 


To secure them we n 

| One year’s Subscription to 
Advertisers Magazine (12 
issues) 

Book **Dollars and Sense’’ 


Book ‘‘How to Successfully 

Conduct a Mail-Order Busi- 

ness’’ 

Cut out the coupon below and take 
advantage of this special offer today 
We guarantee you will be entirely satis 
fied or refund your money Act teday 


Address 


ADVERTISERS MAGAZINE 


726 Commerce Bldg., 
KANSAS CITY, - MISSOURI 





| 
USE THIS SUBSCRIPTION COUPON | 
ADVERTISERS MAGAZINE 


726 Commerce Bldg 
Kansas City, Mc 
For the enclosed $1.00 5 will 
enter my subscription for one year and 
books 
and “Hew to 


a Mail 


please 
Do! 
Suc 

Order Busi 


send me by mail the two 
and Sense 
Conduct 


lars 
cessfully 


ness 


| | 
| 
| | 


If you are merchant, manufacturer, pub- 
If you are an em- 


Then 





| Money- Making 


| Information for 
the Advertiser in| 


“How to 
Successfully 
Conduct a 
Mail-Order 
Business” 


This book « 
the 


vers every 
phase of mail-order 
a condense: 
the valua 


experierce of suc 


business. Ir 
form y 
ble 


cessful 


yu get 
mail-order deal | 
Over 50 
subjects discussed 
Partial List of 
Contents of Mail- 
Order Book. 


Mail order business its 
advantages 


ers different 


Pessibili‘ies of trading 
by mail unlimited 

Why failures are made 
in rail 


in rder business 

What class of good 
should be handled? 

An inexpersive way of 
ircreasirg your sale 

Advertising to the 
lar.ner 

Some 


The 
tem 


rail order scheme 


Follow-Up sys 


Hew to develop busine 
by letter-writing 
Hints on 
How lorg should ‘‘Fol 
low-Up” be continued 
Rudi rentary facts about 
advertising 


form letters 


Smal! advertisement 
ara large ones 

Class of mediums to be | 
used | 


Keying Advertisement 

( ard Index Sys'ten 

Helpful Hints 
Mail-Order dealer 


| 

| 
akeprof 

| 

| 





for the 


Repeat crdersn 
it—how to get then 
Selling gocds on easy 


pay rents 

Conducting an _ inst 
ment payment busi 
ness by mai! 





recel 


82 


ple discount, for 


300 


BRAND NEW 
POST CARDS 


Retailing at lc., 2 for Sc, and 5c. 


Wholesale Value $2.00 


A Sample Lot of these 300 new 
Cards will be sent prepaid upon 


pt of $2.00, less 25% sam 
once 


ORDER NOW 


only 


Ask for details of our beautiful new 


Photogravure Pictures 


PAUL C. KOEBER CO. 


Franklin St., NEW YORK 








Pencil 


GOLD PEN 


Gold Pens for Jobbers and Fountain Pen 
- - 
emnneniiees aa 

~z 


day received. 


GEO. P. GAYDOUL, 


ALL SHAPES 
AND STYLES 


Manufacturers. 
IMPRINT WORK A SPECIALTY 


> —_} 


i. = 








GEO 


PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens, 


Cases perfectly repaired and returned 
Satisfaction Guaranteed. 


47 Ann Street, NEW YORK 











Safety Fountain Pen 
and Pencil Holder 


Fits any Pocket 


Holds Securely One to Six 
Pens or Pencils 


Absorbs Ink From Leaky 
Fountain Pens 


Preserves Pencil Points 
For Sale By All Jobber 








Send 1&c postage for sample 


The Valley City Novelty Co. 


Grand Rapids, Mich 








can be 





WHEN IN DETROIT 


STOP AT 


HOTEL TULLER 


Room and Bath for $1.50 up. 


EUROPEAN PLAN 


No better rooms, cuisine or service 


had at double our prices. 


Let us prove it to you. 
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To Promote the Business Welfare 
of the Middle West 
Is the Mission of 


THE NATIONAL BANKER 


112 Dearborn Street 


Write for Sample Copy 


O. M. PAGUE, Publisher Subscription Price 
CHICAGO $3.00 Per Year 











Guarantee for 1910 
25,000 Circulation a Month 


a/TiE, the publishers of the AMERICAN EXPORTER, hereby guarantee that the 
Wi circulation of this publication will average during 1910 at least 25,000 copies a month. 
Johnston Export Publishing Co. 


) 


4 bavi foots ' MANAGERS 


Pieeel deen 


@ Five years ago the circulation of the AMERICAN EXPORTER was 10,000 and net volume of advertising 35 pages. Now the 
circulation is 25,000 copies and the AMERICAN EXPORTER carries 130 pages of advertisements. 


@ Two and one-half times the number of readers and four times the volume of advertising. 
@ Never before has the AMERICAN EXPORTER been so active in aiding manufacturers who seek foreign trade. _Its circulation of 


25,000 and advertising patronage of 650 clients indicate its prestige as the “Strongest Single Power in Export Trade” and its forth- 
coming half year’s tour of South America by its editor is an earnest of its endeavors to be an ever stronger power. 


Estebtiohed 1677 American Exporter, 135 William St., New York City 


Conducted by Export Specialists 
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SUBSCRIBE NOW 


for the best practical journal of advertising in America. 
One that deals knowingly, and from the inside, with the 


thinking, planning, selling side of business. 
GRICULTURAL 
ADVERTISING 
is written—not by theorists—but by real workers in the 


actual advertising field. 


It is a journal of modern advertising news and methods—100 pages monthly—right off the advertising 
griddle and piping hot. 

It's the newsiest, brightest and most helpful exponent of all that is good in America and England in 
Newspaper, Magazine, Mail Order, Street Car and Outdoor Advertising. 


Every business-man in America ought to read an advertising magazine—if he doesn’t, he’s neglecting 


the only permanent foundation for any business. 


Read in the January number: 
monthly jabs at the ads that are uncouth, inept or ill-advised. 





“The Harpoonist” 
“Sparks and Misfires” by D. Herbert Moore, widely-known ad-smith and brilliant 
writer of advertising philosophy. 





“The Battle with the Wastebaskets ”——‘“Honorable Mention” for the winning Commercial Booklets of 
the month, by the Editor, L. R. Moore. 


“Current Comment on Advertising” —by our New York Spectator, F. E. Dayton. 
“Advertising—That’s It” by Joe Mitchell Chapple, Editor of The National Magazine, 


and a dozen valuable leading articles. 











We'll send you sample copy on request. The regular subscription price is 50c per year. 
RIGHT NOW we'll send it THREE YEARS for ONE DOLLAR. 


AGRICULTURAL ADVERTISING 


LONG-CRITCHFIELD PUBLISHING HOUSE 


1330 Corn Exchange Bank Building CHICAGO 
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The AMERICAN PRESS 


Says: 


The ‘‘ADVERTISER’S HANDBOOK,” issued 
by the Trade Journal Advertiser, is one of the 
most convenient and useful volumes of the kind 
that have come to notice. It brings together all 
sorts of facts about type, cuts, advertising layouts, 
the writing of advertisements, etc., and contains 
tables and lis.» and valued data in form convenient 
for frequent rererence. It is an exceedingly handy 
volume for advertisers. 


The tricks, short cuts and work- 
ing knacks of successful advertisers. 
Trade secrets about printing and 
engraving. A practical dictionary 
of advertising expressions. Adver- 
tising pointers heretofore obtainable 
only through years of experience. 
“The Advertiser’s Handbook” over- 
flows with this and other informa- 
tion that should be at your instant 
command. 


Heres Your Chance 


© Join Them 


PRINTERS’ INK 


Says: 

The Trade Journal Advertiser has just issued an 
**ADVERTISER’S HANDBOOK” of much 
value, especially to trade journal advertisers. 
Details of type, illustration, paper, etc., are given 


in full, 
Edited by ARTEMUS WARD 

A very convenient and helpful little volume is 
the ‘‘ ADVERTISER’S BOOK,” compiled 
for distribution by the Trade Journal ver- 
tiser. It contains a store of plainly put technical 
information on points varying from sizes and 
styles of type to definitions of idiomatic phrases. 
It talks a little of paper and various kinds of cuts 
and tells a few things about layouts, but it does 
not attempt to make an ‘‘expert” out of a car 
driver on the first reading, and its value is 
doubled by the self-restraint practiced by its 
compiler. 


PARTIAL LIST OF CONTENTS 
167 Pages—Cloth Bound—lIllustrated 


Advertisements, how to write Engravings, how made, cost 
Reason-Why-Copy, explained Rough Sketches, how to make 
Paper Steck, how to figure cost Ads, how to determine size 
Proofs, how to correct Point System, explained 


Cuts and their proper uses explained 


DON'T YOU SEE THAT SUCH A GUIDE IS A NECESSITY TO YOUR BUSINESS SUCCESS? 


The Seven for *1 


The Advertiser's Handbook and six months’ $1 00 


subscription to the magazine for - - - 


SEND THIS COUPON AT ONCE!" 











E. N. Farkas, Publisher, Manhattan Bldg., Chicago, 1. O. A. 


Piease send me the Trade Journal Advertiser for six 
months, and by return mail a copy of the Advertiser's 
Handbook. For all this | agree to pay One Doliar when 
Handbook is delivered. 

Street 
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Valuable and Interesting 


Are You Interested in Finance and 
Banking? If Successful You Should 
Invest Intelligently. Leading Bankers, 
Financiers, Corporation, Railroad 
and Public Officials and Financial 
Authors Write each Month for 


The Banker and 
Investor Magazine 


“THE NATIONAL MAGAZINE OF FINANCE” 


This is the only Financial Magazine of standard size at 
less than $3.00 a year and Leads in its Field. Ably Edited, 
beautifully printed on fine paper and strikingly illustrated 
This Magazine contains in every issue the best current 
thought expressed on financial and banking affairs 


Our interesting departments are: Financial, Banking 
Foreign Banking, The National Capital (official data), Rail- 
roads (security notes of interest), Studies in Securities, Fin- 
ancial Advertising, Coins and Currency, Recent Legal 
Decisions, Our Book Shelf (review of new books), The Letter 
Box (interesting and instructive) and Editorial Comment 


All of good whoiesome matter that every business man 
should know—whether banker, broker, lawyer, merchant, 
manufacturer, farmer, bank director, professional man or 
other successful man—if he wants knowledge of financial 


affairs 


Subscribers have free privilege of making inquiries on 
financial, corporate and legal matters of Thomas S. Hodson, 
LL. D., Editor. You can’t afford to miss a single number of 
this Magazine, which is national in its scope and popular in 
every State and reaches every Continent All contents 


copyrighted 


Better send $1.50 in money, stamps, check or money 
order today at our risk. Three years for $3.00 


ADDRESS 


Banker and Investor Magazine 


93 Wall St.. NEW YORK, or 1524 Chestnut St.,. PHILADELPHIA 


$1.50 —— YEARLY SUBSCRIPTION———$1.50 














1123 Broadway 





Mr. Advertiser 


The GREGG WRITER is a 
magazine devoted to the in- 
terests of shorthand, type- 
writing and commercial edu- 
cation. 


It reaches monthly 


22,800 


interested office workers, 
stenographers, schoolmen, 
students—all potential buy- 
ers of office appliances of 
every kind. 


It carries the biggest influ- 
ence of any s«miliar publica- 
tion, because it represents 
the shorthand system which 
is more widely taught than 
any other system. 


It covers an important field 
not reached by other publi- 
cations. 


It is a quality publication for 
things the office worker and 
the schools need. 


The advertising rates are 
decidedly low when quality, 
class and circulation are 
considered. 


It will pay you to get ac- 
quainted with us today. 
Write for sample copy and 
advertising rates. 


THE 
GREGG PUBLISHING 
COMPANY 


New York Chicago 














151 Wabash Ave. 
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constitutes a perfectly sanitary system of letter press copies. 
in the bath assures even distribution of moisture to the cloth, at the same time 
The patent chemical surface cloth 


There are more Eureka 
The wire net in the composition makes 


They are furnished in all sizes from correspondence to 
Write for Bureka Booklet. 


THE EUREKA BLOTTER BATH CO., CHICAGO, ILL., U.S. A. 
6215-17-19 Wentworth Avenue 


precluding bad odor, mustiness or mildew. 


with non-raveling edge affords clean, clear-cut copies. 


Baths in use than all others combined. 
them unbreakable. 
way bill. Sold through the dealers. 








The Eureka Bath and Cloth 


The composition 
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Advertisers Magazine diet oa be 
Aikin Lambert Co.. 
Albertype Co. .. 
Allen, John & Co. piel 
American Business Supplies Co.. Finer 
Amer. Embeesing Ce......cscccccvss sana 
American Exporter see knee wed 
Am. Multigraph Sales Co pa Ske de seeme 
American News Co.. a 
American Playing Card Co.. 
Am. Writing Machine Co.. 
Ames & Filstead 
Arithstyle Co, .. 

Ault & Wiborg Co 


Banker & Investor 6 ane eto tae deel 
Bayer, Frank Co. ii heh 
Beach, E. H... 
Beaumel, D. W. Co. 
Beck, Chas. Co. sara hae aneee 
Beck, Max ..... ; renee ee 
Berger Mfg. Co. athe 
Berkshire Hills Paper Co.. 
Black Litho, Co.. 
Blickensderfer Mfg. Co. 
Bolles, Wm., Pen Co. 
Brown Paper oe, i 4. 
Browne-Morse Co. 

Buffum Tool Co. 

Bunyea Co., E. P. 
Burroughs Adding Mach. Co.. 


Cc 


Carbon-Less Paper Co 
Carter’s Ink Co.. 
Chicago Binder & File Co.. 


Chicago Shipping & penn: Book Co........ 


Colonial Co ‘ ie 
Columbia Rib. & Carb. Mfg. ‘Co. Terre , 
Commercial Paste Co.... ar 
Commonwealth Hotel Co. 
Connard ae Co. 
Connoly, Gerald J 

Cook, C. A. Co.. 

Crescent Brass & Pin PSN OS Te as Pa 
Crown Ribbon & Carbon Co. its wash as i ~~ 
Cushman & Dennison Mfg. Co............. 


D 


Daus Duplicator Co., 
Davids, Thaddeus Co.... 
Davis Chair Co., The..... 
Dearborn Desk Mfg. CO.........cceeccscees 
Decorated Metal Co.. ae ; 
Dexter, C. H. & Sons 
Dick, A. B., Co.... 
Dietz, J. F. & Co. r? 
Dixon Crucible, Jos. ; ep were lane deeb r 
eS rere ree rece 
Dornette & Bro., 
Drysdale Co. 
Dubelle Company 
Dudley, The, Mfg. Co. 


E 


Eaton, Crane & Pike Co. : 
Edison Business Phono Co............ 
Educational Promoting Co.......... bard 
Eismann, Theodore 5 aaa bp Malar Eas 
Elliott-Fisher Co. 5s elect gis een Ame hs 
Ellis Time Stamp Co. 
Emerson Typewriter Co... 
Eureka Blotter Bath Co.. 
Evansville Desk Co. 

Ever Ready Paste Co. 


Se 


Feige Desk Co.. Terre 
Finkelstein & Son, H... ee 
Fowler-Manson-Sherman Cycle Mfg. ‘Co. 


The ‘sadhana a eeu e eee 


G 


112 Gatchel & Manning. 
or Gaydoul, Geo. P.. 
General Fireproofing Co.. 
be General Typewriter Ex.. 
159 Globe-Wernicke Co. .. és 
142 Gottschalk, Drayfuss & Davis 
119 Grand Rapids Desk Co.. 
130 Gregg Pub. Co., The. 
Guertin-Danforth Co.... 


149 Hampshire Paper Co...... 

Hardtmuth, L. & C. 

-145 Hawkes-Jackson Co.... 
125 Heale & Co., J. A........ 
11 Higgins, a. M. & Co.. 
70 Hoge Mfg. ‘ 
83 Hudson Cabinet - SEEeree 


Imperial Methods Co.. 
152 indeliba Mfg. Co......... 
112 International Carbon Paper ‘Co. 


147 Interstate Commercial Co.. 
137 Irving-Pitt Mfg. Co. 

137 J 

bin Jungbecker, Jos......... 
123 K 


— Keystone Carbon Paper are. Cc.. 
125 Kimpton, Edward, Co.. 
155 Knecht, Benno. ; 
108 Koeber Co., Paul ‘S.. 
Kohn, Jacob & Josef.. 


Leopold Desk Co..... 
6 Lineograph Co.. 
LSE, Pia Pia casseds 


= Macey Co., The.:.... 
29 Main Return Co.. 
4129 Manifold Supplies ‘Co.. 
154 Mann, William, Co.. 
65 Marble Chair Co., B. a 
"410 Mason, W. L., & Co.. 
58 Merris, Karl......... 
136 Meyer & Wenthe.... 
124 Miller & Ham. ” 
113 Mittag & Volger.. 5 ike a 
Modern Methods Magazine. 
Monarch Glue Co........... 
132 Morschhauser, W. ae res 
132 Morton Mfg. Co.. 
Mossberg Wrench Co.. 


: +4 National Banker. rome 
: National Paste Co....... 


"430 Neidich Process Co... 
Nichols & Willis....... 


4 Oo. K. Mfg. Co....... e 
.. 78 Oliver Typewriter Co. 
Onoto Pen Co..... 


Pp 


93 Pacific Bus, Show Co.. 

146 Parker & Co., Wm. H..... 

136 Peerless Ribbon & Carbon Co. 

10 Peerless Moistener Co.. 

130 Pelouze Scale & Mfg. Co.. 

18 Pen-Carbon Manifold Co.. 
Perry Time Recorders Co. 

118 Pheips, H. D.. 

131 Pneumatic T. Ww. Platen Co.. 

a Pollak, Julius....... 

Pratt, F. Mfg. Co.. 


538 Progressive Stenographer Pub. Co.. 


124 Proudfit Loose Leaf Co... 
86 Pullen Mfg. Co., Rodney s.. 


e Latham, Hotel... Prey ey 


59 National Trade Show...... Saye oé 


. 134 








R 
Rebullt Typewriter CO... on cs ccccscccsteecsives 53 
a THRONE Glee osc ove casvsciaveress 7 
ee c Bey & Carbon —e, ee Oe 141 
Rh OB CGNs occ i cnn cennndee dou whdcuteta 136 
Fitenie @ Boas, 1.00, . Wiicidinci tdscdis civeas 129 
Rittenhouse Flat File Fastener.............. 116 
Rewensh, Te... Gocscves canis siktivnl steal eeenene 134 
sn ay 3 ag tag & Carbon Paper Co......... 130 
Roee. Rit. Giles ons cnet an phwiaewitcsusbeiencels 64 
Rotex Hy pek-5 6 oe heh A RATS aad > sion MRE 50 
Rothschil a iin.4. 6 9-0 9 «000» tha cae aaa 81 
Royal Typewriter Gi. sa 6. thon Seki wmeeeesaten 15 
Ss 
Sanford WOR Gis 4 scsk tec sicasaecenesatenetels 128 
Sanford @ GMA. o0006ssnGirnaksasbuss ease 131 
Schermaek CeO. TRB. 6 <0: 0cssanss ; wb aan be aioe « 89 
Schaum ay SE ry fe are 118 
ScHumMGAs Me Bees hi ids CAN VSs 0 ceeds bene 127 
Scientific dh wnat OG,. pacge  grbmasedheee 134 
Sengbusch Self-Closing ‘Inkstand | Ca See 116 
SHOIGOR GHEY, POOR sock cds. c chawsevanscbrase 146 
Short Co., The Dorsey W 
Siggera, We. Bei cDecs pads sancti scnvtinescaaawaee 
Simonson, Roger A., & Co 
Simplex Mfg. lcci siknd cesses cmivscnheguenraan 
Smith, L. C., & —_ DOs iahis Cori wiacasactann 
Sent, B 'Ws GOs os o's cakteteiaseinakiacson 
Smith Premier Tepowriier Ee ee ty 
ee ee rs Fe ret ae 117 
BostieGe : LO ..4 60:06 so:knses6  ceeeeaveseneaeen 106 
Spalding & Bres., A: Gu... .ssiacvcscsrisedccs 141 
Spiro WM. Goce ccdgccceccussgepintiescecuaen 
Soltwer B. Bike 06.0 0. c0censeckesaahdawhsaaeuee 124 
Standard Index Card Co.....6sissccsccccssens 128 
Standard Typewriter Co. ...cevescisvccsevets 12 
Stationer © Pew ss onsssc cw ecnnihvcs tangas 49 
Stationers’ Loose Leaf Supply Co............ 115 
ee ee | RR rrr * 51 
St. Lewis Typewriter Gxt. . ..65éscsstetecdese’s 78 
Stow & Davis Furniture Co..............055. 58 
Superiar. Wis Ges. ook ccceespesisevee seer eee 137 
Syate Caet Gos. . os keys iscssnneresuieeasia 143 
T 
Tatt-PlerGe Wilg.. CO ee.s ove siicacasrcvawgupera 64 
Tatum, Sumuel C., GOrovs.ssccsscsccasicsusess 134 
Thomas Stationer a Sra a aS 101 
Trade Journal Advertioer........scscvsessees 151 
Trente Cael .Oib. «68009105 04osshoreutieae 80 
Triner Scale & Mfg. CO......cccccvccsscencses 97 
Treememls GH: Gia ok nds accdyaicsssaeeeauna 98-129 
Tener, POOGREe a ccdsdncpnchugso.cdepides baceee 148 
Typewriter Economy Co.........s.ssssccccees 56 
Typewriter Emporium.......... énecueee ion'eae 50 
Typewriter InePOStION CO.....ccccrcvesesneces 76 
Typewriter Gpecialty Ce... ... 0. cescicvccvionses 
U 
Underwood, Jom, & C@seescsscecccescsseccecd 100 
Underwood Typewriter Co...........cescseenes 9 
Underwood Typewriter Exchange, B. D....... 78 
Union Ribbon & Carbon Co........... pe -. 79 
U. &. Printograpn Cee. ...6.scccccssivesrecsvee 4 
U. S. Typewriter Ribbon Co.............e006. 68 
Vv 
Valley City Deak Coe. .0..ecckcsssdnesesessaen 83 
Valley City Novelty. Co.............cceceweeees 148 
Van Dorn 190M WORKS. .. 0. ccciccoccvccncsehess 88 
Victor Ea athena Gs 504 ods eeoaneee eeeaeee 56 
Vise cee bh sce seaines+edpasé aden Gee ninntn 110 
Volger, G., MIG. GO... oc rrccosevccrviessbecsy 141 
Ww 
Waldron, Jet, CO. . coc cisccdcsvhvstesahaniens 46 
Waterman Pen Co., L. E 
Webeter, F. Ber GOoeescciseccccssvceseeevivauhe 
Weis, The, Mfg. POT eee eee 93 
Welty, Wm. A., CO.......c.cececcsesecsooes 
West Novelty BSR Pee FRG Lee 29 
Whitten & Dennison Post Card Co............ 129 
Wholesale Typewriter Co......-....:seeeeeeee 3 
WiltiamaoR POR GO... .ccccvediccvcsedessuccent 117 
Writerprees GO... ......0-..0060% 44 naka bain wale 82 
Y 
Yawman &@ Erbe..........-cseceees sseecebece 109 











_ OFFICE APPLIANCES 





year thereafter. Write 


Chicago Binder & File Co. 


118-124 S. Clinton St., CHICAGO, U.S. A. 


Exclusive manufacturers of the only 


“Perfect” line of Loose Leaf Binders 
ON THE MARKET 


THE “PERFECT” LOOSE LEAF 
“#6 CATALOG BINDER 


If you issue a new catalog every year or two, issue your 
next ore on the Leose Leaf plan and save big money every 
us for details 


*“ PERFECT.” Our Goods and Prices are Right. 


Our system 1s 

















WANTS 


NOTE—‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only legitimate advertisements received, and 
those relating to trade necessities. 








HELP WANTED. 





SALESMAN—Large manufacturing stationer 
of the East wants traveling representative for 
Dlinois. Must be thoroughly acquainted with 
blank book, printing. lithographing and sta- 
tionery business Address Box 529, care Office 
Appliances, Tribune Bldg., New York. 


WANTED—An active, capable salesman about 
27 years of age. Preference given for experi- 
ence as stenographer and as a typewriter sales- 
man. In reply state age, all past employers, 
when could start and enclose photograph of 
self which will be returned if desired. Business 
Phonograph Company of Texas, 407-8 Praetorian 
Bldg., Dallas, Tex. 


WANTED— Experienced office furniture sales- 
man; one familiar with wood and metal files. 
also metal equipment for court houses and 
banks. Exceptional opportunity for high grade 
man. Address S14, care Office Appliances, 
Chicago. 





WANTED—An experienced stationer is want- 

ed by an old established printing and publishing 
house in a town of 50,000 in the middle west, to 
take charge of the stationery and office supply 
department. The right person may buy an in- 
terest if desired. Address C10, care Office Ap- 
pliances, Chicago. 
SALESMAN WANTED We want a good 
salesman at once, one who can furnish refer- 
ences, has some understanding of accounting 
systems and the office supply line, to fill posi- 
tion in good country territory for a most ex- 
cellent line of loose leaf goods and office sup- 
plies. Only a commission will be paid. Write 
fully to the Mather Imp. Gen. Ledger Co., 
Wellsville, N. Y¥ 





WANTED—Thoroughly competent and experi- 
enced adding machine systems salesman. Good 
position and good salary. Address Ril, care 
Office Appliances, Chicago. 


WANTED 
cabinet line 
Morgan Stationery Co., 

WANTED—An exclusive dealer in every city 
to sell Three BBB Carbons and Ribbons. Qual- 
ity and price right. Buy direct of the manu- 
facturer at once and be the first in your city. 
Three BBB Co., 1004 Hammond Bidg., Detroit, 
Mich. 


WANTED—Salesmen to sell a line for high 
grade concern in which typewriter experience 
will be of great value; salary, transportation 
and commission. Give experience; replies strict- 
ly confidential. Distributor, care of Office Ap- 


Salesman, experienced in filing 
to take charge of city department. 
Cincinnati, O 


pliances 

CARBON AND RIBBON company _§ desires 
traveling representative for the South. One 
with established trade preferred. State full 
particulars, experience, salary, commission 
wanted, etc. Address M 11, care Office Appli- 
ances. 











EXPERIENCED specialty salesman who can 
get the business is open for position of branch 
manager in Chicago, or will go to Seattle or 
Portland, Oregon. Satisfactory references. Spe- 


cialty Salesman, care Office Appliances, Chicago. 


SITUATION WANTED—First-class man, fif- 
teen years’ experience rebuilding, repairing, re- 
finishing and striping all typewriters, desires 
high-grade situation in Northwest or Southwest; 
present contract expires Oct. Ist. Thorough 
typewriter experience backed by Al references; 
only first-class propositions will be considered. 
Address Rebuilder, care Office Appliances, Chi- 
cago 


A FINE OPENING—I have an opening for a 
live, enterprising, enthusiastic man with a few 
thousand dollars. A man capable of taking 
charge of the office end of an established man- 
ufacturing business principally to the dealers— 
who can handle correspondence and conduct a 
mail campaign. Address ‘“‘Fine Opening,” care 
Office Appliances 


WANTED—Position as superintendent or as- 
sistant in typewriter factory; twenty years’ ex- 
perience building typewriters; good manager; 
thorough mechanic. Best of references in regard 
to ability, character, etc. Address Expert, care 
Office Appliances, Chicago. 


AN EXPERIENCED specialty man with abili- 
ty, clean record and proper references would 
like to make connections which promise per- 
manency and fair return for the right service. 
Will take the branch management for manufac- 
turer or good position inside. At present con- 
nected. Better prospects only reason for chang- 
ing Address ‘‘ Connected,’’ care Office Appli- 
ances. 





Toledo 





FOR SALE. 


FOR SALE—Largest and best located book, 
stationery and office supply store in Oklahoma. 
Fastest growing city in United States. Pop- 
ulation 60,000. Address L. D K., 106 N. Robin- 


son St., Oklahoma City, Okla. 

FOR SALE—Small, well selected sample stock 
filing devices of Wabash Cabinet Company 
make. A bargain price will be made if entire 


lot sold to one purchaser. Particulars, with 
itemized list of stock, on request. Central Man- 
tel Company, 1228 Olive St., tst. Louis, Mo. 


FOR SALE—Check Protectors. Three latest 
model G. W. Todd & Company ‘“Protecto- 
graphs."" Condition good as new. Will send 
on approval. Price $15.00 each. R. Payne, 
Marietta, Ohio. 

A HIGHLY PROSPEROUS, well established 
typewriter repair and exchange business, lo- 
cated in Chicago, holding some exceptional re- 
pair contracts with large concerns, is offered 
for sale at a very reasonable price. Now pay- 
ing $4,000 and over annually. Owner leaving 
the city Will require $1,800 cash to handle. 
Address L 11, care Office Appliances, Chicago 


FOR SALE—Plant located at Carlstadt, N. J. 
fully equipped for the manufacture of steel 
typewriter type of every description. Reason 
for sale is the death of Mr. Van Diemen Van 
Diemen Engraving & Type Mfg. Co., Carlstadt, 


FOR SALE—At a sacrifice for cash, a No. 2 
Gammeter Multigraph Address Multigraph, 
Room 908, Farley Bldg., Birmingham, Ala. 


OUTRIGHT SALE on royalty patent, trade- 
mark and stock invention making typewriter 
cabinet of regular desks. Manufacturing cost 
sixth selling price G. E. Kirk, 2118 Erie St., 
Ohio 








BUSINESS OPPORTUNITIES. 


LIVE SPECIALTY SALESMEN, attention. Do 
you want to increase your earnings $10 to $20 a 
day. It’s a business proposition with a reliable 
firm. J. L. Chase Co., Toledo, Ohio. 


PROSPEROUS PRINTING PLANT, worth 
$28,000, profits $400 monthly, for sale, easy 
terms, or might trade for land. Owner wants 
change of climate and work. Box 512, Des 
Moines, Iowa. 


TYPEWRITER SALESMEN who want to 
make extra money without interfering with reg- 
ular duties write us immediately. We have a 
thoroughly legitimate proposition sure to inter- 
est you. Spiro Mfg. Co., 101 E. 131st St., New 
York City. 


EXPERIENCED SALESMAN in England is 
open for proposition: to represent American 
manufacturers in the office equipment line. 
Now connected with American company doing 
large business in England. Thoroughly ac- 
quainted with all conditions. Satisfactry refer- 
ences furnished. Address Englishman, care Of- 
fice Apphances. 














WANTED—An exclusive agent in every city 
to sell Transo (transparent face) envelopes) on 
a commission basis. Every business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 








information on request. Transo Paper Co., 
Chicago. 

MISCELLANEOUS. 
WANTED—Present address of E. M. Winfield, 


typewriter repairman Address 1,000, care Of- 


fice Appliances, Chicago 

















COMMONWEALTH HOTEL 


Opposite State House Boston, Mass. 














Ofters rooms with hot and cold water for 
$1.00 per day and up, which includes free 
use of public shower baths. Nothing to equal 
this in New England. Rooms with private 
baths for $1.50 per day and up; suites of two 
rooms and bath for $4.00 per day and up. 

Dining room and cafe first-class. Euro- 
pean plan. 

ABSOLUTELY FIREPROOF 
Stone floors, nothing wood but the doors. 
Equipped with its own Sanitary 
Vacuum Cleaning Plant 

Long-Distance Telephone in Every Room. 


STRICTLY A TEMPERANCE HOTEL 
Send for Booklet. 


STORER F. CRAFTS, Proprietor 
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BROWN’S LINEN LEDGER 
RECORD PAPERS 


conform unqualifiedly to every requirement that custom has estab- 
lished; to every need that its varied"use in the past sixty years has wrought 
out; to every one of those essential details demanded by the discriminating 
buyer who knows good paper when he sees it and holds it in his hand. 
For Blank Books, Merchants, Bankers, Loose 

Leaf Ledgers, Permanent Records, etc. 


You can recommend Brown’s Linen Ledger and Record Papers to your most 
particular customer with the assurance that there IS but ONE quality in 
this stock, and that the BEST. 


L. Brown Paper C ompany 
ADAMS, MASS. 


ESTABLISHED 1850 
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DON'T SMEAR YOUR FINGERS WITH 
INK WITH A GLASS DROPPER! 


You do not need any kind of a dropper to fill the 





“The Pen that fills itself and cannot leak” 


The idea of filling a Fountain Pen 
with a mussy, fussy, ink-besmear- 
ing, glass filler is fast becoming 


obsolete. The “ONOTO” elimi- 


nates this evil. 


With the “ONOTO” it is but nec- The “ONOTO” FILLS ITSELF by 


essary to pull the plunger back- 
ward, dip the pen point in the 
ink-well, and then press the plung- 
er forward. 


vacuum on the DOWNWARD 


STROKE and CANNOT LEAK. 


It costs no more than the old-fashioned 
kind. Prices $2.50 and upward. Fifteen 
styles of points. 


SEND FOR DESCRIPTIVE CATALOG No. 24. 


Amer} 261 Broadway, New York 

















ON’T be the toy of Circumstance. 
D Map out your cwn career! Let it be 
one that brings all your powers into 
free play and full development. Too many 
young men are rushing into the over 
crowded professions or swelling the ranks 
of routine workers. Don’t make the same 
mistake. The most attractive career open 
to young men today is that of 

—Salesmanship. 

There’s magic in that word. It’s the 
open sesame to the best paying positions in 
the business world. 

The doors of Success Swing 
wide to the man who can sell 


goods. 
The demand for trained 
salesmen far exceeds the 


supply. Sales ability com- 
mands a premium. 

The Oliver Typewriter Com- 
pany, one of the largest employ- 
ers of salesmen in the world, has 
established a free training school for sales- 
men. The training is worth hundreds of 
dollars to the man who takes full advan- 
tage of its opportunities 

Here are some of the pre-requisites for 
acceptance as Local Agent for the OLIVER 
and a free course of training in the Oliver 
School of Practical Salesmanship: 


—Honesty 

—Energy 

—Initiative 

—Enthusiasm 

—Self-Reliance 

—Tenacity of Purpose. 

—Agreeable Personality. 

Take stock of your qualifications. No 
man who possesses the ones enumerated 


Map Out Your Own 


Business Career! 


















can afford to sink his identity in the color- 
less activities of a routine worker. 

Strike out for a_ successful 
career as Local Agent for 


Be — 


OLIVER 


Typewriter 


The Standard Visible Writer. 

We can always make a place 
for qualified men who set their 
stakes for Success and then 
work to Our Sales 
Force is made up of just 
this sort of men. 


business 


win ! 


They are setting the world 
aflame with Oliver enthusi- 
asm. The result of their 
work is shown in record 
sales of the wonderful new 
Oliver Typewriter No. 5. 
It is reflected in the rapid rise of Local 
Agents to important posts in the Organi- 
zation. 

New territory is being invaded. This 
calls for the employment of additional 
Local Agents. The door is open to you 

Write at once for a copy of our 


Free Book—“The Rise of the 
Local Agent.” 

Your request for this interesting book 
may prove the turning point in your career, 
just as it has for hundreds of ambitious 
young men. 

Business men—ask for a Free Demonstra- 
tion of Oliver Typewriter No. 5. 


The Oliver Typewriter Company 


Oliver Typewriter Building, 93 Dearborn Street :: :: 3: : 


Chicago, Illinois 











